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THE  FOURTH  ESTATE 


X  ..  .  to  ^et  action  ...to  move 

people  ...to  sell  goods 

THE  CHICAGO  DAILY  NEWS 

set  a  new  record  for  general 
advertising  linage  in  the  first 
quarter  of  1958^' 


*  January.  J'ehruary  and  March  added  up  to  the  hest  first  quarter  in  Daily  Metrs 
history  for  general  ailrertising  linage.  This  record  start  for  /9.>A  follittcs  a  record 
year.  In  I9.>r  the  Daily  Setrs  earned  more  general  advertising  linage  than  ever 
before  ...  and  of  course,  more  than  any  other  evening  paper  in  the  nation. 


USE  THE  POWER  OF  THE  “NEWS 
IN  CHICAGO 
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TO  CONVERT  M  UlOOD  BLACK-AND-WHITE  UNIT 


Plate 

Cylinder 


Impression 

Cylinder 


A -Color  couple  attached  to 
WOOD  Black-and-White  unit 


B-Color  plate  cylinder  mounted 
on  WOOD  Black-and-White  unit. 


By  the  Addition  of  a  Color  Cylinder  or  a  Color  Couple,  any  Wood  Black-and- 
White  Unit  becomes  a  Color  Unit. 


By  reversing  certain  Printing  Couples  and  the  use  of  Portable  Color  Ink 
Fountains,  spot  color  or  process  color  may  be  printed  on  either  side  of  the 
web  . . .  making  color  available  where  you  want  it 

Color  Couple,  complete  with  its  own  plate  and  impression  cylinders  and 
its  ink  motion  is  equally  simple  to  install  as  shown  in  schematic  drawing  (A). 

Color  plate  cylinder  with  its  ink  motion  can  be  added  as  shown  in  schematic 
drawing  (B). 

Follow  the  trend  . . .  Convert  WOOD  Black-and-White  Units  to  print  color. 


Send  for  literature  describing  this  easy  method  of  using  ROP  color. 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N.\ . 


MAKERS  OK  PRESSROOM,  REELROOM  AND  STEREOTYPE  EQUIPMENT  FOR  A  CENTURY 


NEW  YORK,  MAY  24* — (UPI) — THE  UNITED  PRESS  ASSOCIATIONS 
AND  INTERNATIONAL  NEWS  SERVICE  JOINED  FORCES  TODAY  AROUND  THE  WORLD 
IN  THE  CREATION  OF  A  SINGLE  NEWS  AGENCY  NAMED  "UNITED  PRESS 
INTERN ATI ON AL." 

THIS  IS  THE  FIRST  DISPATCH  OF  THE  NEW  SERVICE  WHICH  WILL  EMBRACE 
THE  LARGEST  NUMBER  OF  NEWSPAPER  AND  RADIO  CLIENTS  EVER  SERVED 
SIMULTANEOUSLY  BY  AN  INDEPENDENTLY  OPERATED  NEWS  AND  PICTURE  AGENCY. 

AGREEMENTS  COVERING  THE  CONSOLIDATION  OF  SERVICES  WERE  SIGNED 
BY  BOTH  SIDES  ON  MAY  16,  AND  THE  ANNOUNCEMENT  WAS' DELAYED  UNTIL  THE 
PHYSICAL  CHANGE  OVER  COULD  BE  WORKED  OUT, 

FRANK  H,  BARTHOLOMEW.  OF  UNITED  PRESS,  WILL  BE  PRESIDENT 

SMITH,  OF  INTERNATIONAL 
ASSOCIATE 

OF  mi^M3HD^LPH 


[T^  transmitting  BOTH 

TRONIC  PROCESSES." 

I  AND  WILL  REINFORCE  THE 
VICE  PRESIDENT 


•HNSON 


L  SCRIPPS  TO  INSURE  THAT 
BPAPER  OR  ANY  PERSON 
ADEQUATE  NATIONAL  AND 


^  ^ _ ^^^RLLIAM  RANDOLPH  HEARST  FOR 

the  organization  of 
for  its  NEWS 

EVENTS. 

TliE  COMPLEX  GLOBAL  NEWS 

SYSTEMS  OF  THE  TWO  ORGANIZATIONS  INTO  ONE  EFFECTIVE  TRANSMISSION 
NETWORK  HAS  BEEN  UNDER  WAY  SINCE  SEPTEMBER  OF  1957.  THE  PLAN  WAS 
EVOLVED  BY  FRANK  H.  BARTHOLOMEW  AND  LEROY  KELLER  FROM  THE  UNITED  PRES 
AND  J.D.  GORTATOWSKY  AND  KINGSBURY  SMITH  FROM  THE  INTERNATIONAL 
NEWS  SERVICE. 

JP1139A 


This  ia  the  historic  first  dispatch  of  United  Press 
International. 

It  marks  the  start  of  operations  by  the  greatest 
independent  news  agency,  combining  the  forced 
and  facilities  of  United  Press  Associations  and 
International  News  Service. 

The  UPI  logotype  represents  objective,  thorough, 
and  enterprising  reporting,  by  word  and  picture, 
throughout  the  world  today. 


TTnitedJ  L 

L - J  the  3-FOII  I  SERVICE 

J^ress 

International 

BIG  BY-LINE  FEATURES  REGIONAL  NEWS 


(.  . .  where  business  is  GOOD  !) 

Altoona's  retailers  aren't  crying  the  blues!  No  talk  of 
recession  here,  with  retail  sales  up  month  after  month, 
and  bank  assets  and  deposits  up  as  much  as  50%. 

II  new  industries  with  $l2-million  annual  payroll  during 
the  past  10  years — plus  healthy  local  advertising  in  the 
Altoona  Mirror  (with  ROP  COLOR  making  ads  pay  off 
better  than  ever) — pushes  Altoona  retail  sales  ahead  of 
last  year's  record  $139,995,000. 

National  advertisers  can  profit  by  the  success  of  re¬ 
tailers,  reach  the  profitable  Altoona  market  with  ROP 
COLOR  in  the  Altoona  Mirror  —  spot  or  full  color  — 
printed  with  tender  loving  care.  And  the  Mirror  reaches 
95%  of  city  zone  families,  75%  of  Blair  County  homes. 


Hltoona  SEirtot 


Alteeiia  Pcnnsylvaiila's  Only  Daily  Newspaper 

Richard  E.  Beeler,  Ad*.  Mgr. 


Business  is  Good  in 
MACON,  GEORGIA 


C.  W.  Roberts,  Vice  President 
Georgia  Power  Company 


The  Georgia  Power  Com¬ 
pany  is  pushing  ahead 
with  a  $60  million  Pro¬ 
gram  of  new  construc¬ 
tion  this  year.  This  is 
the  largest  amount  the 
Company  has  ever  spent 
on  expansion  in  any  sin¬ 
gle  year.  The  Georgia 
Power  Company  has  11.7 
per  cent  increase  in  Kilo¬ 
watt-hours  during  the 
first  two  months  of  1958. 
Our  business  is  good  be¬ 
cause  new  industries 
coming  into  operation 
have,  to  a  large  extent, 
offset  the  slowdown 
which  has  occurred  in 
some  existing  lines  of 
business  and  industry. 


You  can  COVER  MIDDLE  GEORGIA  only  with 

THE  MACON  TELEGRAPH 
THE  MACON  NEWS 

National  Representative:  THE  BRANHAM  COMPANY 


EDITOR  &  PUBLISHER  CALENDAR 

June  3 — Associated  Press  Connecticut  Circuit,  annual  Spring  meetitiq 
Stamford  Yacht  Club,  Stamford,  Conn. 

June  4-7 — International  Federation  of  Newspaper  Publishers  and  Editor 
(FIEJ),  llth  Congress.  Tokyo.  , 

June  5-7 — ^West  Virginia  Press  Association,  Summer  outing,  Mont  Chatwi 
Lodge,  near  Morgantown,  W.  Va. 

June  5-7 — California  Newspaper  Advertising  Executives  Association,  annua 
I  convention.  Arrowhead  Springs  Hotel,  San  Bernardino,  Calif. 

Juno  5-7 — Mississippi  Press  Association  92nd  annual  convention,  Buana 
I  Vista  Hotel,  Biloxi. 

]  June  6— Newspaper  Comics  Council  meeting.  Hotel  Park  Lane,  New  York 
I  June  6 — Northwest  Daily  Press  Association,  Regional  meeting,  Superio' 
j  Hotel,  Superior,  Wisconsin. 

I  June  6-7 — ^Wisconsin  Associated  Press  Association,  Spring  meeting.  Hot* 

I  Conway,  Appleton,  Wis. 

June  7 — Canadian  Press,  East  regional  meeting,  Charlottetown  Hotel 
I  Charlottetown,  P.E.I. 

j  June  8-10— Institute  of  Newspaper  Controllers  and  Finance  Officers,  west- 
I  ern  regional  conference.  Hotel  Utah,  Salt  Lake  City,  Utah. 

June  8-1 1— Advertising  Federation  of  America,  54th  annual  convention 
Staffer  Hilton  Hotel,  Dallas,  Tex. 

June  9-20 — American  Press  Institute,  Sports  Editors  seminar,  Columbie 
University,  New  York. 

Juno  12 — United  Press  Newspapers  Association  of  Connecticut,  mid-yen' 
meeting.  Electric  Boat  Division  of  General  Dynamics  Corp.,  and  U.  S. 
Submarine  Base,  Croton,  Conn. 

j  June  12-14 — Virginia  Press  Association,  annual  meeting.  Cavalier  Hotel 
Virginia  Beach,  Virginia. 

,  June  13 — United  Press  Newspaper  Editors  of  Massachusetts,  Spring  meet- 
>  ing,  Somerset  Hotel,  Boston,  Mass. 

June  13 — Canadian  Press,  Central  Circuit  regional  meeting.  Royal  Con¬ 
naught  Hotel,  Hamilton,  Ont. 

June  13-14 — United  Press  Illinois  Newspaper  Editors  Association,  meeting 
Pere  Marquette  State  Park,  Alton,  III. 

June  13-14— New  Mexico  Press  Association  Summer  convention.  The  Bishop's 
I  Lodge,  Santa  Fe,  N.  Mex. 

June  13-14 — Arkansas  Press  Association  Summer  convention,  Arllngtor 
Hotel,  Hot  Springs,  Ark. 

June  13-15— Wyoming  Press  Association,  Summer  meeting,  Newcastle 
Wyo. 

June  15-16— Midwest  Circulation  Managers  Association,  annual  conven¬ 
tion,  Muehlebach  Hotel,  Kansas  City.  Mo. 

June  16-19 — International  Circulation  Managers  Association,  59th  annual 
convention,  Muehlebach  Hotel.  Kansas  City,  Mo. 

June  16-19 — Association  of  Newspaper  Classified  Advertising  Managers. 

annual  convention.  Lord  Baltimore  Hotel,  Baltimore,  Md. 

June  17 — Mississippi  Valley  Classified  Managers  Association,  officers  and 
directors  meeting.  Lord  Baltimore  Hotel,  Baltimore,  Md. 

June  17-21 — National  Press  Photographers  Association,  annual  convention, 
Leamington  Hotel,  Minneapolis,  Minn. 

'  June  19 — Associated  Press  News  Executives  Council  of  California  annual 
meeting,  Stanford  University,  Palo  Alto. 

June  19 — United  Press  Editor*  of  Northern  California,  annual  meeting, 
Palo  Alto,  Calif. 

June  19-21— Pennsylvania  Newspaper  Publishers  Association,  Summer  Con¬ 
ference,  Galen  Hall,  Wernersville,  Pa. 

June  19-21 — Audit  Bureau  of  Circulations  Board  of  Directors  meeting, 
Queen  Elizabeth  Hotel,  Montreal,  Que. 

Juno  20 — Canadian  Press,  West  regional  meeting,  Bessborough  Hotel. 
Saskatoon,  Sask. 

June  20-21 — Oregon  Newspaper  Publishers'  Association  71st  annuel  con¬ 
vention.  Hotel  Benton,  Corvallis,  Ore. 

June  20-21 — C.N.P.A.  Editors  Conference,  annual  meeting,  Stanford  Uni¬ 
versity,  Calif. 

June  21-22 — Connecticut  Editorial  Association,  annual  meeting,  Sheldon  i 
House,  Pine  Orchard.  Conn. 

June  22-24 — New  England  Newspaper  Advertising  Executives  Association, 
Summer  meeting,  Eastover  Hotel,  Lenox,  Mass. 

June  22-24 — New  "York  State  Society  of  Newspaper  Editors,  Summer  meet¬ 
ing,  Bear  Mountain  Inn,  Now  York. 

June  22-25 — ANPA  Mechanical  Conference,  30th  annual,  Chalfonte- 
Haddon  Hall  Hotel,  Atlantic  City,  N.  J. 

June  27-28 — Michigan  AP  Editorial  Association  annual  meeting.  Hidden 
Valley,  Gaylord,  Mich. 


Vol.  91,  No.  23.  May  31,  1968,  Editor  &  Publisher,  the  Fourth  I 

publi.'thed  every  Saturday  by  Editor  &  Publisher  Co.,  Inc.,  Editorial  and  *<*• 
nesa  offices  at  Suite  1700,  Times  Tower,  1476  Broadway.  New  York  M.  N.  v  1 
(Printed  by  Huirhes  Printing  Co.,  East  Stroudsburg,  Pa.)  Second  ciase  ^  ' 
privileges  authorized  at  East  Stroudsburg,  Pa.  under  Act  of  March  t,  1»^ 
with  Titles  patented  and  Registered  and  contents  Copyrighted  1968  6y 
Editor  &  Publisher  Co..  Inc.  Annual  subscription  $6.60  in  United  StsUs  ■<”  I 
possessions,  and  in  Canada.  -All  other  countries,  $10.00.  Payment  in  j 

may  be  made  to  E&P  “American  Account"  First  National  City  Bank  of  N- 
116  Old  Broad  St.,  London,  or  to  the  Australia  and  New  Zealand  Bsv 
limited.  Royal  Exchange  Branch,  86  Pitt  St.,  Sydney,  N.  S.  W. 

EDITOR  &  PUBLISHER  for  May  31, 


E[ 


No.  90  in  a  aeries  of  friendly  talks... 


Why  Print  Skiing  Stories 
In  The  Summer? 


The  likelihood  that  the  country’s 
movie  attendance  will  soar  this  sum¬ 
mer  to  more  than  75,000,000  each 
week  should  be  of  keen  interest  to 
newspaper  editors.  For  this  rise  in 
attendance  means  that  newspaper 
readers  will  want  to  read  more  about 
the  movies. 

While  the  movies  are  a  365-days- 
a-year  attraction,  in  recent  years  they 
have  reversed  the  tradition  of  show 
business  and  now  enjoy  their  greatest 
attendance  during  the  summer.  There 
are  a  number  of  reasons  for  this,  the 
principal  ones  being  the  more  wide¬ 
spread  use  of  air-conditioning  and  the 
increase  in  the  number  of  drive-in  the¬ 
atres.  'Aware  of  this  change  in  the 
public’s  movie-going  habits,  and  giv¬ 
ing  it  added  impetus,  the  producing- 
distributing  companies  usually  unveil 
their  topmost  attractions  during  the 
summer.  This  summer  a  number  of 
outstanding  pictures  will  have  their 


first  showing. 

Coincidental  with  this  rise  in 
movie  theatre  attendance,  there  is  ex¬ 
pected  to  be  a  deep  decline  in  televi¬ 
sion  viewing,  if  forecasts  of  TV  critics 
are  to  be  accepted. 

These  two  events  —  the  rise  of 
movie  attendance  and  the  decrease  in 
television  audiences — should,  it  seems 
to  us,  cause  newspaper  editors  to  give 
more  space  to  movie  news.  After  all, 
they  make  seasonal  changes  in  their 
sport  pages.  They  don’t  play  up  foot¬ 
ball  in  the  spring,  and  they  don’t 
waste  space  on  skiing  stories  in  the 
summer. 

Many  managing  editors  will  show 
equal  awareness  of  seasonal  changes 
in  entertainment.  They  will  make  sure 
that  this  summer  their  entertain- 
L  ment  sections  emphasize  the  movies, 

I  the  entertainment  with  the  great- 

^  est  appeal  to  the  greatest  number  of 

•  readers. 

The  Council  of  Motion  Picture  Organizations, 

i;oi  Broadway,  New  York  36,  N.  Y. 


GET  MORE  OUT  OF  LIFE  ...  GO  OUT  TO  A  MOVIE 
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A  memorial  to 
a  pioneer  fighter  for 
freedom  of  the  press 


The  old  New  York  City  Hall,  where  John  Peter  Zenger  was 
imprisoned  and  tried,  stood  on  the  site  of  the  present  Fed* 
•rol  Hall  Memorial,  Wall  Street,  in  the  Sub*Treasury  Building. 


Every  time  press  freedom  is  challenged  in  this 
country,  every  time  this  threat  is  beaten  back, 
the  debt  American  newspaper  men  owe  to  John 
Peter  Zenger  is  reaffirmed. 

Accused  of  “seditious  libel”  for  refusing  to 
ignore  corruption  by  the  royal  governor  of  New 
York,  Zenger’s  trial  in  1735  marked  a  major 
milestone  in  the  continuing  fight  to  beat  down 
infringement  on  the  function  of  a  free  press. 

John  Peter  Zenger  is  commemorated  today  in 
the  Federal  Hall  Memorial  in  New  York  City’s 
Sub-Treasury  Building.  It  is  a  historic  site  which 
every  newspaperman  should  visit  and  remember. 

The  Zenger  Memorial  is  open  daily— Mondays 
through  Fridays-from  10  A.M.  to  4  P.M.,  closed 
Sundays  and  holidays.  Admission  is  free.  En¬ 
trance  Old  Sub-Treasury  Building,  15  Pine 
Street,  corner  of  Nassau.  Any  subway  to  Wall 
Street  station. 


^rvuin  ^ 


CJ, 


★  ★  i 

umn 
★  ★ 


A  NEWSPAPER  represents  about  everything  in  American  lift 
The  Boston  Globe  editorially  defines  a  newspaper:  “Bulleti; 
board,  auction  room,  burglar  alarm,  law  court,  town  crier,  coffr 
house,  pulpit,  forum,  rostrum,  cook  book.  Court  Jester  to  Kin: 
Demos  and  an  Arabian  Nights  Entertainment  in  which  Shehei 
zade  contrives  her  tales  not  One  Thousand  and  One  Nights  b 
One  Hundred  Thousand  and  One,  the  newspaper  is  often  schuoi 
master,  sometimes  doctor,  part-time  lawyer,  and  has  time  ft 
the  actor,  painter,  musician,  pmet,  and  scholar.  .  .Not  confinet 
to  any  single  department  of  the  newspaper  but  diffused  al 
through,  with  no  pretensions  to  authority,  still  less  to  infallibilih 
this  effort  to  bring  order  out  of  chaos  and  to  make  life  raalie 
sense  goes  on  patiently  day  by  day,  year  after  year,  decade  after 
decade,  perhaps  with  no  very  spectacular  triumphs.  But  there  b 
nothing  spectacular  about  the  growth  of  an  oak.” 

— ^The  ISetc  York  Herald  Tribune  editorially  picked  up  Henr 
Minott’s  list  of  words  frequently  misspelled  and  added  these 
Asterisks,  benefiting,  desiccate,  nnemonic,  phthisic  “and  Willian 
Shakespeare  (or  Shakespere)  who  couldn’t  spell  either.”  .  . . 
Julian  Krawcheck,  Clet^and  Press,  an  old  friend  of  Charlotu 
Observer  days,  has  been  elected  president  of  the  Mount  PleaMU 
dommunity  Center  in  Qeveland.  .  .  .  Ck>uple  of  happy  headlines  bi 
Wilmer  Simmons  in  the  Sioux  Falls  (S.D.)  Argus-Leader:  “Cot 
in  Michigan  Has  Quadruplets — ^No  Bull”  and  “Woman  Trappti 
in  Lav  Awarded  Pecuniary  Salve.”  ...  The  Newark  News  caUd 
a  Princeton  instructor  a  “professor  of  belles  and  lettres.”  Populii 
course,  of  course.  ...  A  grade  school  teacher  telephoned  Howard 
E.  Lee,  Newport  News  (Va.)  Daily  Press  managing  editor,  and 
asked  to  buy  a  roll  of  newsprint — for  her  pupils  to  use  in  drawing! 
...  In  changing  his  E  &  P  subscription  address  from  Indianapolii 
to  the  Alexandria  (Ind.)  Times-Tribune,  Lee  Flor  wrote:  “Tlit 
strange,  mysterious  markings  on  my  previous  mailing  list  addre«< 
were:  245742  N7  W  1-5-59  J.  I  don’t  have  any  idea  what  they 
mean,  but  1  kj  7  N  W,  anyway.  Sometimes  when  I  meet  frienA 
at  a  press  convention,  t  wave  and  shout  a  friendly  2456w  S19  to 
them.  Yours  v^ery  N7  W.” 


— Recent  pilgrims  to  the  old  home  of  the  late  0.  0.  McIntyre, 
famous  columnist,  in  Gallipolis,  Ohio,  included  Editor  George 
Carmack,  Houston  Press,  and  Earl  Wilson,  New  York  Post 
syndicated  columnist.  .  .  .  Bill  Hatch,  Springfield  (Mass.)  Union. 
devoted  his  “Stray  Bits”  column  to  reminiscences  upon  his  com 
pletion  of  a  half  century  with  the  newspaper.  .  .  .  Frank  D.  Kelly, 
corporate  secretary  of  the  Milwaukee  Journal,  attended  the  re¬ 
union  of  his  high  school  class  of  1927.  .  .  .  Columnist  Bill  Gold, 
Washington  Post  and  Times  Herald,  quoted  the  Alexandria 
(Va.)  Gazette  of  just  100  years  ago  to  prove  juvenile  delinquency 
is  ageold.  ...  A  valued  visitor  was  an  old  friend  and  ex-pastor, 
Dr.  Joseph  H.  Carter,  once  editor  of  the  Elkin  (N.  C.)  Tribune, 
now  president  of  three  Presbyterian  institutions,  Lees-McRae 
College,  Edgar  Tufts  Memorial  Association  and  Grace  Hartley 
Memorial  Hospital  at  Banner  Elk  in  the  mountains  of  North  v 
Carolina.  He  has  raised  $1,5(X),(XX)  of  $1,750,0(X)  needed  for  f 
a  new  hospital. 

—When  John  Ramsey,  assistant  city  editor,  Honolulu  Stsr- 
Bulletin,  left  on  a  European  trip  with  his  wife,  he  jotted  down 
some  “duties  of  an  assistant  CE”  to  guide  his  stand-in.  Hart? 
Whitten.  Here  are  some  of  the  items:  “Arrive  at  6:15  a.m.  Vou 
can  make  it  6:18  but  the  reception  is  somewhat  chilly.  They  nuke 
cracks  about  it  being  afternoon.  Smile  at  Hobert  Duncan 
editor)  if  he  looks  grouchy  and  say  something  nasty  to  him  if 
looks  cantankerous.  Can’t  afford  to  let  him  get  out  of  hand- 
Hobert  will  have  decided  what  pictures  he  wants  to  use  for  ^ 
Oty  Edition.  Impose  him  vigorously,  even  if  he’s  right. 
whatever  rewrite  is  necessary.  Try  to  get  Ray  Higuchi  (artiaO 
out  of  the  bathroom  to  process  pictures  for  8:15  deadline,  h 
isn’t  easy.  Use  tact.  Resist  attempts  by  Society  harem  to  grak 
Warren  Roll  (chief  photog)  for  the  day.  Save  Roll  for  your 
feature  assignments.  Dummy  what  needs  dummying  after  the 
dummies  come  through.  Usually  there’s  no  space.” 

EDITOR  ac  PUBLISHER  (or  May  31, 


Syracuse  is 


the  ^  SYRACUSE 


NEWSPAPERS 


The  Syracuse  Market  is...  | 

Topuiaiwn.,.L  43Z  700 
Vuj^i/y  Jncom.,,  ^2, 470, 79L  000, 
Hetad^ah,,,  722, 092, 000 

These  are  the  new  dimensions  of  the 
15-county  Syracuse  Market  Area  in 
which  the  Syracuse  Newspapers  are  the 
dominant  selling  influence.  ( Figures  are 
from  Sales  Management's  1958  Survey  of 
Buying  Power.) 

Here  is  one  of  America's  truly  important 
markets,  qualifying  unquestionably  for  high 
ranking  on  the  "A”  list  of  every  national 
advertiser. 

Ho  other  rombination  of  media  will  reath  this  market 
as  Eftkientiy  and  Economkaiiy  as  the  Syracuse  Newspapers 


w  E  INVITE  your  examination  of  an 
exciting  new  presentation  which  graphically 
portrays  the  remarkably  efficient  manner  in 
which  the  circulation  pattern  of  these 
newspapers  matches  the  Central  New  York 
distribution  territories  of  leading  national 
advertisers  and  of  local  chains,  wholesalers, 
jobbers  and  food  brokers. 


Phone  Your  Nearest  Office  of 


America  s  No.  1  Test  Market 
I 
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MOLONEY,  REGAN  &  SCHMIH 


HERALD-JOURNAL 

Evening 


HERALD-AMERICAN 

Sunday 


THE  POST-STANDARD 
Morning  &  Sunday 


CIRCULATION:  Combined  Daily  241,159  Sunday  Herald-American  205,658  Sunday  Post-Standard  109,060 
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editorial 


Count  of  Radio-TV  Homes 

broadcasting  industry  stole  a  few  bases  on  the  newspaper  indus- 

try  many  years  ago  when  it  persuaded  the  Census  Bureau  to  count 
the  number  of  radio  and  television  households  in  the  country. 

Census  Bureau  Director  Robert  W.  Burgess  told  the  Senate  subcom¬ 
mittee  on  Commerce  and  Related  Agencies  last  week  that  TV  homes 
will  be  counted  in  the  1960  census  but  radio  homes  will  not.  He  said 
the  1950  figure  is  still  valid  for  radios. 

Senator  Spessard  Holland  (D.,  Fla.),  committee  chairman,  leaped  to 
the  defense  of  radio.  A  news  release  from  his  office  states:  “Holland 
discounted  these  conclusions,  pointing  out  that  in  the  past  decade  the 
radio  broadcasting  industry  suffered  a  slump  through  the  development 
of  television,  but  has  subsequently  experienced  a  resurgence  now  plac¬ 
ing  it  among  the  leaders  in  the  mass  communications  media  field.  He 
also  challenged  the  propriety  of  the  federal  agency  supplying  an  impor¬ 
tant  compilation  of  facts  to  the  television  industry  and  at  the  same 
time  denying  it  to  aural  broadcasters.”  Sen.  Holland  wants  a  tally  of 
both  TV  and  radio  “as  a  matter  of  service  to  the  public.”  Mr.  Burgess 
said  the  proposal  will  be  reconsidered. 

Two  questions  are  pertinent. 

First,  who  says  a  count  of  radio  and  TV  homes  is  “of  service  to  the 
public?”  The  only  people  who  benefit  from  these  figures  are  the  broad¬ 
casters  who  use  them  competitively  against  other  media. 

Second,  if  radio  homes  should  be  counted  because  radio  is  “among 
the  leaders  in  the  mass  communications  media  field,”  why  not  also 
count  the  number  of  homes  receiving  a  newspaper  which  is  the  actual 
leader  in  mass  communications? 

Both  Mr.  Burgess  and  Sen.  Holland  acknowledged  they  have  re¬ 
ceived  numerous  requests  from  the  broadcasting  industry  for  this 
information.  The  Census  Bureau  stated  it  has  had  requests  to  deter¬ 
mine  the  number  of  AM  and  FM  receivers,  portable  and  auto  radios, 
and  number  of  UHF  television  sets. 

Why  doesn’t  the  newspaper  industry  request  the  Census  Bureau  to 
ask  similar  questions  about  homes  receiving  newspapers?  If  a  govern¬ 
ment  agency  is  going  to  provide  competitive  data  for  one  medium, 
why  not  do  it  for  all  media? 


VP-INS  Merger 

Disappearance  of  International  News  Service  as  a  separate  news  gath¬ 
ering  entity  is  a  sad  event  to  those  who  dislike  to  see  the  number 
of  newspaper  organizations  decline,  whether  it  be  newspapers  or  news 
agencies. 

This  is  true  regardless  of  the  fact  that  United  Press  International, 
the  result  of  the  consolidation  with  the  United  Press,  will  be  larger  and 
more  efficient  and  better  capable  of  service  to  newspapers,  broadcasters 
and  the  public. 

Statements  from  executives  of  both  UP  and  INS  revealed  that  eco¬ 
nomic  factors  in  covering  news  of  the  world  and  disseminating  it  to 
clients  played  a  major  part  in  the  final  decision  to  get  together.  The 
consolidation,  which  has  been  in  the  rumor  stage  for  many  years,  was 
therefore  probably  the  best  and  the  only  solution  to  the  problems  con¬ 
fronting  them. 

It  is  a  notable  achievement  to  weld  two  such  organizations  into  one. 
But  in  all  such  achievements  there  are  those  whose  services  are  no 
longer  required:  those  who  feel  the  devastating  impact  of  motivating 
economic  forces.  These  men  and  women,  many  of  them  talented  and 
experienced,  can  be  of  valuable  service  elsewhere  in  the  newspaper  and 
broadcasting  industries  which  they  have  been  serving. 
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My  God,  my  God,  why  hast  thou  foi 
saken  me?  why  art  thou  so  far  fron 
helping  me,  and  from  the  words  of  m; 
roaringf^Psalms  XXII,  1. 
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Skorl  DaLs  letters 


VARIED  EXPERIENCE 

I  would  like  to  take  issue  with  Andrew 
Bingham,  the  young  reporter  who  com¬ 
pleted  a  year’s  training  program  with  the 
Washington  Star,  and  who  claims  “I  have 
gained  more  good,  practical  experience 
here  than  I  could  ever  have  obtained  on  a 
small  paper  .  ,  (E&P,  May  10). 

Like  himself,  I  have  been  something  of 
an  “experiment.”  But  I’m  working  for  a 
small  daily  with  a  circulation  of  approxi¬ 
mately  10,000. 1  can  assure  him  my  experi¬ 
ence  is  much  more  varied  and  practical  for 
the  years  ahead. 

Where  else  can  one  write  editorials, 
features,  movie  and  play  reviews,  and 
write  and  lay  out  the  many  items  that 
appear  on  the  society  page  one  day  each 
week? 

Before  long  I’ll  be  laying  out  the  sports 
pages  one  day  each  week. 

My  regular  job  by  the  way  is  general 
assignment  reporter  and  the  beat  I  cover 
turns  up  at  least  one  story  a  day  that 
makes  a  page  one  appearance. 

Knowing  the  size  of  the  Star,  how  can 
Mr.  Bingham  ever  hope  to  fathom  the 
many  wonders  of  the  composing  room,  the 
photo  lab,  etc.?  Unless  I’m  mistaken,  ex¬ 
cept  for  assignments,  he  doesn’t  leave  the 
city  room. 

The  time-worn  and  well-tested  path  to 
big  newspaper  work  has  always  started 
with  the  small  daily.  I’m  sure  most  of  the 
reporters  at  the  Star  will  agree  with  me. 

As  a  matter  of  fact,  I’m  at  my  present 
job  because  I  took  the  advice  of  one  of 
these  older  Star  reporters  who  followed 
the  time-honored  route  himself. 

Frank  Demetrowitz 
Meriden  (G)nn.)  Journal. 


Headlines 


Detroit  Woman  Adwarded  $10,000  In 
Baseball  Suit. — Fargo  (N.  D.)  Forum. 


Miss  Schell  Advises  Breathing  for 
Washington  (D.  C.)  Star. 


15-Year-Old  Slayer  Held  Intelligent, 
Mental  Moron. — El  Paso  (Tex.)  Times, 


Court  Rules  On  Many  Ouchy  Issues 
At  Monday’s  Session. — Hartford  City 
(Ind.)  News-Times. 


Feminine  Tools  Used  in  Burglary. — 
Denver  (Colo.)  Rocky  Mountain  News. 


C4RTOON  IDEA  OF  THE  WEEK 


IN  A  BAHING  SLUMP 
Doyle,  Philadelphia  Daily  News 


POLEMICAL  NONSENSE 

It’s  difficult  to  believe  the  UN’s  infor¬ 
mation  officer  was  serious — that  is,  if 
El&P  quoted  him  properly  in  its  issue  of 
May  10 — when  he  maintained  in  a  recent 
speech  that  the  average  Soviet  newspaper 
cames  more  United  Nations  news  than  do 
U.S.  newspapers. 

If  what  Pravda  and  Izvestia  publishes 
about  the  UN  is  news — or  if  that’s  what 
Mr.  Benjamin  Cohen  thinks  is  news — then 
Mr.  Cohen  ought  to  go  back  to  his  news¬ 
paper  in  Chile  where  perhaps  he  may  re¬ 
fresh  his  recollection  as  to  just  what  news 
is. 

What  news  isn’t  is  the  polemical  non¬ 
sense  which  fills  the  several  pages  of  the 
typical  Soviet  newspaper.  For  example, 
take  the  recent  treatment  accorded  Mr. 
Cohen’s  boss,  Dag  Hammarskjold,  when 
the  UN  General  Secretary  came  out  in 
favor  of  the  U.S.  proposal  for  a  UN  polar 
inspection  setup.  If  publishing  a  lengthy 
diatribe  against  Mr.  Hammarskjold — with¬ 
out  even  running  a  fair  report  on  what  he 
said — constitutes  news  in  Mr.  Cohen’s 
book,  then  perhaps  American  editors 
ought  to  take  a  new  look  at  the  UN  and 
1958 


CONFUSION  AMONG  THE  FAITHFUL 
Mauldin,  St.  Louis  Post-Dispatch 
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particularly  its  informational  activities. 

T’m  sure  most  U.S.  editors  are  getting 
fed  up  with  such  complaints  voiced  by 
Mr.  Cohen  that  they  “are  partly  respon¬ 
sible  for  world  tension  today”  because, 
says  the  ex-editor,  “the  amount  of  slant¬ 
ing  of  news  and  of  printing  of  misinfor¬ 
mation  is  almost  unbelievable.” 

It  seems  to  me  Editor  &  Publisher 
should  ask  Mr.  (Zohen  to  put  up  or  shut 
up — to  provide  documentation  for  his  “un¬ 
believable”  accusations  against  the  U.S. 
press,  radio  and  television  media  or,  if 
he  is  unable  to  do  so,  then  apologize. 

How  anyone  at  this  late  date  can  even 
by  implication  praise  the  Soviet  press, 
whose  every  word  is  carefully  scrutinized 
for  political  significance,  is  incomprehen¬ 
sible.  And  if  anyone  is  responsible  for 
“world  tension”  it  isn’t  the  American  edi¬ 
tor.  Mr.  Cohen  may  not  believe  it,  but 
there’s  a  character  named  Khrushchev  who. 
in  one  of  his  more  honest  moments,  hurled 
this  threat  at  free  world  Ambassadors: 
“We  will  bury  you.” 

Victor  Lasky 

New  York,  19. 

*  *  * 

As  an  international  civil  servant  I  must 
be  objective  and  not  engage  in  criticism 
against  any  national  government  or  insti¬ 
tutions.  It  is  a  recognized  fact  that  the 
almost  exclusive  preoccupation  with  the 
cold  war  practically  everywhere  eliminates 
reporting  on  other  far-reaching  long  term 
activities  of  world  cooperation  and  thus 
results  in  a  distorted  picture  of  inter¬ 
national  life.  I  feel  that  this  situation  “is 
partly  responsible  for  world  tension  to¬ 
day”,  and  that  as  a  consequence  there 
appears  to  be  an  “amount  of  slanting  of 
news  and  printing  of  misinformation 
(which)  is  almost  unbelieveable.” 

Rather  than  so  angrily  attacking  me  on 
the  basis  of  complete  misreading  of  your 
report  on  my  talk,  Mr.  Lasky  should  prove 
me  wrong,  in  the  good  American  judicial 
tradition,  before  asking  that  I  “put  up  or 
shut  up”  or  else  “apologize”. 

B.  Cohen 

Under-Secretary  for  Trusteeship  and 
Information  from  Non-Self-Governing 
T  erritories 

United  Nations. 
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“The  pages  of  The  New  York  Times  are  the  only 
place  I  know  where  the  entire  world  stands  still 
for  a  moment.  For  mature  understanding  of 
today’s  topsy-turvy  world,  the  analytical,  inter¬ 
pretive  reporting  of  The  Times  is  as  necessary  to 
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Board  Enlarged 


UP  and  INS  Merge  to  Form 
United  Press  International 


Bartholomew  Heads  Agency  With 
Kingsbury  Smith  As  An  Executive 


The  United  Press  Associations 
and  the  International  News 
Service  merged  May  24  to  create 
a  single  news  agency  named 
United  Press  International. 

Contracts  covering  consolida¬ 
tion  of  the  services  were  signed 
May  16,  but  public  announce¬ 
ment  was  delayed  until  the  phy¬ 
sical  merger  could  be  worked 
out. 

Frank  H.  Bartholomew,  presi¬ 
dent  of  United  Press,  will  be 
president  of  the  new  global 
agency.  Kingsbury  Smith,  Inter¬ 
national  News  Service  general 
manager,  will  be  vicepresident 
and  associate  general  manager. 


torial  reporting  on  a  world-wide 
basis. 

“Economics  was  an  important 
factor  in  the  creation  of  the 
great  new  news  network.  Costs 
of  covering  the  world  news 
fronts  have  risen  steadily  with 
rapidly  improving  means  of 
transmitting  both  news  and  pic¬ 
tures  by  leased  wires  and  elec¬ 
tronic  processes.” 

Key  Personnel 

Key  personnel  of  INS  will  be 


retained  and  will  reinforce  the 
present  UP  staff,  according  to 
Earl  J.  Johnson,  vicepresident 
and  general  news  manager. 

United  Press  was  created  in 
1907  by  E.  W.  Scripps  “to  in¬ 
sure  that  at  any  time  in  the 
future  any  existing  newspaper 
or  any  person  seeking  to  start 
a  newspaper  could  obtain  an 
adequate  national  and  interna¬ 
tional  news  service.” 

The  INS  was  established  in 
1909  by  William  Randolph 
Hearst  for  reasons  closely  par¬ 
alleling  those  motivating  the 
forming  of  the  UP,  and  since 
its  inception  it  has  been  noted 
for  its  news  enterprise  and  ex¬ 


clusive  feature  coverage  of  im¬ 
portant  world-wide  events. 

Actual  and  intensive  work  of 
putting  the  complex  global  news 
systems  of  the  two  organiza¬ 
tions  into  one  effective  trans¬ 
mission  network  has  been  under 
way  since  September  of  1967. 
The  plan  was  evolved  by  Frank 
H.  Bartholomew  and  Leroy  Kel¬ 
ler  of  the  United  Press  and  J. 
D.  Gortatowsky  and  Kingsbury 
Smith  of  the  International  News 
Seiwice. 

The  announcement,  sent  over 
the  wires  of  both  services  May 
24,  said: 

Thouiiand.s  of  Client!* 

“This  is  the  first  dispatch  of 
the  new  service  which  will  em¬ 
brace  the  largest  number  of 
newspaper  and  radio  clients  ever 
served  simultaneously  by  an  in¬ 
dependently  operated  news  and 
picture  agency.” 

The  new  agency  serves  more 
{Continued  on  page  10) 


The  Board  will  be  enlarged 
by  the  addition  of  William  Ran¬ 
dolph  Hearst  Jr.,  editor-in-chief 
of  Hearst  Newspapers;  J.  D. 
Gortatowsky,  chairman  of  the 
board  of  Hearst  Consolidated 
Publications,  and  G.  O.  Murku- 
8on,  vicepresident  and  treasurer 
of  the  Hearst  Corporation. 

Mr.  Bartholomew  made  this 
statement: 


“The  consolidation  of  the  two 
services  will  assure  a  stronger 
competitive  news  and  pictorial- 
news  report  to  newspapers,  ra¬ 
dio  and  television  stations 
throughout  the  entire  civilized 
world. 

“Like  the  newspapers  depend¬ 
ent  upon  us  for  news,  ours  will 
be  a  business  organization,  col¬ 
lecting  and  distributing  one  of 
the  world’s  most  perishable 
products.  News.  We  believe  pri- 
yate  enterprise  with  a  profit 
incentive  is  the  best  guaranty 
of  objective  coverage  of  world 
news,  exactly  as  it  is  for  the 
subsequent  publishing  of  that 
oews  in  the  great  independent 
newspapers  of  the  world. 

“The  combining  of  the  two 
services  will  guarantee  broader 
and  more  efficient  news  and  pic- 

EDITOR  &  PUBLISHER  for 


Shown  at  the  si9nin9  of  the  historic  contract  that  forms  United  Press  International  May  16  are  (seated,  left 
to  ri9ht):  Eire  K.  Bryan,  UP  attorney;  Frank  H.  Bartholomew,  UP  president  and  9eneral  manaoer;  Richard 
E.  Berlin,  Chairman  of  the  Board  of  the  Hearst  Corp.;  Lee  Keller  UP  vicepresident  and  9enaral  sales  mana9er. 
Standin9  are  (left  to  ri9ht):  Raymond  McCauley,  INS  9eneral  counsel;  Harvey  Lipton,  INS  attorney;  Joseph 
R.  Fawcett,  INS  attorney;  Glen  Offenbacher,  UP  attorney;  J.  D.  Gortatowsky,  Chairman  of  the  Board  of 
Hearst  Consolidated  Publications;  J.  Kin9sbury  Smith,  INS  9eneral  mana9er;  Mims  Thomason,  UP  vicepresi¬ 
dent  and  9eneral  business  mana9ar;  Robert  L.  Frey,  executive  assistant  to  the  president  of  UP.  Mr.  Barthol¬ 
omew  is  president  and  9eneral  mana9er  of  UPl  and  Mr.  Smith  is  vicepresident  and  associate  9eneral 

mana9er. 

May  31,  1938 
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than  5,000  UP  clients  and  3,000 
INS  clients.  Some  clients  have 
used  both  services  so  there  is 
some  overlapping. 

The  UPI  also  takes  over  phy¬ 
sical  facilities,  including  tele¬ 
type  machines,  office  equipment 
and  photographic  equipment  of 
International  News  Pictures. 

The  merger  included  the  still 
picture  services  of  both  wire 
services.  United  Press  Movietone 
will  be  operated  by  UPI,  but 
Telenews,  a  television  news  film 
service  that  was  operated  by 
INS,  was  not  included  in  the 
merger  and  will  continue  as  a 
separate  Hearst  organization. 

The  Associated  Press,  the 
other  big  American  news 
agency,  is  a  cooperative  news¬ 
gathering  organization  serving 
7,275  newspapers,  radio  and 
television  stations  and  others. 

Chief  stockholder  in  the  UPI 
is  the  E.  W.  Scripps  Company 
of  Cincinnati,  which  also  is  a 
heavy  stockholder  in  the  Scripps- 
Howard  Newspapers.  Hearst  in¬ 
terests  also  acquired  stock  in 
UPI  in  the  merger. 

It  is  expected  that  about  400 
INS  employes  will  lose  their 
jobs.  They  will  receive  severance 
pay,  a  spokesman  for  INS  said. 
INS  has  from  400  to  450  edi¬ 
torial  employes  in  the  U.  S.  and 
foreign  countries,  about  150 
clerical  and  business  employes 
and  65  teletype  operators. 

The  new  UPI  agency  an¬ 
nounced  no  UP  employes  will 
lose  their  jobs  and  that  it  will 
employ  as  many  INS  workers  as 
possible  over  a  period  of  time. 


lance.  The  initial  formality  is 
a  suggestion  that  the  facts  be 
laid  out  for  antitrust  division 
examination. 

The  Department’s  unwilling¬ 
ness  to  confirm,  at  first,  that 
such  request  had  been  made  in 
the  UP-INS  merger  also  follows 
a  pattern.  When  newsmen  asked 
the  antitrust  department  head. 
Judge  Victor  Hansen,  whether 
he  had  communicated  the  gov¬ 
ernment’s  interest  to  the  parties, 
he  dismissed  with  the  sugges¬ 
tion:  “Ask  them.”  Newsmen 
covering  the  Department  of 
Justice  get  that  answer  fre¬ 
quently.  Explanation  is  this: 
the  Department  is  required  by 
law  to  exercise  surveillance  over 
mergers  where  public  interest 
seems  apparent.  Letters  or  tele¬ 
grams  of  inquiry  are  sent.  If 
publicity  is  given  to  the  fact  of 
“government  investigation”  seri¬ 
ous  damage  may  be  done  to  the 
contracting  parties.  This  is  con¬ 
sidered  especially  unfortunate  in 
view  of  the  fact  that  few  in¬ 
queries  result  in  legal  action  to 
stop,  or  delay,  the  amalgama¬ 
tions. 


Positions  Sought  For  ur 
Merger-Displaced  Men  ^ 


Celler  Complains 


Rep.  Emanuel  Celler  (D.-N. 
Y.),  chairman  of  the  House 
Committee  on  the  Judiciary  and 
of  its  Anti-Trust  Subcommittee, 
asserted  in  Washington: 

“The  public  has  an  acute  in¬ 
terest  in  any  merger  that  affects 
the  control  of  news  it  receives. 
It  is  essential  in  a  democracy 
that  there  be  continued  strong 
and  healthy  competition  in  the 
gathering  and  distribution  of 


Justice  Department 
Examines  Records 


Justice  Department  lawyers 
had  two  conferences  on  the 
merger,  one  with  Frank  H.  Bar¬ 
tholomew,  UPI  president,  and 
Richard  Stevens,  attorney.  Rec¬ 
ords  were  examined  and  addi¬ 
tional  ones  called  for  and  prom¬ 
ised;  one  with  Kingsbury  Smith, 
vicepresident  and  associated 
general  manager  of  UPI,  James 
V.  Hayes,  attorney,  and  Howard 
Kreider,  accountant,  for  Hearst 
organization. 

In  Washington,  a  spokesman 
for  the  Department  of  Justice 
explained  that  the  interest  of 
the  antitrust  division  in  the 
merger  is  consistent  with  policy 
and  does  not  reflect  an  official 
view  that  there  has  been  infrac¬ 
tion  of  the  law.  All  situations 
coming  to  the  attention  of  the 
division  in  which  large  assets  or 
direct  competition  are  involved 
in  mergers,  come  under  surveil- 


“I  am  glad  that  the  Depart¬ 
ment  of  Justice  ultimately  was 
alerted  to  this  action  and  is  con¬ 
ducting  an  investigation  to  de¬ 
termine  its  legality  under  the 
Celler-Kefauver  Act.  However, 
since  the  agreement  became  ef¬ 
fective  on  May  16,  assets  may 
have  already  become  commin¬ 
gled.  Thus  it  would  be  difficult 
to  unscramble  these  assets  if 
divestiture  ultimately  is  ordered 
by  a  court  after  trial  under  the 
anti-merger  statutes.” 

UPI  President  Bartholomew 
was  in  Washington  this  week 
conferring  with  representatives 
of  the  Justice  Department  on 
questions  raised  by  the  consoli¬ 
dation. 


The  Supreme  Court  has  ruled 
that  consolidations  of  the  UP- 
INS  type  are  not  illegal  under 
anti-trust  laws  if  it  can  be 
shown  that  one  of  the  parties 
had  lost  substantial  sums  of 
money  and  that  prospects  for 
recovery  were  remote.  It  is  un¬ 
derstood  the  Justice  Department 
will  be  informed  that  the  finan¬ 
cial  condition  of  INS  made  it 


The  United  Press  and  Inter¬ 
national  News  Service  Union 
caused  a  flurry  of  placement 
activity  by  the  new  UPI,  the 
Hearst  Newspapers  and  other 
news  interests. 

Six  INS  writers  and  editors 
in  New  York  were  asked  to  join 
UPI.  Among  those  who  had  not 
decided  upon  acceptance  as  E&P 
went  to  press  were  Jim  Kil- 
gallen,  veteran  star  reporter; 
Tom  Breslin,  personnel  man¬ 
ager;  Phil  Reed,  associate  gen¬ 
eral  manager;  Ken  Smith,  pro¬ 
motion  manager,  and  Paul  R. 
Allerup,  managing  editor,  who 
was  offered  the  position  of  UPI 
features  editor  in  charge  of  de¬ 
veloping  special  news  projects. 

Bob  Considine,  Louella  Par¬ 
sons,  Phyllis  Battell  and  Pierre 
J.  Huss,  United  Nations  corre¬ 
spondents,  have  Hearst  contracts 
and  it  was  believed  they  will  re¬ 
main  with  that  organization  and 
that  their  columns  will  be  dis¬ 
tributed  by  King  Features  Syn¬ 
dicate. 

Barry  Faris,  INS  editor-in- 
chief,  left  last  Saturday  for 
Tokyo.  His  future  plans  were 
not  known. 

Dismantling  of  the  INS  news¬ 
room  in  New  York  took  place 
over  the  week-end  and  desks 
and  teletype  machines  quickly 
were  cleared  out  and  moved  to 
UPI  headquarters  in  the  New 
York  Daily  News  Building  at 
220  W.  42nd  Street  from  the 
New  York  Mirror  Building  at 
235  E.  45th  Street.  INS  execu¬ 
tive  offices  remained  open  to 
clean  up  final  business. 

In  smaller  cities  where  the 
INS  had  one  representative,  ef¬ 
forts  are  being  made  by  UPI 
to  take  him  on,  a  spokesman 
said.  It  was  believed  some  INS 
foreign  correspondents  such  as 
Charles  Arnot  in  Europe, 
Jeremy  Main  in  Berlin  and  Mar¬ 
vin  Stone  in  Tokyo  will  be 
offered  UPI  posts. 

The  United  Press  formerly 
did  not  have  many  clients  among 
Hearst  Newspapers  and  the  new 
combined  agency  will  serve  all 
those  newspapers,  it  was  pointed 
out. 


tral  Division  have  been  closed 
and  their  personnel  shifted  to 
the  United  Press  bureaus,  fil¬ 
ing  under  the  United  Press  In¬ 
ternational  banner.  The  UPI 
Central  Division  covers  bureau 
in  Illinois,  Indiana,  Michigan, 
Wisconsin,  Minnesota,  Iowa, 
North  Dakota,  South  Dakota, 
Nebraska,  plus  St.  Louis,  Mo, 
and  Windsor,  Ont. 


Regional  Representative 


It  was  announced  that  J. 
(Jep)  Cadou,  Indianapolis  man¬ 
ager  of  International  News 
Service  the  last  24  years,  will 
serve  as  a  regional  representa¬ 
tive  for  UPI  in  Indiana.  He 
additionally  will  continue  to 
handle  special  political  assign¬ 
ments  on  a  state  level. 

Gen  Roguski,  formerly  Ca- 
tral  Division  manager  for  INS, 
has  joined  the  Chicago  staff  of 
UPI,  it  was  announced  by  Rod¬ 
erick  W.  Beaton,  Central  Divi¬ 
sion  manager. 

The  merger  had  an  immediate 
impact  on  Washington  employ¬ 
ment.  Lyle  Wilson,  vicepresident  ' 
and  Washington  General  Man¬ 
ager  for  UP,  said  eight  INS 
correspondents  and  photogra¬ 
phers  have  been  absorbed  and 
others  may  be  taken  in  later, 
out  of  an  INS  employment  list 
of  32  newsmen  and  eight  lens- 
men. 


S.  C.  Editors  Poll 
Political  Candidates 


Chicago  Changes 


In  Chicago,  the  INS  bureau 
moved  into  the  United  Press  bu¬ 
reau  quarters  in  the  Chicago 
Daily  News  Building.  Similarly, 
International  News  Photos  com¬ 
bined  its  operations  with  United 
Press  Newspictures  in  Tribune 
Tower. 


Columbia,  S.  C. 

South  Carolina  newspapermen 
have  asked  candidates  for  state 
offices  to  define  their  attitude 
on  public  access  to  news. 

At  the  spring  meeting  of  the 
S.  C.  Associated  Press  Associa¬ 
tion,  newspaper  executives  rep¬ 
resenting  daily  newspapers  in 
the  state  instructed  the  chair¬ 
man  of  the  Freedom  of  Informa¬ 
tion  Committee,  J.  E.  ChaflSn, 
Greenwood  (S.  C.)  Index-Jotir- 
nal,  to  send  a  questionnaire  to 
candidates  seeking  nomination 
in  the  June  primary  of  the 
Democratic  Party. 

The  questionnaire  asks  candi¬ 
dates  for  governor  if  they  will, 
if  elected,  hold  frequent  and 
regularly  scheduled  news  confer 
ences  so  the  people  of  the  state 
may  know  through  news  media 
what  their  governor  is  think¬ 
ing,  planning  and  doing. 

All  state  office  candidates  are 
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All  INS  bureaus  in  the  Cen-  questioned. 
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eligible  for  inclusion  under  this 
ruling. 

Low  Profits 

“Economics  had  a  lot  to  do 
with  the  merger,”  said  a  UPI 
executive  in  New  York.  “Both 
agencies  have  operated  under 
low  profit  margins  for  many 
years.  The  merger  will  give  the 
enlarged  agency  the  opportunity 
to  do  more  things.  It  is  a  busi¬ 
ness  enterprise  competing 
against  a  cooperative  and  it’s 
tough.” 

«  *  * 

Kefauver  Attacks 
UP-INS  Merger 

Washington 
Senator  Estes  Kefauver  (D.- 
Tenn.),  chairman  of  the  Senate 
Anti  -  Monopoly  Subcommittee, 
declared  in  a  Senate  speech 
May  27  the  UP-INS  consolida¬ 
tion  confronts  small  newspapers 
and  radio  stations  with  an 
“absolute  monopoly”  of  national 
news. 

He  asked  the  justice  depart¬ 
ment  to  seriously  consider  seek¬ 
ing  a  preliminary  court  injunc¬ 
tion  against  the  consolidation. 

Immediate  Reply 

Lyle  C.  Wilson,  vicepresident 
and  Washington  manager  for 
United  Press  International,  im¬ 
mediately  wrote  the  senator  his 
statements  were  “inaccurate 
and  misleading.”  In  support  of 
his  statement,  he  cited  a  UPI 
interview  with  Frank  J.  Star- 
ael,  general  manager  of  the 
Associated  Press,  in  which  Mr. 
Starzel  said  the  AP  actively 
solicits  new  newspaper  and 
radio  members. 

Mr.  Wilson  also  said  creation 
of  UPI  will  intensify  rather 
than  reduce  competition  in  the 
press  association  field  because  it 
now  “challenges  a  strong  com¬ 
petitor  (AP)  with  physical 
facilities  and  human  resources 
which  are  more  nearly  equal 
I  than  ever  before.” 

• 

Labor  Reporting 
Seminar  Called  Off 

Trustees  of  the  Louis  Stark 
Memorial  Fund  are  looking  for 
ways  to  utilize  the  fund  to  im¬ 
prove  labor  news  reporting.  The 
Fund  honors  the  memory  of  the 
late  New  York  Times  labor  re¬ 
porter. 

Plans  for  a  June  seminar  on 
labor  reporting  in  Washington 
“  have  been  abandoned  because  of 
the  absence  of  a  substantial  re¬ 
sponse,  according  to  Joseph  A. 
Loftus,  a  trustee  of  the  Fund. 
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Weekend 
Brings  Wire 
Transition 


San  Francisco 
“United  Press  International” 
was  the  Monday  reply  to  phone 
calls  into  former  United  Press 
and  UP  News  Pictures  offices 
here  after  a  weekend  of  work 
shifting  wire  circuits. 

Already  both  news  and  photo 
wires  were  carrying  the  com¬ 
bined  service  to  clients  of  the 
two  organizations.  New  sports 
wires  were  being  extended  on 
the  coast  in  what  was  described 
as  the  beginnings  of  UPI’s  new 
and  greater  service. 

The  telecommunications  moves 
were  completed  more  promptly 
than  personnel  changes.  Mean¬ 
while  no  changes  in  titles  or 
duties  for  UP  executives  and 
bureau  chiefs  were  reported  or 
even  indicated. 

Jade  Hanley,  veteran  head  of 
INS  operations  here,  said  that 
he  does  not  propose  to  join  UPI. 
His  plans  will  be  announced 
after  he  improves  his  golf  dur¬ 
ing  his  vacation,  he  advised. 

Concerned  for  Staff 

Mr.  Hanley  expressed  pri¬ 
mary  concern  for  the  staff.  All 
are  competent  and  no  difficulty 
in  obtaining  new  spots  is  ex¬ 
pected,  he  reported. 

Five  had  appointments  to  dis¬ 
cuss  their  future  plans  at  two 
different  places  early  Monday. 
This  indicated  that  choice  of 
opportunity  also  would  be  avail¬ 
able  for  the  former  INS  staffers 
and  that  there  would  be  no 
“forced  decisions”  on  new  jobs, 
Mr.  Hanley  said. 

As  an  old  friend,  the  INS 
bureau  head  included  a  special 
message  in  his  congratulations 
to  Frank  H.  Bartholomew.  Mr. 
Hanley  wired  “It  is  now  clear 
why  you  went  to  New  York  four 
years  ago.  You  accomplished 
what  the  two  previous  B’s  failed 
to  accomplish.” 

His  reference  to  Karl  Bickel 
and  Hugh  Baillie,  pictured  re¬ 
cently  in  Editor  &  Publisher 
with  Mr.  Bartholomew  and  de¬ 
scribed  as  the  “Three  Bs.” 

No  Change  in  Chiefs 

The  merger  leaves  Ronald 
Wagoner  as  division  editor,  Clif¬ 
ford  McDowell  as  division  news 
photo  manager  and  UP  bureau 
managers  unchanged,  Richard 
Litfin,  Pacific  division  manager, 
'  advis^. 

Charles  Ryckman,  editorial 
,  writer,  remains  with  the  famous 
.  Hearst  wire.  This  continued  in 
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separate  operation  here  this 
week. 

Coast  UP  sources  had  no  in¬ 
formation  on  the  number  of 
INS  employes  who  would  join 
UPI’s  Pacific  division.  Leonard 
Milliman  of  Associated  Press, 
head  of  the  Guild’s  local  wire 
services  unit,  said  moves  to  in¬ 
sure  protection  were  under  way 
in  New  York. 

• 

Religious  Writers 
Celebrate  Birthday 

Pittsburgh,  Pa. 

Members  of  the  Religious 
Newswriters’  Association  had  a 
birthday  cake  May  26  in  Pitts¬ 
burgh  to  mark  the  ninth  anni¬ 
versary  of  the  founding  of  the 
Association. 

Candles  were  lighted  by  two 
past  presidents,  Frank  Stewart, 
religion  editor  of  the  Cleveland 
(Ohio)  Press,  and  George  Digan, 
religion  editor  of  the  New  York 
Times.  It  took  two  blows  for 
Richard  Wager  of  the  Cleveland 
Plain  Dealer,  new  president  of 
the  R.N.A.,  to  douse  the  over 
5,120  candles. 

Reporters  and  editors  from  a 
score  of  daily  newspapers,  all  in 
Pittsburgh  to  cover  the  General 
Assembly  of  the  New  United 
Presbyterian  Church  in  the 
U.S.A.,  attended  the  dinner. 

• 

Judge  Admits  Press 
To  Children’s  Court 

Buffalo,  N.  Y. 

The  practice  of  conducting 
Children’s  Court  Sessions  in  se¬ 
cret  was  1  odified  when  a  hear¬ 
ing  was  held  here  on  a  petition 
alleging  neglect  of  9-year-old 
Helen  Dooling. 

Judge  Victor  B.  Wylegala 
announced  that  he  had  decided 
to  admit  reporters  to  the  hear¬ 
ing  in  Children’s  Court. 

“There  has  been  so  much  pub- 
liiity  in  this  case,”  said  Judge 
Wylegala,  “that  I  will  not  ex¬ 
clude  representatives  of  the 
newspapers.”  He  added:  “It 
has  been  my  practice  in  other 
cases  to  allow  reporters  to  at¬ 
tend  providing  there  is  no  dis¬ 
closure  as  to  the  identity  of  any 
delinquents.” 

• 

Blotter  Ban 

Albany,  N.  Y. 

State  Attorney  General  Louis 
J.  Lefkowitz  refused  this  week 
to  reconsider  his  opinion  con¬ 
cerning  the  right  of  newspapers 
•  to  inspect  police  blotter  entries. 
He  said  he  had  been  asked  by 
attorneys  for  the  New  York 
[  News,  the  Herald  Tribune  and 
,  the  Post  to  reconsider  his 
opinion  that  police  could  with- 
I  hold  records  from  the  public  if 
1  disclosure  would  hamper  inves- 
i  tigation  or  prosecution. 


Press  Dept. 
Bans  Answers 
To  the  Press 


Washington 

The  State  Department  lup- 
plied  an  unfortunate  illustra¬ 
tion  to  guide  employes  in  fend¬ 
ing  off  searching  press  queries, 
made  doubly  unfortunate  by 
the  fact  that  it  fell  into  the 
hands  of  Rep.  John  E.  Moss, 
chairman  of  the  House  Sub- 
committe  on  Information. 

Not  only  the  obvious  policy 
inquiries  were  to  be  referred 
to  the  press  section  but  also,  the 
advice  went  out,  “personnel 
shall  not  answer  further,  even 
to  supply  factual  information  to 
answer  such  apparently  innocu¬ 
ous  questions  as  ‘What  is  the 
capital  of  Paraguay?’  ”  Expla¬ 
nation  was  that  experience  dic¬ 
tates  the  wisdom  of  not  entering 
a  line  of  discussion  which  can 
branch  off  into  policy  matters. 

Information  Office 

The  State  Department  infor¬ 
mation  office  said  there  was  a 
recent  rewrite  of  an  old  order, 
but  not  a  new  one.  Secretary 
John  Foster  Dulles,  pleaded 
lack  of  familiarity  with  details, 
but  said  the  policy  has  been  a 
standing  rule  of  the  department 
for  from  10  to  30  years. 

Congressman  Moss  told  Secre¬ 
tary  Dulles  by  letter  that  news¬ 
men  have  commented  favorably 
on  the  volume  of  information 
flowing  from  Mr.  Dulles’s  regu¬ 
lar  press  conference  but  that 
they  find  it  essential  to  talk 
with  other  personnel  to  develop 
full  stories. 

Mr.  Moss  asked  for  a  report 
on  the  regrulation.  If  it  is  not  a 
new  rule  but  merely  reinstates 
past  practice,  the  congrressman 
asked  the  reason  for  emphasiz¬ 
ing  it  now. 

• 

Guide  for  Weeklies 

Chicago 

An  eight-page  guide  for 
weekly  newspapers  interested  in 
becoming  members  of  the  Audit 
Bureau  of  Circulations  has  been 
published  here  by  ABC.  The 
guide  is  being  distributed  to 
weekly  newspapers  belonging  to 
the  New  York,  Virginia  and 
Kentucky  Press  Associations 
and  to  members  of  the  Canadian 
Weekly  Newspaper  Association. 
Copies  can  be  obtained  directly 
from  ABC  by  writing  to  Charles 
Bennett,  director  of  informa¬ 
tional  services.  Costs  and 
record-keeping  practices  are  in¬ 
cluded  in  the  new  publication. 


1  IVT  «  ^  J  tives,  and  Barry  Urdang,  Phila- 

JVlirZ  1 1  QmGQ  delphia  Bvlletin,  president  of  the 

National  Newspaper  Promotion 
nf  RrtQ  Association,  pe  head  of  the 

J.  ACdU  iJl  LfKJcx  Newspaper  Advertising  Execu- 

^  tives  Association  is  also  an  ex- 
A  pirj|-|C  T  officio  member,  if  not  a  previ- 

A  ICAllo  ously  appointed  member.  Mr. 

Lord  holds  that  office  currently. 

Walter  C.  Kurz,  advertising  Edward  C.  Raymond,  admin- 
director,  The  Chicago  Tribune,  istrative  vicepresident  of  the 
has  been  appointed  chairman  of  Bureau,  was  appointed  secretary 
the  Plans  Committee  of  the  Bu-  to  the  Plans  Committee, 
reau  of  Advertising,  ANPA,  it  • 

was  announced  this  week  by  t  to 

Louis  A.  Weil  of  Federated  Pub-  Printers  Lose  Plea 
lications,  Inc.,  chairman  of  the  For  Shutdown  Pay 
Bureau’s  Board  of  Directors.  rTPVFij».Nn 

Gordon  F.  Chelf  of  r/ie  Pfetlo-  ^  ,p  1.lev^nd 

delphia  Inquirer,  chairman  for  ^Cleveland  T^ographical 
the  past  two  years,  remains  on  Union  has  suffered  a  setback  in 
the  committee,  his  term  expiring  its  attempt  to  collect  wages 


in  1960. 


during  the  shutdown  of  the 


Succeeding  Mr.  Kurz  as  vice-  Cleveland  newspapers  in  No¬ 
chairman  is  Monroe  Green,  ad-  ^  ^  -m  w  i,  v. 

vertising  director.  The  New 

York  Times  ruled  that  the  publishers  are  not 

required,  under  the  terms  of  the 
3-Year  Terms  contract,  to  submit  to  arbitra- 

,  tion  the  question  whether  the 
-The  following  were  appointed  punters  should  have  been  em- 
to  three-year  terms  as  members  pj^y^  to  handle  reproduction 

ni.  •  (bogus)  work  when  the  papers 
Charles  E.  Hoove^  Phoenix  ^g^en’t  being  published. 

and  Gazette,  ^he  union’s  case  failed,  the 
Godfrey  W  Kauffmann,  Wa^h-  jt  ^id  not 

tng^  (D.  C.)  Star,  re-appoint-  j  ^^h  the  requirement  of 

ed  for  ^nd  term;  Vic  Merson,  ^immediate”  notice  in  writing  of 
Brush-Moore  Newspapers,  Can-  ^  grievance.  The  union  had  put 
ton,  Ohio;  Resell  E.  Scofield  ^he  publishers  on  notice  that  it 
Lexington  (Ky.)  Herald  ^^uld  insist  on  fulfillment  of 

Wer;  Irwm  A  Simpson  St.  ^o  clause  if  a  strike  by 
P^raburg  (Fla.)  Times,-  Rob-  ^he  Guild  developed.  However, 
ert  Spra^e,  Salem  (Ore.)  ^he  arbiter  found,  the  union  did 
^traman-Joumal  Newspapers;  ^^t  actually  claim  a  grievance 

until  four  months  after  the 
City  Oklaf^an  and  Times;  stoppage  had  ended, 
end  John  E.  Woodman,  Kelly- 
Smith  Co.,  Chicago.  * 

The  following  previously  ap-  McCahill  Represents 
pointed  members  remain  on  the  ANPA  In  Tokvo 
committee:  Vernon  Brooks,  New  ^ 

York  World-Telegram  &  Sun;  Charles  F.  McCahill,  senior 
J.  Rufus  Doig,  O’Mara  &  Orms-  vicepresident,  Cleveland  (Ohio) 
bee.  New  York;  H.  James  Gedi-  Dealer  and  News  and 

man,  Hearst  Advertising  Serv-  former  president  of  the  Ameri- 
ice.  New  York;  Henry  M.  Healy,  ca>^  Newspaper  Publishers  As- 
Holyoke  (Mass.)  Transcript-  sociation,  will  represent  the 
Telegram,;  George  W.  Lemons,  ANPA  at  the  11th  annual  Con- 
Greensboro  (N.  C.)  News  and  S^ess  of  International  Federa- 
Reeord;  Charles  B.  Lord,  In-  Newspaper  Publishers 

dianapolis  Star  and  News;  E.  J.  Tokyo,  Japan,  June  4-14. 
Mannion,  Thomson  Co.,  Ltd.,  McCahill  will  report  to 

Toronto,  Ont.;  Don  L.  Schnei-  the  Congress  on  what  ANPA 
der,  Dallas  Times  -  Herald;  to  serve  U.  S.  daily  news- 

Thomas  A.  Binding,  Johnson,  Papers  in  connection  with  econ- 
Kent,  Gavin  &  Binding,  Chi-  o^ai^s  in  newspaper  production, 
cage;  T.  E.  Btevens,  Waterloo  including  newsprint. 

(Iowa)  Courier;  Henry  W.  • 

Postal  Increase  BiU 

tocker  News;  Melvin  E.  Tharp,  -  „  _  .  _ 

Columbus  (Ohio)  Dispatch;  and  By  President 


Russell  W.  Young,  Seattle  Washington 

Times.  President  Eisenhower  on  May 

„  .  27  signed  the  combined  postal 

Lx'Unicios  pj^y  which  in- 

Also  on  the  committee,  ex-  creases  rates  over  a  three-year 
bfficio,  are  Peter  Benziger,  Rid-  period. 

der-Johns  Inc.,  New  York,  pres-  Becond  class  rate  increases  on 
ident  of  the  American  Associa-  newspapers  and  other  matter 
tion  of  Newspaper  Represents-  are  included. 


Heiskell  Gets 
Columbia’s 
New  Award 

John  Netherland  Heiskell, 
85-year-old  editor  and  president 
of  the  Little  Rock  (Ark.) 
Arkansas  Gazette,  has  been 
named  by  Columbia  University’s 
Graduate  Bchool  of  Journalism 
as  recipient  of  the  first  Colum¬ 
bia  Journalism  Award. 

The  award,  given  once  a  year 
if  occasion  merits  for  “singular 
journalistic  performance  in  the 
public  interest,’’  was  voted  by 
the  faculty  of  journalism  in  the 
belief  that  Mr.  Heiskell,  as 
owner  and  operation  head  of  the 
Gazette,  “displayed  the  courage 
that  made  possible  the  news¬ 
paper’s  forthright  stand  for 
principled  and  responsible  jour¬ 
nalism.’’ 

Mr.  Heiskell  received  the 
award,  an  inscribed  bronze 
plaque,  at  a  luncheon  at  the 
Men’s  Faculty  Club  of  the  uni¬ 
versity  May  29  from  Dr.  Gray¬ 
son  Kirk,  president  of  Colum¬ 
bia. 

The  award  luncheon  was  the 
final  event  of  the  school’s  first 
journalism  forum,  a  two-day 
program  of  lectures  and  dis¬ 
cussions  ending  the  school  year. 
Mr.  Heiskell  and  Frank  Btarzel, 
general  manager  of  the  Asso¬ 
ciated  Press,  addressed  the 
gathering  of  students,  faculty, 
alumni  officers  and  guests. 

On  May  6,  Mr.  Heiskell’s 
newspaper  received  the  1958 
Pulitzer  prize  for  meritorious 
public  service  and  its  executive 
editor,  Harry  B.  Ashmore,  re¬ 
ceived  the  prize  for  editorial 
writing.  The  newspaper  was 
cited  for  “journalistic  responsi¬ 
bility  and  moral  courage  in  the 
face  of  mounting  tension’’  dur¬ 
ing  the  disturbances  over  school 
integration  in  Little  Rock  in 
1957. 

Mr.  Heiskell,  who  still  works 
a  full  week,  was  at  the  Ga¬ 
zette  throughout  the  crisis  to 
support  the  newspaper’s  stand 
for  abiding  by  court  decisions 
favoring  integration.  “Except 
for  one  day’s  absence,’’  Mr. 
Heiskell  has  said,  “I  read  every 
editorial  the  Gazette  published 
before  it  was  printed.’’ 

Later  in  the  year,  Mr.  Hei¬ 
skell  stood  firm  on  the  Gazette’s 
policy  despite  an  estimated  10 
percent  loss  of  circulation  and 
the  threat  of  an  advertising 
.  boycott. 

Mr.  Heiskell  became  editor  of 
the  Gazette  in  1902  when  his 
.  family  bought  the  newspaper. 
■  Under  his  command,  the  Ga¬ 
zette  has  maintained  in  the  56 


years  since  a  reputation  for 
literate,  objective  news  cover¬ 
age  and  strict  separation  of 
editorial  and  business  offices. 
The  newspaper,  now  139  years 
old,  has  been  known  affection¬ 
ately  in  the  past  as  “the  old  , 
lady  on  Third  Btreet.” 

• 

Agents  Plan 
Convention 

•  Chicago 

Adoption  of  the  name  News¬ 
paper  Purchasing  Executives 
Association  was  approved  at  a 
meeting  of  newspaper  buyers’ 
group  here  this  week  in  con¬ 
nection  with  annual  convention 
of  the  National  Association  of 
Purchasing  Agents. 

The  newspaper  purchasing 
agents  held  their  first  organiza¬ 
tional  meeting  in  Louisville  last 
January.  At  that  meeting  Lou 
Davis,  Los  Angeles  Times-Mir- 
ror  Co.,  was  named  chairman. 
Mr.  Davis  presided  at  the  Chi¬ 
cago  session.  May  12. 

The  newly-organized  NPEA 
plans  to  hold  its  second  annual 
meeting  in  Chicago  next  Janu¬ 
ary. 


Bar  Makes  Awards 
For  Legal  Reporting 

Akron,  Ohk 

The  Dayton  Joumal-HeraU 
won  the  fourth  annual  Ohio 
Btate  Bar  Association  award 
for  distingruished  legal  reporting 
at  the  state  convention  here. 
The  prize  was  given  for  a  series 
of  articles  on  the  new  county 
courts  of  Ohio. 

Individual  honors  went  to 
Marc  D.  Glesser,  Cleveknc 
Plain  Dealer,  first,  $300;  Aaror 
Jacobson,  Cleveland  News,  sec 
ond,  $200;  Karl  Abraham 
author  of  the  Journal-Herald 
series,  $50,  and  Robert  k 
Waldron,  Columbus  Dispatch 
$50,  tied  for  third  place. 


Reporter  Injured  i 

In  Car  Wreck 

Buffalo,  N.  Y 
William  Jacobs,  33,  nigh' 
police  reporter,  Buffalo  Evenins 
News,  suffered  a  broken  nose 
in  a  triple  auto  crash  May  24- 
one  week  after  receiving  three 
awards  at  the  Buffalo  News¬ 
paper  Guild’s  Page  One  Bail 
Injured  with  him  was  James 
H.  Gardner,  30,  of  the  News 
radio  Btation  WBEN,  who  wss 
driving  Mr.  Jacobs  to  Poli«^ 
Headquarters  to  pick  up  his 
car.  Also  in  Mr.  Gardner’s  car 
was  Richard  C.  Bhepard,  31 
until  recently  of  WBEN-TV. 
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Tampa  Tribune  Buys 
Evening  Tampa  Times 


1,  19» 


Tampa,  Fla. 
The  Tampa  Tribune,  morning 
and  Sunday,  has  purchased  the 
Tampa  Times,  evening,  and  the 
two  papers  will  be  published 
from  the  Tribune  plant  be¬ 
ginning  Monday,  June  2. 

The  purchase  for  an  undis¬ 
closed  amount  included  the  good¬ 
will,  name,  equipment  and  cir¬ 
culation  list  of  the  Times.  The 
Times’  building  and  real  estate 
were  not  included.  The  Tribune 
has  leased  the  Times  building 
on  a  temporary  basis  until  the 
move  is  completed. 

David  E.  Smiley,  president 
and  publisher  of  the  Times,  an¬ 
nounced  the  Times  Company 
would  continue  to  operate  its 
radio  station  WDAE — AM  and 
FM.  The  Tribune  operates 
WFLA— AM,  FM  and  TV. 

John  C.  Council,  Tribune 
president-publisher,  stated  that 
as  many  of  the  Times  staff  as 
possible  would  be  retained. 

At  the  time  of  the  sale  the 
Times  had  approximately  200 
employes,  the  Tribune  550.  Cir¬ 
culation  of  the  Times  is  44,791 
daily.  The  Tribune  circulation 
is  136,243  morning  and  155,036 
Sunday. 

Council  in  Charge 
Mr.  Council  has  taken  direct 
charge  of  the  absorption  of  the 
Times.  Each  Tribune  depart¬ 
ment  has  been  given  the  assign¬ 
ment  of  absorbing  its  Times 
counterpart. 

V.  M.  Newton  Jr.,  Tribune 
managing  editor,  told  E&P  that 
the  two  papers  are  going  to  be 
operated  competitively.  At  the 
present  time  no  expansion  of 
the  Tribune  plant  is  contem¬ 
plated. 

Both  newspapers  were  started 
within  a  few  months  of  each 
other  64  years  ago.  The  Tribune 
was  launched  by  W.  F.  Stovall, 
who  sold  it  to  Tampa  business 
interests  in  1926.  About  a  year 
later  it  was  bought  by  the  late 
John  Stewart  Bryan,  publisher 
of  the  Richmond  (Va.)  News 
Leader  and  Times-Dispatch,  and 
the  late  S.  E.  Thomason,  pub¬ 
lisher  of  the  Chicago  Times.  Mr. 
Bryan’s  son,  D.  Tennant  Bryan, 
is  president  and  publisher  of 
the  Richmond  papers  and  re¬ 
cently  was  elected  president  of 
the  American  Newspaper  Pub¬ 
lishers  Association.  Mr.  Thoma¬ 
son’s  daughter,  Mrs.  James  A. 
Griffin  Jr.,  resides  in  Tampa. 
The  Bryan  heirs  hold  the  major¬ 
ity  interest. 

The  Times  was  founded  by 
B.  B.  McKay,  a  former  mayor 
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of  Tampa.  In  1933  it  was  bought 
by  Mr.  Smiley  and  Ralph  Nichol¬ 
son.  In  1951  Mr.  Smiley  acquired 
Mr.  Nicholson’s  half  interest. 

Allen  Kander,  newspaper 
broker,  represented  Mr.  Smiley 
in  the  sale  to  the  Tribune. 


ANPA  Moves  Its 
Offices  June  2 

The  American  Newspaper 
Publishers  Association  office  in 
New  York  City  is  moving  to  the 
17th  floor  of  a  new  office  build¬ 
ing  at  750  Third  Avenue,  be¬ 
tween  46th  and  47th  Streets, 
effective  June  2. 

ANPA  General  Manager 
Cranston  Williams  said  the  as¬ 
sociation  headquarters  will  be 
at  the  new  location  beginning 
Monday.  ANPA  has  been  at  370 
Lexington  Avenue  since  Sept. 
15,  1930. 


Press  Disappointed 
By  Maine  Bill 

Lewiston,  Me. 

A  Maine  legislative  commit¬ 
tee’s  draft  of  a  Freedom  of  In¬ 
formation  Bill  was  labeled  dis¬ 
appointing  May  24  by  spokes¬ 
men  for  the  state’s  press  and 
radio-tv  stations. 

Parker  Hoy,  chairman  of  the 
Freedom  of  Information  com¬ 
mittee,  Maine  Radio  and  Tele¬ 
vision  Broadcasting  Assn,  and 
Robert  B.  Beith,  Guy  Gannett 
Newspapers,  Portland,  president 
of  the  Maine  Daily  Newspaper 
Publishers’  Association,  said 
they  were  not  overjoyed  over 
the  draft. 

In  a  letter  to  the  committee, 
Mr.  Beith  said  the  section  per¬ 
mitting  governing  body  private 
sessions  from  which  citizens 
would  be  excluded  nullifies  that 
section  which  declares  that  it 
is  the  intent  of  the  legislature 
that  “their  actions  be  taken 
openly  and  that  deliberations  be 
conducted  openly.’’ 

• 

9-Column  Format 

Waterbuby,  Conn. 

The  first  issue  of  the  new 
nine-column  format  of  the 
Waterbury  Republican  and 
American  was  printed  May  25. 
There  was  no  difficulty  in  con¬ 
verting  from  eight  to  nine 
columns.  The  Bridgeport  Post 
and  Telegram  are  also  printed 
in  nine  columns. 
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FranceClamps 
Down  Total 
Censorship 

The  French  Government  im¬ 
posed  total  censorship  of  all 
news  May  25,  after  partial 
censorship  for  12  days  on  dis¬ 
patches  from  Algeria. 

Information  Minister  Albert 
Gaizer  announced  “immediate 
installation  of  preventive  con¬ 
trol  over  newspapers,  news 
agencies  and  radio  broadcasting 
stations.” 

Copies  Seized 

All  copies  of  the  Paris  Edi¬ 
tion  of  the  New  York  Herald 
Tribune  were  seized  by  police 
May  26  at  the  newspaper’s  office 
at  5  a.m.  The  Ministry  of  In¬ 
formation  said  the  seizure  was 
ordered  because  the  paper  pub¬ 
lished  a  story  about  the  mysteri¬ 
ous  sailing  of  French  Navy 
ships  from  Malta. 

'The  Ministry  spokesman  also 
said  certain  foreign  newspapers 
were  ordered  picked  up  as  they 
arrived  for  sale.  One  of  the 
papers  seized  was  the  London 
Daily  Mail. 

The  authorities  confiscated 
an  evening  extra  published  May 
25  by  Humanite,  communist 
morning  paper,  with  a  warning 
that  special  editions  will  not  be 
permitted  during  the  current 
political  crisis. 

News  agencies  were  required 
to  show  censors  all  dispatches 
dealing  with  “subversive  move¬ 
ments”  and  related  matters. 

New  Regulations 

The  ministry  announced  the 
new  censorship  regulations  in 
a  decree  issued  under  the  terms 
of  France’s  national  emergency. 

“Printed  texts,  drawings, 
handbills,  photographs,  photo¬ 
graphic  documents  and  written 
words  of  every  kind  intended 
for  publication  are  subject  to 
preventive  control  by  the  Min¬ 
istry  of  Information,  which 
may  ban  their  dissemination 
and  publications,”  the  decree 
said. 

“All  news  agency  dispatches 
are  subject  to  control  by  the 
Ministry  of  Information,  which 
may  ban  or  postpone  their  dis¬ 
semination  and  publication.” 

• 

70th  Anniversary 
Edition 

The  Childress  (’Texas)  Index 
will  publish  its  70th  Anniver¬ 
sary  edition  on  July  13  with  an 
estimated  70  pages,  according 
to  Clayton  D.  :noyd,  advertising 
manager. 


LIKE  FATHER— Mary  Siebart,  Uni- 
versify  of  Illinois  co-ed,  it  next 
year's  editor  of  the  Daily  lllini. 
Her  father,  Prof.  F.  S.  Siebert, 
headed  the  School  of  Journalism 
for  16  years  before  moving  to 
Michigan  State  last  year. 

Hutchinson 
Dead,  Bureau 
Chief  For  INS 

Washington 
William  K.  Hutchinson,  chief 
of  the  Washington  bureau  of 
International  News  Service,  died 
May  25  of  a  heart  ailment  in 
Georgetown  University  Hos¬ 
pital.  He  was  62  years  old. 

He  had  been  with  INS  since 
1920  and  had  headed  the  Wash¬ 
ington  bureau  since  1939.  He 
had  made  arrangements  to  join 
the  newly-created  United  Presa 
International. 

Telegraph  Editor 

Mr.  Hutchinson  became  a  re¬ 
porter  in  Reading,  Pa.,  in  1913. 
He  later  was  a  reporter  and 
telegraph  editor  on  newspapers 
in  the  East  and  Middle  West. 

During  his  coverage  of  tha 
Dayton,  Tenn.,  trial  of  John  T. 
Scopes,  a  school  teacher  who 
was  found  guilty  of  having 
taught  evolution,  Mr.  Hutchin¬ 
son  was  the  first  to  file  a  dis¬ 
patch  stating  that  there  would 
be  no  ruling  of  a  mistrial, 
thereby  dispelling  a  widely  cal¬ 
culated  report. 

Pelitical  Conventions 

He  directed  INS  coverage  of 
national  political  conventions 
from  1940  through  1956. 

Mr.  Hutchinson  was  the 
author  of  two  books,  “Life  and 
Works  of  William  E.  Borah,’' 
and  “Ten  Days  that  Changed 
the  World.” 

He  received  awards  from  the 
Army,  Navy  and  Air  Force  for 
patriotic  service.  He  was  a  vet¬ 
eran  of  World  War  I. 

He  was  also  a  member  of  the 
District  of  Columbia  bar.  He 
had  studied  law  at  night,  early 
in  his  Washington  service. 
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Boston  Herald  Resists 
Demand  for  Record 


Washington 

The  Boston  Herald-Traveler 
has  refused  to  turn  over  its 
business  office  records  to  the 
House  Committee  investigating 
the  FCC  and  asked  that  a  sub¬ 
poena  be  cancelled  or  that  proof 
be  given  that  demanded  disclo- 
[sure  is  pertinent  to  the  current 
inquiry. 

The  subpoena,  issued  in  con¬ 
nection  with  an  investigation  of 
the  award  by  the  FCC  of  tele¬ 
vision  channel  5  to  WHDH, 
Inc.,  which  is  owned  by  the 
Boston  Herald-Traveler  Corp., 
called  for  records  of  telephone 
calls  made  to  various  cities 
from  Boston  since  Jan.  1,  1955, 
by  the  newspapers. 

Committee  Chairman 

Rep.  Oren  Harris,  committee 
chairman,  made  this  answer: 
“This  committee  will  not  be  in¬ 
terfered  with  in  connection  with 
efforts  to  obtain  legitimate  in¬ 
formation.  The  committee 
wants  only  those  records  it 
deems  pertinent  to  the  investi¬ 
gation  of  FCC  matters,  and  will 
take  steps  necessary  to  produce 
them.” 

John  J.  Dempsey,  Washing¬ 
ton  counsel  for  the  newspaper, 
underscored  in  his  letter  the 
publisher’s  willing^iess  to  go 
that  far.  But,  he  stressed,  the 
Herald-Traveler  does  not  intend 
to  respond  to  a  dragnet,  placing 
before  the  committee  and  sub¬ 
ject  to  staff  “leaks,”  the  records 
of  business  operations  unrelated 
to  pending  inquiry  or  legisla¬ 
tion. 

Legality  Attacked 

The  lawyer,  a  former  general 
counsel  of  the  Federal  Commu¬ 
nications  Commission,  attacked 
the  legality  of  the  subpoena  and 
recalled  supreme  court  decisions 
to  support  his  position.  Addi¬ 
tionally,  he  said,  compliance 
would  not  be  possible  within  the 
time  limit  stated — one  week, 
later  extended  to  two  weeks. 
Mr.  Dempsey’s  letter  arrived  on 
the  day  the  records  responsive 
to  the  subpoena  were  due. 

But  even  if  he  were  willing  to 
respect  the  demands  of  the  sub¬ 
poena,  Mr.  Dempsey  submitted, 
the  publisher  has  not  only  a 
right  but  also  a  duty  to  resist 
any  attempt  to  compel  disclosure 
of  its  private  affairs  which  are 
not  connected  with  the  inquiry. 
Continuing : 

“The  Boston  Herald-Traveler 
feels  an  obligation  as  a  newspa¬ 
per  enjoying  the  constitutional 
right  to  freedom  of  the  press,  to 


stand  firm  against  any  en¬ 
croachment  of  the  no  less  im¬ 
portant  right  of  privacy  which 
it  shares  with  all  citizens.  It 
will  not,  therefore,  divulge  its 
private  and  business  affairs, 
nor  the  private  business  affairs 
of  others  in  its  files  except  upon 
a  showing  of  their  relevancy  to 
a  subject  matter  committed  to 
jurisdiction  of  the  committee.” 

Fending  LcgisJation 

Absence  of  the  link  to  current 
inquiry  or  pending  legislation  is 
notable  in  the  demand  for  .  .  . 
“(1)  All  books,  records,  i>apers, 
correspondence,  vouchers  and 
other  writings  of  every  nature 
and  description  pertaining  to 
telephone  calls  made  by  or  re¬ 
ceived  by  the  publisher  or  any 
officer,  director,  counsel  or  em¬ 
ploye  of  the  Boston  Herald- 
Traveler  Corp.,  between  Boston, 
Mass.,  and  any  of  the  following : 
Washington,  D.  C.,  Cincinnati, 
Ohio,  St.  Louis,  Mo.,  and  Man¬ 
chester,  N.  H.,  from  January  1, 
1955,  to  the  present;  and  (2)  any 
and  all  books,  records,  papers, 
correspondence,  vouchers  and 
other  writings  pertaining  to 
travel  to  and  from  and  visits  in 
Washington,  D.  C.,  by  the  pub¬ 
lisher  or  any  officer,  director, 
counsel  or  employe  of  the  Bos¬ 
ton  Herald-Traveler  Corp.  from 
January  1,  1955  to  the  present.” 

Access  to  Records 

Investigators  of  the  Harris 
committee  have  been  given  ac¬ 
cess  to  the  publisher’s  stock 
transfer  records,  and  they  have 
transcribed  telephone  company 
records.  When  they  sought  to 
question  publisher  Robert  B. 
Choate,  Boston  counsel  for  the 
comi  any  asked  to  be  advised  in 
writing  concerning  the  ques¬ 
tions  to  be  put.  The  lawyer, 
Thomas  Joyce,  assured  he  would 
undertake  to  have  answers  sup¬ 
plied,  provided  the  queries  were 
pertinent  to  the  house  commit¬ 
tee’s  function.  Mr.  Dempsey’s 
letter  to  Congressman  Harris 
elaborated : 

“Mr.  Joyce  pointed  out  to 
Francis  X.  McLaughlin  (in¬ 
vestigator)  that  WHDH,  Inc., 
a  wholly-owned  subsidiary  of 
the  Boston  Herald  -  Traveler 
Corporation,  is  a  party  to  liti¬ 
gation  pending  in  the  United 
States  Court  of  Appeals  for  the 
District  of  Columbia,  which  liti¬ 
gation  involves  an  appeal  from 
the  Federal  Communications 
Conunission’s  grant  to  WHDH, 
Inc.,  of  a  construction  permit 
for  a  television  station  on  chan¬ 


nel  5  in  Boston,  and  that  he  felt  lawyers  will  meet  with  counsel 
it  necessary  and  desirable  to  for  the  Herald-Traveler  in  the 
consult  with  me  as  counsel  hope  of  reaching  ^reement  u 
handling  that  litigation  about  to  what  must  be  delivered  up  in 
any  questions  that  might  relate  response  to  the  subpoena, 
to  the  subject  matter  of  the  liti-  • 

gation.  I  may  say  that  Mr. 

Joyce  and  I  have  given  serious  y.  State  BanS 
consideration  to  the  problem  of 

whether  actions  and  publica-  xj  O  *  *  A 

tions  by  other  parties  interested  OCer  1  FlCC  111  r\Q8 
in  the  outcome  of  this  litigation 

have  constituted  a  contempt  of  Albany,  N.  Y. 

court,  inasmuch  as  they  seem  to  Legislation  prohibiting  the 
have  been  motivated  by  a  desire  use  of  beer  sale  prices  in  news- 
to  infiuence  the  outcome  of  this  paper  advertising  will  become 
pending  litigation.  It  goes  with-  effective  in  New  York  State 
out  saying,  of  course,  that  your  July  1. 

committee  is  not  a  proper  forum  Section  105  of  the  Alcoholic 
in  which  to  litigate  matters  sub-  Beverage  Control  Law  of  Chap- 
mitted  for  the  decision  to  the  ter  927  of  the  general  laws  of 
United  States  Court  of  Appeals  the  state  has  been  amended  to 
in  a  pending  case.”  add  sub-division  19  which  pro¬ 

hibits  any  off-premises  licensee 
Plagued  by  Leaks  from  displaying  signs  on,  or  ad- 

This  position  notwithstanding,  jacent  to  the  store,  setting  forth 
the  subpoena  was  served.  Mr.  the  price  of  beer  or  the  brands 
McLaughlin  refused  to  state  of  b^r  sold.  Price  may  only  be 
what  the  subject  matter  of  his  shown  inside  the  store, 
proposed  questioning  would  be.  The  bill  was  designed  to  cur- 
Then  the  company  reiterated  its  tail  price  wars  on  beer.  It  is 
willingness  to  furnish  pertinent  not  expected  to  harm  newspaper 


matter,  with  or  without  sub¬ 


revenue,  except  in  cases 


poena,  but  reminded  that  the  where  beer  was  advertised  as  a 

committee  has  been  plagued  by  lost-leader  to  attract  customers. 

leaks  and  persons  have  been  vie-  , 

timized  by  slanted  news  stories 

and  columns  arising  therefrom.  Old  Newspaper 

and  said:  “To  turn  over  files  Building  Is  Sold 

and  records  which  have  no  rele- 

vance  to  the  committee’s  func-  Columbia,  S.  u 

tion  to  your  staff  under  these  7"^?  three-story  Main  St^ 
conditions  would  be  as  foolish  as  building  which  housed  The 
it  would  be  craven.”  State,  morning  newspaper  here. 


it  would  be  craven.”  State,  morning  newspaper  here. 

The  Demnsev  letter  cites  and  ^  century, 

ine  iiempsey  letter  cites  and  ^  afternoon  companion, 

discusses  several  cases  in  which  i-  d  j  * 

the  Supreme  Court  laid  down 

restrictions  on  the  breadth  of  y'"?’ 


Congressional  inquiry,  limiting 
its  committees  to  areas  germane 
to  a  “legislative  purpose.” 

“The  only  decision  I  have 
found  to  support  Mr.  McLaugh¬ 
lin’s  position  is  one  handed 


auction  for  $89,500. 

The  State-Record  Co.  sold  the 
business  section  landmark  to 
Wycliffe  Haynes,  Edwin  H. 
Cooper  and  Charles  F.  Cooper. 

Moving  into  the  building  in 
1898,  The  State  occupied  it  until 


down  in  1761  by  the  Superior  to""’ 

Court  of  the  Province  of  Massa-  .  ^ _ _ .. _ ^  P 


enlarged  in  1905. 


v^uxh  Ud  xriuvu.ce  ux  ^  Structure  just  out- 

chusetts  denying  the  colonists’  J  The  building 

petition  to  invalidate  the  noton-  constructed  especially  for 

ous  ‘writs  of  assistance’  issued  ^  — u 

on  behalf  of  the  Crown,”  the  occ«Pancy.  It  was 

attorney  volunteered.  “I  refer,  enlarged  in  1905. 
of  course,  to  the  case  argued  by  • 

Janies  Otis,  who,  refusing  to  de-  2  Die  in  Crashes 
fend  government  invasion  of 

privacy,  resigned  his  position  as  Chicago 

Advocate-General  to  represent  Henry  F.  Homey,  50,  Chi- 

the  colonists.  You  will  recall  cago  Sun-Times  composing  room 
that  John  Adams  called  Otis’  machinist,  died  May  25  when 
argument  in  the  case  the  open-  his  car  crashed  into  a  wall  of 
ing  act  of  the  American  Revo-  a  gas  station.  It  is  believed  Mr. 
lution.”  Homey  suffered  a  heart  attack 

Congressman  Harris,  while  Earlier  he  had  left  work,  saying 
obviously  determined  to  get  rec-  he  felt  ill.  John  P.  Seger,  48, 
ords  bearing  on  the  inquiry,  as-  Chicago  Tribune  artist  in  the 
sured  he  is  not  making  a  cause  editorial  art  department,  was 
celebre  out  of  this  aspect  of  the  fatally  injured  in  another  a^ 
investigation.  He  told  Editor  &  cident  resulting  from  an  auto  ♦ 
Publisher  no  contempt  of  Con-  collision  in  Park  Ridge.  Mr. 
gress  citation  is  being  consid-  Seger  had  been  a  Tribune  effl- 
ered  but,  he  said,  committee  ploye  since  1940. 
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‘Most  Exciting  Story 
Letters  Thrill  Pupils 

By  Lester  Lowman 


Erie,  Pa. 

A  number  of  newspaper  edi¬ 
tors  throughout  the  United 
States  took  time  to  cooperate 
in  a  unique  project  of  the  Sev¬ 
enth  grade  English  classes  at 
Memorial  Junior  High  School 
here. 

During  a  project  on  letter 
writing,  the  pupils  wrote  to  97 
editors.  Each  asked  the  same 
question :  “What  is  the  most  im- 
;  portant  and  exciting  story  with 
which  you  have  been  connected?” 

The  Seventh  graders  received 
64  answers. 

Many  of  the  responding  edi¬ 
tors  described  their  most  im¬ 
portant  and  exciting  stories  in 
great  detail.  Only  a  few  termed 
the  question  “impossible  to  an¬ 
swer.” 

Led  to  Discussions 

John  Peplinski,  English  teach¬ 
er  at  Memorial  Junior  High 
School,  said  “the  survey  not  only 
proved  an  excellent  lesson  in 
letter  writing,  but  the  first-hand 
information  led  to  many  discus¬ 
sions  of  geography,  weather, 
government,  strikes,  journalism 
and  other  topics.” 

He  added  that  “the  satisfac¬ 
tion  of  the  editors  in  their  jobs 
was  very  apparent.  Many  edi¬ 
tors  indicated  the  letters  had 
caused  them  to  evaluate  their 
years  of  service  before  deciding 
which  story  had  been  the  most 
exciting  and  important.” 

Stories  of  international  and 
national  significance  were  chosen 
by  some  of  the  editors.  Others 
selected  local  stories  or  ones 
which  affected  their  personal 
careers. 

Crime  and  disaster  were  list¬ 
ed  as  “exciting  and  important” 
by  the  largest  number  of  editors. 
The  crime  stories  ranged  from 
^  murders  and  executions  to  a 
gambling  raid  and  an  expose  of 
the  moonshining  racket. 

Twelve  editors  named  war 
stories,  including  the  develop¬ 
ment  of  the  atomic  bomb.  Ten 
listed  political  stories  from  the 
nomination  of  President  Eisen¬ 
hower  to  a  Florida  newspaper’s 
crusade  for  good  government. 

Other  stories  termed  “most 
important  and  exciting”  includ¬ 
ed  the  birth  of  the  United  Na¬ 
tions,  a  cub  reporter’s  first 
♦  obituary,  the  Louis-Schmeling 
fight,  the  “Space  Age,”  integra¬ 
tion  and  the  discovery  in  1924 
0^  two  letters  Abraham  Lincoln 


had  written  to  his  wife  in  1848. 

Most  Outstanding  Reply 

The  class  voted  the  reply  of 
a  Louisiana  newspaper  editor 
to  the  letter  from  Patsy  Casane 
as  the  most  outstanding. 

The  editor’s  four-page  letter 
gave  a  vivid  description  of  a 
1922  coal  strike  which  he  had 
covered  as  a  reporter  for  the 
Associated  Press. 

Comments  that  various  edi¬ 
tors  made  on  their  work  inter¬ 
ested  the  class. 

A  Texas  editor  told  Wayne 
Bowersox  that  the  stories  “are 
all  important  when  your  paper 
is  waiting  for  you  to  turn  into 
a  readable  story  some  event  that 
was  just  a  remark  or  order  on 
the  police  radio,  a  number  on  a 
coui*troom  docket  or  a  date  on  a 
political  calendar.” 

A  Connecticut  editor  told 
Joyce  South  worth:  “Many  times 
the  most  exciting  story  a  re¬ 
porter  works  on  is  not  very  im¬ 
portant  in  terms  of  impact.  Just 
as  often,  the  most  important 
stories  aren’t  very  exciting.” 

A  New  Jersey  editor  told 
David  Mohovig:  “Newspaper 
work  makes  it  more  or  less 
second  nature  to  treat  every 
story  as  important  because  what 
seems  like  the  tiniest  may  de¬ 
velop  into  a  great  one;  and 
even  if  it  does  not,  it  must  be 


treated  as  though  it  were  im¬ 
portant  in  order  to  be  accurate.” 

An  Ohio  editor  advised  Rus¬ 
sell  Snyder:  “The  most  impor¬ 
tant  story  is  one  that  never  does 
appear  in  the  newspaper  itself 
— the  story  of  getting  out  a 
newspaper  every  day;  the  whole 
exciting  and  fascinating  and 
important  story  of  what  it 
means  to  find  out  the  news  and 
write  and  print  it  so  that  every¬ 
one  can  know  about  it.” 

A  Pennsylvania  editor,  per¬ 
haps,  summarized  the  feelings 
of  many  editors  in  this  reply  to 
Judy  Ohman:  “The  most  excit¬ 
ing  and  important  story  I  have 
ever  covered  or  been  connected 
with  has  been  the  day-to-day 
development  of  American  his¬ 
tory  for  more  than  40  years.” 

• 

Colorado  Daily 
Reverts  to  Weekly 

Walsenburg,  Colo. 

Declining  advertising  reve¬ 
nues  have  forced  the  Walsen¬ 
burg  World-Independent  to  re¬ 
vert  from  a  five-day  daily  to  a 
weekly  publication  effective 
June  1.  The  change  comes  short¬ 
ly  after  the  publication  marked 
its  25th  anniversary  as  a  daily. 

The  new  weekly  will  be  known 
as  the  Huerfano  World.  John 
Dinise  and  George  Zanon,  pub¬ 
lishers,  said  the  cutback  was 
necessary  because  the  number 
of  business  houses  and  volume 
of  retail  sales  have  shrunk  un¬ 
til  the  city  no  longer  can  sup¬ 
port  a  daily.  Walsenburg,  once 
a  busy  Southern  Colorado  coal 
town,  has  been  hit  hard  by  the 
continuing  decline  of  the  coal 
industry. 


lOTH  ANNIVERSARY  of  tho  comics  page  doctor,  "Re*  Morgan,  M.D.", 
it  observed  by  Dr.  Nicholas  P.  Dallis,  of  Toledo,  left,  author,  and  the 
co-artists,  Marvin  Bradley  and  Frank  Edgington.  The  Publishers  Syndicate 
strip  has  won  recognition  from  professional  groups  for  its  running  battles 
with  medical  quackery  and  misinformation. 
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Sub  Defense 
Plan  Reported 
By  3  Teams 

Los  Angeles 

“Three-dimensional”  coverage 
of  the  anti-submarine  defense 
program  for  Southern  Cali¬ 
fornia  was  developed  and  pub¬ 
lished  by  the  Los  Angeles  Times 
to  give  readers  first-hand  in¬ 
formation  on  the  Navy’s  answer 
to  the  threat  of  atomic  missile 
attack  from  the  sea. 

The  feature  probed  both  the 
submarine  threat  to  the  Pacific 
Coastal  area  and  the  defense 
potential  of  Naval  hunter-killer 
groups  in  tracking  down  and  de¬ 
stroying  submarines  before 
shore  and  inland  areas  could  be 
devastated  by  sub-launched  mis¬ 
siles. 

Marvin  Miles,  aviation  editor, 
and  Larry  Sharkey,  photogra¬ 
pher,  were  aboard  the  Carrier 
Princeton  on  anti-submarine  de¬ 
fense  detail.  Ray  Hebert,  re¬ 
porter,  and  Bruce  Cox,  photog¬ 
rapher,  covered  the  operations 
aboard  the  Destroyer  Twining, 
and  Gene  Sherman,  columnist, 
and  John  Malmin,  photographer, 
were  the  team  aboard  the  sub¬ 
marine  Diodon,  the  “enemy”  in 
the  tactical  operation. 

Stories  by  the  three  reporters 
ran  side  by  side  on  two  con¬ 
secutive  days  (Sunday,  May  11 
and  Monday,  May  12)  and  were 
coordinated  by  time  in  the  Mon¬ 
day  operational  coverage  so  the 
reader  could  follow  the  develop¬ 
ment  of  each  phase  of  the  war 
game  and  relate  it  to  the  others. 


Harrisburg  Launches 
Appliance  Jubilee 

Harrisburg,  Pa. 

Harrisburg’s  first  New  Appli¬ 
ance  Jubilee  got  underway  this 
week  with  a  goal  of  one  new 
appliance  in  every  home  between 
now  and  Monday,  May  26. 

Sparked  by  the  Harrisburg 
(Pa.)  Patriot  and  Evening 
News,  the  Appliance  Jubilee  has 
more  than  20  appliance  retailers, 
nine  distributors  and  two  utility 
firms  cooperating  to  move  appli¬ 
ances  from  store  shelves  and 
fioors. 

More  than  $5,000  in  free  ap¬ 
pliances  are  being  given  away  in 
the  campaign  to  get  Central 
Pennsylvanians  to  buy  appli¬ 
ances  now.  The  Jubilee  follows 
a  highly  successful  “Auto  Buy 
Now”  promotion. 

Appliance  ads  on  16  different 
pages  were  printed  in  color  in 
a  regular  press  run  of  the 
Patriot  and  Evening  News. 
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Textbook’  Keeps  Class 
LJp-to-Date  on  Science 

By  Charlene  Wylie 


HIGH-SCHOOLER'S  HIGH  SPOT— Carol  Johanson.  IT-year-old  Chi- 
cago  high  school  student,  receives  $100  U.S.  Savings  Bond  from  Budd 
Gore,  retail  advertising  manager,  Chicago  Daily  News.  Miss  Johanson 
was  first-place  winner  in  essay  contest  co-sponsored  by  Chicago  Fed¬ 
erated  Advertising  Club  and  Women's  Ad  Club  of  Chicago. 


Court  Refuses 
Salary  Freeze 


today  is  everybody’s  business.”  At  present,  there  are  10,683  Rochester,  N.  Y. 

Science  textbooks  todav  can-  science  students  in  the  city  The  Gannett  Group  of  News- 

not  keep  up  with  the  ever  in-  schools  and  13,000  in  the  county  papers  after  mainlining  cabin 
creasing  current  scientific  data,  schools.  This  compares  to  26,-  ai^rcraft  for  executive  use  for 
Prominent  scientists  have  little  ^00  English  students  in  the  city  23  years,  is  turning  to  comn^r- 
contact  with  the  schools  and  the  ^nd  27,800  in  the  county.  "ioi.^'  transporta- 

students  do  not  know  why  re-  • 

search  men  have  entered  their  Portland  Journal  Issues 
various  fields.  Route  List  of  Grocers 

Endorsed  by  Educator  PORTLAND,  Ore. 

The  Union  met  with  the  The  Journal’s  national  adver- 
Superintendent  of  Schools  and  tising  department  has  published 
discussed  the  schools’  science  a  new  automobile  route  list  of 
curriculum  with  him.  The  “text-  retail  grocers  to  fit  the  new  one-  ^^c. 

book”  idea  received  an  enthusi-  'vay  street  grids  and  new  bridge  The  company  will  continue  to 
astic  response.  approaches  of  Portland.  operate  a  single-motor,  three- 

At  first,  the  paper  tried  hav-  i’he  newspaper’s  recent  sur-  Stinson  for  aerial  photop 

ing  Bryant  Evans,  staff  science  vey  of  the  city’s  food  business  raphy.  The  Stinson  has  been  in 

writer,  interview  several  scien-  snows  that  since  June,  1955,  use  by  the  firm  since  1939.  Rus- 

tists  and  write  down  their  own  the  number  of  independent  gro-  sell  Holde^an,  a  45-year  vet- 

words.  This  process  took  too  eery  stores  has  dropped  from  eran  of  flight,  will  remain  as 

much  time.  The  writer  had  to  b02  to  476.  During  the  same  pilot.  A  helicopter,  purchased  in 

contact  each  man,  condense  his  period,  the  number  of  chain  194'^  for  use  of  news  photogra- 

words  and  then  check  each  ar-  units  has  jumped  from  67  to  75  phers,  was  retired  from  service 

tide  again  with  the  speaker.  as  trading  areas  in  metropolitan  uud  sold  in  1952. 

After  the  discussion  with  the  Portland  expand.  • 

schools,  the  paper  decided  to  try  The  net  result  is  a  drop  in  p„hlir.  Sprvipp  Awnrrl 

a  new  format.  The  articles  the  total  number  of  grocery  ®  7/  ^  ^  *  ^  .  o 

would  be  directed  at  the  stu-  stores  from  669  to  551.  IrOes  lo  L-auideu  Uaily  Greeu  Thumb  Set 

dents  and  the  general  reader.  The  trend  toward  fewer  and  First  prize  for  public  service  Pittsfield,  Mass. 

The  paper  and  the  education  larger  retail  grocery  outlets  is  promotion  has  been  awarded  the  The  Berkshire  Eagle  enlisted 

department  picked  outstanding  revealed  dramatically  in  com-  Camden  (N.  J.)  Courier-Post  by  the  help  of  garden  and  horticul- 

science  students  to  put  questions  pared  Journal  route  lists  since  the  New  Jersey  Press  Associa-  ture  experts  to  give  readers  all 

to  prominent  men  concerning  f^e  series  was  started  in  1928.  tion.  The  award  was  presented  angles  on  green  thumbism  in  its 

various  fields.  The  students  Early  figures  show  1076  in-  f®*"  .u  series  of  eight  full-page  every  Friday  three-page  garden 
were  chosen  on  the  basis  of  dependents,  the  peak,  against  institutional  ads  featuring  section,  edited  by  Robert  B. 

school  records  and  their  entries  today’s  476.  The  chains  also  safety.  Kimball.  Publisher  Ronald  B. 

in  the  county  high  school  science  have  dropped  from  191  to  75  as  Thomas  Cluck  and  George  Miller  is  a  member  of  the  State 

fair.  Four  students  were  picked  larger  supermarkets  have  taken  Etter,  members  of  the  Courier-  Commission  of  Natural  Re- 

each  week.  An  hour’s  interview  over.  Today’s  total  number  of  Post  national  ad  department,  sources;  News  Editor  Rex  Fall 

was  made  on  a  tape  recorder.  stores,  551,  compares  with  1267  were  presented  certificates  of  is  chairman  of  Pittsfield  Shade 

The  paper  had  meanwhile  ap-  in  1928.  merit  by  the  NJPA.  Tree  Commission. 
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Honolulu 

The  Territorial  Supreme 
Court  has  refused  to  freeze  the 
salary  of  Mrs.  Joseph  R.  Far¬ 
rington,  president  of  the  Mono- 
A  10-passenger  Lockheed  lulu  Star-Bulletin,  at  $18,000  a 
odestar  purchased  for  execu-  year. 

ve  use  in  1944  will  go  out  of  Mrs.  Frances  Farrington 
>mpany  service  May  31  and  Whittemore,  a  beneficiary  of  the 
ill  be  offered  for  sale,  it  is  re-  Wallace  R.  Farrington  Estate, 
jrted  by  Cyril  Williams,  secre-  had  asked  for  the  freeze  in  a 

protest  of  Mrs.  Farrington’s  re¬ 
cent  raise  to  $21,000  a  year.  The 
estate  is  majority  owner  of  the 
Honolulu  afternoon  daily. 

Mrs.  Whittemore’s  lawyers 
said  approval  of  the  pay  raise 
by  three  of  the  paper’s  officers 
exceeded  their  authority. 

But  the  court  said  it  was  in 
no  position  to  determine  whether 
the  salary  was  reasonable.  And 
it  noted  that  stockholders  could 
question  actions  by  the  corpo¬ 
ration’s  officers  in  a  lower  court. 
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Advertiser  •  Newspaper 


Section  Edited 

By  Robert  B.  McIntyre 


General  Motors  Remains 
Top  Newspaper  User 


General  Motors  Corp.,  with  a 
total  investment  of  $52,390,306, 
was  the  leading  national  adver¬ 
tiser  in  newspapers  in  1957  for 
the  11th  consecutive  year,  it  was 
announced  by  the  Bureau  of  Ad¬ 
vertising,  AN  PA,  which  re¬ 
leased  its  annual  study  of  expen¬ 
ditures  by  all  national  adver- 
k  tisers  (Pages  45-60)  using  $25,- 
OOO  or  more  of  newspaper  space. 

The  General  Motors  figure 
represents  a  drop  of  2.6%  from 
the  $53,778,652  invested  in  news¬ 
papers  in  1956. 

Ford  Second 

Second  and  third  largest  ad¬ 
vertisers  last  year  were  Ford 
Motor  Co.  and  Chrysler  Corp., 
respectively,  both  of  whom 
greatly  increased  their  expen¬ 
ditures  in  newspapers  over  1956. 
Ford’s  total  of  $31,533,144  was 
24.37c  higher  than  the  1956 
figure,  and  Chrysler’s  $26,144,- 
287  represented  a  jump  of 
45.77c. 

The  newspaper  national  ad¬ 
vertising  total,  compiled  by 
Media  Records,  Inc.,  and  an¬ 
nounced  by  the  Bureau  last 
month,  set  a  new  all-time  record 
of  $757,401,000.  (With  produc¬ 
tion  costs  added — generally  cal¬ 
culated  at  6.9% — the  total  is 
approximately  $810,000,000,  up 
2.67c  from  1956.) 

Lever  Fourth 

In  fourth  place  in  the  1957 
listing,  moving  up  from  sixth 
in  1956  was  Lever  Bros.  Co., 
with  a  total  of  $14,288,510,  a 
gain  of  35.17o. 

Rounding  out  the  top  10  are, 
in  order:  Fifth — Distillers  Corp. 
—Seagram’s  Ltd.,  $11,781,350, 
N  up  0.3%  ;  Sixth — Colgate-Palm¬ 
olive  Co.,  $8,663,208,  down 
29.87c;  Seventh — National  Dis¬ 
tillers,  $8,541,769,  down  1.0%; 
Eighth  —  Schenley  Industries 
Inc.,  $8,295,414,  up  5.4%;  Ninth 
—Procter  &  Gamble  Co.,  $7,- 
939,655,  up  11.27c ;  Tenth — 
General  Foods  Corp.,  $7,917,380, 
“P  18.17c. 

Siib!>tantial  Increases 

Among  the  companies  making 
substantial  increases  last  year 
♦  were:  P.  Lorillard  Co.,  which 
went  up  161.67o  and  zoomed 
from  65th  position  in  1956  to 
18th  last  year,  with  a  total  of 

editor  ac  PUBLISHER 


$4,205,610;  Hiram  Walker- 
Gooderham  &  Worts  Ltd.,  up 
47.87c  to  $4,076,145;  Quaker 
Oats  Co.,  up  43.27c  to  $3,839,- 
399;  Coca-Cola  Co.,  up  63.97c  to 
$3,^j69,297;  Gulf  Oil  Corp.,  up 
51.87c  to  $3,366,630. 

Biggest  percentage  gains  were 
chalked  up  by  New  York  Life 
Insurance  Co.,  whose  $1,226,901 
expenditure  was  625.37c  above 
its  1956  figure;  and  Jos.  Schlitz 
Brewing  Co.,  with  a  gain  of 
557.77c  to  a  total  of  $2,711,244. 
Schlitz  finished  in  37th  position 
and  New  York  Life  in  96th. 
Neither  was  among  the  top  100 
newspaper  advertisers  in  1956. 

In  the  various  product  classi¬ 
fications  substantial  gains  were 
made  by:  automotive,  up  9.57c; 
hotels  and  resorts,  up  13.27c; 
medical,  up  137c ;  tobacco,  up 
6.17c;  and  others. 

The  Bureau’s  complete  study, 
“Expenditures  of  National  Ad¬ 
vertisers  in  Newspapers:  1957,” 
will  be  published  shortly,  it  was 
announced. 

(List  of  expenditures  by  na¬ 
tional  advertisers  and  product 
starts  on  page  45). 


TOP  100  NATIONAL  NEWSPAPER  ADVERTISERS 


U.S.  Steel  Plans 
Soft  Drink  Campaign 

What  is  described  as  “the 
largest  consumer  newspaper  ad¬ 
vertising  schedule”  ever  under¬ 
taken  by  United  States  Steel 
Corp.  will  be  released  June  26  to 
stimulate  sales  of  canned  soft 
drinks  during  the  summer  sea¬ 
son. 

Ads  (via  BBDO)  will  appear 
in  42  newspapers  in  a  32-market 
target  area.  In  addition  to  these 
U.S.  Steel  insertions,  the  pro¬ 
gram  w’ill  include  an  approach 
similar  to  that  used  in  “Oper¬ 
ation  Snowflake”  where  local  tie- 
in  advertising  is  encouraged. 

U.S.  Steel  will  also  feature 
canned  soft  drink  TV  com¬ 
mercials  during  the  summer 
months  on  U.S.  Steel  Hour  and 
will  sponsor  the  CBS  Morning 
News  program. 

Plans  call  for  the  corporation 
to  present  its  new'  merchandis¬ 
ing  plan  to  can  manufacturers 
and  packers  in  the  canned  soft 
drink  area.  A  new’spaper  sendee 
featuring  ad  mats  for  packers 
and  retailers  is  currently  being 
developed. 

for  May  31,  1958 


Rank  Company 

1.  Gineral  Motors  Corp  . .  $ 

2.  Ford  Motor  Co . 

3.  Clirysler  Corp.  . . 

4.  Lever  Bros.  Co . 

5.  Distillers  Corp.-Seacram’s  Ltd.  _ 

6.  Colgate-Palmolive  Co . . 

7.  National  Distillers  &  Chemical  Corp. 

8.  Schenley  Industries.  Inc _ _ _ 

9.  Procter  k  Gamble  Co.,  The  . 

10.  General  Foods  Corp . 

11.  National  Dairy  Products  Corp.  . . 

12.  General  Electric  Co . 

13.  Moirls.  Philip,  Inc . 

14.  American  Tobacco  Co . . 

15.  Studebaker-Packard  Corp _ _ 

16.  Reync.lds  Tobacco  Co.,  K.  1. . . 

17.  Campbell  Soup  Co . . . 

18.  Lorillard  Co.,  P . 

19.  Eastern  Airlines,  Inc . 

20.  Walker-Gooderham  k  Worts, 

Ltd.,  Hiram  . 

21.  Quaker  Oats  Co.,  The  . 

22.  Standard  Brands.  Inc . 

23.  Coca-Cola  Co.,  The  . - 

24.  Gulf  Oil  Corp . 

25.  National  Biscuit  Co . 

26.  Gilette  Co.,  The  . . 

27.  Armour  k  Co . 

28.  Bri.stol-Myers  Co . 

29.  Plllsbury  Mills,  Inc . 

30.  Pepsl-Cola  Co . 

31.  Doubleday  k  Co.,  Inc . 

32.  General  .Mills  Inc . 

33.  Goodyear  Tire  k  Rubber  Co.,  Inc.,  The 

34.  American  Motors  Corp . — . 

35.  Liggett  k  Myers  Tobacco  Co . 

36.  Standard  Oil  Co.  (Indiana)  - 

37.  Schlitz  Brewing  Co..  Jos.  . 

38.  Wistinghouse  Electric  Corp . 

39.  Standard  Oil  Co.  (New  Jersey)  . 

40.  Liebniann  Breweries.  Inc . 

41.  Socony  Mobil  Oil  Co.,  Inc . 

42.  Wesson  Oil  k  Snowdrift  Sales  Co . 

43.  Ameriran  Airlines.  Inc . 

44.  Sterling  Drug  Inc . 

45.  Kellogg  Company  . 

46.  Carnation  Co . 

47.  Trans-World  Airlines,  Inc . 

48.  Carter  Products.  Inc . 

49.  Curl  is  Publishing  Co . 

50.  United  Air  Lines,  Inc . 

51.  Hunt  Foods  &  Industries.  Inc . 

52.  Shell  Oil  Co . 

53.  Du  Pont  de  .Nemours  k  Co.,  Inc.,  E.  I. 

54.  Phileo  Ci.rp . 

55.  Continental  Baking  Co..  Inc . 

56.  Warner-Lambert  Pharmaceutical 

Co.,  Inc.  . 

57.  Prudential  Insurance  Co.  of 

America,  The  . 

58.  Borden  Co.  . 

59.  Wrlgley  Co.,  Wra.  Jr . 

60.  Sun  Oil  Company  . 

61.  Heubleln  k  Bro..  Inc.,  0.  F . . 

62.  American  Home  Products  Corp . 

63.  Nestle  Co.,  Inc.,  The  . 

64.  Glenmore  Distillers  Co.,  Inc.  - 

65.  Pan  American  World  Airways  . . 

66.  Phillips  Petroleum  Corp . 

67.  Renfleld  Importers,  Ltd.  . - . 

68.  Swift  k  Co . 

69.  Standard  Oil  Co.  of  California  - 

70.  Hawaiian  Pineapple  Co..  Ltd.  . 

71.  Publlcker  Industries.  Inc  . . 

72.  Brown-Forman  Distillers  Corp . 

73.  Institute  of  Life  Insurance  . 

74.  Heinz  Co..  H.  J . 

75.  Stokely-Van  Camp  Inc . . 

76.  Time  Inc . — . — 

77.  Johnson  k  Son.  Inc.,  S.  C . 

78.  Radio  Corp.  of  America  - 

79.  National  Airlines,  Inc . . 

80.  Delta  Air  Lines  Inc . . 

81.  Reader’s  Digest  Assn.,  Inc..  The  . 

82.  Firestone  Tire  k  Rubber  Co . 

83.  Plough.  Inc . 

84.  Anheuser-Busch.  Inc . 

85.  Canada  Dry  Ginger  Ale,  Inc . 

86.  Com  Products  Rcflnlng  Co . 

87.  Cannon  Mills.  Inc.  . 

88.  Beacon  Co.,  The  . 

89.  Brown  k  Williamson  Tobacco  Corp.  — 

90.  Whirlpool  Corp . 

91.  California  Packing  Corp . 

92.  Goodrich  Co.,  B.  F.,  The  . 

93.  Sinclair  Rcflnlng  Co . . . 

94.  Rath  Packing  Co.,  The  . 

95.  Allstate  Insurance  Co . 

96.  New  York  Life  Insurance  Co . 

97.  Stanley  Warner  Corp . — . — 

98.  Helene  Curtis  Industries.  Inc.  — . 

99.  LIbhy.  McNeill  k  Libby  . . . 

100.  Motorola.  Inc . - . 


1957  1 

Rank 

1956 

% 

Investment  in  1956 

Investment 

Change 

52,390.306 

1 

$  53.778.652 

—  2.6 

31,533,144 

2 

25.366,292 

-1-  24.3 

26.144,287 

3 

17,946,196 

+  45.7 

14,288,510 

6 

10,576,501 

+  35.1 

11,781,350 

5 

11,751,216 

-j-  0.3 

8,663.208 

4 

12,335,541 

—  29.8 

8,541,769  ' 

8 

8.628.760 

—  1.0 

8.295,414 

9 

7,867,285 

-f  5.4 

7,939,655 

10 

7.141.885 

-t-  11.2 

7,917,380 

12 

6,701.455 

-1-  18.1 

6,848,351 

11 

7,107.153 

—  3.6 

6.799,213 

7 

10,292,387 

—  33.9 

5,464.195 

15 

5.975.055 

—  8.5 

5.265.110 

14 

6.033.100 

—  12.7 

4.804.199 

16 

4,495,716 

+  6.9 

4.600.007 

13 

6.517,893 

—  29.4 

4,493.783 

20 

3.854.537 

+  16.6 

4.205.610 

65 

1,607.420 

-1-161.6 

4.174,114 

21 

3,604,034 

-f-  15.8 

4,076.145 

32 

2,758,014 

-(-  47.8 

3.839,399 

34 

2.681.805 

+  43.2 

3,743,465 

29 

2.963,542 

-f  26.3 

3,469,297 

47 

2,116.391 

-f  63.9 

3.366.630 

42 

2.218.484 

-1-  51.8 

3,362,597 

17 

4,281,819 

—  21.5 

3.212,481 

31 

2,809,071 

+  14.4 

3.188,021 

19 

3,998,486 

—  20.3 

3,120,537 

49 

2.032,580 

-1-  53.5 

3,114,078 

28 

2.969,334 

-f-  4.9 

3.087.613 

33 

2.699,739 

-f-  14.4 

2,965,086 

38 

2,452,387 

+  20.9 

2.910,816 

23 

3,432.583 

—  15.2 

2,906,589 

43 

2,206.072 

-f  31.8 

2.807,997 

30 

2,895.365 

—  3.0 

2,763,668 

58 

1,7.55,772 

-f  57.4 

2,763,047 

44 

2.203,736 

+  25.4 

2,711.244 

* 

412,239 

-1-557.7 

2,686.716 

26 

3,137.028 

—  14.4 

2,682,164 

22 

3.442.246 

—  22.1 

2.644.463 

48 

2,085.240 

-f-  26.8 

2,563,252 

37 

2.501,197 

-f  2.5 

2.516,264 

* 

1,065.013 

-f 136.3 

2.498.676 

27 

3,044.602 

—  17.9 

2,423.801 

36 

2,518.287 

—  3.8 

2.422,979 

63 

1,635.515 

-f-  48.1 

2.409.464 

54 

1.902.320 

+  26.7 

2.387.818 

46 

2.182.757 

-+-  9.4 

2.372,555 

90 

1,244.671 

+  99.8 

2,323,734 

50 

2,025,982 

-1-  14.7 

2,280,948 

53 

1,939,951 

-f  17.8 

2.270.875 

62 

1,705.759 

4-  33.1 

2,240,129 

18 

4,215,.509 

—  46.9 

2.224,897 

66 

1,589,6.30 

-f  40.0 

2.130.415 

• 

714.393 

-1-198.2 

2,126,142 

40 

2,436.771 

—  12.7 

2,101,024 

* 

511,417 

-f310.8 

2.066.847 

45 

2,203.603 

—  6.2 

2.037,519 

76 

1,380..333 

-1-  47.8 

2,030.673 

55 

1,878,405 

-1-  8.1 

1,988,7.56 

41 

2,344,121 

—  15.2 

1.950.2.50 

59 

1,746,033 

-f-  11.7 

1,919,172 

57 

1,811,087 

-f  6.0 

1.889,158 

24 

3,319,632 

—  43.1 

1.834,818 

69 

1,518,079 

-1-  20.9 

1,824,054 

82 

1,334,910 

-f  36.6 

1,774,172 

72 

1,446.0.58 

-1-  22.7 

1,7.56,395 

70 

1,495.075 

-f-  17.5 

1,754,464 

25 

3,223.682 

—  45.6 

1,749,413 

68 

1.543.433 

+  13.3 

1,724,467 

• 

458.791 

4-275.9 

1,718,057 

52 

2.005.438 

—  14.3 

1.672.502 

64 

1.628,882 

4-  2.r 

1.647,960 

97 

1.173.383 

4  40  4 

1.633.303 

88 

1,264,076 

4-  29.2 

1,632.450 

« 

500.269 

-f- 226.3 

1.630.860 

79 

1,344.516 

4-  21.3 

1,575.904 

• 

1,129.473 

-f-  39.5 

1.572,306 

39 

2.441,853 

—  35.6 

1.571,710 

75 

1.384.476 

4-  13.5 

1.519,608 

96 

1.208,840 

4-  25.7 

1.504.352 

86 

1.269.422 

4-  18.5 

1.456,512 

73 

1,401.266 

4-  3.9 

1.429.079 

• 

945.096 

4-  50.8 

1.381,452 

* 

886,.552 

-(-  55.8 

1,373.549 

78 

1,346,181 

4-  2.0 

1,372.919 

87 

1,264.122 

4-  8.8 

1.366.7.53 

* 

1,064,916 

4-  28.3 

1.322.401 

83 

1,299,611 

4-  1.8 

1,316,102 

* 

774.571 

-1-  69.9 

1,314,338 

• 

713.570 

4-  84.2 

1.310,805 

■ 

500,489 

4-161.9 

1.306.867 

« 

743,741 

4-  75.7 

1.265,346 

60 

1,733.642 

—  27.0 

1,256.470 

• 

8.56,526 

4-  46.7 

1,238.246 

85 

1,271.224 

—  2.6 

1.226,901 

• 

169.154 

4-625.3 

1,211.793 

(1 

1.731.153 

—  30.0 

1.205.572 

71 

1.485.3.55 

—  18.8 

1,197.422 

56 

1.835.290 

—  34.8 

1.154,735 

• 

.584.611 

-1-  97.5 

Unranked  In  1956 
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ADVERTISER  •  NEWSPAPER 


Freight  Service  Getting 
Heavy  Play  by  Railroads 


The  1958  institutional  ads  will  rier.  About  one  percent  of  rere- 
show  how  the  Santa  Fe  System  nue  is  from  passengers.  Conse- 
Lines  move  raw  and  finished  quently,  little  of  its  $100,000 
materials  essential  for  the  new  annual  advertising  budget  (via 
scientific  age,  as  well  as  the  Fuller  &  Smith  &  Ross)  is  aimed 


basic  things  like  steel,  machin-  at  that  market. 


ery  and  foodstuffs. 


These  ads  will  appear  in  se-  campaigns. 


There  are  two  separate  freight 


lected  metropolitan  newspapers  One  sells  the  Nickel  Plate 


By  Philip  N.  Schuyler 

(Part  II  of  a  two-part  series) 


at  regular  intervals,  as  well  as  “Piggy  Back”  service,  using 
in  magazines.  Newspaper  ads  magazines  and  newspapers  in 


will  average  between  1,200  and  the  principal  cities  served.  The 


1,500  lines  per  insertion. 


other,  PR  in  nature,  is,  accord- 


Approximately  21%  of  the  lie  acceptance  is  good  business.  -phe  other  phase  of  Santa  Fe’s  ing  to  C.  R.  BenneU,  assistant 


Chesapeake  and  Ohio  Railway  “And  good  public  relations  is  advertising  program  deals  with  to  the  president  on  public  rela- 


Co.’s  $1,000,000  budget  for  1958  probably  more  important  for  a  industrial  plant  site  develop-  tions,  is  designed  to  tell  shippers 
is  earmarked  for  newspapers,  railroad  than  any  other  busi-  ment,  infonning  industries  of  about  the  line’s  “modern  equip- 


according  to  Walter  S.  Jackson,  ness  concern,  Mr.  Skidmore  tjjg  services  Santa  Fe  ( 
advertising  manager.  said.  “Railroads  are  a  regulated  them  in  selecting  appropriate 

He  said  the  (3&0’s  public  rela-  industry,  which  means  that  in  sites  that  are  served  by  the 
tions  and  advertising  objective  final  analysis,  their  destinies  Santa  Fe  System  Lines. 

(via  Robert  Conahay,  Inc.)  is  are  more  in  the  hands  of  the  .p,  .  „  . 

to  tell  the  world,  in  a  time  when  People  than  are  those  of  busi-  The  Missouri  Par. 

the  railroad  industry  “generally  ness  generally.  At  C&O,  the  PR  Missouri  Pac 


Skidmore  tjjg  services  Santa  Fe  can  give  ment  and  high  speed  service.” 


Union  Pacific  Program 


The  Missouri  Pacific 


On  the  Missouri  Pacific,  ad- 


Object  of  the  Union  Pacific’s 
advertising  program  (via  Caples 
Co.  and  Gillham  Advertising 
Agency),  according  to  H.  B. 


is  in  crisis,”  that  C&O  never-  advertising  departments  are  yertising,  public  and  employee  Northcott,  general  advertising 
theless  is  progressive,  growing  niore  than  just  a  voice.  They  relations  are  all  coordinated  in  manager,  is  “to  produce  custom- 


and  diversifying. 

C&O’s  effort  is  directed  to  five 
major  continuing  campaigns: 
corporate,  industrial  develop¬ 
ment,  coal.  Port  of  Newport 
News,  and  passenger. 


are  an  integral  arm  of  manage¬ 
ment.” 


one  department.  While  this  is  ers,  the  life  blood  of  any  busi- 
a  growing  trend  in  the  indus-  ness.”  It  is  directed  from 


Freight  Stressed 


try,  the  Missouri  Pacific  was  Omaha,  Neb.,  and  covers  several 


Corporate  Campaign 


The  corporate  campaign,  en- 


The  Atchison,  Topeka  and  “We  regard 
Santa  Fe  Railway  Co.  is  plac-  campaigns  (vis 
ing  greater  advertising  em-  tising  Co.)  as 
phasis  (via  Leo  Burnett  Co.)  overall  public 
on  its  freight  service  in  1958,  gram,”  R.  J.  J 
telling  the  story  through  its  of  publicity  s 


among  the  first  to  take  this  .step,  of  the  line’s  14  subsidiary  com- 


“We  regard  our  advertising  panies.  The  railroad  serves  13 
campaigns  (via  D’Arcy  Adver-  states. 


tising  Co.)  as  a  part  of  our  Newspapers  get  the  largest 
overall  public  relations  pro-  slice  of  U.P.’s  advertising  dol- 


gram,”  R.  J.  Maxwell,  director  lar,  25%  as  compared  to  23% 
of  publicity  and  advertising,  in  magazines. 


titled  “What  Makes  Chessie’s  regular  freight  ad  schedules  and  said.  “The  purpose  has  been  to  Nevrspapers  are  divided  into 


Railroad  Grow?”  is  a  step-by-  as  part  of  its  institutional  cam-  persuade  shippers  and  travelers  two  groups:  the  584  newspapers 


step  exposition  of  what  the  C&O  paign  in  newspapers  and  maga-  that  our  road  is  modern  and  in  towns  and  cities  on  the  line 


offers  shippers  in  the  way  of  zines. 


progressive. 


and  the  166  “off-line” 


fast,  modern  and  dependable  According  to  A.  A.  Dailey,  The  1957  advertising  appro-  tions  in  towns  and  cities  east 


transportation.  This  campaign,  general  advertising  manager,  it  priation  totalled  $596,000,  and  of  Omaha. 


in  progress  for  two  years,  runs  represents  the  biggest  freight  ad  was  reduced  for  1958.  It  was  “Newspapers  are  advantage- 


in  all  “on-line”  daily  newspa-  program  in  the  railroad’s  his- 
pers  and  in  four  business  maga-  tory. 


5.9%  less  than  in  1953  and  ous  to  us  in  many  respects,”  Mr. 


13.7%  more  than  in  1948. 


Northcott 


‘Advertising 


“In  general,  our  print  adver-  amount  invested  in  news-  can  be  localized  territorially 


C&O’s  industrial  development  Using  will  be  about  the  same  papej.  gp^cg  represented  about  through  them.  Some  train  serr- 
campaign  is  aimed  at  the  ex-  ^  volume  as  last  year,”  Mr  - -  ...  .* .  .  ._  - l.:. 


10.3%  of  the  total  advertising  ice  is  of  interest  only  in  certain 


panding  or  relocating  company  budget  last  year,  or  31.4%  of  all  states.  Furthermore,  in  news- 

while  the  coal  campaign  sells  proached  the  first  half  of  1958  publication  advertising.  Most  of  papers,  an  ad  can  be  inserted, 


the  quality  coals  mined  along  with  caution  as  far  as  our  ad-  newspaper  advertising  fea-  changed  or  cancelled  on  com- 
the  C&O’.S  rio-ht  of  wav.  Tha  in-  vertismg  committments  are  con-  + _ i  _ _ _ °  nofinn  »> 


the  C&O’s  right  of  way.  The  in-  vertising 
dustrial  development  ads  run  cerned.” 
in  major  business  publications  Mr.  Di 


tured  the  travel  service  provided  paratively  short  notice.’ 


by  the  streamlined  Eagle  serv-  According  to  R.  R.  Horner, 


Mr.  Dailey  emphasized,  how-  ice.  It  appeared  in  113  newspa-  manager  of  the  magazine  and 


and  ads  on  coal  and  Newport  ever,  that  Santa  Fe  will  continue  pers  in  86  “on-line”  towns. 
News  run  in  coal  transportation  to  do  a  consistent  advertising 

and  foreign  trade  magazines.  job  in  four  separate  categories.  Great  Norihem  Gains 


Great  Northern  Gains 


Passenger  copy,  showing  com-  with  particular  emphasis  in  at-  exception  to  the  nation¬ 


advertising  department  of  the 
Norfolk  &  Western  Railway 
Company,  one  of  the  most  im¬ 
portant  parts  of  the  advertising 
nrofirram  (via  Houck  &  Co.)  is 


fort  and  convenience  advantages  tracting  the  travelers’  dollars  experience  the  Great  Program  (via  Houck  &  Co.)  is 

of  C&O  service,  appears  on  ra-  through  its  passenger  service  Northern  Railway  showed  a  year-round  public  service 

Hin-TV_  nrtH  \rt  n<>txrcrkor\Ai*c  in  S'dS,  - n  _  _  CaiTIDaic^n. 


dio-TV,  and  in  newspapers  in 

“on-line”  cities  of  greatest  Santa  Fe’s  advertising  is  di¬ 
travel  potential  for  C&O.  vided  between  (1)  passengei 

By  always  stressing  the  posi-  service;  (2)  freight  service ;  (3) 
tive  aspects  of  its  far-flung  busi-  iJ^^ustrial  plant  site  develop 


small  gain  in  passenger  reve¬ 
nues  in  1957,  according  to 


campaign. 

A  1266-line  ad  is  published 


ness,  C&O  tries  to  show  through  and^  (4)  Santa  _Fe^  Sys- 

its  advertising  and  public  rela-  tern  advertising,  or  institutional. 


tions  programs  that  its  present 


vided  between  (1)  passenger  Charles  W.  Moore,  executive  as-  each  month  in  130  “on-line” 
service;  (2)  freight  service;  (3)  sistant  in  charge  of  public  rela-  daily  and  weekly  newspapers, 
industrial  plant  site  develop-  tions  and  advertising  of  that  “These  ads  cover  any  ground 
ment;  and  (4)  Santa  Fe  Sys-  line.  we  feel  important  to  the  people 

tern  advertising,  or  institutional.  ..great  Northern  continues  to  at  the  time,”  Mr.  Horner  said. 

Santa  Fe’s  newspaper  ads  on  maintain  an  active  program  of  “The  institutional-type  ads  deal 


is  good  and  its  future  secure,  its  passenger  service  will  con-  advertising  (via  John  W.  For-  with  the  railway’s  contributions 
Public  relations  activities,  tinue  to  Ire  built  around  its  ney,  Inc.)  in  newspapers,  maga-  to  the  communities  as  a  tax* 


headed  by  Howard  Skidmore,  a  fungous  train  names,  such  as  the  zines,  radio  and  TV  designed  employer  and  industry 

former  staff  reporter  for  the  Super  Chief  and  El  Capitan.  to  attract  passenger  business,”  developer.  "The  public  service  ads 

Mr.  Moore  said.  About  33%  of  crusade  for  various  causes. 


New  York  Herald  Tribune,  are  The  railroad  uses  approxi-  Mr.  Moore  said.  A 
motivated  by  the  precept  that  mately  230  on-line  dailies  and  the  appropriation 
no  business  today  can  continue  550  weeklies  at  regular  inter-  newspapers, 
to  be  successful  without  public  vals.  “We  will  also  use  selected  On  the  other  han 


The  N&W’s  1957  ad  invest¬ 
ment  was  $870,000.  This  year 


On  the  other  hand,  the  Nickel  it  has  been  cut  about  10%.  Ap-  *  j 


understanding,  acceptance  and  newspapers  in  off-line  cities  in  Plate  Road  (The  New  York,  proximately  13%  of  the  total 
good  will.  CI&O’s  management  which  we  have  traffic  offices,”  Chicago  and  St.  Louis  Railroad  budget  is  invested  in  newspa* 
believes  that  good  company  pub-  said  Mr.  Dailey. 


Co.)  is  primarily  a  freight  car-  pers. 

EDITOR  ac  PUBLISHER  for  May  31,  1958 


■CTe- 

mse- 

),000 

(via 

imed 

?ight 

^late 
ising 
s  in 
The 
:ord- 
stant 
rela- 
)pers 
luip- 
ice." 


:ific’s  I 
aples 
ising 
B. 
ising 
itom- 
busi- 
from 
veral 
com- 
;s  13 

rjtest 

dol- 

23% 

into 
apers 
‘  line 
blica- 
east 

ltag^ 

”  Mr. 
tising 
rially 
serv- 
;rtain 
news- 
erted, 
com- 

orner, 

5  and 
f  the 
lilway 
it  ira- 
tising 
0.)  is 
ervice 

lished 
i-line" 
apers. 
•round 
people 
’  said, 
s  deal 
utions 
i  tax- 
lustry 
ce  ads 
s. 

nvest- 
I  year 
'o.  Ap- 
total 
jwspa- 


the  media  DIRECTOR;  XII 


find  what  can  be  called  typical  of  beating  the  copy  we  are 
markets.  They  should  be  isolated  using,”  he  said, 
and  small  enough  so  that  check-  “In  this  connection  I  have  one 
ing  results  will  not  prove  too  quarrel  with  some  of  the  papers 

costly.  For  the  same  reasons  that  offer  split  runs.  Many  of 

they  should  be  near  your  base  them  have  such  a  large  mini- 

of  operations.  mum  size  that  it  is  completely 

“You  don’t  want  to  have  an  impractical  to  use  them,  and 

ideal  situation  or  your  findings  others  have  such  a  lai'ge  split- 

will  not  apply  elsewhere,”  Mr.  run  premium  charge  that  it  is 

Peters  cautioned.  He  noted  it  uneconomic  to  use  them.  The 

was  impossible  to  generalize  on  purpose  of  a  split  run  is  to  test 

Those  with  any  doubts  on  exhaustive  and  detailed  facts  on  the  length  of  time  required  for  the  relative  value  of  different 

how  to  measure  the  effective-  the  effectiveness  of  advertising  a  competent  test,  since  that  de-  copy  approaches  and  naturally 

ness  of  advertising  should  con-  are  obtained,”  Mr.  Peters  said,  pends  entirely  on  the  kind  of  we  want  to  make  the  test  in  the 

suit  with  Jack  B.  Peters,  media  “We  and  our  clients  know  that  product,  its  use,  and  especially  size  of  copy  to  be  run  later  in 


Test  Drives  Prove 
How  Advertising  Pays 


By  Philip  N.  Schuyler 


director  of  Kastor,  Farrell,  advei-tising  pays.” 
Chesley  &  Clifford,  Inc.,  New 
York  advertising  agency. 

(Effective  June  1,  the  agency 
merges  with  Hilton  and  Riggio, 

Inc.,  to  become  Kastor,  Hilton, 

Chesley  &  Clifford,  Inc.  Mr. 

Peters  will  become  vicepresident 
in  charge  of  media  and  re¬ 
search.) 


Uses  Nielsen  Areas 
Mr.  Peters  generally  makes 
use  of  the  A.  C.  Nielsen  test 
areas.  That  permits  a  check  on 
competitive  items,  as  well  as  on 
the  new  product.  Newspapers, 
radio  and  TV  w’ere  the  media 
employed  for  Colonaid.  Begin¬ 
ning  with  test  cities,  jumping 


how  long  it  takes  to  develop  the  regular  campaign  that  util- 
repeat  sales.  Tests  should  al-  izes  the  winning  ad. 


Isolated  Markets 


ways  be  long  enough  to  provide 
for  this  latter  factor,  Mr. 
Peters  emphasized.  At  least 
three  different  test  markets  are 
recommended  to  avoid  a  freak 
situation  in  one  market  up¬ 
setting  results. 

Asked  if  local  newspapers 
were  helpful  when  such  tests 
were  in  progress,  he  said  some 


next  to  one  Nielsen  test  area. 

The  advertising  industry  is  eventually  to  all  27  Nielsen  great  deal  that  is  useful, 

me  aavenismg  inuusiry  is  the  steps  taken, 

constantly  seeking  to  find  im-  binding  up  with  national  dis-  absolutely  nothing, 

proved  means  of  measuring  how  tribution  and  sales  for  this  new 
much  advertising  pays.  Until  pi-gduct 

Minething  better  comes  along,  j^und  in  the  case  of 

Colonaid,  according  to  Mr. 
will  be  satisfied  with  the  present  pgtgrg  that  a  combination  of 
common  agency  practice  of  newspaper  and  radio  advertising  other  places  where  newspapers  with  the  local  executives  of  the 

King  isolated  test  markets,  par-  produced  the  best  results  of 

ticularly  when  new  products  are  the  various  media  tried. 


absolutely  nothing. 

“We  do  not  insist  upon  un¬ 
usual  cooperation  when  we  are 
making  tests,  because  it  might 
upset  our  calculations  on  how 
our  media  mix  would  work  in 


“Thus,  the  paper  with  a  mini¬ 
mum  split-run  size  of  300  lines 
to  as  high  as  a  full  page,  or 
one  where  the  handling  charge 
premium  is  greater  than  the 
cost  of  the  space,  is  useless  to 
us.  If  some  papers  can  operate 
with  a  minimum  size  of  100 
lines  or  less  and  a  premium  of 
10  to  20%,  why  can’t  others?” 

Media  Reps  Praiiied 

Mr.  Peters  said  he  received 
considerable  help  from  media 
representatives.  He  particularly 
likes  the  newspaper  representa¬ 
tives  who  are  in  close  contact 


being  introduced.  Mr.  Peters 
and  KFC&C  have  recently  been 
through  quite  a  series  of  such 
tests. 

In  all  of  them,  products  never 


do  not  offer  much  merchan-  newspapers  for  which  they  are 
dising  support,”  Mr.  Peters  said,  selling  national  space.  He  listed 

these  other  qualifications  of  a 


Split-Kiin  Tests 

‘Another  facet  of  testing  that 
our  agency  uses  extensively  is 


good  rep: 

“Newspaper  representatives 
should  be  (1)  familiar  with  the 
markets  their  papers  cover;  (2) 
be  honest;  (3)  be  prompt  in 
supplying  requests  for  specific 


Newspapers,  radio  and  TV 
proved  to  be  the  successful 
media  mix  in  the  case  of  Regi¬ 
men. 

“We  know  that  absolutely  no  split-run  copy  testing.  Even  be- 
before  known  to  trade  or  public  other  selling  force  than  adver-  the  first  market  test  is 

have  suddenly  appeared  on  store  tising  put  over  Regimen,  which  started  on  a  new  product,  a 
shelves  in  a  city.  The  newspaper  is  selling  very  fast,”  Mr.  Peters  series  of  split  runs  are  information;  and  (4)  keep  in 

heralded  the  news  in  paid  space,  said.  usually  used  to  pick  the  most  close  touch  with  the  agency 

Radio  and  TV  added  voice  and  x  •  i  m  l  m  successful  copy  appeal.  We  also  media  department, 

pictures.  Point-of-sale  displays  Typical  Market  Needed  gpjjj.  established  He  added  that  he  liked  to  get 

directed  thoughts  and  hands  to  He  pointed  out  that  the  first  products  in  the  constant  search  to  know  the  newspaper  represen- 

the  new  product.  Cash  register  step  in  making  such  tests  is  to  for  better  copy  that  is  capable  tatives  well, 
bells  rang. 

The  advertiser  knew  exactly 
how  many  units  of  his  new 
brand  were  in  the  stores.  Sales 
could  be  and  were  checked 
periodically.  Repeat  orders  were 
clocked.  Over  a  specified  period, 
the  advertiser  knew  exactly  how 
much  his  advertising  cost,  ex- 
!  actly  how  much  of  his  product 
I  was  bought  as  a  result,  and 
eould,  accordingly,  project  the 
costs  and  results  for  a  national 
advertising  campaign. 

Tested,  for  instance,  by 
KFC&C  in  this  way  was  the 
new  laxative  “Colonaid”  for 
Carter  Products,  and  “Regi¬ 
men,”  a  new  proprietary  in¬ 
troduced  by  Drug  Research,  Inc. 

Ca^r  is  presently  testing 
First,”  a  new  after  shave  lo¬ 
tion.  “QED,”  a  new  anti-dan- 
^ff  hairdressing  product  of 
Winarick,  Inc.,  of  New  Bruns¬ 
wick,  N.  J.,  maker  of  Jeris,  is 
alw  in  test  markets. 

"As  a  result  of  these  tests. 


BOSTON  CHAPTER  of  the  American  Association  of  Newspaper  Representatives  got  its  start  at  a  meeting 
of  this  group  last  weal.  Left  to  right — seated:  Robert  Carew  (Story,  Brooks  &  Rnley),  Joseph  G.  Gavin  (John¬ 
son,  Kent,  Gavin  and  Binding),  Peter  Benziger  (AANR  president),  Frank  Dunn  (Hearst  Advertising  Service), 
James  Murphy  (Moloney,  Regan  &  Schmitt);  standing:  Joseph  Cummings  (Kelly-Smith),  Norman  Reynolds 
(Springfield  Newspapers),  Arnold  Harklow  (Ward-GrifRth),  Warren  L  Shields  (Johnson,  Kent,  Gavin  & 
Binding),  James  Curran  (Gilman,  Nicoll  &  Ruthman),  and  William  Burke  (New  York  Times). 
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‘Buy  Now’  Drive 
Jumps  Sales  789^ 


Appleton,  Wis. 

Appliance  sales  of  39  partici¬ 
pating  dealers  increased  78% 
during  the  nine-day  selling 
period  of  “Best  Appliance 
Values  —  Better  Buy  Now,”  an 
event  sponsored  by  the  Posf- 
Crescent.  (E&P  May  10,  p  16). 

The  appliance  promotion  in 
the  Fox  Cities  was  watched  by 
appliance  manufacturers  and 


results  were  nearly  double  those 
of  the  city  that  founded  the 
“You  Auto  Buy  Now”  campaign, 
a  Santa  Rosa  Press  Democrat 
study  reports. 

Unit  sales  totalled  299  here 
against  Cleveland’s  6,700. 

The  concentration  on  newspa¬ 
pers  marking  the  move  here  pro¬ 
vided  a  lower  advertising  cost 
per  dollar,  the  newspaper  also 


government  leaders.  It  is  ex¬ 
pected,  in  view  of  the  success 
here,  that  other  areas  will  spon¬ 
sor  similar  promotions. 

“If  sales  across  the  country 
would,  in  a  given  period,  show 
the  same  total  percentage  in¬ 
crease,  America  would  know  its 
greatest  boom  in  history,”  de¬ 
clared  John  McLean,  power  com¬ 
pany  official  and  local  action  co¬ 
ordinator. 

Total  appliance  sales  by  the 
39  dealers  during  the  check 
period  was  260  compared  with 
462  during  the  “Buy  Now”  pro¬ 
motion,  accounting  for  the  over¬ 
all  78%  increase. 

Following  is  a  breakdown  of 
sales  according  to  individual 
major  appliances: 


Total 

Units 

Total 

Sold 

Units 

Dorinc 

Sold 

9  day 

Previons 

Percent 

Sale 

9  Days 

Increase 

Automatic 

Dryers  . 

Electric 

.  65 

31 

-1-110% 

Washers  . 

Combination 

.128 

78 

+  64 

W  asher-Dryers 

16 

8 

-(-488 

Electric  Ranges 

82 

66 

4-  24 

Food  Freezers. 
Hectric 

.  SO 

6 

+400 

Refrigeratora 
Electric  Hot 

.  99 

48 

+106 

Water 

Heaters  . 

.  26 

20 

+  SO 

Electric 

Dishwashers  . 
Air 

.  3 

1 

+200 

Conditioners  . 

.  13 

7 

-f"  86 

During  the  10  days  of  the 
“Buy  Now”  event,  including  a 
special  home  appliance  section 
published  by  the  Post-Crescent, 
the  newspaper  carried  a  total 
6,774  inches  of  retail  advertis¬ 
ing,  and  1,602  inches  of  national 
rate  appliance  advertising,  for 
a  grand  total  of  8,376  inches. 

• 

Press  Impact 
Aids  Car  Sales 

Santa  Rosa,  Calif. 

Reliance  on  newspaper  impact 
enabled  the  Santa  Rosa  Auto¬ 
mobile  Dealers  Association  to 
score  top  sales  in  their  “Auto 
Buy”  ^campaign  here,  results 
show. 

The  dealers  aimed  to  top 
Cleveland,  and  per  capita  sales 


reports. 

Santa  Rosa  dealers  put  up  a 
$5,000  budget,  just  two  percent 
of  the  $250,000  fund  used  by 
Cleveland  dealers. 

The  dealers  here  used  no  tele¬ 
vision,  no  billboard,  no  direct 
mail.  They  did  include  home¬ 
town  radio  in  their  $5,000  com¬ 
bined  expenditure. 

“But  mostly  they  concentrated 
a  terrific  barrage  in  the  Press 
Democrat,”  the  daily  said. 

5  Days  of  Promotion 

For  five  days  preceding  the 
special  14-page  dealer  section, 
the  PD  used  continuous  promo¬ 
tion  of  a  downtown,  open-air 
auto  show  displaying  80  models. 
Retail  merchants  tossed  in  their 
full  support  of  the  motor  deal¬ 
ers  in  their  16-page  Downtown 
Days  section. 

Hard-sell  copy  and  high-in- 
terest  news  kept  the  public  auto- 
happy  during  the  final  days  of 
the  campaign  and  Saturday 
sales  were  the  greatest  in  his¬ 
tory,  the  PD  advised.  General 
and  classified  linage  expanded. 

The  dealers  then  extended 
their  drive  for  a  second  week. 
Auto  purchasers  from  out-of- 
town  were  hosted  to  two  days 
at  the  local  hotel  or  motel  of 
their  choice. 

The  cooperative  $5,000  dealer 
cooperative  campaign  cost  less 
than  one  per  cent  of  the  dollar 
volume  produced.  The  exact  fig¬ 
ure  was  .92%,  the  PD  advised. 
This  compares  with  a  1.67%  in 
Cleveland,  it  was  noted. 

Camden  Dealers  Report 

The  Camden  (N.  J.)  Courier- 
Post  reported  this  week  that  25 
of  the  32  dealers  in  the  Camden 
County  Auto  Trade  Association 
said  that  during  the  10  days 
of  the  “Auto  Buy”  campaign 
they  showed  an  increase  of 
143.8%  in  new  car  sales  and 
61.7%  in  used  car  sales  over 
the  20-day  period  preceding  the 
campaign. 

The  Courier-Post  ran  an  addi¬ 
tional  30,000  lines  of  auto  ads. 


FAREWELL — Charles  Brandt,  left, 
of  Young  &  Rubicam  public  rela¬ 
tions  office,  prepares  salute  to 
Einar  Thulin,  New  York  corre¬ 
spondent  of  Aftonbladet  for  32 
years  who  is  returning  to  Stock¬ 
holm.  An  Olympic  star  in  soccer 
and  high-jumping  in  1920,  Mr. 
Thulin  gave  special  attention  to 
sports  news  here  but  he  also  dis¬ 
tinguished  his  career  by  being  the 
only  correspondent  on  the  scene 
when  the  Hindenburg  dirigible  ex¬ 
ploded  in  1937. 

Texas  Daily  Runs 
Gold,  Black  Ad 

The  Palestine  (Texas)  Her¬ 
ald-Press  recently  ran  a  two 
color,  gold  and  black,  full-page 
advertisement  for  Knox  Glass 
Inc. 

The  institutional  advertise¬ 
ment,  thanking  the  citizens  of 
Palestine  for  their  cooperation 
in  making  the  expansion  of 
KGI’s  Palestine  plant  possible 
and  inviting  them  to  attend 
dedication  ceremonies,  appeared 
on  page  2  of  a  12-page  special 
section  issued  by  the  Herald- 
Press  to  honor  the  company  and 
its  contribution  to  the  economy 
of  Palestine  and  East  Texas.  In 
addition  to  the  special  section, 
congratulatory  messages  were 
carried  in  the  reg^ular  sections 
of  the  paper. 

According  to  Walter  M.  Fur- 
low,  marketing  vicepresident, 
Knox  Glass  decided  to  use  gold 
ink  to  symbolize  the  $2,000,000 
paid  annually  to  KGI  employees 
in  Palestine  and  to  indicate  the 
quality  of  the  amber  glass  con¬ 
tainers  now  available  from  the 
plant.  Reprints  of  the  paper 
were  mailed  to  plant  visitors, 
suppliers  and  customers  of  the 
company. 

The  ink  was  supplied  by  the 
Bowers  Ink  Company,  and  sug¬ 
gestions  for  its  proper  use  were 
given  by  the  Oklahoma  City 
(Okla.)  Times.  The  advertise¬ 
ment  was  placed  by  Ketchum, 
MacLeod  &  Grove,  Inc.,  Pitts¬ 
burgh,  Pa. 


Postel  Named  i 
National  Auto 
Sales  Manager 

Roland  R.  Postel,  Detroit  | 
manager  for  the  Bureau  of  Ad¬ 
vertising,  ANPA,  has  beer, 
named  national  automotive  sales 
manager,  Robert  L.  Moore,  viw- 
president  and  general  sales 
manager,  has  announced. 

Increasing  Activity 

The  new  title,  Mr.  Moore  said, 
represents  the  latest  in  a  series 
of  moves  in  which  the  Bureao 
has  been  steadily  increasing  its  ‘ 
activity  in  the  automotive  in¬ 
dustry. 

Mr.  Postel  joined  the  Bureao 
in  1944  as  a  senior  account  ex 
ecutive  in  the  Chicago  office. 

From  1949  through  1953,  he  was 
the  organization’s  Detroit  repre¬ 
sentative  working  out  of  (Chi¬ 
cago.  The  Bureau’s  Detroit  of 
fice  was  opened  Sept.  1,  1953, 
with  Mr.  Postel  as  manager. 

“Bureau  activity  in  Detroit 
has  increased  greatly  in  recent 
years,”  Mr.  Moore  said,  “and 
particularly  in  the  past  few 
months.  Mr.  Postel  consulted 
with  the  automotive  manufac¬ 
turers  in  the  development  of 
the  nationwide  ‘You  Auto  Buy 
Now’  campaign,  which  has 
brought  greatly  increased  car 
sales  in  many  markets  through¬ 
out  the  country. 

Top-Level  Meetings 

“For  the  past  several  years 
top-level  meetings  between  the 
newspaper  and  automotive  in¬ 
dustries  have  been  arranged  in 
Detroit  by  the  Bureau.  These 
meetings  will  be  continued.  The 
Bureau  will  also  continue  to 
work  closely  with  the  National 
Automobile  Dealers  Association. 

“We  are  gearing  the  Bureau's 
research  and  marketing  depart¬ 
ments  to  work  more  closely  with 
Mr.  Postel  and  the  automotive  | 
manufacturers  and  their  agen¬ 
cies  in  the  automotive  capital. 

The  need  for  this  is  greater  to¬ 
day  than  ever  before,  because  of 
the  industry’s  growing  market¬ 
ing  problems.” 

• 

Real  Estate  Review 

Montreal 

For  the  third  year,  the  Ga¬ 
zette  included  in  its  Saturday 
paper  of  May  9  a  special  sec¬ 
tion  devoted  to  the  past  year’s 
activity  in  real  estate  in  the 
area.  “This  special  10-page  sec¬ 
tion  had  a  full  color  cover  and 
an  ad  content  in  excess  of  52 
columns. 
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First  Fashion  Pictures  From  Paris 


■jr  Mms  C4JMKLL 

fKlLTKES  «f  ww  Farti  teshtoM.  ahown  for  ttw  fint 
time  tR  Anitflca,  iwaai  tht  ifarMMOc  rtHutcM  bi  taahien's  futur*. 

tbM*  phMagrMt>a  w«r4  takas  In  Pari*  eackMiaaty  for  TW 
BMAatia  by  Frwidi  photpgra|ibar  iacquaa  RoMckoD.  Cfcartt  tba 
yointa  of  nawa  tbay  Hiuatrata^-oaara  headUnad  iata  than  a  mcaitk 
ago  Iraaa  tha  fVcntb  eafital  and  alrandy  alfertlnf  Amartean  laik- 
iona  as  daaifnars  and  muMfkctitrara  bar*  pirfst*  to  adapt  thraa 
craatiaaa  tn  rlolhea  PhUadriphia  Aops  will  ba  tboaring  ka  vsaks 
to  CD«B«. 

Nota  tba  audoriouaty  abort  skirts  and  tha  spara-aca  ‘•nawtraa** 
rxpraasad  in  tbrir  took!  St*  tha  *TnipnM  Una"  which  made  Y%aa 
St.  Lnurcrt.  snccaMor  to  tha  lata  Dior  iba  sansatiOD  of  ParMi! 

Tbasa  and  attwr  potota  Uluxtratad  mark  Una  Mason  as  tha  bM 
giniung  of  •  MW  fashMi)  art! 


•  <lt>r  <fUtnina  Suilttm  - 


vVornen  Today 


Variety  is  a  reason  why 

in  Philadelphia  nearly  everybody  reads  The  Bulletin 


For  the  latest  in  fashions,  food,  clubs,  home,  gardens 
and  scores  of  other  subjects,  women  in  Greater 
Philadelphia  depend  on  The  Evening  and  Sunday 
Bulletin. 

This  newspaper  is  tailored  to  the  varied  interests 
of  all  members  of  the  Philadelphia  family. 

It  is  this  family  appeal  of  The  Bulletin  that  helps 
make  it  such  an  effective  advertising  medium.  It 


delivers  sales  messages  which  are  read  in  the  home, 
where  most  of  the  decisions  to  buy  are  made.  Phila¬ 
delphians  like  The  Bulletin.  They  read  it,  respect 
it  and  respond  to  the  advertising  in  it. 

Advertising  Offices:  Philadelphia  •  New  York  •  Chicago 
Representatives:  Sawyer  Ferguson  Walker  Company, 
Detroit  •  Atlanta  •  Los  Angeles  •  San  Francisco  •  Seattle 
Florida  Resorts:  The  Leonard  Company,  Miami  Beach. 


The  Bulletin  publishes  the  largest  amount  of  R.  O.  P. 
color  advertising  in  Philadelphia— Evening  and  Sunday! 


YW  St.  LAURINT  OT IMOB  ih*  ’Tnfn^  wbb  Im  wm*  YVV  ST.  IMMtSX 

«MA  iiilawi  wlMii  aylaw  rm  b  mm  diiid  wiA  !•***>  prMCM*  ■■JiHri  rP  brW  rnwm-kmm  fmlmt 
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Satrdy  bwfw 
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pkMbM  M  fba  bRRt,  frMMg  ib»  back.  T«  bt 
■difMf  by  SayMRM  Fm  fm  Woamk  IHIar. 
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APRIL 

(Compiled  by  EDITOR  & 


NEWSPAPER  UNAGE 

PUBLISHER  from  Media  Records  Measurements) 


1958 

1957 

%  of 

E&P 

Linage 

Linage 

1957 

Index 

Total  Advertising 

April  . 

,  228,009,848 

245,384,363 

92.9 

93.6 

March  . 

,  227,825,456 

249,526,616 

91.3 

95.6 

Year  to  date . 

,  841,255,285 

912,484,150 

92.2 

96.0 

Display 

April  . 

.  174,519,734 

.  174,121,748 

186,303,406 

93.7 

94.5 

March  . . 

186,603,404 

93.3 

96.8 

Year  to  date . 

,  638,789,168 

682,075,063 

93.7 

97.3 

Classified 

April  . 

.  53,490,114 

59,080,957 

90.5 

90.9 

March  . 

53,703,708 

62,923,212 

85.3 

91.8 

Year  to  date . 

.  202,466,117 

230,409,087 

87.9 

92.1 

Retail 

April  . 

,  124,668,105 

130,597,302 

95.5 

95.6 

March  . 

.  126,775,966 

132,014,612 

96.0 

99.1 

Year  to  date . 

.  458,726,407 

479,353,402 

95.7 

98.2 

Department  Store 

April  . 

47,113,625 

49,239,263 

95.7 

90.5 

March  . 

47,376,915 

49,651,405 

95.4 

99.4 

Year  to  date . 

.  168,494,422 

176,842,740 

95.3 

96.9 

General 

April  . 

32,659,583 

34,802,057 

93.8 

91.6 

March  . 

32,016,905 

36,150,016 

88.6 

91.6 

Year  to  date . 

.  116,462,489 

127,315,670 

91.5 

94.3 

Automotive 

April  . 

13,313,913 

16,663,415 

79.9 

88.4 

March  . 

11,491,915 

14,614,563 

78.6 

84.2 

Year  to  date . 

47,037,507 

58,197,484 

80.8 

97.8 

Financial 

April  . 

3,878,133 

4,240,632 

91.5 

110.6 

March  . 

3,836,962 

3,824,213 

100.3 

113.1 

Year  to  date . 

16,562,765 

17,208,507 

96.2 

115.0 

April  Linage 
Down  7.1% 

Total  newspaper  linage  for 
April  in  52  cities  measured  by 
Media  Records,  Inc.,  hit  228,- 
009,848  lines,  down  7.1%  from 
the  245,384,363  lines  recorded 
in  April  of  1957.  For  the  year 
to  date,  linage  trails  by  7.8%. 

April  linage  was  off  in  all 
classifications  as  follows:  Dis¬ 
play,  6.3%;  Classified,  9.5%; 
Retail,  4.5%;  Department  Store, 
4.3% ;  General,  6.2% ;  Automo¬ 
tive,  20.1%  and  Financial,  off 
8.5%. 

City-by-city  linage  figures  will 
appear  in  Editor  &  Publisher 
of  June  7. 


Burleson  Predicts  Rise 
In  1938  Advertising 

Madison,  Wis. 

Despite  the  recession,  $11,- 
000,000,000  w'ill  be  spent  on  ad¬ 
vertising  in  the  U.S.  in  1958 — 
an  increase  of  $600,000,000  over 
1957,  according  to  a  prediction 
made  here  by  Edward  H.  Bur- 
geson,  vicepresident.  Bureau  of 
Advertising,  ANPA. 

Addressing  representatives  of 
advertising  and  editorial  depart¬ 
ments  of  Wisconsin  newspapers 
at  the  concluding  session  of  the 
University  of  Wisconsin  Jour¬ 
nalism  Institutes,  Mr.  Burgeson 
also  predicted  that  by  1959  the 
ad  volume  would  be  $15,000,000,- 
000,  with  about  a  thii-d  of  it  in 
the  nation’s  newspapers. 


Everything  in  Baltimore 
revolves  around 


THE 


SUN 


IV  will  IPPFIR 
22 


U  ICotiquered  Gtoen 


Free  Plugs 
On  TV  Hurt 
Newspaper 

Naha,  Okinawa 
Uncle  Sam  is  giving  away 
$1,500,000  worth  of  national  ad¬ 
vertising  here,  where  a  govern¬ 
ment-owned  TV  station  oper¬ 
ates  in  direct  competition  with 
the  only  American-owned  Eng¬ 
lish-language  new'spaper  on  the 
island. 

Taking  cognizance  of  this,  the 
top  Air  Force  officer  on  Okinawa 
has  warned  the  Pentagon  of 
“bitter  and  growing  resentment 
against  national  advertising  ap¬ 
pearing  on  our  Armed  Forces 
television  station.”  Brig.  Gen. 
Dale  0.  Smith,  USAF,  Com¬ 
manding  the  313th  Air  Division, 
called  for  “positive  action  to  al¬ 
leviate  this  problem.” 

The  Defense  Department 
maintains  and  operates  stations 
in  remote  parts  of  the  world 
where  American  troops  might 
otherwise  be  isolated.  One  is 
on  Okinawa.  The  major  TV 
networks  furnish  filmed  re-runs 
of  their  shows  free  of  charge 
but  the  sponsors  insist  that  the 
re-runs  include  the  commercials. 
Any  attempt  to  “scissor”  them 
out  would  result  in  the  shows 
being  withdrawn  and  Uncle 
Sam’s  being  charged  regular 
rates. 

On  Okinawa,  this  has  serious¬ 
ly  affected  the  Morning  Star, 
owned  and  published  by  two 
former  Korean  war  correspond¬ 
ents,  Robert  Prosser  and  John 
Servitis.  They  w’orked  at  one 
time  for  Newsweek. 

“When  we  approach  a  na¬ 
tional  advertiser  and  try  to  sell 
him  on  the  Okinawan  market,” 
says  Mr.  Prosser,  “he  simply 
laughs  at  us.  ‘Why  should  I?’ 
he  asks.  ‘I’m  getting  it  free 
already’.” 

Mr.  Servitis,  the  Star’s  busi¬ 
ness  manager,  says  it  is  just 
getting  its  head  above  water. 

“If  we  could  get  15  per  cent 
of  the  business  the  Armed 
Services  are  giving  away  free,” 
he  says,  “we’d  be  in  the  clear 
and  could  begin  to  plan  ahead.” 

'  There  are  60,000  Americans 
on  Okinawa.  This  represents  a 
considerable  market. 

Actually,  advertisers  who 
!  think  they  are  getting  a  free 
j  ride  may  be  kidding  themselves. 

It  is  not  uncommon  on  Okinawa 
'  to  watch  Groucho  Marx  touting 
a  “new”  1955  model  sedan,  or — 
in  mid-May — be  urged  to  buy  a 
popular  brand  of  cigarettes  “in 
its  attractive  Christmas  wrap- 


DEAN  AND  DOCTOR— Reports 
ince  of  this,  the  Jim  Bishop,  at  right,  King  Fm- 

cer  on  Okinawa  tures  columnist,  becomes  a  Doctor 

‘  Pentagon  of  Letters  (honorary)  in  ceremony 

dng  resentment  St.  Bonaventure  Unlversdy.  TW 

j  . .  .  Rev.  Cornelius  A.  Welch,  dean  af 

advertising  ap-  university,  confers  the  honor. 

Armed  Forces  _ 

1.”  Brig.  Gen.  ping.”  This  is  more  conducive 
USAF,  Com-  laughter  than  to  sales, 
th  Air  Division,  Gen.  Smith  said  he  had  been 
ive  action  to  al-  advised  by  Maj.  Gen.  Amo 
Luehman,  director  of  the  Air 
;  Department  Force  Office  of  Information  in 
perates  stations  the  Pentagon,  that  unions  of 
5  of  the  world  musicians  and  actors  also  have 
1  troops  might  protested  because  of  the  loss  of 
olated.  One  is  royalties. 

The  major  TV  xhe  whole  question  of  delet- 
h  filmed  re-runs  ing  commercials  is  scheduled  to 
free  of  charge  come  up  soon  at  a  meeting  of 
5  insist  that  the  network  and  union  represenU- 
;he  commercials,  tives  with  Defense  officials, 
“scissor”  them  • 

It  in  the  shows  GN&R  Promotes  Slate 
i^rgT  regular  To  Pacific  Manager 

Robert  D.  Slate,  manager  of 
this  has  serious-  Gilman,  Nicoll  &  Ruthman’s  Los 
Morning  Star,  Angeles  office,  has  been  pro- 
blished  by  two  moted  to  Pacific  Coast  manager 
war  correspond-  with  headquarters  in  San  Fran- 
•osser  and  John  cisco.  Charles  H.  Conland, 
w’orked  at  one  formerly  a  sales  representative 
’eek.  in  the  Los  Angeles  office,  has 

ipproach  a  na-  been  named  to  succeed  Mr.  Slate 
r  and  try  to  sell  as  manager, 
nawan  market,”  the  same  time  it  was  an- 

ser,  “he  simply  nounced  that  Al  Healey,  former- 
‘Why  should  I?’  'y  national  advertising  salesman 
getting  it  free  the  Long  Beach  (Calif.) 

Independent  Press  Telegram, 
the  Star’s  husi-  joined  the  Los  Angeles  sales 

™  It  w  staff  of  GN&R. 

says  it  IS  just 

above  water. 

get  15  per  cent  Cup  for  Color  Ad 
:ss  the  Armed  Stays  in  Walla  Walla 
ring  away  free,”  , 

be  in  the  clear 

to  plan  ahead  ”  Pacific  Northwest  Adver- 

),000  Americans  Rising  Executive  Association’s 
■his  represents  a  awarded  for  multi- 

color  advertising  copy  is  now  in 
,  '.  ,  possession  of  the  Walla  Walla 

dvertisers  who  Union-Bulletin. 

getting  a  free  trophy  was  received  at 

‘ding  themselves,  PNNAEA  session  in  Van- 

0|^>nawa  g  C.  Reproduction  of  a 

ho  Marx  touting  three-color  and  black 

lodel  sedan,  or—  advertisement  for  Rainier  Brew- 
!  urged  to  buy  a  jng  Company  which  appeared 
of  cigarettes  “in  April  2  won  a  year’s  retention 
Christmas  wrap-  of  the  trophy  for  the  U-B. 
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Iditor...” 


'"It’s  high  time  something  was  done  about  the 
traffic  situation  on  Main  Street.” 

^Regarding  your  editorial  in  this  morning’s 
paper . . 

”How  can  I  make  my  landlord  fix  the  plumbing?” 

Every  day,  letters  on  every  imaginable  subject 
stream  to  editors’  desks — fifty  million  letters  a 
year.  They  praise,  criticize,  register  protest. 
They  seek  information  or  advice.  They  offer 
opinions  on  everything  from  Elvis  Presley  to 
the  atom  bomb. 


Letters  to  the  editor,  even  when  they  disagree 
with  editorial  opinion,  are  written  with  a  strong 
sense  of  reader  identity  and  respect  for  the 
newspaper.  No  other  medium  enjoys  the  public 
confidence  the  newspaper  has  earned.  No 
other  medium  communicates  so  intimately 
with  its  audience. 

This  is  but  one  reason  why  the  newspaper  is  the 
most  valuable,  most  productive  advertising 
mediiun.  At  Story,  Brooks  &  Finley,  we  regard 
the  value  of  reader  confidence  an  important 
part  of  our  sales  approach. 


Story,  Brooks  &  Finley 


,1,*  INCORPORATED 

rew-  ^  Newspaper  Representatives 

230  Park  Avenue,  New  York  17,  N.Y. 

ition 
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TV  Triple-Spotting 
Of  Ads  Irks  Sponsors 


An  “important  segment”  of 
advertisers  are  “victims”  of  the 
triple-spotting  abuse  in  televi¬ 
sion,  according  to  a  survey  of 
members  of  the  Association  of 
National  Advertisers. 

The  study  showed  that  of  the 
115  advertisers  replying  to  an 
ANA  questionnaire,  32  com¬ 
plained  of  triple-spotting  in  re¬ 
cent  months. 

“Ultimately,  it  would  seem 
that  what  is  needed,”  the  ANA 
said,  “is  a  revision  of  the  Na¬ 
tional  Association  of  Broadcast¬ 
ers’  code  and  agreement,  be¬ 
tween  the  networks  and  their 
affiliates,  as  to  the  amount  of 
time  that  is  available  for  sale  by 
local  stations,  after  a  network 
program  has  been  bought  by  a 
network  advertiser.” 

Counter  Measures 

The  study  also  brought  out 
the  measures  that  advertisers 


are  using,  successfully,  to  pre¬ 
vent  this  abuse. 

One  ANA  member,  a  large 
purchaser  of  time,  who  has  not 
had  difficulty  with  triple-spot¬ 
ting,  reported  that  the  following 
legend  is  stamped  on  all  his  time 
orders : 

“The  schedule  covered  by  this 
order  is  automatically  cancelled 
in  the  event  any  announcement 
in  the  schedule  is  broadcast  in 
sequence  with  more  than  one 
other  commercial  announcement. 
The  agency  will  not  pay  for  an 
announcement  so  scheduled.” 

This  same  member  reports 
that  his  field  sales  force  con¬ 
tinually  sends  in  criticisms  or 
commendations  on  the  spot  pro¬ 
gram.  His  agencies  find  that 
competitive  stations  are  the  first 
to  inform  them  if  anything  such 
as  triple-spotting  has  occurred. 

Another  advertiser  said  that 
his  agency  has  made  the  fol¬ 
lowing  paragraph  a  part  of  all 
spot  TV  contracts:  “1.  Station 
agrees  that  this  advertiser  will 
share  between  program  periods 
with  only  one  other  advertiser; 
2.  Station  agrees  that  in  the 
instance  of  within  program  par¬ 
ticipations,  no  other  adverti.ser 
will  be  scheduled  immediately 
adjacent  to  this  advertiser;  3. 
Station  agrees  to  advise  agency, 
in  writing,  in  advance  of  any 
change  of  adjacencies.” 

Networks  Reply 
The  networks  immediately  in¬ 
dicated  that  some  affiliates,  or 
any  part  thereof,  might  be  at 
fault.  NBC-TV  said  that  it  and 
its  affiliates  appreciate  that  the 
practice  of  triple-spotting  in 


RETAIL  COLOR  AD  AWARD — First  annual  Retail  Color  Advertising 
Award  by  Lancaster  (Pa.)  Newspapers,  Inc.,  for  1957  is  presented  to 
Richard  Oblender  (left),  president  Oblender's,  Inc.,  furniture  store,  by 
M.  J.  Powderly,  director  of  retail  advertising  for  the  newspapers.  Award 
was  for  the  "greatest"  use  of  ROP  color  in  the  Lancaster  Intelligencir 
Journal  and  New  Era  during  1957. 


station  breaks  is  undesirable 
and  has  consistently  opposed  it. 
CBS-TV  said  the  network’s  con- 
tractural  relationship  with  its 
affiliates  is  such  that  it  agrees  to 
run  the  network’s  program  in  its 
entirety;  that  the  station  break 
between  programs  is  solely  with¬ 
in  the  control  of  the  affiliated 
station. 

ABC-TV  said  it  had  called  the 
attention  of  its  affiliates  to  the 
undesirability  of  triple-spotting 
some  time  ago  and  that  “vir¬ 
tually  all  ABC-TV  affiliated  sta¬ 
tions  now  are  cooperating  to¬ 
ward  the  elimination  of  this 
practice.” 

• 

Reeve  Heads  Calif. 
Admen’s  Association 

R.  Roger  Reeve,  advertising 
director,  Pittsburg  (Calif.)  Post- 
Dispatch,  has  been  elected  presi¬ 
dent  of  the  Califoimia  Newspa¬ 
per  Advertising  Executives  As¬ 
sociation,  northern  unit. 

Other  officers  elected:  Francis 
Cislini,  advertising  director, 
Salinas  Californian,  vicepresi¬ 
dent  for  dailies;  Fred  Hanne- 
man,  advertising  director,  So¬ 
lano  Republican,  vicepresident 
for  weeklies;  and  James  Har- 
rah,  advertising  director,  Lodi 
News-Sentinel,  secretary-treas¬ 
urer. 

• 

Newsman  in  PR 

Decatur,  Ala. 

Lance  W.  Anderson,  former 
Pensacola,  Fla.,  newspaperman, 
has  joined  the  public  relations 
department  of  the  Chemstrand 
Corp.  as  a  representative. 

EDITOR  a:  F 


‘Penrose  Annual’  Runs 
U.S.  Daily’s  Color  Ad 

The  1958  edition  of  “The 
Penrose  Annual,”  a  review  of 
the  graphic  arts,  has  been  pub¬ 
lished  by  Lund,  Humphries  4 
Co.,  Ltd.,  London. 

Edited  by  Allan  Delafons, 
Volume  52  features  a  chapter 
on  newspaper  ROP  color  written 
by  James  R.  Spencer,  general 
manager  and  associate  editor 
of  the  Liverpool  (Eng.)  Daily 
Post  and  Echo.  Included  in  this 
chapter  is  a  reproduction  of  a 
full-page,  full-color  Pepsi-Cola 
ad  which  originally  ran  in  the 
Rock  Hill  (S.  C.)  Evening 

Herald. 


Local  Firms  Scatter 
Ads  Through  ‘WSJ’ 

A  full-page  ad,  sponsored  by 
the  municipal  advertising  board 
of  Pensacola,  Fla.,  and  pictur¬ 
ing  34  of  Pensacola’s  Ambassa-  i 
dors,  appeared  on  page  26  of 
the  Wall  Street  Journal  for  May 
27. 

Five  smaller  “reader”  ads, 
sponsored  by  the  Pensacola 
News-Journal  and  signed  by  In¬ 
dustries  Unlimited  of  the  cham¬ 
ber  of  commerce  and  by  the  Am¬ 
bassadors  of  the  ad  board,  were 
scattered  throughout  the  issue. 

Other  display  ads  sponsored 
by  Gulf  Power  Co.,  Florida 
Drum  Co.,  Escambia  Chemical  ^ 
Co.  and  others  called  attention 
to  the  industrial  assets  and  op¬ 
portunities  of  the  Pensacola 
area. 
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WITH  TRIPLE-PURPOSE 


RANGEFINDER 


This  outstanding  feature  makes  the  all-new  Super  Graflex  Optar  f/4.7  lens  in  fully  synchronized 
Graphic  an  unsurpassed  press  camera!  Here  is  a  shutter,  $375.00. 
real  advance  in  rangefinder  design.  Built  into  the 

camera  as  standard  equipment,  it  can  be  coupled  MORE  SUPER  GRAPHIC  FEATURES 
and  matched  to  the  measured  focal  length  of  wide  •  Front  standard  swings  horizontally,  tilts  forward  or 
angle,  normal  or  telephoto  lenses  by  means  of  backward,  rises  and  shifts 
extra-large,  easy-to-handle  interchangeable  cams.  *  focusing  hood  for  quiet,  one-hand  operation 
This  rangefinder  makes  possible:  (1)  precision  *  Permits  use  of  extreme  wide  angle  lenses 

optical  focusing  for  critical  work;  (2)  accurate  dial  *  ^raflex-made  film  acces- 

focusing  for  grab  shots;  and  (3)  automatic  indica-  ^  ^  uj  « 

a  ,  •  Polarized  3-pin  cord  outlet  in  camera  body  connects 

tion  of  f-numbers  for  fast,  correct  flash  exposures.  Graflite  and  Strobofiash  and  eliminates  cords 

Dial  focusing  scale  and  flash  exposure  indicator  dangling  from  shutter 

are  located  on  top  of  camera  for  utmost  conven-  •  Electrical  body  release  for  tripping  shutter,  Strobofiash 

ience  and  operating  ease.  Price,  with  135mm  and  Graflite.  Internal  power  supply  and  wiring 

*Trade  Mark. 

For  full  information  and  demonstration,  see  your  Graflex  dealer. 

Or  write  Dept.  EP-58  Graflex,  Inc.,  Rochester  3,  N.Y. 

Prices  include  federal  tax  where  applicable  and  are  subject  to  change  without  notice. 


A  SUBSIDIARY  OF  GENERAL  PRECISION  EQUIPMENT  CORPORATION 
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ADVERTISER  •  NEWSPAPER 


Ad  Record  Set  By 
Chicago  Tribune 

Chicago 

Record  volumes  of  retail  dis¬ 
play  advertising  and  a  real  es¬ 
tate  promotion  combined  to  set 
a  linage  record  for  the  Chicago 
Tribune  issue  of  Thursday,  May 
15. 

On  that  day,  the  Tribune 
carried  the  greatest  volume  of 
advertising  ever  included  in  a 
single  weekday  edition,  exclud¬ 
ing  holiday  issues.  Figures  from 
Media  Records,  Inc.,  newspaper 
statistical  service,  showed  a 
record  298,000  lines  of  adver¬ 
tising,  up  14%  over  the  previous 
daily  record  of  261,000,  estab¬ 
lished  on  May  20,  1954. 

Geographically-zoned  editions 
of  the  record-breaking  Thursday 
paper  ranged  from  118  pages 
in  north  and  west  neighborhoods 
and  suburbs  to  a  whopping  128 
pages  in  southern  Chicago  me¬ 
tropolitan  areas,  the  Tribune 
said. 

A  major  factor  in  the  linage 
high  was  a  record  227,000  lines 
of  retail  display  advertising. 
Approximately  130  Chicago  and 
suburban  retailers  were  repre¬ 
sented  in  some  250  display  ads 
published  Thursday. 

Also  included  was  a  16-page 
supplement  saluting  the  75th 
anniversary  of  the  founding  of 
Chicago  Real  Estate  Board.  Ap¬ 
proximately  400  Chicago  area 
builders,  real  estate  brokers, 
and  other  firms  were  repre¬ 
sented  with  28,000  lines  of  ad¬ 
vertising  in  this  section. 

The  south  side  edition  carried 
a  12-page  supplement  announc¬ 
ing  the  beginning  of  an  “easy 
living”  promotion  sponsored  by 
merchants  in  Evergreen  Plaza 
shopping  center. 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


investigate  the  developments 
that  are  taking  place  —  in 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Austraiia. 

To  ksep  in  touch  with  marksting 
advertising,  publishing  and  graphic 
arts  in  Australia  read 


msPAPEi^Nms 


Puhltthmd  fortniiihtly 

Annual  Subscription  to  U.  S.  $8 

18  Homllton  St.,  Sydney.  Auitrolle 


Ad  Council  Offers 
Booklet  on  ‘Confidence’ 

An  illustrated  24-page  booklet 
spelling  out  the  positive  factors 
in  America’s  growth  and  poten¬ 
tial  has  been  released  for  na¬ 
tional  distribution  by  The  Ad¬ 
vertising  Council. 

Titled  “Your  Great  Future 
in  a  Growing  America,”  the 
pamphlet  is  part  of  a  public 
information  program  conducted 
by  the  Council  “in  the  interest 
of  a  better  informed  and  hence 
a  stronger  America.”  It  is  avail¬ 
able  free  of  charge  by  writing 
to  The  Advertising  Council,  25 
West  45th  Street,  New  York  36, 
New  York.  It  is  also  being  of¬ 
fered  to  the  public  via  news¬ 
paper  and  magazine  advertise¬ 
ments  and  television  and  radio 
messages. 

The  book  predicts  a  new  w’ave 
of  opportunity  for  all  Ameri¬ 
cans,  citing  such  factors  as  a 
growing  U.S.  population,  more 
job  opportunities,  greater  in¬ 
come,  increased  production, 
higher  savings  and  broader 
research. 


We  put  it  in  a  cage  to  see 
if  it  would  sing  .... 


IT  DID 


NEW  PUBLIC  SERVICE  AD  CAMPAIGN— More  than  4,306  mats  of  Ad. 
vertising  Council's  "Give  A  Buck"  campaign  (E&P,  May  24,  page  18) 
have  been  requested  by  689  newspapers.  Unveiling  campaign  are  (left 
to  right):  Theodore  S.  Repplier,  president.  Ad  Council;  David  N.  Lain, 
vicepresident,  Foote,  Cone  &  Belding,  volunteer  agency;  Michael  P. 
Ryan,  advertising  manager.  Allied  Chemical  Corp.,  and  volunteer 
coordinator;  and  John  C.  Cornelius,  president,  American  Heritage 
Foundation,  sponsor  of  the  "Give,  Register  and  Vote"  project. 


McComb  Vicechairman 
Of  4-A  Production  Unit 

John  H.  McComb,  vicepresi¬ 
dent  and  director  of  production 
for  Erwin  Wasey,  Ruthrauff  & 
Ryan,  Chicago,  has  been  ap¬ 
pointed  vicechairman  of  the 
American  Association  of  Adver¬ 
tising  Agencies  Standing  Com¬ 
mittee  on  Print  Production  for 
the  year  ending  April,  1959 

Mr.  McComb  is  also  a  member 
of  the  Mechanical  Production 
Committee,  and  the  Joint  Tech¬ 
nical  Sub-Committee  of  AAAA 
and  the  American  Photoengrav¬ 
ers  Association.  He  is  a  former 
vicepresident  and  board  mem¬ 
ber  of  the  Advertising  Produc¬ 
tion  Men’s  Club  of  Chicago. 


‘Double  Buck’  Idea 
Booms  Bethlehem 

The  Bethlehem  (Pa.)  Globe- 
Times  recently  launched  a  three- 
day  “Boom  Bethlehem  with  Dou¬ 
ble  Bucks”  promotion  whereby 
some  140  participating  mer¬ 
chants  paid  a  20c  bonus  for  each 
$2.00  spent  during  the  three- 
day  period. 

In  return,  the  Globe-Times 
gave  advertisers  a  refund  of 
20c  per  inch  in  multiples  of 
10  inches  on  classified  and  dis¬ 
play  ad  space  used  during  the 
promotion. 

Merchants  honored  all  $2.00 
bills  for  $2.20.  The  advertiser’s 
discount  was  refunded  in  cash, 
thus  avoiding  rate  and  billing 
complications. 

To  promote  the  plan,  the 
Globe-'Times  ran  a  streamer 
above  its  masthead:  “No  Fool¬ 
ing  —  Stores  To  Give  Money 
Away  Next  Week.” 

With  the  exception  of  the 
Christmas  season,  the  city  had 
its  greatest  volume  of  business 
since  the  recession  began. 


Hilton  Hotel  Story 
In  16-Page  Supplement 

A  sixteen  page,  four-color  and 
monotone  supplement  for  Hilton 
Hotels  Corp.  appeared  simul¬ 
taneously  in  The  New  York 
Times,  New  York  Herald  Trib¬ 
une,  Chicago  Tribune  and  Los 
Angeles  Times  of  May  25. 

The  supplement  was  created 
for  Hilton  Hotels  by  its  agency, 
Needham  &  Grohmann,  Inc., 
with  the  assistance  of  Editorial 
Projects,  Inc.,  New  York,  for 
the  editorial  content,  and  the 
guidance  of  John  Joseph,  Hil¬ 
ton’s  director  of  PR. 


Faster  Growth  Seen 
For  Shopping  Centers 

Suburban  shopping  centers 
are  due  for  accelerated  growth 
during  1958 — a  growth  that  will 
increase  the  total  number  of 
existing  centers  to  about  2,900, 
according  to  the  6th  Annual 
Special  Report  on  Shopping 
Centers  just  completed  by  Cham 
Store  Age, 

About  700  new  centers  are 
planned  to  be  built  this  year, 
the  survey  reveals.  Last  year, 
some  400  centers  were  built. 
This  brought  the  total  number 
of  centers  in  operation,  by  the 
end  of  1957,  to  about  2,200. 

Although  the  first  few  months 
of  1958  have  not  seen  construc¬ 
tion  at  the  rate  necessary  to 
reach  the  expected  goal.  Chain 
Store  Age  believes  the  predicted 
total  can  be  met. 

Gunst  To  Retire 
From  Katz  June  1 

Gerald  H.  Gunst,  vicepresi¬ 
dent  in  charge  of  the  Chicago 
office  of  The  Katz  Agency,  na¬ 
tional  advertising  representa¬ 
tives,  will  retire  June  1. 

Mr.  Gunst  joined  the  Katz 
Agency  in  1919.  He  opened  the 
Atlanta  office  in  1920,  subse¬ 
quently  returned  to  New  York 
and  in  1940  assumed  charge  of 
the  Chicago  office. 

Roy  Miller  becomes  manager 
of  the  Chicago  office  and  a  vice- 
president  of  the  Katz  Agency. 
He  has  been  with  the  firm  since 
1942. 

The  election  of  William  Joyce 
of  the  Chicago  office  to  vice-  • 
president  was  also  announced. 
He  has  been  with  Katz  since 
1945. 
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In  St.  Petersburg  .  .  . 


they  are  proud  of  The  Times 


It  was  quite  a  week!  -  for  awards.  First  the  Associated  Press  Association  of 
Florida  and  the  Florida  Daily  Newspaper  Association  presented  the  St.  Petersburg 
Times  with  the  annual 

Public  Service  Award 

and  public  service  is  particularly  dear  to  the  heart  of  a  responsible  newspaper.  The 
award  to  The  Times  was  based  upon  a  whole  series  of  articles,  editorials,  pictures  - 
all  pointing  the  way  to  "a  better  Florida." 


The  same  week  The  Florida  Bar  at  their  annual  meeting  announced  the  Press 
Award  had  gone  to  The  Times  "for  informing  the  public  on  how  our  system  of  jus¬ 
tice  works,  and  how  it  can  be  made  to  work  better."  Usually  one  man  is  recog¬ 
nized  for  a  picture,  story,  editorial  or  series,  but  this  year  The  Florida  Bar  said: 

“Our  contest  judges  were  favorably  impressed  with  all  ten 
entries  from  The  Times,  but  they  felt  that  the  following  four 
were  outstanding  in  meeting  the  required  criteria." 

Warren  Pierce's  editorials  on  the  basic  foundations  of  our  system  of  justice; 

J.  B.  Underhill's  report  and  editorials  on  the  creation  and  functioning  of  the  District 
Courts  of  Appeal; 

John  Gardner's  series  on  judicial  archives  shewing  that  1  3,286  old  coses  have  nev¬ 
er  been  disposed  of  in  Pinellas  alane; 

Jim  Ivey's  cartoons,  designed  to  increase  public  respect  for  the  law. 

Accordingly,  The  Times  will  receive  a  plaque  and  each  of  the  four  contributors  will 
divide  the  monetary  award. 


And  not  the  least  for  a  spirited  newspaper,  three  Times  photographers  were 
selected  for  inclusion  in  the  "15th  annual  News  Pictures  of  the  Year'"  sponsored 
by  the  Encyclopedia  Britannica.  This  is  the  traveling  exhibit  shown  in  colleges,  uni¬ 
versities,  libraries,  museums. 


Yes,  it  was  a  big  week  for  awards  - 

and  it  will  help  illuminate  why 

The  Times  has  become  Florida’s  Best  Newspaper. 


^t.  Petersburg  3imcB 

FLORIDA  S  BI&T  NCWSPAfFR 


Write  -  phone  -  wire  -  or  better  still,  visit  us  for  complete  morket  doto. 
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PROMOTION 


PapersShouldPersuade 
Admen  ‘Advertise  Now’ 

By  T.  S.  Irwin 


Brave  Ncwspaperboys  alive. 

This  corner  has  previously 
maintained  that  there  is  a  lot 
of  room,  far  short  of  exploita¬ 
tion,  for  newspapers  to  make 
good  promotion  for  themselves 
by  making  more  promotion  out 
of  the  boys  who  deliver  the 
papers. 

Two  newspaperboys  were 
honored  by  the  New  England 
Association  of  Circulation  Man¬ 
agers  recently  for  acts  of 
bravery  performed  during  the 
course  of  their  duties.  Arthur 
C.  Yates  Jr.,  delivering  the 
Hartford  (Conn.)  Courant, 
helped  two  elderly  people  escape 
a  fire.  Edmund  R.  Riccitelli,  de¬ 
livering  the  Woonsocket  (R.  I.) 

Call,  saved  a  youngster  from 
drowning. 

In  the  past  three  years,  more 
than  ten  newspaperboys  have 
been  honored  for  meritorious 
deeds  by  the  New  England  cir¬ 
culators.  Other  circulation  as¬ 
sociations  over  the  country  hand 
out  similar  honors.  However, 
thei'e  seems  to  be  no  central 
registry  for  this  activity. 

Maybe  the  National  News¬ 
paper  Promotion  Association, 
seeking  public  relations  for  the 
newspapers,  could  do  something 
with  this  activity.  Certainly  it 
is  a  positive  area  that  could 
stand  publicity  which  might 
help  offset  some  of  the  negative 
publicity  youngsters  get  because 
of  the  few  who  contribute  to 
the  juvenile  delinquency  sta¬ 
tistics. 

*  *  ♦  Teamsters  to  Drop 

Youth’s  Mirror  Their  Libel  Action 

Last  year  the  New  York  Buffalo,  N.  Y. 

Mirror  expanded  its  youth  pro-  The  Teamsters  Union  an- 

men,  we  ought  to  take  a  good  gram  from  the  five  boroughs  of  nounced  it  will  not  press  its 

look  in  the  mirror.  If  what  we  New  York  City  into  the  sub-  appeal  from  dismissal  of  a  libel 

see  is  a  slightly  overfed,  half-  urban  areas  as  well.  “Results,”  complaint  by  the  union  against 
tired,  half-lazy,  oh-don’t-bother-  Publisher  Charles  B.  McCabe  the  Buffalo  Evening  News. 
me  individual,  that’s  the  guy  says  in  his  current  report  on  Two  stories  published  in 

the  program,  “were  excellent.”  March  1957  told  of  the  threat- 

well  they  should  be.  The  ened  picketing  of  funeral  homes. 

Mirror’s  youth  program,  as  The  withdrawal  of  its  suit  was 

readers  of  this  space  must  know  based  on  a  statement,  issued  by 

by  now,  is  the  biggest  of  any  the  News,  which  reiterated  that 

newspaper’s  in  the  country,  and  the  stories  were  not  intended  to 

one  of  the  best.  It  embraces  23  libel  or  defame  the  union  or  its 

athletic  and  cultural  activities  officers, 
in  which  thousands  of  youngs-  • 

ters  participate  and  to  which  JQ  Scholarships 
well  over  a  million  spectators 

are  drawn.  Cleveland 

Mr.  McCabe’s  report  of  this  The  Cleveland  Press  has 

activity  is  an  annual  text  on  awarded  10  $500  scholarships 
how  to  conduct  a  youth  pro-  to  college  to  carriers  who  are 
gram.  This  year’s  report  has  graduating  from  high  school, 
been  done  with  a  refreshing  The  awards,  for  high  records 
difference  in  design.  Instead  of  in  the  classroom  and  outstand- 
a  booklet,  this  is  a  file  folder  ing  performances  on  their  pa- 
with  separate  sheets.  Each  de-  per  routes,  were  presented  by 
scribes  an  activity,  shows  pic-  Ernest  Walker,  Press  circula- 
tures  of  it,  reports  on  partici-  tion  manager,  at  a  dinner. 
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In  the  Bag 

The  Charlotte  (N.  C.)  Ob¬ 
server  had  some  fun  with  adver¬ 
tisers  recently  and  gave  them 
some  fun,  too.  It  sent  them  a 
series  of  giant  postcards,  each 
containing  for  cutting  out  a 
couple  of  pieces  from  a  jig  saw 
puzzle.  When  the  pieces  are  all 
cut  out  and  fitted  together  they 
make  a  picture  of  the  Observer 
market,  with  an  appropriate 
sales  message. 

Plucking  the  idea  from  a  teen¬ 
ager’s  letter  to  one  of  its 
columnists,  the  Washington 
(I).  C.)  Post  and  Times  Herald 
staged  a  “favorite  teacher”  con¬ 
test.  More  than  3000  school 
youngsters  participated  for  a 
variety  of  prizes  both  for  stu¬ 
dents  and  teachers.  One  of  the 
winning  letters  was  in  braille 
from  a  blind  elementary  school 
student.  She  won  a  braille 
watch. 

A  survey  among  salesmen  by 
American  Salesmen  magazine 
contains  some  tips  for  promo¬ 
tion  managers:  most  salesmen 
find  sales  presentations  “full  of 
what  the  office  wants,  not  what 
the  salesman  needs;”  90<7c  of 
the  salesmen  find  user  evidence 
in  the  form  of  testimonials  and 
case  histories  valuable. 


Tha  sport  of  the  day  these  what  have  we  done  to  stem  the 
days  is  to  romp  on  a  salesman,  trend,  let  alone  to  turn  it? 
You  don’t  kill  him,  the  way  Nobody  yells  “it  pays  to  ad- 
Arthur  Miller  did  his  play,  vertise”  more  loudly  than  news- 
“Death  of  a  Salesman.”  You  papers.  Yet  when  the  economy 
just  mangle  him.  Right  now,  pinches,  as  it  does  today,  no 
automobile  salesmen  seem  to  advertiser  moves  faster  than 
mangle  more  easily  than  any  the  newspaper  to  cut  or  curtail 
others.  the  promotional  budget.  Like 

This  is  no  defense  of  sales-  that  smug  preacher  of  the  story, 
men.  It  is  certainly  no  defense  “Don’t  do  what  I  do,  do  what  I 
of  automobile  salesmen.  In  at  say.” 

least  10  years  of  being  an  active  Whether  the  idea  is  basically 
and  even  an  eager  prospect,  this  sound  or  unsound,  the  news- 
innocent  consumer  has  been  ap-  papers  got  themselves  involved 
proached  by  only  one  automo-  in  the  automobile  industry’s 
bile  salesman,  and  his  persist-  “you  auto  buy  now”  crusade. 


In  greater  Cleveland 
the  News  is  read  by 
more  families  every 
evening  than  you  find 
in  the  entire  cities 
of  AKRON 
or  TOLEDO  Ohio 


Cleveland 

NEWS 
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bethl'ehem 

steel 


JAM  SESSION -tAike 


on  drums,  Chris  toots  the  clari¬ 
net,  Darius  spoons  out  sweet  trumpet,  while  Danny 
gives  Dad  a  hand  on  the  ivories. 


STEEL  FINGERS  —This  sketch  shows  how  five  steel 
beams  form  o  "hand"  to  support  the  living  area  on  one 
level.  Bethlehem  Pacific  Coast  Steel  Corp.  furnished 
the  structural  steel  to  the  fabricator.  Notional  Iron 
Works.  Consulting  engineer  was  Carl  Replogle,  Jr. 


and  his"tree  house 


This  unusual  house  in  the  hills  of  Oak¬ 
land,  California  is  the  home  of  Dave 
Brubeck,  known  as  "Mr.  Jazz”  to  his  fans. 

Thanks  to  the  ingenuity  of  their 
architect,  Dave  and  lola  Brubeck  and 
their  five  children  have  a  home  that 
provides  much  more  than  just  their 
needs  as  a  family. 

It  all  began  with  a  hillside  lot  with 
tall  trees  and  a  pretty  view  of  Oakland 
Bay.  But  it’s  also  narrow,  steeply  sloped, 
and  virtually  all  rock.  Could  a  house 
be  built  here? 

Architect  David  Thorne  found  the 
answer,  and  he  found  it  with  steel.  He 


decided  to  create  a  level  area,  a  sort 
of  "hand”  to  hold  the  house,  by  anchor¬ 
ing  structural  steel  "fingers”  to  a  mass 
of  solid  rock.  These  beams,  as  shown 
in  the  sketch,  support  five  bedrooms, 
two  baths,  living  room,  dining  room, 
music  room,  play  room,  kitchen  and 
utility  room  —  all  on  one  level! 

So  easily  can  these  steel  beams  carry 
the  weight  of  the  house  that  Thorne 
was  able  to  "cantilever”  them  out  into 
space.  Thus,  the  bedroom  wing  extends 
16  feet  beyond  the  brick  wall,  a  good 
20  feet  above  the  ground,  creating  the 
tree-house  effect  shown  above. 


How  do  the  Brubecks  like  their 
home?  Here’s  how  Dave  puts  it:  "This 
house  expresses  much  of  my  wife’s  per¬ 
sonality  and  my  own.  As  a  musician, 
I  feel  that  if  inspiration  can  come  from 
good  surroundings.  I’ll  find  it  here.” 

Architects  and  builders  are  using 
steel  more  often  these  days  for  homes. 
They  know  that  it’s  strong,  durable, 
and  so  much  more  versatile  than  other 
materials.  Bethlehem  produces  steel  in 
many  forms  for  building  nearly  every 
kind  of  structure,  from  homes  and 
schools  to  towering  skyscrapers  and 
monumental  bridges. 
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Motley  Urges  EDITORAL  workshop 

More  Pooling  I 
Of  Services  I 


Unu-ersity  Park,  Pa. 

Does  monopoly  ownership  of 
newspapers  tend  inescapably  to¬ 
ward  government  regulation  of 
the  press? 

Arthur  H.  “Red”  Motley, 
president  and  publisher  of  Pa¬ 
rade,  posted  this  question  to 
Pennsylvania  editors  holding 
their  annual  conference  here 
May  17. 

“Monopoly  has  been  the  na¬ 
tural  course  of  the  ‘public  utili¬ 
ties’  ever  since  every  citizen 
came  to  demand  telephone  serv¬ 
ice,  water  service  or  electric 
service,”  he  said. 

“Newspaper  service  is  much 
the  same  as  these.  It  goes  to 
everyone,  and  the  high  invest¬ 
ment  required  to  produce  news¬ 
papers  necessarily  limits  the 
number  w'hich  can  exist  in  any 
one  city.” 

This  fact,  Mr.  Motley  pointed 
out,  has  made  the  growing  cost 
of  publishing  newspapers  a  mat¬ 
ter  of  serious  concern  both  to 
publishers  and  to  advertisers 
who  rely  upon  newspaper  dis¬ 
tribution  to  transmit  their  sales 
messages. 

How  can  newspapers  justify 
a  higher  cost  to  readers?  he 
asked. 

Mr.  Motley  suggested  that 
publishers  look  to  each  other  to 
find  means  whereby  news  cov¬ 
erage,  advertising  services,  and 
promotion  activities  could  be 
conducted  jointly. 

He  proposed  “pooling”  of  ed¬ 
itorial  activities,  such  as  having 
one  sports  writer  cover  the  same 
game  for  two  different  papers 
in  different  cities;  and  shared 
facilities  in  other  “feature” 
fields  such  as  food  news,  fash¬ 
ions,  and  other  areas  of  broad 
interest  which  are  not  local. 


Wisconsin  Citation 
Presented  to  Quartet 

Madison,  Wis. 

Distinguished  service  cita¬ 
tions  from  the  University  of 
Wisconsin  School  of  Journalism 
were  presented  to  Dr.  Ralph  D. 
Casey,  director  of  journalism 
education  at  the  University  of 
Minnesota  since  1930;  Anthony 
G.  De  Lorenzo,  vicepresident  of 
General  Motors  in  charge  of 
corporate  public  relations  activi¬ 
ties;  Daniel  D.  Mich,  editorial 
director  of  Look  magazine;  and 
Carl  A.  Zielke,  manager  of  the 
Wisconsin  Press  Association  for 
20  years. 


I  “Mr.  Truman  smilingly  conceded  that  he  ‘feels  more  1 
I  kindly  toward  newspapermen,  now  that  one  is  about  to  | 

I  become  a  member  of  his  family.’  Obviously  the  word  he  | 

I  used  wasn’t  feels  unless  he  said,  ‘Mo’nin’  y’all.  Ah  feels  I 

B  more  kindly  toward  newspapermen.’  ”  I 

1  Writing  in  the  New  York  Times  critique.  Winners  and  | 
i  Sinners,  Theodore  M.  Bernstein  thus  wittily  impaled  one  i 

1  of  the  vices  associated  with  quote-craziness,  namely,  the  | 

1  mishandling  of  fragmentary  quotations  so  that  the  | 

I  speaker  appears  to  be  talking  about  himself  in  the  third  | 

1  person.  | 

I  Quotation  marks,  until  the  rules  are  changed,  are  | 

8  supposed  to  enclose  the  exact  words  of  the  speaker.  Any  | 

1  change  in  the  fonn  of  those  words  leads  to  things  like  |  i 

g  the  example  cited,  and  worse.  j 

1  “In  point  of  fact,”  the  historian  remarked,  “he  couldn’t  | 

8  bear  to  go — he  was  too  immersed  in  the  production  of  his  I 

1  fourteenth  book.”  This,  culled  from  a  leading  news  maga-  | 

8  zine,  is  the  worst  example  of  confused  quotation  I  have  | 

1  ever  seen.  The  historian,  believe  it  or  not,  was  intended  | 

8  to  be  referring  to  himself.  .  I 

3  This  kind  of  thing  can  cause  more  uncertainty  than  | 

8  when  the  village  atheist  married  the  preacher’s  daughter.  | 

8  “The  board  acted  on  the  basis  of  an  appeal  by  Haymes  i 

1  that  ‘somebody  pretty  high  had  made  up  his  mind  to  get  | 

1  him.”  To  get  whom?  Well,  Haymes;  but  Haymes  must  | 

g  really  have  said  “to  get  me.”  | 

1  Some  fragmentary  quotations  are  such  a  mixture  of  | 
g  direct  and  indirect  discourse  it  is  a  hopeless  task  to  | 

g  untangle  them.  Such  as:  “The  defendant  told  the  judge  | 

g  he  ‘didn’t  allow  people  to  grab  his  ai’m,’  ”  and  “Stevens  | 

S  said  he  ‘feels  in  his  heart  that  the  responsibility  was  | 

g  entirely  his.’  ”  | 

g  One  of  two  things  is  required  if  such  as  these  ai'e  to  | 
g  make  sense.  Either  they  must  be  changed  to  indirect  dis-  | 

g  course  by  removing  the  quotation  marks  from  the  frag-  | 

g  ments,  or  they  must  be  recast  to  put  the  right  form  | 

1  of  subjects,  verbs  and  pronouns  inside  the  quotation  | 

i  marks:  “The  defendant  told  the  judge,  ‘7  don’t  allow 
g  people  to  grab  my  arm’  ”  and  “Stevens  said,  ‘7  feel 
g  in  my  heart  that  the  responsibility  was  entirely  mine.’  ” 
a  Let  us  place  this  question  before  the  house:  why  were 
g  quotation  marks  necessary  in  any  of  the  examples  as 
g  originally  written?  The  habitual  asking  of  such  a 

g  question  would  eliminate  perhaps  90  per  cent  of  the 

S  quotation  marks  from  news  stories.  While  it  might  cause 
g  unemployment  in  quotation-mark  factories,  it  would 
g  largely  cure  that  loathesome  disease,  quote-craziness, 

S  and  the  benefits  might  be  worth  it. 

g  *  *  * 

i  Wayward  Words 

g  Although  Webster  lists  remind  as  both  transitive  and 
g  intransitive,  that  is,  either  taking  or  not  requiring  an 
1  object,  the  transitive  use  is  so  predominant  the  other 
g  sounds  strange:  “Taxes  will  be  due  April  1,  the  collector 
g  reminds.”  This  leaves  me  feeling  up  in  the  air,  groping 
B  vainly  for  the  missing  object.  The  more  usual  and  satis- 
g  fying  use  is  along  these  lines:  “Taxes  will  be  due  April 
g  1,  the  collector  reminds  property-owners.”  Interestingly, 
g  the  Oxford  English  Dictionary  designates  remind  only 
g  as  transitive,  and  so  does  the  American  College  Diction- 
g  ary. 

g  All  agree,  on  the  other  hand,  about  assure.  It  takes  an 
g  object,  and  no  ifs,  ands,  or  btits.  Thus  “The  United  States, 

1  the  President  assured,  will  always  be  willing  to  discuss 
g  the  question”  sounds  funny  because  it  fiouts  idiom.  The 
■  President  was  assuring  somebody,  not  just  doing  it  in 

M  thin  air. 
m 
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AUTOMATIC 


400  more  words  every  10  minutes 
with  new  Teletype  equipment 


Available— two  ways.  These  speed  advantages  are 
available  in  the  single-unit  Teletype  Model  28  printer 
and  the  "  packaged”  Model  28  ASR  (Automatic  Send- 
Receive)  Set. 

The  Model  28  ASR  Set  offers  you  facilities  for 
typing  .  .  .  tape  punching  .  .  .  tape  transmission  .  .  . 
tape  reception  . .  .  sending  and  receiving  "page”  copy 
...  all  at  100  words  F>er  minute. 


The  all-new  Teletype  Model  28  printer  is  designed 
to  cruise  at  100  words  per  minute. 

That’s  40  WPM  faster  than  the  older  Teletype 
Model  15  printer. 

Earlier  to  bed.  If  it’s  almost  time  to  put  the  issue 
to  bed  when  a  good  story  breaks — the  new  Model  28 
will  deliver  1500  words  in  15  minutes.  It  would  take 
25  minutes  to  get  that  same  story  on  the  older  model. 


TELETYPE 

CORPORATION 

SUBSIDIARY  or  Western  Electric  Company  inc. 
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TELETYPE  CORPORATION 

Dept.  50  E,  4100  Fullerton  Avenue,  Chicago  39,  lllinoit 
Q  I'd  like  the  free  descriptive  booklets  on  these  new  Teletype  units. 
NAME _ 


COMPANY . 
ADDRESS  _ 


31 


\ 

( 


i 


CLASSIFIED  CLINIC 

^Wonderful  Wednesday’ 
Spurs  Weekday  Volume 

By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


In  every  classified  sales  man¬ 
ual  there  are  imposing  charts 
and  graphs  as  well  as  testi¬ 
monials  penned  with  burning 
sincerity  attesting  to  the  fact 
that  weekday  want  ads  pull  as 
well  as  Sunday  want  ads. 

All  this  evidence  notwith¬ 
standing  most  of  the  nation’s 
newspapers  run  from  three  to 
seven  times  as  much  classified 
on  Sundays  as  they  do  week¬ 
days.  Were  it  not  for  classified 
contracts  calling  for  daily  in¬ 
sertions  the  proportion  of  Sun¬ 
day  to  daily  would  be  even 
higher. 

In  an  effort  to  build  up  a 
strong  weekday,  Bob  Kozek, 
CAM,  the  Los  Angeles  (Calif.) 
Mirror-News  comes  forth  with 
“Wonderful  Wednesday”  —  He 
characterizes  it  as  ‘A  Unique 
Classified  Value  Day  Designed 
to  Boom  Your  Midweek  Busi¬ 
ness.”  Supporting  his  drive  for 
Wednesday  business,  CAM  Ko¬ 
zek  puts  the  Wednesday  want 
ads  in  a  separate  section  and 
provides  the  following  merchan¬ 
dising  and  promotion  buildup: 

Newsstand  Displays  —  Eye¬ 
catching  rack  cards  at  all  Mir¬ 
ror-News  stands. 

Television  —  Major  station 
television  coverage  to  alert  view¬ 
ers  everywhere. 


Social  Security  Contest  —  On 
kickoff  day,  contest  to  run  in 
classified. 

Mail  Stickers — Outgoing  mail 
stamped  with  colorful  “teaser” 
stickers. 

Special  Banners  —  “Wonder¬ 
ful  Wednesday”  color  masthead 
and  new  banners. 

Radio  —  Spot  announcements 
over  many  area  radio  stations. 

Traveling  Displays  —  Buses 
and  streetcars  with  traveling 
display  cards. 

News  Stories  —  Articles  and 
features  in  main  news  section 
of  Mirror-News. 

Ice  Capades  Tickets  —  Classi¬ 
fied  reader  bonus  of  free  Ice 
Capades  tickets. 

Display  Ads  —  Attention-get¬ 
ting  display  ads  to  run  in  the 
Mirror-News. 

*  *  * 

Fred  Larey,  CAM,  the  Bloom¬ 
ington  (Ill.)  Daily  Pantagraph 
won’t  be  panicked  into  getting 
on  his  horse  and  rushing  off  in 
all  directions  by  the  mere  coin¬ 
cidence  of  a  falling  off  in  De¬ 
troit’s  output  and  a  flock  of 
items  on  the  nation’s  financial 
pages  that  read  like  the  obitu¬ 
ary  of  our  economic  system. 
CAM  Larey  is  keeping  his  eye 
on  first  principles  and  finds 
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things  going  quite  well,  thank 


you! 


Says  Fred,  “I  maintain  you 
can’t  beat  selling  just  the  funda¬ 
mentals  of  classified  —  the  best 
possible  ad  copy  wise  sold  for 
the  proper  number  of  inser¬ 
tions.” 

In  answer  to  our  query  about 
recent  special  sales  drives  he 
replied:  “You  asked  the  wrong 
man  for  sales  building  special 
features.  The  only  sales  build¬ 
ing  special  feature  we  have  is 
our  Basil  L.  Smith  system  of 
sliding  rate  scale  for  transient 
and  contract  for  size  and  in¬ 
sertion.  Everything  we  do  is 
built  around  that. 

“Dan,  actually  all  we  are  do¬ 
ing  is  selling  the  fundamentals 
of  classified-taking  each  order 
whether  it  be  transient  or  con¬ 
tract  and  making  the  most  of 
it  for  lines  and  insertions.  Our 
rate  system  ties  in  with  this 
as  it  encourages  the  advertiser 
to  use  more  description  and  run 
the  proper  number  of  days.  I 
operate  under  the  old  flat  rate 
system  and  believe  me  this  sys¬ 
tem  is  revolutionary.  Apparent¬ 
ly  it  works  as  we  had  a  gain 
every  month  for  47  consecutive 
months  until  March  1958  and 
then  we  only  had  a  loss  of  2%. 
In  April  we  showed  a  gain. 
We  went  from  an  average  of 
575  ads  a  day  to  about  727 
ads  per  day  —  think  what  this 
means  to  the  reader  —  a  much 
improved  market  place  which 
means  more  results  to  the  ad¬ 
vertisers. 

“Specials  are  fine  while  you 
have  them,  but  what  happens 
after  they  are  finished  —  the 
advertisers  cuts  his  space  to 
pay  for  the  extra  he  spent  dur¬ 
ing  the  specials.  Each  year  you 
take  the  special  out  you  have 
a  more  difficult  time  selling  it. 
Believe  me,  we  used  seasonal 
ideas,  but  we  incorporate  it  into 
the  man’s  regular  advertising 
and  in  turn  get  more  advertis¬ 
ing  from  him  by  selling  thru 
rate  to  use  a  larger  ad  and  run 
for  longer  insertions.  You  and 


I  both  know  that’s  what  gets 
the  man  results!  From  a  profit 
standpoint  all  costs  of  produc¬ 
tion  are  in  the  1  day  ad.  If  the 
preponderance  of  advertising  is 
on  a  one-day  basis,  your  net 
profit  is  at  a  minimum.  Take 
that  same  advertising  and 
spread  it  out  over  four  or  seven 
days  and  you’ve  made  more  net 
profit  and  of  course  when  you 
spread  it  out  over  a  longer 
period  you  increase  the  amount 
of  space  the  man  would  use.” 


Too  late  to  classify:  The  Chi¬ 
cago  (Ill.)  American  used  five 
full  columns  on  a  recent  Sunday 
to  advise  readers  of  its  special 
Sunday  service  —  the  accept¬ 
ance  of  want  ads  from  2  to 
8  p.m.  Many  papers  maintain 
Sunday  staffs  but  how  many 
shout  about  it  where  and  when 
it  can  do  the  most  good?  .  .  , 
Jack  Henderson,  CAM,  the 
Montreal  (Que.)  Gazette,  has 
instituted  an  “ad  answer”  sys¬ 
tem  by  which  advertisers  who 
do  not  expect  to  be  available 
while  their  ad  is  in  the  paper 
can  place  an  extra  line  in  their 
ads  (“ —  or  Ad  Answer,  Uni¬ 
versity  6-2412”)  which  routes 
calls  to  the  Gazette  ad  answer 
desk  which  accepts  messages  for 
advertisers.  CAM  Henderson 
claims  a  first  in  North  America 
for  the  system. 


FCC  Authorizes  Sale 
Of  Newliouse  Station 

Washington 

The  Federal  Communications 
Commission  has  authorized  the 
Huntsville  (Ala.)  Times,  li¬ 
censee-owner  of  Radio  Station 
WHBS  in  that  city,  to  transfer 
the  station  and  license  to  Smith 
Broadcasting  Co.  for  a  consid¬ 
eration  of  $125,000. 

The  Commission  renewed  the 
license  of  WHBS  “without  such 
prejudice  to  such  action  as  the 
Commission  may  determine  is 
warranted,  if  any,  as  a  result  of 
its  pending  inquiry  into  alleged 
violations  by  TV  stations  of  the 
Commission’s  policy  concerning 
editorializing  by  broadcast  li¬ 
censees.” 

The  Huntsville  Times  is  part 
of  the  Newhouse  group. 


Guild^s  Proposals 

A  14-point  program  for  con-  _ 
tract  negotiations  with  the  Neff  I 
York  City  newspapers  next  Fall  I 
has  been  formulated  by  the  I 
Newspaper  Guild.  It  calls  for  a  J 
10%  flat  raise,  plus  5%  for 
pension  or  welfare  items,  a  . 
$200-a-week  minimum  for  the  " 
top-rated  group,  30-hour  work¬ 
week  and  full  Guild  Shop.  Pres¬ 
ent  contracts  expire  Oct.  31 
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MORE  AND  BETTER  PRESS  RUNS 
FOR  PENNIES  PER  DAY 


A  new  Hoe  press  is  diuinatic  not  only  in  si/e  but 
in  perfonnaiue.  However,  one  of  the  most  aston¬ 
ishing  things  ahonl  a  Hoe  press  is  the  Ion'  cost 
of  what  yon  adnally  get  in  return. 

Over  the  years,  a  Hoe  press  delivers  imich  more 
than  it  is  possible  to  imagine.  .\  Iretter,  more 
understandable  way  is  to  measure  what  it  gives 
you  per  (l(i\  hn  the  money  invested  per  day. 
First,  runs  on  this  Hoe  press  unit  cost  only  a 
handfid  of  change  |)er  day.  For  that  money,  the 
press  can  print  hundreds  of  thousands  of  copies 
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in  hhuk  and  while  as  well  as  in  fidl  color.  It  does 
it  in  less  time,  and  with  greater  safety. 

In  addition,  the  Hoe  press  is  ready  for  later 
expansion  and  provides  you  with  the  kind  of 
servite  ec*)noniy  that  will  keep  your  e(|uipment 
operating  proiitahly  for  years.  It  ivill  jxiy  you  to 
gc/  in  loudi  with  Hoe. 


(Scay/i'a. 


910  East  13Sth  Straot.  Now  Yorti  S4,  N.V. 

Sales  O'fices.  BOSTON  •  NEW  Y0«K  •  CHICAGO'  DAtlAS'  SAN  FtANOSCO 


I 


I 


Ou%  kw 

is  to  givo  you  an  immodi^  way  to  "froo 
up"  a  tight  foaturo  budgot  within  this 
quartor  or  ovon  this  month  ...  in  ox- 
chango  for  incroasing  our  sharo  of  foo> 
turos  you  rocoivo. 

9(  you  kove  idm 

about  othor  ways  wo  can  sorvo  you  .  .  . 
our  businoss  of^  romains  as  floxiblo  to 
your  spodal  roquiromonts  os  our  mo* 
chanical,  sorvico,  promotion  and  salos 
dopartmonts. 

JCei  m  \mK  Mu  goal 

Our  4th  quartor  '57  salos  lovol  (teppod 
only  by  1st  quartor  of  1958)  cannot  bo 
maintainod  1^  oditorial  oxcollonco  and 
salos  aggrossivonoss  alono. 

Wo  must  add  businoss  roasons  NOW  to 
maintain  this  lofty  salos  plotoau  and  our 
vostly  oxpandod  oditorial  suporvision. 
Tako  advantago  by  asking  your  quos> 
tions  and  making  your  foaturo  choico  by 
phono  or  wiro  t^ay  bocauso  .  .  . 

ceiice  ttikai  mail.  Uu5  oM 
exfUm  9uKe  30.  I9S8 

National  Newspaper  Syndicate 
326  WEST  MADISON  STREET 
CHICAGO  6,  ILUNOIS 
PHONE  STATE  2-1393 


LET'S 
EXPLORE 
YOUR  MIND 

by 


Drs.  Syivanus  and 
Evelyn  Duvall 


YOUR 
FAMILY 
AND  YOU 

by 


Dr.  Paul  PopencAhn  R< 


•  By  ADDING  (not 
dropping)  A  FEATURE! 


ANNUAL 


Receive  10%  of  your  _ 

feature  cost! ...  and  in  CASH! 
.  .  .  and  all  of  it  NOW! 


tktd  (A  ike  deaf 


From  any  of  these  features,  includ¬ 
ing  our  1958  models,  add  one  new 
one  to  your  list  (one  that's  available 
in  your  territory,  please). 


Just  give  us  a  twelve-month  agree¬ 
ment  on  this  and  other  features  you 
already  receive  from  National. 


You  will  receive  a  cash  bonus  of 
10  PER  CENT  of  your  ANNUAL  bill¬ 
ing  with  us  immediately. 
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phone  Bob  Dille  collect! 
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HOW  BIG  ARE  THE  REWARDS 
FOR  IMAGINATION? 


SECRETS 
OF  CHARM 

by 


PERSONAL 

HEALTH 

SERVICE 

by 


hn  Robert  Powers  William  Brady,  M.D. 


PUBLIC 

OPINION 

by 

Elmo  Roper 
and  Associates 


.•W: 


Spillman 
and  Williams 


DESIGNING 

WOAAAN 

WEEKENDER 

by 

Elizabeth  Hillyer 


The  new 
BUCK 
ROGERS 

by 

Rick  Yager 


WILL-YUM 

by 

Dave  Gerard 


EDITORIAL 

CARTOONS 

by 

L.  D.  Warren 


THE 

LADIES 

by 

Dorothy  Bond 


AMBY 

by 

Dwight  Parks 


FAN  FARE 

by 

Walt  Ditzen 


YOUTH 

PARADE 

by 

Reba  Churchill 


ABE  MARTIN 

# 

BRAIN 

TWIZZLERS 


WHAT'S 

MY 

LINE? 


LIVELY 

LIVING 

by 

Bonnie  Churchill 


CROSSCUT 

by 

Brickman 


NILY  SIXTY'S 

Bowling  Clinic 

lOlWILMAN'S 

strikes  and  Spares 


CITY 

HALL 

by 

srard  and  Donoby 


MARMADUKE 

by 

Anderson 
and  Leeming 


YOUNG 

IDEAS 

by 

the  Churchills 


YOUR  DOG 


PIC-TRIX 


THE  BIBLE, 
CAN  YOU 
QUOTE  IT? 

by 

Lavina  Ross  Fowler 


FIVE 

STAR 

Editorial 

Cartoons 


SAM  SNEAD'S 

Golf  School 

CARY 

MIDDLKOFF'S 

Doctoring  Your  Golf 


( Continuing  medical  research  outniodes  most  drugs  long 
before  they  have  a  chance  of  becoming  classics.  Two 
of  the  few  that  have  stood  this  test  are  Pentothal* 
Sodium  (thiopental  sodium,  Abbott)  and  Nembutal'^ 
Sodium  (pentobarbital  sodium,  Abbott). 

Pentothal  Sotlium  was  introduced  by  Abbott  Labora¬ 
tories  in  1936.  It  made  the  long-sought  goal  of  intra¬ 
venous  anesthesia  a  practical  and  safe  procedure.  Today 
it  remains  an  anesthetic  “agent  of  choice”  in  almost 
every  country  of  the  world. 

Its  chemical  analogue.  Nembutal  Sodium,  was  intro¬ 
duced  by  Abbott  in  1930.  The  broad  uses  of  Nembutal 
Swlium  as  a  sedative-hypnotic,  with  dozens  of  clinical 


indications,  continue  to  keep  its  name  familiar  to  medi¬ 
cine. 

But  plea.se  note  that  Pentothal  Sodium  and  Nembutal 
Sodium  represent  more  than  chemical  entities.  They 
represent  thiopental  sodium  and  pentobarbital  sodium 
.  .  .  plus  the  many  improvements  and  refinements  that 
have  come  with  over  two  decades’  e.xperience  .  .  .  plus 
the  most  rigorous  and  e.xacting  safety  controls  .  .  .  plus 
a  world  literature  of  several  thousand  pid)li.shed  scien¬ 
tific  reports. 

Won’t  you  please  remember  these  pluses— and  the  cor 
rect  name— next  time  you  are  kind  enough  n  n  ^ 

to  mention  either  of  these  products?  VJujUOlI 


WHAT  Does  IT  TAKE  TO  MAKE  A  DRUG  A  CLASSIC? 
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Pearson  Tells 
Bankers  Tips 
Of  Interest 

Atlantic  City,  N.  J. 

Drew  Pearson  deposited  some 
news  predictions  with  the  Mary¬ 
land  Bankers  Association  here 
this  week. 

Recently  returned  from  his 
first  visit  behind  the  Iron  Cur¬ 
tain,  the  noted  columnist  at¬ 
tracted  an  audience  of  more 
than  300  bankers  and  their 
wives  at  a  convention  session 
here.  After  reviewing  some  of 
the  reasons  he  found  abroad 
why  the  United  States  has  be¬ 
come  a  “second-rate  power,”  Mr. 
Pearson  made  these  forecasts: 


temational  relations  by  sending 
Mr.  Nixon  abroad  any  more.  It 
would  be  better  to  send  Harry 
Truman  and  to  develop  a  cul¬ 
tural  exchange  of  broad  propor¬ 
tions. 

In  connection  with  this  last 
comment  about  Mr.  Truman’s 
potential  usefulness  as  a  good 
will  ambassador,  Mr.  Pearson 
revealed  that  he  and  the  former 
President  had  “made  up”  and  he 
was  on  a  “Helio-Drew”  basis. 
He  told  the  bankers  of  a  con¬ 
versation  he  had  had  with  Mr. 
Truman  just  before  Senator 
Joseph  McCarthy  died. 

Mr.  Pearson  said  he  called 
Mr.  Truman  in  Kansas  City 
and  told  him  Senator  McCarthy 
was  about  to  investigate  the 
“theft”  of  several  filing  cabinets 
from  the  White  House  to  con¬ 
tain  Truman  memoirs. 

“Mr.  Truman  responded,” 


Mr.  Pearson  said,  “by  saying 
that  if  the  Senator  didn’t  get 
his  facts  right  in  the  first  place 
he  would  find  the  rear  end  of 
his  anatomy  in  a  sling  .  .  .  only 
he  didn’t  use  those  exact 
quotes.” 

• 

Northwest  Group 
Elects  Stewart  Kidd 

Victoria,  B.  C. 

Stewart  E.  Kidd,  circulation 
director  of  the  Victoria  Colonist 
and  Times,  was  elected  presi¬ 
dent  of  the  Pacific  Northwest 
International  Circulation  Man¬ 
agers  Association  at  the  35th 
annual  convention  here  last 
week. 

First  vicepresident  is  Ralph 
Kelso,  Wenatchee  (Wash.) 
World.  Harold  Hollenback  of 
the  Lewiston  (Idaho)  Tribune 
is  second  vicepresident. 


Pickup  Hazards 
Are  Dramatized 

Cleveland 

In  pictures  and  story,  the 
Cleveland  Press  offered  a  dra¬ 
matic  reminder  to  parents  of 
the  dangers  children  may  en¬ 
counter  if  they  accept  gifts  or 
rides  from  strangers. 

Reporter  Seymour  Raiz  was 
assigned  by  the  paper  to  go  out 
in  an  automobile — he  had  a 
letter'  from  Editor  Louis  B. 
Seltzer — and  try  to  pick  up 
children. 

He  gave  rides  to  six  of  IG 
children  he  stopped,  without  re¬ 
vealing  his  identity. 

Supt.  Mark  C.  Schinnerer  of 
the  Cleveland  public  schools  said 
it  was  a  graphic  lesson,  and  he 
sent  out  a  bulletin  to  remind 
parents  and  teachers  of  the 
hazards  involved. 


1.  Mayor  D’Alessandro  of 
Baltimore,  advocate  of  the  ad¬ 
vertising  tax  which  has  been 
outlawed  by  the  Maryland 
Legislature,  will  win  the  Demo¬ 
cratic  nomination  for  U.S.  Sena¬ 
tor  in  the  primary  election. 

2.  The  Communists  will  not 
increase  their  strength  in  the 
Italian  elections  later  this 
month. 

3.  Mike  DiSalle  will  be  the 
next  Governor  of  Ohio. 

4.  General  DeGaulle  will  take 
over  power  in  France  and  will 
give  Algeria  virtual  independ¬ 
ence  in  a  Federation  of  North 
Africa.  Also,  he  will  press  for 
constitutional  reform  to  give 
France  a  government  similar  to 
ours  with  a  President  as  chief 
executive  and  elected  to  a  defin¬ 
ite  term.  The  Assembly  will  be 
made  more  responsive  to  the 
people. 


Gradual  Recovery 

5.  We  have  reached  the  bottom 
of  the  recession  and  business 
will  move  gradually  upward  but 
we  will  not  return  to  the  boom 
proportions  of  1957.  There  will 
be  no  tax  cut. 

6.  The  1958  election  will  be  a 
Democratic  landslide,  with 
Democrats  capturing  14  seats 
in  the  Senate  and  16  in  the 
House. 


100%  COVERAGE  of  SPRINGFIELD... 
CAPITAL  and  HEART  of  ILLINOIS 

The  Illinois  State  Journal  and  Register  offer  you 


7.  The  1960  election  is  not 
easy  to  forecast,  but  Nixon 
probably  will  be  the  Republican 
nominee  despite  opposition  to 
him  by  the  President,  Sherman 
Adams  and  Jim  Hagerty.  The 
Democrats  have  many  candi¬ 
dates  but  each  of  them  is 
blemished  politically  and  the 
chances  are  that  Adlai  Steven¬ 
son  will  be  the  nominee  if  he 
can  overcome  the  third-try 
handicap. 

Friendly  with  Harry 

8.  We  won’t  improve  our  in- 


100%  coverage  of  Sangamon  County  (Springfield)  and  60.8%  coverage 
of  the  entire  11 -county  Springfield  Market. 

Illinois  3|ountaI  anb 

.  . 7^  Z  "The  Ring  of  Truth" 

1  COPLEY  NWWSPAPEP^ 

»,  15  "Hometown"  Newspapers  covering  Springfield,  Illinois  —  Northern  Illinois  —  Son  Diego,  Californio  — 
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N.  Y.  Times  Moves  m 

9  Correspondents  U 

Nine  foreign  correspondents  of 

the  New  York  Times  are  switch-  C.  0.  Pickrem — from  pub- 
ing  posts  within  the  next  several  lisher  and  general  manager  of 
months  in  keeping  with  the  the  Woodstock  (Ont.)  Sentinel- 
policy  of  rotating  men  who  have  Review  to  similar  post  on  the 
sened  in  hardship  areas.  Kamloops  (B.  C.)  Sentinel  in 

Managing  Editor  Turner  Cat-  the  Thomson  Group.  Wilx,iam  C. 
ledge  announced  that  Abe  Anderson  —  from  advertising 
Rosenthal  will  move  from  New  manager  of  the  Sarnia  (Ont.) 
Delhi  to  Warsaw  to  relieve  Syd-  Observer  to  Mr.  Pickrem’s 
ney  Gruson,  who  comes  to  New  former  position  at  Woodstock. 
York  for  three  months’  home 
leave  before  going  to  Bonn. 

Meyer  Handler  will  leave  Bonn 
for  Moscow  to  relieve  William 
Jorden,  who  probably  will  be  sta¬ 
tioned  in  Washington.  Elie  Abel, 
now  in  Belgrade,  goes  to  New 
Delhi  around  Sept.  1.  No  one 
has  been  named  to  fill  the  Yugo¬ 
slav  spot  yet. 

Walter  Waggoner,  in  The 
Hague  for  three  and  a  half 
years,  will  join  the  London 
bureau  after  a  three-month  home 
leave  and  his  post  goes  to  Harry 
Gilroy,  now  in  Berlin.  Foster 
Hailey,  now  in  Beirut,  will  go  to 
Cairo  after  three  months  at 
home.  After  Mr.  Hailey  gets  to 
Cairo,  Osgood  Caruthers  will  re¬ 
turn  to  New  York  for  vacation 
and  reassignment.  Juan  de  Onis 
goes  from  Washington  to  Buenos 
Aires  to  fill  the  post  left  vacant 
last  January,  when  Edward 
Morrow  came  to  New  York  for 
city  staff  duty.  C.  E.  Townsend,  editor  of 

the  Granite  City  (Ill.)  Press- 
1  Record  —  plaque  from  Illinois 

1  Press  Association  as  1957  Illi- 

^  If  1  nois  "Editor-of-the-Year.” 


Three  Fairchild  news  men  were 
installed  last  week  as  officers  of 
the  Newspaper  Reporters  Associa¬ 
tion  of  New  York.  Janies  Antone, 
assistant  news  editor  of  HOME 
FURNISHINGS  DAILY,  was  in¬ 
stalled  as  treasurer;  Joseph 
Schaefer,  of  the  HOME  FUR¬ 
NISHINGS  DAIL\  copy  desk, 
serves  as  financial  secretary;  and 
Frank  Engle,  marine  and  aviation 
editor  for  all  Fairchild  publica¬ 
tions,  was  leturned  to  the  board 
of  governors  for  two  more  years. 

\\  iglit  Martindale,  personnel  di¬ 
rector  of  Fairchild  Publications, 
attended  the  American  Press  Insti¬ 
tute  seminar  for  newspaper  pub¬ 
lishers  May  19-30  at  Columbia 
University,  N.  Y.  Approximately 
30  newspapers  were  represented 
at  the  sessions  to  discuss  news¬ 
paper  management  and  costs. 

Thomas  R.  Dash,  theater  critic 
of  WOMEN’S  WEAR  DAILY,  has 
been  elected  president  of  the 
Drama  Desk,  an  organization  of 
New  \  ork  drama  editors  and  re¬ 
porters  who  cover  the  Broadway 
beat. 

Irving  Schoolman,  advertising 
representative  of  DAILY  NEWS 
RECORD,  is  one  of  the  six  re¬ 
cipients  of  this  year's  New  York 
I'niver-ity  Alumni  Meritorious 
Service  Medal,  given  annually  “to 
honor  one  who  through  good 
deeds  has  served  Alma  Mater.” 


Abe  J.  Perilman,  former  wire 
editor  of  the  Silver  City  (N.  M.) 
Daily  Press — to  the  Las  Cruces 
(N.  M.)  Sun-News  as  sports 
editor. 


Reed  New  Editor 
Of  Medical  Paper 


Marty  Gleason — temporarily 
in  charge  of  the  United  Press, 
Buffalo,  N.  Y.,  bureau.  John 
Leahigh  Jr.,  UP  Milwaukee 
staffer — to  Atlanta,  Ga,,  bureau. 
Dick  Roper,  Richmond,  Va., 
bureau — to  Jackson,  Miss.,  bu¬ 
reau.  Sam  Green,  formerly  with 
the  Knoxville  (Tenn.)  Journal 
— to  the  UP  in  Knoxville. 


Topeka,  Kas. 

Jim  Reed,  executive  editor  of 
the  Topeka  Daily  Capital  for 
eight  years,  resigned  recently 
to  accept  a  position  with  the 
American  Medical  Association 
in  Chicago.  He  will  become  edi¬ 
tor  of  a  new  AMA  publication, 
in  newspaper  format,  with  cir¬ 
culation  of  200,000. 


Ver 
son  hi 
ingtoti 
J.  Hm 
positic 
viser 
been 
secret; 
affair: 


IRV  Kupcinet,  Chicago  (Ill.) 
Sun-Times  columnist  —  elected 
president  of  the  recently- 
founded  Chicago  Chapter  of  the 
Academy  of  Television  Arts  & 
Sciences. 


Pet 
with  t 
riot  a: 
ark  ( 
news 


Frank  Engle,  marine  and  avia¬ 
tion  editor  of  Fairchild  papers, 
spent  last  week  in  Houston,  Texas, 
covering  the  annual  convention  of 
the  -Aviation  Writers  Assn,  at  the 
Shamrock  Hotel  for  Fairchild 
News  Service. 

supermarket"  NEWS  will 
publish  a  “State  of  the  Industry 
Report”  as  part  of  its  June  2 
issue.  The  special  report  is  the 
result  of  intensive  interviews  by 
12  editorial  staff  members  who 
blanketed  the  annual  convention 
of  the  Super  Market  Institute  in 
Atlantic  City  the  week  before  to 
obtain  an  up-to-the-minute  analysis 
of  trends  throughout  the  industry. 

Leo  Williams,  Advertising  Di¬ 
rector  of  HOME  FURNISHINGS 
DAILY,  was  elected  Chairman  of 
the  Board  of  Associated  Business 
Publications  at  the  52nd  annual 
meeting  and  management  con¬ 
ference  at  Hot  Springs,  Va.  Edgar 
W.  B.  Fairchild,  Vice  President 
and  Treasurer  of  Fairchild  Pub¬ 
lications,  was  re-elected  Secretary 
of  ABF. 


Hurt  Nicholsen 

Dick  Snider,  Capital-Journal 
sports  editor,  succeeds  Mr. 
Reed  as  managing  editor.  He 
joined  the  Capital  in  1950. 

Bob  Hurt,  member  of  the 
sports  staff,  will  become  sports 
editor  of  the  two  papers,  writing 
Frances  Protiva  —  to  Des  a  column  for  the  Capital. 
Moines  (Iowa)  Register  and  V.  L.  Nicholsen,  with  the 
Tribune  doing  makeup,  editing,  newspapers  six  years,  will  write 
^  rewrite  and  features  for  a  daily  column  for  the  Topeka 

R.  Neale  COPPLE,  former  city  women’s  pages.  State  Journal. 

editor  of  the  Lincoln  (Neb.) 

Journal — to  the  newly-created 
position  of  feature  editor.  New 

city  editor  of  the  Journal  is  Al  Jm  ^ 

Remmenga,  former  assistant 
city  editor. 


Remmanga 


Ray  McHugh,  copy  desk  of 
the  Des  Moines  (Iowa)  Register 
— to  the  news  desk  of  the  San 
Diego  (Calif.)  Tribune. 


Wa 
gener 
Mbar 
sistan 
ton  ( 
erly  \ 
(N.  ] 
Tmcm; 


Thomas  J.  Berrigan,  editor 
of  the  Niagara  Falls  (N.  Y.) 
Gazette  and  president  of  the 
New  York  State  Society  of 
Newspaper  Editors  —  honorary 
doctor  of  laws  degree  from 
Niagara  University. 


Pub/i<h«rt  of 

Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 


MADAME  PRESIDENT — Rebecca  F.  Gross,  center,  editor  of  the  Loci 
Haven  Express,  is  the  first  woman  to  be  president  of  the  Pennsylvania 
Society  of  Newspaper  Editors.  Other  officers  are  (left)  John  F.  Quigley. 
Union  County  Standard-Journal,  vicepresident,  and  (right)  Stanley 
Thompson,  Philadelphia  Bulletin,  secretary-treasurer. 
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Mrs.  Beverly  B.  Ragland — to 
the  Roswell  (N.  M.)  Daily 
Record  as  woman’s  page  editor. 


LINGUIST — Mr.  and  Mrs.  Paul  H.  Caswell  sfop  to  chat  with  Monte, 
the  bi-lingual  parrot  in  the  roof-garden  of  the  Monte  Cassino  Hotel, 
Mexico  City.  Mr.  Caswell  is  editor  and  publisher  of  the  Salinas  (Calif.) 
Californian. 


State  Finance  Aide 

>.  Montpelier,  Vt. 

Vermont  Gov.  Joseph  B.  John¬ 
son  has  named  a  former  Burl¬ 
ington  Free  Press  i-eporter,  Neal 
J.  Houston,  to  the  newly-created 
position  of  state  financial  ad¬ 
viser  at  $8,000  a  year.  He  has 
been  serving  the  governor  as 
secretary  of  civil  and  military 
affairs  the  past  two  years. 

*  *  * 

Peter  Kurzman,  formerly 
with  the  Harrisburg  (Pa.)  Pat¬ 
riot  as  staff  writer — to  the  New¬ 
ark  (N.  J.)  Star-Ledger  on  the 
ij  news  staff, 

r.  *  ♦  * 

[e  Thomas  J.  Be^.rigan,  editor 

of  the  Niagara  Falls  (N.  Y.) 
le  Gazette  —  honorary  degree  of 

ts  Doctor  of  Laws  from  Niagara 

ig  University  June  8. 

*  *  * 

If  Ed  Mcauley,  sports  writer  of 

the  Cleveland  (Ohio)  News — 
winner  of  the  1958  Community 
Service  Award  by  the  Greater 
Cleveland  Knights  of  Columbus 
for  his  news  reporting. 

*  *  * 

Walter  D.  Nice,  with  the 
Columbus  (Ohio)  Dispatch  and 
I  the  Ohio  State  Journal  as  pho¬ 
tographer  for  52  years,  retired. 

*  «  * 

Walter  R.  Rogal,  former 
general  manager  of  the  New 
Albany  (Ind.)  Tribune — to  as- 
!  sistant  publisher  of  the  Loving- 
ten  (N.  M.)  Leader.  He  form¬ 
erly  worked  for  the  Farmington 
IN.  M.)  Daily  Times  and  the 
Tueumcari  (N.  M.)  Daily  News. 
*  *  * 

Edwin  L.  Feibelman  Jr.  for- 
f  nierly  advertising  manager  of 
Hammonton  (N.  J.) 
w,  J  retail  ad  staff, 

^^Polis  (Md.)  Evening  Capi- 


Thomas  Grubisich  —  to  the 
Worcester  (Mass.)  Telegram  as 
reporter. 

«  *  * 

Patsy  Farmer  —  to  the 
Shreveport  (La.)  Times. 

*  *  * 

Ho.mer  0.  Hacker,  art  direc¬ 
tor  of  the  Dayton  (Ohio)  Daily 
News — to  promotion  manager 
of  Dayton  Newspapers,  Inc., 
succeeding  Charles  Earnhart 
— to  circulation  manager  of  the 
Dayton  (Ohio)  Journal  Herald. 
*  *  * 

James  D.  Lonergan,  display 
ad  manager,  Willoughby  (Ohio) 
News-Herald  —  to  the  newly 
created  post  of  sales  promotion 
director.  Robert  J.  Rossi — from 
CAM  to  advertising  director. 
He  is  replaced  by  William  Rigo. 
Ray  Ferguson — from  display 
ad  salesman  to  assistant  display 
manager. 

*  *  * 

Marc  D.  Gleisser,  Cleveland 
(Ohio)  Plain  Dealer — first  prize 
of  $300  in  the  Ohio  State  Bar 
Association’s  contest  for  dis¬ 
tinguished  legal  reporting. 

*  *  * 

Carrington  Burgess  —  now 
editor  and  co-publisher  of  the 
Harrington  (Del.)  Journal. 

*  *  * 

Tom  Horner,  Akron  (Ohio) 
Beacon  Journal  editorial  writer 
—  Ohio  Trucking  Association’s 
Public  Service  Award  for  his 
“outstanding  contributions  to 
safety  and  progress  on  the  high¬ 
ways.”  •  •  * 

J.  Ray  Hunt,  managing  edi¬ 
tor,  Philadelphia  (Pa.)  Daily 
News  —  president  of  the  United 
Press  Editors  of  Pennsylvania. 
«  *  « 

Stanley  Sass,  former  wire 
editor  of  the  Hastings  (Neb.) 
Daily  Tribune  —  to  alumni  sec¬ 
retary  of  Midland  College,  Fre¬ 
mont,  Neb. 
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George  Mills,  Des  Moines 
(low’a)  Register  reporter  — 
winner  of  the  1958  sweepstakes 
award  in  the  Iowa  Associated 
Press  news  writing  contest. 


Paul  E.  Smith 
Ends  Long  Career 

Plainfield,  N.  J. 

Paul  E.  Smith,  associate  edi¬ 
tor  of  the  Plainfield  Courier- 
News,  retired  May  15  from  the 
local  unit  of  the  Gannett  Group, 

Mr.  Smith  was  managing  edi¬ 
tor  of  the  Courier-News  from 
May  29,  1937  to  Sept.  19,  1956 
w’hen  he  was  named  associate 
editor.  He  is  closing  his  home 
here  and  with  Mrs.  Smith  will 
move  to  Fort  Lauderdale,  Fla. 

Mr.  Smith’s  association  with 
the  newspaper  business  began 
when  he  was  six  years  old.  He 
sold  newspapers  on  the  street. 
He  learned  the  printing  trade 
on  the  Kalamazoo  (Mich.) 
Gazette  while  attending  high 
school  and  earaed  his  tuition  at 
the  University  of  Michigan  by 
sei-ving  as  correspondent  for 
several  papers. 

Mr.  Smith  v/as  with  the 
Scripps-Howard  newspapers  for 
about  12  years  and  was  with  the 
Hearst  organization  for  six 
years.  His  association  with  the 
Gannett  newspapers  began  in 
Rochester,  N.  Y. 

m  *  * 

Paul  Strom,  state  editor, 
Syracuse  (N.  Y.)  Post-Standard 
— to  president,  Syracuse  Press 
Club. 

*  *  * 

Douglas  R.  Spradling,  form¬ 
erly  of  the  Longview  (Tex.) 
Neivs  Journal  advertising  staff 
— to  the  Childress  (Tex.)  Index 

as  salesman. 

*  «  * 

Bruce  Murray,  veteran 
photographer,  Philadelphia 
(Pa.)  Bulletin — retired. 


Leonard  Katz  and  Jack 
O’Grady,  Netv  Pork  Post  report¬ 
ers  —  awarded  plaques  and  $50 
savings  bonds  from  the  Uni¬ 
formed  Firemen’s  Association 
for  their  story  of  a  fire  last 
June  in  which  14  firemen  were 
injured. 


Stewart  Sanders,  formerly 
on  London  (England)  Daily  Ex¬ 
press  —  to  the  editorial  staff. 
Van  Nuys  (Calif.)  News. 


Rupert  L.  King,  retail  ad¬ 
vertising  department,  Wilming¬ 
ton  (N.  C.)  Star  and  News  — 
to  CAM,  succeeding  Walter 
Wood  —  to  the  classified  ad 
department  of  the  Memphis 
(Tenn.)  Commercial  Appeal  and 
Press-Scimitar. 


Gates 


Clough  Gates,  general  man¬ 
ager  of  the  Superior  (Wis.) 

Evening  Telegram  for  30  years 
— to  executive  editor  of  the  en¬ 
tire  Telegram  group  of  news¬ 
papers  including  the  Telegram, 
six  other  dailies  and  five  week¬ 
lies  located  in  Wisconsin,  Minne-  Herb  Good,  sports  writer, 
sota  and  Louisiana.  Max  H.  Philadelphia  (Pa.)  Inquirer  — 
Lavine,  advertising  department  president  of  the  Philadelphia 
manager  for  21  years— to  gen-  Sports  Writers  Association, 
eral  manager  of  the  Telegram.  «  « 

Maurice  I.  Seveilson — to  head  John  Butler,  with  the  Cleve- 
of  the  ad  department.  /and  (Ohio)  Plain  Dealer  since 

♦  *  •  1923  in  the  advertising  depart- 

JoiiN  H.  Trattner — to  state  ment — to  assistant  director  of 
desk,  Hartford  (Conn.)  Courant.  the  advertising  art  department. 
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Sports  Editor 
James  Roach 
Names  Aide 

James  Roach,  new  sports  edi¬ 
tor  of  the  New  York  Times,  has 
named  James  Tuite  assistant 
sports  editor  so  he  will  not  be 
chained  to  a  desk  and  can  get 
out  to  some  sports  events. 

Mr.  Roach  in  April  succeeded 
Raymond  Kelly,  who  retired 
after  21  years  as  sports  editor. 

“I’m  going  out  to  a  horse  race 
every  once  in  a  while,”  said  Mr. 
Roach,  who  had  been  assistant 
sports  editor  for  seven  years. 
“I’ll  take  in  an  occasional  jase- 
ball  game,  get  into  the  press  box 
on  some  football,  sit  in  on  an 
important  boxing  match.” 

To  find  time  for  this  in  addi¬ 
tion  to  running  the  department, 
Mr.  Roach  brought  Mr.  Tuite 
back  into  the  department  from 
the  national  copydesk.  Mr.  Tuite 
joined  the  Times  in  1946  as  a 
sports  copyreader. 

“I’ll  want  to  keep  myself  free 
for  a  lot  of  things  I  couldn’t  do 
if  I  were  lashed  to  the  desk,” 
explained  Mr.  Roach.  “Jim  Tuite 
will  put  in  a  good  part  of  his 
time  on  the  routine  of  laying  out 
the  sports  pages.  Joe  Frisco  will 
move  from  the  copydesk  to  be 
makeup  editor.  I  intend  to  be  a 
kind  of  referee,  more  or  less.” 

In  a  memorandum  to  his  staff 
of  41  men  and  one  woman, 
Maureen  Orcutt,  nationally 
known  amateur  golfer,  Mr. 
Roach  announced  that  Si  Fish- 
kind  will  continue  as  assistant 
to  the  sports  editor,  with  swing- 
man  duties  on  layout  and  make¬ 
up.  Harry  Heeren  will  continue 
to  run  the  copydesk,  with  Steve 
Tyno  and  Jim  Lynch  continuing 
as  his  substitutes  in  the  slot. 
Frank  Litsky,  who  has  been  on 
the  United  Press  sports  desk, 
was  added  to  the  Times  staff  of 
sports  copyreaders.  Phil  Burke 
will  continue  to  put  together 
work  schedules  and  to  run  the 
general  office  staff. 

Joe  Nichols  has  moved  into 
the  racing  press  box  to  cover 
assignments  formerly  handled 
by  Mr.  Roach  and  will  continue 
to  handle  some  boxing,  his  pre¬ 
vious  specialty. 


Stanley  Ross  Cited 

Stanley  Ross,  editor  and  as¬ 
sociate  publisher  of  El  Diario 
de  Nueva  York,  Spanish-langu- 
age  daily,  has  been  given  a  cita¬ 
tion  by  the  Latin  American 
Chamber  of  Commerce  for 
creating  better  understanding 
between  the  people  of  the  U.S. 
and  L.A. 


Teacher-to-Be  Does 
Series  on  Housing 

Portland,  Me. 
Wayne  E.  Young,  on  the  staff 
of  the  Portland  Evening  Ex¬ 
press  a  few  weeks  before  going 
to  the  University  of  Oklahoma 
to  do  further  work  toward  a 
doctor  of  philosophy  degree  in 
political  science,  is  author  of  a 
seven-part  series  on  Portland’s 
attempts  at  housing  rehabilita¬ 
tion  and  urban  renewal. 

The  program  was  started 
eight  years  ago  when  the  Ex¬ 
press  called  attention  to  the 
Portland  housing  blight. 

A  veteran  of  15  years  newspa¬ 
per  work,  Mr.  Young  holds  a 
bachelor  of  arts  degree  from 
Miami  University  in  Ohio  and  a 
master’s  degree  from  the  Uni¬ 
versity  of  Missouri.  He  was  a 
Marine  Corps  correspondent  in 
World  War  11. 

With  some  experience  in  col¬ 
lege  teaching,  he  has  made  that 
field  his  final  goal. 

• 

Edited  News  Copy 
Via  Special  Circuit 

Norfolk,  Va. 
An  Electronic  Messenger  now 
speeds  copy  between  the  Ledger- 
Star’s  Portsmouth  office  and  the 
main  plant  here. 

The  facsimile  reproducer  is 
used  to  transmit  edited  copy,  ad 
layouts  and  page  dummies.  The 
method  has  proven  faster  and 
more  efficient  than  any  system 
tried  previously,  including  mes¬ 
senger,  telephone  dictation  and 
commercial  telegraph. 

The  equipment  was  installed 
by  Priest  Electronics,  Inc.  of 
Norfolk,  and  is  manufactured 
by  Electronic  Communication, 
Inc.,  St.  Petersburg,  Fla. 

A  special  six-mile,  high-qual¬ 
ity  telephone  circuit  was  set  up 
for  the  Electronic  Messenger  by 
Chesapeake  &  Potomac  Tele¬ 
phone  Co. 

• 

Insull  Says  Apology 
Doesn’t  Aflfecl  Suit 

Scripps  -  Howard  newspapers 
this  week  published  a  correction 
and  apology  to  Samuel  Insull 
Jr.  for  “erroneous  statements” 
made  in  an  article  by  Charles 
T.  Lucey  which  was  printed 
Oct.  8,  1957. 

Mr.  Insull,  in  Chicago,  said 
he  was  grateful  for  the  kind 
things  said  about  him  in  the 
statement  but  it  would  not  af¬ 
fect  the  status  of  his  $4,000,- 
000  suit  for  libel  which  is  pend¬ 
ing  in  Federal  Court  against 
nine  Scripps-Howard  newspa¬ 
pers,  Mr.  Lucey  and  others. 

The  idea  of  publishing  the 
statement,  Mr.  Insull  said,  origi¬ 
nated  with  Scripps-Howard  and 
not  with  him  or  his  counsel. 


Fox  Given  Time 
To  Explain  Deals 

Boston 

John  Fox,  former  Post  pub¬ 
lisher,  made  another  appearance 
in  court  May  14  and  was 
threatened  with  contempt  by 
Referee  Edward  F.  Hannon  for 
refusing  to  answer  questions  re¬ 
lating  to  proofs  of  claims 
against  the  Post  Publishing  Co. 

Asked  by  Atty.  Joseph  Landis, 
representing  the  Post  trustees 
in  bankruptcy,  if  he  ever  had 
consummated  a  deal  to  buy  $1.9 
million  claim  of  Trans-Penn 
Transit  against  the  Post,  Mr. 
Fox  refused  to  answer  on  the 
ground  he  was  acting  as  a  law¬ 
yer  in  that  transaction  and 
therefore  entitled  to  the  lawyer- 
client  privilege. 

He  also  refused  to  answer 
when  asked  to  name  his  client. 
The  former  publisher  said  he 
would  make  a  quick  study  of  the 
law  and  would  then  answer  if 
he  had  to.  Referee  Hannon  gave 
him  three  weeks  in  which  to 
answer. 

Mr.  Fox  also  was  given  three 
weeks  to  present  a  detailed  ac¬ 
count  of  all  his  transactions 
with  Standish  Bourne,  Boston 
broker,  dating  back  to  Septem¬ 
ber  of  1952,  when  he  took  over 
control  of  the  Post. 

Mr.  Fox  said  that  in  19.52  he 
bought  $30  million  of  Treasury 
notes  from  Bourne  and  $2.5  mil¬ 
lion  of  Alleghany  Electric. 

• 

Chicago  AP  Bureau 
In  New  Quarters 

Chicago 

The  Chicago  Associated  Press 
Bureau  has  moved  from  160  N. 
LaSalle  Street  to  188  W.  Ran¬ 
dolph  Street.  The  AP  bureau’s 
new  quarters  are  on  the  second 
floor  of  the  45-story  building 
which  also  houses  in  the  City 
News  Bureau  of  Chicago. 

The  AP  has  a  private  exit  to 
the  lobby,  thus  speeding  up  ar¬ 
rival  of  photographers  and  re¬ 
porters  at  scene  of  stories.  The 
AP,  formerly  on  the  8th  floor, 
had  been  at  160  N.  LaSalle 
Street  since  1934. 

New  quarters  have  aircondi¬ 
tioning,  fluorescent  lighting  and 
operations  are  streamlined.  Pho¬ 
tographic  darkrooms  and  print 
rooms  are  lined  with  ceramic 
tile  from  floor  to  ceiling.  There 
are  special  built-in  dryers  for 
film,  along  with  other  modern 
equipment. 

The  move  was  made  Satur¬ 
day  night  and  Sunday  morn¬ 
ing  (May  17-18)  without  “miss¬ 
ing  a  beat  on  wire  or  Wirephoto 
circuits,”  according  to  Alvin  E. 
Orton,  Central  Division  man¬ 
ager  of  the  AP. 
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Fund  Raised 
For  Heroic 
Pilot’s  Son 

Madison,  Wis, 

On  Monday  afternoon.  May 
5,  First  Lt.  (Jerald  C.  Stull,  26, 
was  bringing  his  F-102A  jet 
fighter  in  for  a  landing  at 
Truax  Field  here. 

As  he  made  his  approach,  he 
radioed  to  the  base  that  he  was 
in  trouble.  Between  him  and 
the  runway  lay  Madison’s  East 
side:  a  major  city  industrial 
plant,  schools,  churches,  and 
hundreds  of  homes. 

Lt.  Stull  had  only  seconds  to 
make  a  decision.  He  deliberately 
dived  the  aircraft  into  Lake 
Monona.  He  died  in  the  crash. 

Madison  residents,  particu¬ 
larly  those  who  lived  or  worked 
in  the  area  in  which  Lt.  Stull 
might  have  crashed  had  he  tried 
to  make  the  runway,  called 
newspaper  offices,  expressing 
their  sympathy  for  his  widow 
and  3-month-old  son. 

Don  Anderson,  publisher  of 
the  Wisconsin  State  Journal 
and  Lawrence  F ritzpatrick, 
managing  editor,  decided  the 
day  after  the  tragedy  to  give 
Madison  a  chance  to  show  its 
appreciation  for  a  heroic  action. 

It  began  a  drive  to  raise  money 
to  establish  an  educational  and 
welfare  fund  for  the  pilot’s  son. 

The  State  Journal  contributed 
$100.  The  fund  totalled  $1,700 
within  three  days,  $2,500  in  four 
days. 

On  Sunday,  May  18,  the  State 
Journal  announced  the  close  of 
the  drive,  and  reported  a  total 
of  $5,442  in  the  George  Clark 
Stull  fund. 

• 

Loeb  Seeks  Relief 
From  Child  Support 

Montpelier,  Vt 

Attorneys  for  William  Loeb 
have  asked  the  Vermont  Su¬ 
preme  Court  to  overturn  a  1957 
ruling  that  increased  the  pty- 
ments  which  the  publisher  must 
make  for  support  of  his  daugh¬ 
ter. 

The  1957  decree  boosted  sup¬ 
port  payments  for  Katherine 
Penelope  Loeb,  from  $450  to 
$650  monthly.  The  nine-year- 
old-girl  lives  with  her  mother 
in  Smithfield,  N.  Y.  The  Loebs 
were  separated  in  1951. 

Mr.  Lx)eb  is  publisher  of  the 
Burlington  (Vt.)  Daily  Nev*' 
St.  Albans  (Vt.)  Daily  3fes- 
senger,  Vermont  Sunday  Nev>< 
Manchester  (N.  H.)  U«ie* 

Leader,  New  Hampshire  Sunday 
News  and  Haverhill  (Mass.) 
Journal. 
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View  with  alarm 


In  1946,  1,302,000  Americans  were  Injured  in 
auto  accidents. 

Last  year,  the  total  was  2,525,000,  an  in¬ 
crease  since  the  war  of  nearly  100%. 

What  was  your  community's  share  of  this  toll? 
More  to  the  point,  what  will  be  your  1958 
share? 


The  Travelers  Insurance  Companies, 
Hartford,  Connecticut 
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He  said,  Hello,*’  and  seemed  to  know  you, 
hut  you  nodded  with  a  blank  look  and  passed  by. 

Too  late  you  remembered  he  was  one  of  your  biggest 
advertisers.  Reflecting,  you  realize  that  ,  ,  , 


'ORGET  YOUR  NEWSPAPER,  TOO! 


No,  not  the  people  who  read  it  every  day.  They’re  your  friends,  and  friends 
don’t  forget  easily.  But  how  about  all  the  others — newspapermen  across  the 
country,  national  advertisers,  and  their  agencies?  What  are  you  doing  to  get 
better  acquainted  with  them,  to  help  them  get  acquainted  with  you? 

Let’s  face  it.  To  most  of  these  influential  people,  you’re  just  a  vague  name, 
an  unfamiliar  face  .  .  .  perhaps  at  best  a  set  of  circulation  figures  and  linage 
rates.  But  that’s  not  the  friendly  kind  of  knowledge  that  gets  you  talked 
about,  and  remembered  ...  or  affects  major  media  decisions. 

What  do  they  know,  for  example,  about  your  editorial  “personality,”  your 
record  of  public  service  and  reader  loyalty  . . .  the  ability  and  influence  of  people 
on  your  staff?  These  are  the  things  other  important  newspapermen  will  remem¬ 
ber  you  by,  and  pass  along. 

And  it’s  just  these  factors  that  advertisers  and  agencies  want  to  know,  more 
and  more — because  they  flavor  the  reader’s  attitude  and  the  product  image. 

It’s  up  to  you  to  spread  the  word  ...  no  one  else  can  do  it  for  you. 

The  advertising  pages  of  Editor  &  Publisher  provide  you  with  an  ideal 
forum.  You’ll  recognize  a  lot  of  faces  in  this  exclusive  audience  . . .  other  news¬ 
papermen,  the  top  spenders  in  big,  continuous  national  newspaper  campaigns, 
and  rich-budget  agency  people.  They’re  looking  for  you  in  E&P,  because 
your  problems  are  their  problems,  and  your  achievements  are  newsworthy  to 
them.  Make  friends  with  them  now,  so  they’ll  remember  you  when  the  chips 
are  down. 

Editor  &  Publisher  •  1475  Broadway  •  New  York  36,  N.  Y. 

NEWSPAPER  EXECUTIVES:  Write  for  a  free  copy  of  "The  Right  Climate  for  Your  Newspaper  Promotion." 

Write  EDITOR  &  PUBLISHER.  1475  Broadway,  New  York  36.  N.  Y. 
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for  single  copy  distribution). 
We  have  only  one  bundle  de- 
-w  j-  1»  Ayf  1*  livery  in  town  via  route  driver. 

\/  I  O*  Y I  C*  h  1  n  have  a  Crawford  Single 

▼  OllvJ.111^  Iv^O  wrapping  machine  which  we  use 

for  both  throws  and  singles.  We 

Aid  Street  Sales 

are  rolled  by  hand.  I  have  High 
D  4^  i  r»  11  School  boys  excused  the  6th 

By  George  A.  Brandenburg  from  school  for  mailroom 

work,  rolling  throws,  etc.,  for 

Increased  use  of  vending  ma-  Mill  reported  the  Davenport  which  they  receive  “work  experi- 
chines  by  newspapers  was  evi-  papers  have  had  little  mechani-  ence”  credit  at  school.  These 
dent  at  the  recent  Central  States  cal  trouble  with  the  vending  throws  are  rolled  and  tied  in 


circulation  managers’  round¬ 
table  discussions. 

Vending  machines  are  being  Revenue  Ruling  do  not  want  the  Gazette  thrown  _ _ 

Circulation  departments  off  but  still  take  it  by  mail- 
which  employ  on  their  promotion  perhaps  due  to  the  difference  in  Pfiggi  Prepares  Self 
well  as  among  dailies  with  more  _  telephone  solicitation  rate,  even  though  we  go  by  their  _  ^  ’ 

than  50,000  circulation.  These  Program  a  teiepnone  solicitation  To  Start  newspaper 

„  u  •  j  i  campaign  under  contract  may  eveiy  lugiiu  iiavci  r  r 

machines  are  being  used  at  interested  in  the  position  about  875  miles  per  day.  I 

manufacturing  plants,  bus  stops,  ^  ^  A  Catholic  priest  fro 

hospitals,  parking  lots  and  in  Bureau.  Waich  Lottery  Angle!  Philippine  Islands  is  st 

front  of  newspaper  plants.  Internal  Revenue  Bureau  Lou  Trupin,  Philadelphia  journalism  at  Boston  I 

18  in  Davenport  takes  the  position  that  in  order  (Pa.)  Bulletin,  chairman  of  the  sity’s  School  of  Public  Re 

for  a  solicitor  to  be  classified  as  ICMA’s  State  and  National  and  Communications.  Th 
Ed  Mill,  Davenport  (la.)  independent  contractor,  in  Regulations  Committee,  warns  Armancio  C.  Sarmiento 

Newspapers,  reported  the  Times  addition  to  making  his  own  circulation  managers  who  may  rolled  in  three  courses 


round-  machines. 


50’s. 

We  do  have  some  farmers  that 
do  not  want  the  Gazette  thrown 


OFFICIAL — Robert  J.  Cavagnaro, 
left,  national  president  of  Sigma 
Delta  Chi,  Installs  Howard  L.  Kany 
as  new  president  of  New  York 
professional  chapter,  the  Deadlint 
Club.  Mr.  Kany  Is  manager  of 
newsfllm,  CBS. 


manufacturing  plants,  bus  stops, 
hospitals,  parking  lots  and  in 
front  of  newspaper  plants. 

18  in  Davenport 


Watch  Lottery  Angle! 


To  Start  Newspaper 

Boston 

A  Catholic  priest  from  the 
Philippine  Islands  is  studying 


Ed  Mill,  Davenport  (la.) 
Newspapers,  reported  the  Times 
and  Democrat  are  using  18 
vending  machines,  in  addition  to 


The  Internal  Revenue  Bureau  Lou  Trupin,  Philadelphia  journalism  at  Boston  Univer- 
takes  the  position  that  in  order  (Pa.)  Bulletin,  chairman  of  the  sity’s  School  of  Public  Relations 
for  a  solicitor  to  be  classified  as  ICMA’s  State  and  National  and  Communications.  The  Rev. 
an  independent  contractor,  in  Regulations  Committee,  warns  Armancio  C.  Sarmiento  is  en- 
addition  to  making  his  own  circulation  managers  who  may  rolled  in  three  courses,  corn- 
hours,  selecting  territories,  etc.,  considering  use  of  a  contest,  munity  journalism,  the  press 
he  must  supply  his  own  facili-  game  or  other  circulation  addi-  and  government,  and  Inter¬ 


racks  on  buses.  He  said  the  use  tjgg  ^s  telephone,  office  five  which  involves  elements  of  national  Press  Problems 

of  these  machines  and  racks  gp^ce  either  at  home  or  else-  chance,  to  get  a  ruling  from  “There  are  no  newspa] 
had  increased  their  single  copy  where.  Attorneys  for  the  oper-  their  local  Post  Office  before  an-  Samar  Island  in  the 

rTAA  J _ _ :4.1. _  y.  .  .  _ • _ _ V  _ .  ..  ...  _ 


sale  about  700  per  day  with  no 
noticeable  effect  on  dealer  sales. 


ators  contest  this  opinion. 
Several  test  cases  are  pend- 


chance,  to  get  a  ruling  from 
their  local  Post  Office  before  an¬ 
nouncing  such  contests. 

Mr.  Trupin  points  out: 
“Briefly,  the  fundamental  ele- 


“There  are  no  newspapers  on 
Samar  Island  in  the  Philip¬ 
pines,’’  explained  Father  Sar¬ 
miento.  “Although  I  don’t  know 
where  I  will  be  assigned  when 


He  said  he  had  changed  including  those  magazine  “Briefly,  the  fundamental  ele-  where  I  will  be  assigned  when 

from  honor  boxes  to  vending  soliciting  organizations  which  ments  are  chance,  consideration  i  complete  my  studies,  I  think 
machines  because  the  loss  was  work  under  the  same  formula.  ^  prize.  If  there  is  an  out-  jt  will  be  to  start  a  diocesan 


too  great  under  the  former  sys¬ 
tem.  Vending  machines  are  put 
in  such  locations  as  parking  lots, 
near  factory  gates  and  gasoline 


Farm  Area  Circulation 


right  factor  of  chance  such  as  newspaper.’’ 
a  drawing  for  a  prize  for  which 
tickets,  merchandise  or  news- 


Carl  Hoffman  tells  this  story  papers  must  be  purchased,  re-  Carrier  Wins  Trip 


service  stations.  They  are  left  of  the  growth  of  the  Janesville  gardless  of  whether  it  is  an  'Pq  European  Cities 


in  a  location  as  long  as  the 
machine  pays  its  own  “rent,’’ 
Mr.  Mill  explained. 

Records  of  sales  of  each  ma¬ 
chine  are  kept  on  a  daily  basis. 


(Wis.)  Daily  Gazette’s  motor  advertisement  or  sponsored  by 


routes : 

Sometime  in  1933,  the  Gazette 
had  a  request  from  a  farmer 
living  along  one  of  our  traveled 


:he  newspaper,  it  is  a  lottery. 
Such  newspapers  cannot  be  sent 
through  the  mail. 


Harrisburg,  Pa. 
A  15-year-old  carrier  who  is 
a  Sea  Scout  and  wants  to  study 


chine  are  kept  on  a  daily  basis,  living  along  one  of  our  traveled  “Games  or  contests  of  skill,  ministry  has  won  a 

The  machines  are  used  for  the  roads  to  a  town  about  9  miles  such  as  crossword  puzzles,  Harrisburg  Patriot-News  all¬ 
sale  of  both  daily  and  Sunday  from  Janesville.  His  request  tangle-towns  and  other  types  expense  trip  to  Scandinavia,  the 

papers.  In  some  locations,  a  was  “you  travel  this  road  every  which  require  common  knowl-  British  Isles,  France  and  Bel- 

commission  of  Ic  per  copy  is  night — why  can’t  you  throw  off  edge  available  in  various  types  ffium. 

paid  for  the  privilege  of  using  my  Gazette  as  you  go  by?”  This  of  books  are  not  lotteries.  In  Barry  Gruver,  who  delivers 


the  space. 


request  was  of  course  at  the  such  contests,  however,  since  it  6®  copies  of  the  Evening  Newt 


All  servicing  of  the  machines,  same  rate  as  mail.  That  year  is  necessary  to  purchase  a  news-  daily  and  63  copies  of  the  Sun- 
both  supply  and  maintenance,  is  there  were  a  little  over  300  paper  —  a  consideration  —  it  Patriot-News,  will  join  ap- 


at  the  newspapers’  expense.  Mr. 


throws.  would  be  barred  from  the  mails  proximately  100  Pennsylvanians 

At  that  time  no  roads  were  unless  a  provision  in  the  rules  on  the  second  Patriot-News 
traveled  other  than  roads  be-  allows  for  the  acceptance  of  rea-  Friendship  Tour  of  Europe, 
tween  towns  delivering  our  car-  sonable  fascimiles.  • 

rier,  dealer  and  mail  bundles.  “Guessing  baseball  scores.  Circulation  Order 
Today  our  throw-off  circulation  football  winners  or  the  number  »  I  , 
represents  about  10%  of  our  of  pennies  in  a  jar,  are  definite  tntrocfuceu 
total  circulation.  We  do  expert-  lotteries  and  are  barred  from  Pittsburgh 

ence  trouble  with  children  going  the  mails.  Each  of  the  circulation  de¬ 


home  from  school  picking  up 
throws.  There  are  collection 
problems  also. 


“The  Post  Office  authorities  partment’s  telephone  answering 
warned  that  news  stories  such  girls  is  being  given  an  individ- 


problems  also.  as  announcing  the  winners  in  ual  introduction  by  the  editor  m 

We  have  nine  such  motor  the  Irish  sweepstakes  also  vio-  a  page-one  promotion  series  now 
routes.  One  route  delivers  throw-  late  the  lottery  laws.  Many  appearing  in  the  Sun-Telegraph 
off  only — no  bundle  deliveries,  newspapers  remove  this  type  of  (Hearst). 

Now  with  everything  considered  story  from  their  copies  which  The  series  is  written  by  Edi- 
such  as  mileage,  newsprint  cost,  are  distributed  through  the  tor  John  T.  Wallace.  Each  Fri- 
wrappers,  wrapping  time  etc.,  mails.  Yet,  on  the  other  hand,  day  and  Saturday  he  talks  about 
one  wonders  which  end  of  the  a  story  of  a  court  trial  in  which  Sunday  features  and  ends  witi 
stick  you  are  on.  Our  routes  the  Irish  sweepstakes  is  an  is-  a  suggestion  the  girl  introduced 


were  originally  set  for  town  sue,  is  not  considered  material  is  waiting  for  the  reader’s  call 


(expensive  operation  be  banned  from  the  mails. 


to  order  a  subscription. 
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National  Advertisins  Expenditures  1957 


Bcefstew  . 

Chill  . - . 

Spaghetti  &  Meat  Balls 
Products  . 


33,15G  Beaunlt  Mills  Inc. 


American  Bemherg  Carp.  —  $ 
Beaunlt  Mills  Inc.  _ 


American  Iron  &  Steel  Institute  $ 
American  Machine  &  Foundrj'  Co. 

AMF-Junlor  Tricycles  - .  $ 

AMF-Pin  Spotters  . 

De  Walt  Power  Shop  . 

Institutional  . 


American  Marietta  Co. 

Dri-Glo  . 

0-Cedar  Dust  Mop  ... 

O'Cedar  Endust  . 

O'Cedar  Sponge  Mop 

Rev  Paints  - . 

Institutional  - 


American  Motors  Corp. 

ABC  Dryer  &  Washer  .  $ 

American  Motors  Corp.- 

Institutional  . 

Hudson  &  Nash  Cars  . 

Hudson  &  Rambler  Cars  . 

Hudson  Cars  . 

Kelvlnator  Dryer  . 

Kehinator  Laundry  . 

Kelvinator  Products  - . 

Kelvlnator  Range  . 

Kelvlnator  Refrigerator  . 

Kelvinator  Washer  . . 

Kelvlnator  Washer  &  Dryer  .... 

Kelvinator  Water  Heater  - 

Metropolitan  Cars  . 

Metropolitan  &  Rambler  Cars 

Nash  &  Rambler  Cars  . . 

Nash  Cars  . 


325,430  Ar-Ex  Cosmetics,  Inc. 

Preparations  .  $ 

2,260  Arizona  Brewing  Co. 

249  A-1  Beer  .  $ 

31,382  Arkansas  Louisiana  Gas  Co .  $ 

736  Arkansas  Power  &  Light  Co .  $ 

-  Arkansas  Rice  Growers 

34,627  Co-Operative  Assn. 

Riceland  Rice  . $ 

44,406  Armour  &  Co. 

10,691  Armour’s  Cheese  .  $ 

73,078  Armour's  Frozen  Pies  . 

283,543  Armour’s  Frozen  Poultry 

8,887  Products  . 

23,757  Armour's  Margarine  - 

- -  Armour’s  Meat  Products  . 

444,362  Armour’s  Pebble  Plant  Food.. 

Armour’s  Products  . 

7,508  Armour’s  Sandwich  Spreads.... 

Armour’s  Shortening  . 

112,314  Chamberlain  Meat  Products.... 

13’433  Chiffon  . 

1  Cloverbloom  Margarine  . 

87,830  Dash  Dog  Food  . . 


Austin,  Nichols  &  Co.,  Inc. 

Fairfax  County  Whiskey  -  $ 

Grant’s  Scotch  Whisky  . 

Mouquin  Brandy  . . 

Rufflno  Vermouth  . 

Virginia  Gentleman  Whiskey 


128,702  Beech-Nut  Life  Savers  Corp. 

Beech-Sut  Baoy  Foods  .  $ 

803  Beech-Nut  Foods  . 

58,777  Beech-Nut  Instant  Coffee  .... 

10,754  Pine  Brothers  Cough  Drops  .. 


6,856  Avco  Mfg.  Corp. 


5,712  American  Kitchens  .  $ 

Institutional  . 

4,503  — 

12,984  $ 

329,739 

115  B 

18,114 

9,153  B.  C.  Remedy  Co. 

13,777  B.  C .  $ 


-  Belgian  Tourist  Bureau  .  $ 

86,913  Bell  &  Co.,  Inc. 

Bell-Ans  .  $ 

12.470  Bell  4  Howell  Co. 

35,019  Bell  &  Howell  Cameras  _  $ 

-  Bell  Brand  Foods,  Ltd. 

47,489  Bell  Brand  Foods  . $ 

Bell  Com  Chips  . . 

Bell  Potato  Chips  . 

Bell  Seasoning  &  Stuffing  .... 
Blue  Bell  Potato  Chips  — 


798  Babbitt.  Inc.,  B.  T. 


Dial  .  1,870,969 


Rambler  Cars  - .  1,819,927 

$  2,807,997 


Dial  Shampoo  . . 

Mayflower  Butter  . 

Mayflower  Chocolate  Drink  .... 

Mayflower  Cottage  Cheese . 

Mayflower  Dairy  Products  _ 

Mayflower  Egg  Nog  . 

Mayflower  Ice  Cream  _ 

Mayflower  Milk  . 

Mayflower  Milk  Products  . . 

Miss  Wisconsin  Cheese  . 

Vertagreen  . 


A.M-U  Ammonia  . 

Bab-0  . 

Cameo  Copper  Cleaner 

Cameo  Starch  _ _ 

Glim  Liquid  Detergent 
Hep  Aerosol  Spray  ... 


18,013  Bell  Telephone  Co.  of 


Pennsylvania  .  $ 


37,604  Beltone  Hearing  Aid  Co. 


Beltone  Hearing  Aid  .  $ 

Beltone  Hearing  Glasses  .... 


American  Pop  Com  Co. 

Jolly  Time  Pop  Com  .  $ 

American  President  Lines  .  $ 

American  Radiator  &  Standard 
Sanitary  Corp. 

Boiler  .  $ 

Church  Seats  - 

Fixtures  . . - . 

Heating  Equipment  - 

Youngstown  Kitchens  - 

Products  - - 


Armstrong  Cork  Co. 


1,563  Bacardi  Imports,  Inc. 

193  Bacardi  Rum  .  ? 

678  Gilbey’s  Spey-Royal  Scotch 

3.296  Whisky  . 

601  — 

161.159  $ 

94,661  Bakers  Franchise  Corp. 

-  Lite-Diet  Bread  .  $ 

$  3,188,021  Bali  Brassiere  Co.,  Inc .  $ 

Ball  Clinic,  Inc.-  Hospital  .  $ 


Armstrong  Carpets  &  Rugs  ....  $  355,915  Ballantine  k  Sons,  P. 


Deltox  Carpets  &  Rugs 


Ale  . 

Ale  &  Beer 


Armstrong  Rubber  Co. 
Arnold  Bakers,  Inc. 

6.663  Bread  . . 

Institutional  - 

Products  _ 


American  Sheep  Producers 

Council  .  $ 

American  Society  of  Travel 

Agents.  Inc .  $ 

American  Sugar  Refining  Co. 

American  Sugar  .  J 

Crystal  Sugar  . 

Domino  Sugar  . 

Franklin  Sugar  . 

Sunny  Cane  Sugar  - . 


344.411.  steamship  Travel  .  $ 

one  lei  Arrow  Liqueurs  Corp. 

295,157  _ .  j 

Liqueurs  . 

Vodka  . . . . 


Art  instmetion,  Inc . .  $ 


®So’2IS  Artistic  Card  Co.,  ineV 


Baltimore  &  Ohio  Railroad  -  $  289.439 

49,129  Baltimore  Gas  k  Electric  Co.  _  $  1,006,058 
2,350  Baltimore  Paint  k  Color  Works 

24,613  Gleem  PainU  .  $  76,728 

- Bankers  Life  &  Casualty  Co.  —  $  98,359 

76,092  Barron’s  Publishing  Co. 

Magazines  .  $  63.522 

87,345  Barry  Co.,  V.  A. 

Prlmo  Beer  .  $  26,714 

14.879  Barton  Distilling  Co. 

1,572  Barton  Reserve  Whiskey  _  $  5.528 

137,102  Colonel  Lee  Whiskey  -  43.431 

-  Kentucky  Gentlemen  Whiskey  21,413 

153,553  Old  Barton  Whiskey  -  13,762 

47,965  Tom  Moore  Whiskey  . 30,816 


419,304  Bennett  Co.,  C.  A. 

Cooking  Magic  Cook  Books  $ 

217,951  Berkshire  Knitting  Mills  .  $ 

Bermuda  Trade  Development 

60,331  Board,  The  .  $ 

-  Berry  Tours  Travel  Service  _  $ 

278,282  Best  Foods.  Inc.,  The 

Best  Foods  Mayonnaise  _  $ 

77,280  Best  Foods  Products  . 

27,113  Best  Foods  Salad  Oil  . 

89,319  Hellmann’s  French  Dressing 

Hellmann’s  Mayonnaise  . . 

335.537  Hellmann’s  Sandwich  Spread 

112,493  Jet  Shine  . 

-  Nucoa  Margarine  . 

448,032  Presto  Cake  Flour  . 

289.439  Rlt  . . . . 

.006,058  Shinola  Shoe  Polish  . 

Sklppy  Peanut  Butter  . . 


Bethlehem  Steel  Co .  $ 

63.522  Bissell  Carpet  Sweeper 

Shampoo  Master  .  $ 

26.714  BUck  k  Decker  Mfg.  Co..  The 

Power  Tools  .  $ 

5.528  Black  Inc.,  Walter  J. 

43.431  Black  Inc.,  Walter  J .  $ 

21,413  Black’s  Readers  Service  Co. 

13,762  Classics  Club  . . . 

30,816  Detective  Book  Club  . 


Artistic  Card  Co.  _ 

Hycrest  Card  Co.,  Inc. 
Stylart  Card  Co . 


American  Telephone  & 
Telegraph  Co. 

Western  Electric  Co.,  Inc.  , 
Institutional  . 


American  Tobacco  Co. 

Herbert  Tareyton  . .  $  1,190 

Hit  Parade  .  2,082,106 

La  Corona  _  18,672 

Lucky  Strike  _ 542.117 

Pall  Mall  . 2,300,511 

Rol-Tan  Cigars  . 316.588 

Institutional  .  3,926 


c  (xo.  Ashland  Oil  &  Refining  Co.,  Inc. 

Gasoline  k  Oils  . $ 

Ask  Mr.  Foster  Travel  Service, 

117,353  .  •nc-  . .  * 

Asphalt  Institute,  The _ $ 

1  190  Associated  Bulb  Growers  of 

082,106  Holland,  Inc.  . .  $ 

18,672  Associated  Hospital  Senlce 
542,117  of  No'f  York 


American  Viscose  Corp . 

Amity  Leather  Products  Co. 

Amity  Billfold  . 

Rolfs  Products  _ 


Anchor  Hocking  Glass  Corp. 

Anchor  Glass  Dlnnerware _  $ 

Anderson  Clayton  k  Co. 

Golden  Capri  Salad  Oil  .  t 

Flair  Shortening  . . . . 

Products  _ _ 


316.588  Associated  Hospital  Senlce  of 

3,926  Philadelphia  . 

- ^ —  Associated  Labs.,  Inc. 

$  5,265,110  Vitamin  Quota  . 

$  85,244  Atalanta  Trading  Corp. 

Atalanta,  Krakus  k  Tala 

8.756  Hams  . 

74,885  Conga  Frozen  Rock  Lobster 

-  Tails 

83.641  Unox  Canned  iiams  . 


Anderson  Pharmacal  Corp. 

Du-Dol  .  $ 

Angostura-Wuppermann  Corp., 

The 

Angostura  Bitters  — .  $ 

Anheuser-Busch,  Inc. 

Budweiser  k  Busch  . $ 

Budweiser  &  MIchelob  . . 

Budweiser  Beer  _ _ 

Busch  Bavarian  _ _ 

Institutional  _ 


Atchison.  Topeka  k  Santa  Fe 
Railway  System 

Transport  .  $ 

Atlantic  City  Convention  Hall  $ 
cn  01  •:  Atlantic  Coast  Line  Railroad  ....  $ 

ou.BJo  Atlantic  Insurance  Cos.  .  $ 

07  noo  Atlantic  Refining  Co. 

Gasoline  k  Oils  . . 

Heating  Oil  . . 


116  Atlantis  Sales  Corp. 


Anson.  Inc. 

Jewelry  .  $ 

Appalachian  Electric  Power  Co.  $ 

Appleton-Century-Crofts,  Inc .  $ 

Arden  Farms  Co. 

Cottage  Cheese _  $ 

Dairy  Products  _ 

Ice  Cream  _ 

Milk  . . 

Products  . . 


291  French’s  Bird  Foods  . 

1,330,246  French’s  Mashed  Potatoes 

47,578  French’s  Mustard  - 

3,221  French’s  Spaghetti  Sauce 

-  MU  . 

81,452  French’s  Worcestershire 

Sauce  . . 

38,767 

68.022 

28,731  Supply  Co. 

,  Batteries  - - 

Perma-Guard  Anti  Freeze 

O.orU  T1r<M 

10-660  pS^cu':;;:zz:zzi 


25,413  Austex  Foods,  Ine. 


$ 

114,950 

Basie  Books,  Inc.  - 

$ 

72,995 

Bates  Mfg.  Co. 

Spreads  . - . 

t 

179,301 

Products  _ 

7,607 

$ 

186,808 

Battle  Creek  Dog  Food  Co. 

LD-Lax  . 

$ 

3.273 

Surprize  _  _ 

46,909 

3 

50,182 

Bavarian  Brewing  Co. 

Bavarian  Beer  . 

$ 

91,240 

Bayuk  Cigars,  Ine. 

Clnco  . . 

$ 

17,796 

John  Ruskin  - 

138.618 

. 

16,373 

Phillies  . . 

688,690 

Royalist  . . 

6.705 

Seldenberg  . 

9,836 

Webster  . . . . 

111,445 

$ 

989,463 

Beacon  Co.,  The 

Wax  . 

$  1,319.969 

Zero  _ _ _ 

2,432 

$ 

1,322,401 

Beam  Distilling  Co.,  James  B. 

Baranof  Vodka  . 

$ 

9,494 

Beam’s  Whiskey  . 

10,130 

Beam’s  Choice  . . 

4,570 

Ream’s  Pin-Bottle  Whiskey  . 

2,716 

Beam’s  Royal  Opal . . . 

13,828 

Ream’s  Whiskies  _ _ 

4,011 

Chateaux  Vodka  _ 

29.226 

Dark  Eyes  Vodka  _ 

15,879 

Jim  Beam  Whiskey  . . 

393.468 

Old  Comiskey  Whiskey  . . 

2.419 

PH.  Bollleux  Brandy  _ 

7,735 

$ 

493,476 

Beatrice  Foods  Co. 

Beatrice  Foods  _ 

..  $ 

10,139 

La  Cboy  Products  . . 

104,680 

Louis  Sherry  Ice  Cream 

14,890 

Louis  Sherry  Preserves  _ 

5,288 

Meadow  Gold  Cottage 

Cheese  . 

8,184 

Meadow  Gold  Dairy  Products 

51,533 

Meadow  Gold  Ice  Cream  _ 

218,552 

Meadow  Gold  Margarine  _ 

9,599 

Meadow  Gold  Milk  _ 

4,014 

Meadow  Gold  Sberbert  _ 

11,645 

$ 

438,524 

Kentucky  Club  Tobacco 
Block  Drug  Co..  Ine. 
Amm-l-dent  Toothpaste 

Laxium  . . 

Omega  Oil  _ 

Polldent  . . 

Poll-Grip  . . 

Poslam  . . . 

Stera  Kleen  _ _ 


Wrangler  Jeans 


(Illinois)  .  $ 

Blue  Cross  &  Blue  Shield 

(Massachusetts)  . .  $ 

Blue  Cross  &  Blue  Shield 
(Michigan)  . $ 


(Minnesota)  . 

Blue  Cross  k  Blue  Shield 
(Pennsylvania)  . 


10,130  (Texas)  .  $ 

4.570  Blue  Cross  k  Blue  Shield 

2,716  (Wisconsin)  . $ 

13’828  Blume  Knitwear  Inc. 

Helen  Harper  Sweaters  -  $ 

29.226  Bohemian  Distributing  Co. 

15,879  Crown  Russe  Vodka  _  $ 

93.468  Royal  Crest  Brand  &  Rum  — 


Bon  Ami  Co.,  The 

Bon  Ami  .  $ 

Jet  Bon  Ami  - 


Bonanza  Airlines 
Bonne  Bell  Inc. 
Preparations  .. 


Bonnie  Cat  and  Dog  Food 

Bonnie  Dog  Food  _ 

Dog-E-Stu  . . 

Sassy  Cat  Food  - 
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Boonle  Hubbard  Kupboard  —  $ 

Book  rind  Club  .  $ 

Book-Of-Tbe-Month  Club,  Inc. 
Book-Or-The-Month  Club,  Inc.  $ 
loung  Readers  of  America _ 


Booth  Fisheries  Corp. 

Froien  Fish  Products  .  $ 

Borden  Co. 

Borden  Co.-Institutional  _  $ 

Borden-Mitchell  . . . 

Borden's  Biscuits  . 

Borden's  Buttermilk  . 

Borden's  Cheese  . 

Borden's  Chocolate  Drink  _ 

Borden's  Cottage  Cheese  _ 

Borden's  Cream  . . 

Borden's  Dairy  Products  _ 

Borden's  Egg  Nog  . 

Borden's  Evaporated  Milk  .... 

Borden's  Half  &  Half  . . 

Borden's,  Horton's  &  Reid's 

Ice  Cream  . 

Borden's  Ice  Cream  . . 

Borden's  Instant  Chocolate  _ 

Borden's  Instant  Coffee  _ 

Borden's  Milk  . . 

Borden's  Mix  . 

Borden's  Non-Fat  Milk  . 

Borden's  Orangeade  . . . 

Borden's  Products  . 

Borden's  Sherbet  . . 

Borden's  Skimmed  .Milk  _ 

Charlotte  Freeze  . 

Gail  Borden  Milk  . 

Lady  Borden  Ice  Crc.im  .... 

Pioneer  Ice  Cream  . . 

Starlac  . 

Thompson's  Chocolate  Drink 
Thompson's  Cottage  Cheese 
Thompson's  Dairy  Products 

Thompson's  Egg  Nog  _ 

Thompson's  Milk  . . 


63,568 

55,468 

400,902 

16,316 

Ingram  Shaving  Cream  . . 

Ipana  Toothpaste . . 

.Mum  . . 

Sal  Hepatica  - 

Theraderm  _ 

49,182 

128 

546 

524,669 

667 

38,861 

417,218 

$  3,120.537 

113.600 

British  Overseas  Airways  Corp. 

.  $  652.994 

British  Travel  Assn.,  The  - 

.  $  86.167 

4,371 

Brooklyn  Union  Gas  Co . 

.  $  161,966 

1,266 

Brooks  Distilling  Co.,  Ezra 

1,256 

Ezra  Brooks  Bourbon  _ 

.  $  37,498 

14,651 

Brooks  Foods,  Inc. 

812 

Beans  . . 

.  $  9,465 

27,244 

Catsup  . 

88,381 

83,570 

Chill  . . 

702 

12,173 

Foods  . . — 

6,185 

59,791 

28,444 

$  104,733 

Borg  Corp.,  Geo.  W. 

Fabrics  . | 

Borg-Wamer  Corp. 

Long  Manufacturing  Co .  $ 

Sorge  Dryer  . . 

Norge  Products  . . 

Norge  Range  . 

Norge  Refrigerator  _ 

Norge  Washer  . 

Norge  Washer-Dryer  . 

York  Air  Conditioner  . . 


,  $  1,032.982 

Boston  Consolidated  Gas  Co.  J  104.952 

Boston  EdLson  Co.  _ _  $  42.767 

Botany  Mills,  Inc. 

Richelieu  Pearls  _  $  41,523 

*  Ski  .  109.563 


Bourjois,  Inc. 

Barbara  Gould  Preparations  ..  $ 

Bourjois  Preparations  _ _ 

Christmas  in  July  Prep  ... _ 

Evening  In  Paris 
Preparations  _ 


Bouman  Dairy  Co. 

Buttermilk  . 

Cottage  Cheese _ 

Cottage  Cheese  &  Sour 

Cream  . 

Dklry  Products  _ _ 

Egg  Nog  . . . 

Half  t  Half  _ 

Milk  . 

Quick  Whip  _ 

Sour  Cream  . . 

SU-Sllm  _ 

Strawberry  Drink  _ I 


Boyd  Coffee  Co 

Boyd's  Coffee  . . 

Boyd's  Tea  . 


Brach  t  Rons.  E.  J. 

Cindies  _ .....  .  t 

Bnnehell  Co 

Color-Flyte  DInnerware  .  $ 

ntanlff  International  Airways  ....  $ 

Braun  Bros.  Packing  Co. 

meat  Products  . $ 

Breast  O'Chlcken  Tuna.  Inc. 

B  ^'^'t  O'Chlcken  Tuna  _  $ 

b[!!S  ^  Corp..  Jos.  _  $ 

Bril?  It'PttraHons  .  $ 

RHiv' "  i"'-'  H-  C- 
Rrin  P'’®<''>«ts  .  $ 

Supreme  Steel  Wool  Pads  .... 


Brown  &  Williamson  Tobacco 
Corp. 

Du  Maurier  .  $  251,045 

Kool  . 231.991 

Raleigh  _ 319 

Viceroy  .  832,747 


$  1,316.102 

Brownberry  Ovens 

Catherine  Clarks  Bread  .  $  63,093 

Brown-Forman  Distillers  Corp. 

Brown-Forman  Whiskies  -  $  1.452 

Early  Times  Whiskey  _  1,186,804 

Old  Forester  Whiskey  _  484,246 


$  1.672..502 

Broun  Inc.,  Wallace 

Greeting  Cards  - -  $  36.911 

Brown  Shoe  Co.,  Inc. 

Air  Step  Shoes  _ -  $  6,468 

Buster  Brown  Shoes  . .  152.375 


-  $  33,457 

.  97 


Plasll-Llner  Co.,  Inc.  * 

BSS!.M*Vr?'?o'  .  * 

*m®cns  Powder  -  $  84.780 

Xis-:::::: . . . . 

®“<f*i1n  -  1,743!795 
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Bruce  Co.,  E.  L. 

Termlnex  . 

Wax  Products  . . 


Bninswick-Balke-Collender  Co. 

Rowling  Balls  .  $ 

Buchan  Raking  Co. 

Bread  .  $ 

Buckingham  Corp. 

Cutty  Sark  Scotch  Whisky  ....  $ 

Budd  Co.,  The  . $ 

I’.iiltoni  Foods  Corp. 

Macaroni  Products  _  $ 

Meatless  Sauce  - - 

Sauce  . $ 

Spaghetti  . . 


Bulk  Petroleum  Corp.  _  $ 

Burger  Brewing  Co. 

Beer  .  $ 

Rurgermelster  Brewing  Corp. 

Beer  .  $ 

Burgess  Battery  Co. 

Flashlight  Batteries  . .  $ 

Radio  Batteries  _ 


Burlington  Industries.  Inc. 

Burlington  Hosiery  . .  $ 

Cialey  ic  Lord  Fabrics  _ 

Pacific  Mills  . . 


Burnham  &  Morrill  Co. 

B  4  M  Beans  . $ 

B  4  M  Canned  Foods  . — . 

B  4  M  Frozen  Fish  Dinner 
B  4  M  Stews  . 


Burpee  Co..  W.  Atlee 

Seeds  . - . 

Burrus  Mills  4  Elevator  Co. 
Burry  Biscuit  Corp. 

Cookies  . . 

Crackers  . 


Business  Men’s  Assurance  Co. 

of  America  . 

Butcher  Polish  Co. 

Wax  . 

Butler  Mfg,  Co . 

Buxton.  Inc. 

Buxton  Billfold  . 

I.jidy  Buxton  Billfold  . 

I^ady  Buxton  Purse  . 

Lady  Buxton  Wallets  . . 


C  4  C  Super  Corp. 

Batter  Up  Pancake  Batter 
C  4  C  Beverages  _ _ 


Cabell’s  Dairy  Co. 

Cottage  Cheese  _ _ 

Egg  Nog  Mixture  . . 

Ice  Cream  _ 

Milk  _ _ 

Products  _ 


Cain  Co.,  John  E. 

for  May  31,  1958 


Condiments  .  ? 

Dressing  4  Mayonnaise  .... — 

Mayonnaise  . . 

Products  . 


Cain’s  Coffee  Co. 

Coffee  .  $ 

Tea  . 


Cake  Box  Products 

Frozen  Food  Products  .  $ 

California  4  Hawaiian  Sugar 
Reflning  Corp.,  Ltd. 

C  4  H  Sugar  .  $ 

California  Independent  Oil 

Industry  .  $ 

California  Lima  Bean  Growers 
Assn. 

Seaside  Limas  . $ 

California  Packing  Corp. 

Del  Monte  Catsup  .  $ 

Dei  Monte  Fruits  . 

Del  Monte  Fruits  4  Juices  .... 

Del  Monte  Pineapple  . 

Dei  Monte  Pineapple  Drink 

Dei  Monte  Tuna  . 

Del  Monte  Vegetables  . 

Products  . 


California  Physicians  Service  ....  $ 
California  Prune  Advisory 

Board  . .  ( 

C.aiifornia  Western  States  Life 

Insurance  Co,  .  $ 

Caio  Dog  Food  Co..  Inc. 

Cat  Food  - $ 

Cat  4  Dog  Food  . 

Dog  Food  . . 


$  1,310,805 
$  46,574 


Cameo  Curtains,  Inc .  $ 

Campana  Sales  Co. 

Ayds  .  $ 

Campana  Preparations  . . 

D.D.D.  Prescription  . 

Piirsettes  . 


Campheil  Sons  Corp.,  Harry  T. 

Sakrete  .  $ 

Campbell  Soup  Co. 

Camphell’s  Beans  .  $ 

Campbell’s  Frozen  Soups  .... 
Camphell’s  Tomato  Juice  .... 

CamphcH’s  Soups  . 

Franco-Amerlcan  Gravy  . 

Franco-American  Sauce  _ 

Franeo-American  Spaghetti  4 
Swanson  Boned  Chicken  .... 

Swanson  Boned  Chicken  . 

Swanson  Chicken  A  La  King 
Swanson  Chicken  Friscassee 

Swanson  Frozen  Dinners  _ 

Swanson  Frozen  Pies  . . 

Swanson  TV  Dinners  . 

Swanson  Products  . 

V-8  Juices  . 


412,854 

276,135 

210.907 

1.208.473 

119.293 

200,767 


Canada  Dry  Ginger  Ale.  Inc. 

Canada  Dry  Beverages  . 

Canada  Dry  WThlskles  . 

Glamor  Beverages  _ _ _ 

Hi-Spot  Beverages  . . 

Johnnie  Walker  Scotch 

Whisky  . 

Nuyens  Cordials  . . 

Nuyens  Vodka  . 

Pedro  Domecq  Brandies  . 

Pedro  Domecq  Wine  . . 


Canada  Steamship  Lines.  Inc. 
Canadian  Ace  Brewing  Co. 

Canadian  Ace  . 

Canadian  Government  Travel 

Bureau  . 

Canadian  National  Railways 

Canadian  National  . 

Canadian  Pacific  Raiiway  Co. 

Airlines  . 

Railways  . 

Steamships  . 


Canepa  Company,  John  B. 

Red  Cross  Macaroni  Products  $ 

Canned  Tuna  Industry  .  $ 

Cannon  Mills.  Ine. 

Cannon  Hosiery  .  $ 

Cannon  Pillowcases  4  Sheets 

Cannon  Sheets  . 

Cannon  Sheets  4  Towels  _ 

Cannon  Spreads  _ 

Cannon  Towels  . 

Products  . . . 


Cargill.  Inc.-Institutional 


Canadian  Breweries.  Ltd. 
Carling  Black  Label  Beer  .. 
Carling  Black  Label  4  Red 

Cap  Ale  . 

Carling  Red  Cap  Ale  . . 

Stag  Beer  . 

O’Keefe  Ale  4  Beer  . 


Carnation  Co. 

Albers  Cereals  -  $ 

Albers  Corn  Bread  4 

Muffin  Mix  . 

Albers  Pancake  4  Waffle  Mix 
Carnation  Cottage  Cheese  .... 
Carnation  Dairy  Products  .... 
Carnation  Evaporated  Milk  .... 

Carnation  Ice  Cream  . . 

Carnation  Instant  Dry  Milk 
Carnation  Instant  Wheat  — 

Carnation  Orange  Juice  . 

Frlskles  Cat  Food  . 

Frlskles  Cat  4  Dog  Food  - 

Frlskles  Dog  Food  . — . 

Gold  Cross  Evaporated  Milk 
Morning  Evaporated  Milk  .... 
Simple  Simon  Frozen  Pies 
Topic  Milk  . 


Carolina  Power  4  Light  Co. 

Caron  Corp . 

Carrier  Corp. 

Bryant  Heating  Equipment  . 

Carrier  Air  Conditioner  - 

Carrier  Heating  Equipment  . 
Jetglas  Water  Heater  - 


$  2,409,464 
$  55.951 

$  31,184 


Cartan  Travel  Bureau  Inc. 

Tours  . 

Carter  Products,  Inc. 

Arrld  . 

Carters  Liver  Pills  _ 

Colonald  . 

Efflsan  . - 

Rise  Shave  Cream  . 

Superln  . 

Products  . 


$  1.291.659 
27,610 
791.998 
2,613 
250,109 
156 
8,410 


$  2,372,555 

Cat’s  Paw  Rubber  Co.,  Inc. 

Cat's  Paw  Heels  4  Microlite 

Soles  .  $  390,711 

Celanese  Corp.  of  America  _  $  116.603 

Cellowax  Co. 

Bluko  . $  20.038 

Cello  Wax  . .  6.577 


Centlivre  Brewing  Corp. 

Alps  Brau  . 

Central  Illinois  Light  Co . 

Chamber  of  Commerce 

Daytona  Beach.  Fla . 

Chamber  of  Commerce 

St.  Petersburg.  Fla . 

Chamber  of  Commerce 

Wisconsin  Dells.  Wise . . 

Champion  Spark  Plug  Co.  . 

Chanel.  Inc. 

Preparations  . . 

Channel  Master  Corp. 

Antennas  . . 

Charlotte  County  Land  4 

Title  Co . . 

Chattanooga  Medicine  Co.,  The 

Black-Draught  . . 

Dyrld  . . . . 

Soltice  . . . 


$  1,373,549 
$  62,767 


Cheerful  Card  Co . . 

Chemstrand  Corp.,  The 

Acrllan  Blankets  . 

Acrllan  Carpets  4  Rugs _ 

Chemstrand  Corp.  . . . 


Chemway  Corp. 

Carac  Fertilizer  _ _ _ 

Lady  Esther  Preparations  .... 

Larvex  . 

Super  Larvex  . - 

Zonlte  . . 

Zonitors  . . . 


$  1.366,7.53 

Canute  Co..  The 

Toilet  Water  .  t  32.369 

Capital  Airlines,  Inc .  $  1,064,570 

Caravan  Tours  .  $  128,717 

Cardinal  Craftsmen  Co. 

Greeting  Cards  . $  43.282 

Carey  Salt  Co . $  39,488 

Cargill,  Inc. 

Miracle  Green  Lawn  Seed _  $  8,587 

Nutrena  Dog  Food  .  86.252 


Chesapeake  Bay  Ferry 

Commission  .  $ 

Chesapeake  4  Ohio  Railway  Co.  S 
Chesapeake  4  Potomac  Telephone 

Cos..  The  .  $ 

Chesebrough-Pond’s.  Inc. 

Pertussin  .  $ 

Ponds  Preparations  _ 

Valcream  . . 

Vaseline  . . 

Vaseline  Hair  Tonic  . 


Chicago,  Burlington  4  Quincy 

Railroad  .  $ 

Chicago  Dally  News.  The  _  I 

Chicago.  Milwaukee,  St.  Paul  4 

Pacific  Railroad  .  $ 

Chicago  Rock  Island  4  Paellle 

Railway  Co . $ 

Chicago  Tribune  _ $ 


National  Advertising  Expenditures  1957 


Chilean  Education  Commission 

Chilean  Industries  .  $ 

Chilton  Greetings  Co .  $ 

Chips  ’S  Twigs,  Inc. 

Apparel  .  $ 

Chock  Full  O'Nuts 

Coffee  .  $ 

Chris.Craft  Corp .  $ 

Chrlstal  Co..  Inc.,  Henry  I .  $ 

Chrysler  Corp. 

Airtemp  Air  Conditioner  ....  $ 


Colpitts  Tours  . . .  $ 

49,200  Columhia  Baking  Co. 

64,870  Southern  Bread  .  $ 

Columbia  Bmadca.sting 

85.701  CBS  Telerision  Network  -  $ 

CBS  Tubes  . 

94,552  Columhia  Phonograph  . 

28,236  Columbia  Record  Club  . 

59,633  Columbia  Records  . 


Continental  Casualty  Co .  $  36,275 

Continental  Oil  Co. 

Gasoline  t  Oils  . .  $  1,031.354 

Heating  OU  .  3,196 


Airtemp  Air  Conditioner  ....  $  66,434  $ 

Chrysler  Cara  .  4.295,937  Columbia  0.is  System,  Inc.,  The  ( 

Chrysler  A  Imperial  Cars  ....  213,572  Columbus  Coated  Fabrics  Corp. 

Chrysler  A  Plymouth  Cars  —  255.118  Wall-Tex  .  $ 

De  Soto  .  2,766.076  Columbus  Gas  Co.  _ $ 

De  Soto  A  Plymouth  Cars  ....  358,926  Columbus  A  Southern  Ohio 

Dodge  Cars  .  4,407,294  Electric  Co . . .  $ 


Dodge  A  Plymouth  Cars 


Dodge  Trucks  .  1,148.561 


532,094  Comet  Rice  Mills 


Imperial  Cars  .  981.086  Commercial  Solvents  Corp. 

Plymouth  Cars  .  8.070,595  Peji{  Anti-Freeze  .  $ 

Institutional  .  3,048,594  Commercial  Travelers  Mutual 

_ _ _  Accident  Assn,  of  America  —  $ 

$26,144,287  Commonwealth  Edison  Co.  - $ 

Chun  King  Sales.  Inc.  Commonwealth  of  Pennsylvania  $ 

Chln«e  Food  ProducU  .  $  553,981  Commonwealth  of  Puerto  Rico— 

Chun-Wong.  Inc.  Economic  Development 

Wong's  Frozen  Foods  .  $  27,105  Administration 

Church  A  Dwight  Co..  Inc.  _  Commonwealth  of  Puerto  Rico  $ 


Arm  A  Hammer  Washing  Soda 
Cow  Brand  Baking  Soda  - 


Cincinnati  Gas  A  Electric  Co. 
Cincinnati  A  Suburban  Bell 


Circle  Line  Sightseeing 


Cities  Sentce  Co. 


Citroen  Cars  Corps.  Overseas 

Sales  Division  . 

Clairol.  Inc. 


Clark-Cleveland,  Inc. 

Fasteeth  . . . 

Clark  Oil  A  Refining  Corp. 

Fuel  Oil  . 

Gasoline  A  Oils  . 


Cleveland  Electric  Illuminating 

Co . 

Clicquot  Club  Co. 

Beverages  . 

Climalene  Co.,  The 

Bowlene  . . . 

Climalene  . 


Cling  Peach  Industry  Of 
California 

California  Cling  Peaches 
California  Fruit  Cocktail 


Club  Aluminum  Products  Co. 

Cookware  . 

Cluett,  Peabody  A  Co.,  Inc. 


3 

553.981 

Commonwealth  of  Pennsylvania  $ 
Commonwealth  of  Puerto  Rico — 

41,291 

3 

27,105 

Economic  Development 
Administration 

3 

72,981 

Commonwealth  of  Puerto  Rico  $ 

158.403 

362,285 

90,564 

10,165 

3 

520,688 

— 

173,710 

Compagnie  Generate 

$ 

Trans-Atlantique  French 

$ 

43,963 

Steamship  Line 

$ 

82,298 

French  Line  .  3 

130,137 

3 

105,886 

Comstock  Foods,  Inc. 

Pie  Fillings  .  $ 

55,994 

3 

27,936 

Conde  Na.st  Publications, 

Inc..  The 

$ 

28,114 

House  A  Gardens  .  $ 

21.091 

3 

37,299 

Vogue  Patterns  . 

9,690 

3 

982,746 

$ 

30.781 

3 

77,946 

Cone  Mills  Inc .  $ 

29.070 

3 

36,652 

Congoleum-Naim  Inc. 

Flor  Ever  Floors  .  $ 

27,677 

3 

259,276 

Gold  Seal  Floors  A  Walls  . 

Sloane.  Delaware  Floor 

117,893 

35,903 

Products  . - . - 

2,522 

$ 

295,179 

r 

148,092 

3 

139,942 

Connecticut  Light  A  Power  Co.  $ 

67.809 

3 

578,263 

Connecticut  Medical  Service  luc.  3 
Conrad.  Inc. 

27.328 

3 

4,8.56 

Laurel  Springs  Whiskey  _  $ 

Consolidated  Ci^  Sales  Co.,  Inc. 

41,600 

43,965 

Dutch  Masters  . . .  $ 

102.421 

— 

— 

El  Producto  _ _ 

527.829 

3 

48,821 

Harvester  . . . 

112,166 

3 

101,312 

La  Palina  . . 

Lovers  . . . 

86,820 

35.245 

3 

99,221 

Muriel  . . . 

155,180 

3 

60,096 

3 

Consolidated  Dairy  Products  Co. 

1,019,661 

l40,56(> 

Darlgold  Butter  .  $ 

31.424 

— 

200,662 

Darlgold  Cottage  Cheese  . 

1.471 

$ 

Darlgold  Dry  Milk  . 

6.891 

3 

371.597 

Darlgold  Evaporated  Milk  . . 

Darlgold  Ire  Cream  . 

Darlgold  Milk  . 

11.632 
6. .546 
16.792 

45,210 

Darlgold  Products  . 

3,474 

$ 

416,807 

$ 

78.230 

s 

97,746 

Consolidated  Edison  Co. 

$ 

26,793 

of  N.  T.  Inc .  $ 

396,773 

$ 

31,903 

Consolidated  Foods  Corp. 

Blossom  Cottage  Cheese  .  $ 

1,412 

$ 

432,537 

Blossom  Dairy  Products  . 

Blossom  Ice  Cream  . . . 

1.082 

1,730 

Blossom  Milk  . 

6,6.52 

Cook  Chemical  Co. 

47,013  Real-Kill  . - . 

3,353  Cook  A  Son,  Inc.,  Tbos. 

50,445  Tours  A  Travel  . 

314,420  Cooper  Tire  A  Rubber  Co. 

105,290  Tires  . 

-  Cooperative  American  Remit- 

520.521  tances  Everywhere,  Inc.  . . 

47,147  Coors  Co..  Adolph 

Beer  . 

32,910  Cormac  Photocopy  Corp. 

63,895  Photocopier  . 

Com  Products  Refining  Co. 

74,152  Bosco  .  $ 

Karo  . 

65.892  Llnlt  . 

Mazola  . — 

90,064  Niagara  Starch  . . — 

Nu  Soft  - 


Beverages  . 

Coty.  Inc. 

Air  Spun  Loose  Powder  ....  $ 

Coty  Preparations  . . 

Luclen  Lelong  Preparations  ~ 


Cowles  Magazines,  Inc. 

Look  . 

Cracker  Jack  Co..  The 
Campfire  Marshmallows 
Cracker  Jack  . 


$  36,275  Dallas  Power  A  Light  Co . — 

Dana  Perfumes,  Inc. 

$  1,031.354  Preparations  . 

3,196  Dan  River  Mills,  Inc. 

-  Cottons  . 

$  1,034,550  Daroff  A  Sons,  Inc.,  H. 

Daroff  A  Sons,  Inc.,  H.  — 
$  25  918  House  of  Worsted-Tex,  The.. 


Dawson's  Brewery.  Inc. 

Beer  . 

Dayton  Rubber  Co. 

Tires  . 

Dean  Milk  Co. 

Buttermilk  . 

Cottage  Cheese  . 

Egg  Nog  - - 

Half  A  Half  . 

Ice  Cream  . - 

Milk  . 

Beady  Shake  . 

Products  . 


Cranston  Print  Works  Co .  $ 

Crawley.  John  J.  A  Co.,  Inc. 

Books  .  $ 

Creamette  Co.,  The 
Creamettes  Macaroni  Products  $ 

Whiz  Frozen  Cakes  - 

Whiz  Pancake  Batter  - 


Creomulslon  Co. 

Creomulsion  .  $ 

Crosse  A  Blackwell  Co.,  The 

Egg  Nog  . - .  $ 

Frozen  Fish  Products  - 

Nut  Rolls  . - . 

Relishes  . . . . 

Products  - . 


Decca  Records,  Inc. 

Records  . . .  $ 

De  Jur-Amsco  Corp. 

De  Jur  Camera  .  $ 

De  Jur  Camera  A  Projector — 

De  Jur  Projectors  - 

De  Jur  Stenorette  . 


66,021  Delaware  A  Hudson  Railroad  —  $ 
Delaware,  Lackawanna  A  Western 
461,424  Coal  Co. 

Blue  Coal  .  $ 

15,964  Glen  Alden  Coal  . . 


122,048  Delaware,  Lackawanna  A  Western 

116,280  Railroad  Co.,  The  .  $  44,4 

Delmonico  Foods.  Inc. 

92.023  Delmonico  Macaroni  Products  $  30,0 

Delta  Air  Lines  Inc .  $  1.519,® 

1.56,343  Denmark  Cheese  Assn. 

5.540  Danish  Blue  Cheese .  $  48.3 

7,347  Denny,  Frances  Preperation  ....  $  32,6 

-  Denver  Chemical  Mfg.  Co.,  Inc. 

169,230  Antiphlogistine  Poultice  —  $  11.3 

.  Dencorub  .  14,7 


409  De  Pree  Co. 


9,126  Derby  Foods,  Inc. 


Collier  A  Son  Corp.,  P.  F .  $ 

Record  Guild  - . 


Crowell  Co..  Thomas  Y.  .  $ 

Crown  Central  Petroleum  Corp. 
Gasoline  A  Oils  . .  $ 


Chiffon  Tissues  .  $ 

Zee  Tissues  A  Napkins  . 

Zee  Towels  . 


Coleman  Co..  Inc.,  The  Knriko  . 

ColUtePalmo1u?"co‘  .  *  Monarch  Wet  ■  Foods"::::" 

Colwte-Palmolhe  Co.  . 

.  *  *<‘'1  “ose  Coffee  . 

Bii“k  -Tooth  "Fiste-::::::::::::::::  W . 

^shmere  Bouquet  Soap  ....  789,302  Lee  clke  'Pro'diicTs  ' 

Colgate  Dental  Cream  .  1,821,972  Products  . 

Colgate  Deodorant  Beauty 

.  2.169,679  Kolor-Bak  . 


Florlent  _ 

Halo  . 

Kan-Kii . . . .::: 

Lustre  Creme  Shampoo  . 

Palmolive  After-Shave  Lotion 

A  Rapid  Shave  . 

Palmolive  Soap  . . 

Super  Suds  . . . 

Vel  Liquid  Detergent  . 

Vel  Soap  . . . 


141,537  American  Girl  Shoes  .  $ 

Consolidated  Royal  Chemical 

194,319  Hypercln  .  $ 

169,679  Kolor-Bak  . . 

672,401  McCoy’s  Tablets  . 

15,892  Zymole  Trokeys  . 


Collins  Co.,  Hal 

Baker’s  Hair  Tonic  .  $ 

Colonia,  Inc. 

4711  Preparations  .  $ 

Colonial  Baking  Co. 

Colonial  Br^  .  $ 

Contour  Br^  _ 

Trim  Bread  . . 


Consumers  Power  Co .  $ 

8,993  Continental  Airlines.  Inc .  $ 

187,522  Continental  Baking  Co.,  Inc. 

73,940  Cobakco  Bread  . $ 

891,848  Continental  Bread  . 

517,576  Hostess  Cakes  . 

-  Morton  Frozen  Cakes  . 

i,663,208  Morton  Frozen  Foods  . 

Morton  Frozen  Pies  . 

41,724  Morton’s  Potato  Chips  _ 

Morton’s  Products  . 

25,899  Profile  Bread  . 

Staff  Bread  . . 

23,870  Wonder  Baking  Products  _ 

17,775  Wonder  Bread  . . . 

119,455  Wonder  Bread  A  Rolls  _ 


Cubans  De  Avlaclon 

196,773  „  . v; . ;iv- .  *  139.889 

Cudahy  Packing  Co..  The 

1  iio  Bar-S  Meat  Products  .  $  45..534 

i’nio  Cudahy  Meats  .  118.869 

I'yqn  Puritan  Meat  Products  . .  11.380 

6.652  Virginia  Reel  Meat  Products....  34,027 

15  289  *  209.810 

sb’iR';  Cumberland  Brewing  Co.,  The 

1  030  OW  Export  Beer  .  $  28,792 

5  491  Cunard  Steamship  Co.,  Ltd .  $  358,635 

ao’ooi  Curtice  Brothers  Co. 

155  117  B'ue  I-ahel  Foods  .  $  29,165 

Curtis  Publishing  Co. 

390  139  Ladles  Home  Journal  .  $  556,303 

3211. i.t.  Holiday  . 123.788 

43  875  Saturday  Evening  Post  .  1,643,643 

9  680  ^  2,323,734 

aa  357  Curtiss  Candy  Co. 

'SrS  E»'>y  Ruth  .  $  229,730 

1  eoo  Curtlss-Wrlght  Corp. 

’’  Curon  Carpet  Cushion  .  $  10,430 

50  858  Curtlss-Wrlght  Zephyr 

34  305  Jet  En*Jne  .  11,298 

sia’isR  Institutional  .  385,745 


Peter  Pan  Peanut  Butter  .  $ 

Peter  Pan  Foods  - . 


Detroit  Edison  Co..  The  .  $ 

30,141  Detroit  Harvester  Co. 

Moto  Mower  .  $ 

35.073  Detroit  News  .  $ 

6,166  De  Witt  A  Co.,  Inc.,  E.  C. 

-  Pills  .  $ 

41,239  Dial  Press  Inc .  $ 

36.725  Diamond  Crystal  Salt  Co .  $ 

Diamond  Match  Co.,  The 
144.991  Diamond  Charcoal  Briquets  ....  $ 

60,565  Diamond  Walnut  Growers.  Inc. 

Walnuts  .  $ 

145,740  Diners’  Club  .  $ 

22,083  Direct  Sendee  Oil  Co .  $ 

103.319  Disabled  American  Veterans 

D  A  V  Contest  .  $ 

271,142  Distillers  Corp. -Seagram’s  Ltd. 

BAG  Wines  .  $ 

139,889  Calvert  Gin  . 

_  Calvert  Gin  A  Reserve  . 


475  * 

74.342 

4.364  D.  C.  Transit  System.  Inc .  $ 

16,095  Dairymen’s  League  Cooperative 
134.979  Assn.,  Inc. 

82,718  Dalrylea  Cheese  .  $ 

7,652  Dalrylea  Chocolate  Milk  _ 

2.091  Dalrylea  Cottage  Cheese  _ 

,561,554  DUrylet  Cream 

160,846  Dalrylea  Egg  Nog  _ 

293,555  Dalrylea  Ice  Cream  _ 

735,711  Dalrylea  Milk  _ 

51,760  Institutional  _ 


*  .  3  Calvert  Reserve  Whiskey  .  1.740,904 

.  118.869  Carstalrs  White  Seal  Whiskey  857.728 

ts  - .  11.380  Cherry  Kljafa  .  9.092 

roducts...  34.027  cherry  Mamlak  Wlshnlak  .... 

■ — rTTrLT;  Chlvas  Regal  Scotch  .  41,949 

$  209.810  Pour  Roses  Gin  .  2.5,669 

0.,  The  Pour  Roses  Gin  A  Whiskey .  310,318 

.  J  Eour  Roses  Whiskey  .  925,634 

Etd .  $  358,635  Gallagher  A  Burton  Black 

.  Label  Whiskey  .  90.489 

.  ♦  29,165  GalUgher  A  Burton  White 

.  .  Label  Whiskey  . .  3.109 

1  .  3  Hunter  Whiskey  .  248.106 

• .  Kessler's  l^lskey  . 

.  1.643,643  Lord  Calvert  WTilskey  .  5^2.086 

,  „  Martell  Brandy  .  3  '2.690 

3  2,323,734  Mumm’s  Champagne  .  53.959 

*  non  non  Nollly  Prat  Vermouth  .  43.506 

.  3  229.730  p,ui  Jones  Whiskey  .  337.428 

*  injoft  Seagram’s  Gin  .  569,428 

.  3  10,430  Seagram’s  Institutional  .  188,94! 

.  11.298  Seagramyedlgreee  Bourbon 

.  3«5.245  se^aiii’J  00,459 

*  tn-r  Seagram’s  7  Crown  Whiskey....  2.983.842 

3  407,473  Seagram’s  V.O.  Vfhlskey  . .  365.081 

Inc .  $  59,694  White  Horse  Scotch  Whisky....  152.748 

operative  Wilson  Whiskey  .  65.880 

Wolfschmldt  Vodka  . 637,828 

.  3  1.355  - -T 

Milk  _  1,340  $11,781,350 

Oeese  —  1,266  Dixie  Brewing  Co.,  Inc. 

-  4,464  Dr.  Parker  Medicine  Co.  ,,, 

_  7,823  Tonic  Kapps  .  3  196,9H 

-  9.319  Dr.  Pepper  Co.  .  3  68,662 

_  6,567  Dr.  Posner  Shoe  Co.,  Inc. _  3  38.842 

-  Dodd,  Mead  A  Co.  , 

$  34,169  Books  .  3 
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Doeblt  Co.,  Htrry  -  $ 

Ooesklo  Prods.,  Inc. 

Tissues  . 0 

Doleln  Corp. 

Mein  .  0 

Donn  Co.,  Inc..  Tho*. 

ColonUI  Studios,  Inc.  . .  $ 

Domeyer  Corp. 

Appllinces  .  I 

Power  Tools  — - - 


Domlo  Inc. 

Donnin  . - . 

D’Orsu;  Sales  Co. 

Preparations  . 

Doubleday  k  Co.,  Inc. 

Aneiican  Geographical  Society 
Around  The  World  Program  — 
Audubon  Nature  Program  — 

Dollar  Mystery  Guild  - 

Doubleday  k  Co..  Inc . 

Doubleday  One  Dollar  Book 

Club  . 

Garden  City  Books - 

Hanorer  House  - 

Know  Your  America  Program 
Literary  Guild  of  America, 
Inc . 


1,039,653 

941 

1,297 

115,519 


Dougherty's  Sons,  Inc.,  J.  A. 

Gotemor's  Club  Whiskey - 

Doughnut  Corp.  of  America 
Downyllake  Froien  Pancakes.. 
Downyflake  Frozen  Pancakes 

k  Waffles  . 

Downyllake  Frozen  Waffles . 

Downyflake  Prods.  _ 

Howdy  Doody  Twin  Pops  — 
Mayflower  Products  . . . 


$  2.965,086 
$  36,498 


Douglas  Aircraft  Co.,  Inc. 
Dow  Chemical  Co.,  The 

Dowell  . 

Saran-Wrap  — . 

Styrofoam  . 

Products  _ 


Doyle  Packing  Co.  of  Sew  Jersey 

Strongheart  Dog  Food  . .  $ 

Drackett  Co..  The 

Twinkle  Copper  Cleaner  .  $ 

Drewry’s  Ltd.,  U.S.A.,  Inc. 

Beer  .  $ 

Drag  Research  Corp. 

Regimen  Tablets  .  $ 

Sustamln  2-12  . 


Dulfy-Mott  Co.,  Inc. 

Clapp’s  Baby  Foods  . .  $ 

Mott’s  Apple  Juice  . 

Mott’s  Apple  Sauce  _ 

SuBsweet  Prun  Juice  . 


Dugan  Bros.  Inc. 

Bread  . 

Cake  . 

Products  . . 


Duke  Power  Co .  $ 

Dulany  k  Son,  Inc.,  John  H. 

Frozen  Foods  .  $ 

Frozen  Fruit  . 

Frozen  Vegetables  . 


Dumas  Milner  Products  Co. 

Perma-Starch  .  $ 

Plne-SoI  . . 

White  Wave  Detergent  . 

$ 

Du  Mont  Laboratories,  Inc., 

Allen  B. 

Phonograph  &  Television  .  $ 

Radio  . 

Badlo  &  Television  . 

Television  . 

Products  . . 


Dunaway  Corp.,  Judson 

Delete  . . . 

Vanish  . 


181.351  I 

3245T  k 

196.111  I 
68.663  I 
wa  441  1 


Duncan  Cofee  Co. 

Admiration  Coffee  _  $ 

Maryland  Club  Coffee  . . 

Maryland  Club  Coffee  k 
Instant  Coffee  . 

Dunn  k  Me  Carthy.  Inc. 

Eniia  Jettlck  Shoes  .  3 

Doofold.  Inc. 

Cnderwear  .  $ 

Du  Pont  De  Nemours  k  Co., 

I"'-.  E.  I. 

fi'*!*!*  .  $  104,729 

w  Wax . . 286,145 

«fesM  -  329 

^ewlcals  -  8.534 

- - 29,971 

•To^kote  - 26,184 
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Garden  Products  _ 

Grascalll  _ 

Karmex  _ 

.Manzata  k  Perzate  _ 

M  0  A _ 

Nylon  _ _ 

Orion  . . 

Paints  _ 

Perzate  _ 

Sealer  _ 

Sponges  _ 

Zerex  Anti-Freeze _ 

Zerlate  . . 

Zerone  Anti-Freeze  _ 

Zerone  k  Zerex _ 

Institutional  _ 


Great  Books  of  The  Western 
World  . 


Duquesne  Brewing  Co.  of 

Pittsburgh  . 

Duquesne  Light  Co. _ 

Dusharme  Products.  Inc. 

Toilet  Preparations  _ 

Dutton  &  Co.,  Inc.,  E.  P. 

Books  . 

Eagle  Pencil  Co. 

Pencils  . 

East  Ohio  Gas  Co.,  The  . . 

Eastco,  Inc. 

Clearasll  . 

Dr.  Merrick’s  Sulfodene 

Espotabs  . . 

Scratchex  . 

Superbath  Pet  Shampoo  - 


Eastern  Airlines,  Inc. 

Colonial  Airlines  _ 

Eastern  Airlines  _ 


Eastern  Corp. 

Royledge  Shelving  _ 

Roylies  Lacepaper 
Doylies  k  Place  Mats  _ 


$  125,103 

$  219,913 


$  271,878 

4.379 
11,664 
76,568 
10,477 


I  5,278 
4,168,836 


Equitable  Gas  Co. _ 

Equitable  Life  Assurance 
Society  of  the  U.  8.  ... 
Erickson  Hair  k  Scalp 

Specialists  . — 

Erie  Brewing  Co.,  The 

Erie  Beer  . 

Koehler’s  Beer  _ 


Erie  Railroad  Co.  _ 

Escalante  k  Co.,  Jos. 

Corina  . 

Esquire  Inc. 

Apparel  Arts  _ 

Coronet  . . 

Esquire  - 


Eversharp,  Inc. 

Schick  Injector  Blades 


Excelsior  Quick  Frosted  Meat 
Products  Inc. 


Exercycle  Corp. 
Exercycle  . 


Ezo  Products  Co. 


Factor  k  Co.,  Max 
Toilet  Preparations 
Factory  Doll  Co. 


Fadex  Commercial  Corp. 


Eastern  Shipping  Corp. _ 

Eastern  Venetian  Blind  Co. 

Venetian  Blinds  _ 

Eastman  Kodak  Co. 

Brownie  Cameras  _ 

Chromspun  . . . 

Eastman  Chemical  Fabrics 

Kodak  Cameras  _ 

Kodak  Camera  Accessories.. 
Tenite  . . 


Fairmont  Foods  Co. 

Butter  . 

Cottage  Cheese  ... 
Dairy  Products  ... 
Frozen  Foods  ..... 

Frozen  Fruits  . 

Frozen  Juices  _ _ 

Ice  Cream  _ 

Milk  . . 


99.620  Frozen  Juices  . 

12,835  Ice  Cream  . . 

45,443  Milk  . . 

439,622 

235,1.32 

13,339  Falls  City  Brewing  Co. 


Easy-Do,  Inc. 

Easy-Do  Wave  . . . 

Eckrlch  k  Sons,  Inc.,  Peter 

Meat  Products  . . . 

Economlcis  Laboratory  Inc. 

Elect  ra-Sol  . 

Finish  Detergent  _ _ 

Sollax  . . . . 

Soll-Off  . . . 


Great  Falls  Beer 


Falstaff  Brewing  Corp. 
Beer  . 


$  126,988 

83,656 
190,386 
56,249 


Farm  k  House  Equipment  Co. 


Edison  Chemical  Co.,  8.  M. 

Dermassage  . 

Ehlers  Inc.,  Albert 

Coffee  . 

Coffee  &  Instant  Coffee  .... 


Fedders-Quigan  Corp. 

Air  Conditioners  ... 
Fendrich,  Inc..  H. 


La  Fendrich  Cigars 


Ekeo  Products  Co. 
Ekeoware  Utensils 
Flint-Ware  . 


El  A1  Israel  Airlines,  Ltd. 
Electric  Auto-Lite  Co. 

Auto-Lite  Batteries  _ 

Auto-Lite  Spark  Plugs  .. 


Fergus  Imported  Cars.  Inc. 

Borgward  . 

Femak  Co. 


Ferry  Morse  Seed  Co. 

Seeds  . 

Flat  Motor  Co..  Inc. 

Flat  . 

Field  Enterprises  Inc. 


Electric  k  Musical  Industries 
(US)  Ltd. 

Angel  Records  . 

Capitol  Records  . . . 


Field  Enterprises  _ 


Filbert,  Inc.,  J.  H. 


Mrs.  Filbert’s  Mayonnaise  ... 
Mrs.  Filbert’s  Products  . 


Electrical  As.soelation 

of  Philadelphia  . 

Ellis  Canning  Co. 

Meat  Products  _ 

Elmira  Card  Co. 

Greeting  Card  . 

El  Paso  Natural  Gas  Co . 

Embassy  Tours  _ 

Embree  Mfg.  Co. 

Koton  Paint  . 

Emerson  Radio  k  Phonograph 
Corp. 

Fan  . 

Radio  . 

Radio  k  Television  . 

Television  _ _ 

Products  _ _ 


Fllon  Plastics  Corp . 

Financial  World  .. 

Firestone  Tire  k  Rubber  Co. 

Batteries  . 

Car  Mats  . . 

Foamex  Mattress  . . 

Tires  _ _ 

Institutional  . . 

Products  . 


Empress  Fishery  Co.  Inc. 

Frozen  Fish  Products  _ 

Encyclopedia  Brltannlca.  Inc. 

Brltannlca  Junior  _ 

Encyclopedia  Britannica 

for  Mar  1938 


2.595  Firth  Carpet  Co. 

13,583  Carpets  k  Rugs  . . 

5,179  Fischer  Baking  Co. 

30,158  Baking  Products  . 

3,609  Fisher  Brewing  Co. 

55,124  Fisher  Fiouriiig’ MliVs 

Flour  . 

26,650  Pancake  k  Waffle  Mix  . 

Zoom  _ 


24,187 

3 

3 

122,764 

96,536 

3 

394,090 

29,498 

3 

3,994 

31,523 

3 

35,517 

31.472 

28,106 

4,920 

112,172 

74,420 

3 

191.512 

38,191 

843,660 

67,702 

36.937 

51.472 

95.563 

72,674 

65,015 

31.416 

40,813 

2,683 

3 

43,496 

3 

8,807 

32,900 

19,723 

57,483 

38.027 

4,302 

86.054 

18,794 

3 

266,090 

.  3 

331,847 

1.614 

3 

333,461 

.  3 
-  3 

335,202 

304,703 

.  3 
..  3 

3 
.  3 
.  3 

68,882 

279,756 

40.197 

58.862 

70,897 

..  3 

322,664 

..  3 

947 

1.923 

22.796 

3 

25,666 

3 

49..587 

3 

26,271 

3 

48,682 

3 

1.50,1,56 

3 

12.457 

16,374 

3 

28,831 

..  3 

307.704 

71,105 

22.053 

3 

..  3 

3 

400.862 

51.661 

85.232 

3 

.5.857 

3.635 

5.396 

1.227.429 

108.2.55 

105.940 

1,456.512 

.50,466 

67,396 

31,040 

4.688 

3,010 

60,530 

3 

68,228 

Flexees,  Inc .  { 

Flex-O-Olass  Inc.  -  $ 

Florida  Citrus  Commission 

Frozen  Orange  Juice  -  $ 

Grapefruit  . . . 

Grapefruit  k  Oranges - 

Oranges  . - . . 

Tangerines  - 


Florida  Development 

Commission  . $ 

Florida  Power  k  Light  Co.  -  3 

Florida  Realty  Bureau  -  3 

Florida  Shores  .  3 

Florists’  Telegraph  Delivery 

Assn.,  Inc..  The  — .  3 

Flotlll  Products.  Inc. 

Tastl-Dlet  Foods  -  3 

Tlllle  Lewis  Foods  - 


Flying  Tiger  Line.  Inc.,  The  —  3 
Folger  k  Co.,  J.  A. 

Coffee  .  ♦ 

Instant  Coffee  . 


Ford  k  Co.,  Luther 

Mrs.  Stewart’s  Bluing  -  3 

Mrs.  Stewart’s  Class  Cleaner 


Ford  Motor  Co. 

Anglia  Cars  .  3 

Consul  Cars  . 

Continental  Cars  - 

Continental  k  Lincoln  Cars  ~  1 

Edsel  . . 4, 

Ford  Cars  . . . - .  14,i 

Ford  (Used)  Cars  - 

Ford  International 

Division-Institutional  . 

Ford  Parts  . '• 

Ford  Tractors  . . 

Ford  Trucks  - 2,: 

Lincoln  Cars  . .  1.' 

Lincoln  k  Mercury  Cars  -  1 

Lincoln  k  Mercury  (Used) 

Cars  . - . - . 

Mercury  Cars  . — . 7,' 

Thunderhird  Cars  - 

Institutional  . . 


Foremost  Dairies.  Inc. 

Foremost  Buttermilk  . . 

Foremost  Dairy  Products  — 

Foremost  Egg  Nog  — . 

Foremost  Evaporated  Milk  — 

Foremost  Ice  Cream  . . 

Foremost  Milk  — . 

Foremost  Strawberry  Crush  _ 
Golden  State  Buttermilk  — 
Golden  State  Dairy  Products 

Golden  State  Egg  Nog  . 

Golden  State  Ice  Cream  — 
Goiden  State  Milk  . 


Formflt  Co.,  The  . - .  3 

Forrest  Keeling  Nursery  .  3 

Fort  Lauderdale,  Chamber  of 

Commerce  .  $ 

Fort  Pitt  Brewing  Co. 

Beer  .  $ 

Foster-Mllbum  Co. 

Doan’s  Pills  . - .  ♦ 

Ice-Mint  . . 


Frances  Denny 

Preparations  .  3 

Franz  Baking  Co. 

Bread  .  * 

Freewax  Corp. 

Wax  .  * 

Frelhofer  Baking  Co. 

Bread  . - .  » 

Products  .  6 


Frlto  Company  Inc. 

Frltos  .  6 

Fromm  k  Slchel.  Inc. 

Christian  Brothers  Brandy  —  3 
Christian  Brothers  Wines  ....  3 
Christian  Brothers  Products  .. 


Frontier  Reflning  Co.,  The  .  3 

Fruit  Industries,  Inc. 

Tropicana  Juice  — .  3 

Funk  k  Wagnalls  Co. 

Books  .  ♦ 

Furness  Bermuda  Steamship 

Line  . $ 

Futorian  Mfg.  Co. 

Stratford  Fumltwu  - 3 

Stratolounger  . 3 


Gallo  Winery,  E.  k  J. 

Wines  . - .  3 

Garcelon  Stamp  Co.  -  3 

Garcia  y  Vega,  Inc. 

Cigars  . - .  3 

Gemeroy  Co.,  Inc..  The  .  3 


1 


National  Advertising  Expenditures  1957 


General  Aniline  i  Film  Corp. 

Ansco  Camera  .  $ 

Ansco  Cameras  &  Films  . 

Ansco  Films  . 


General  Baking  Co. 

Bond  Bread  .  $ 

Bond  Bread  &  Cakes  . 

Grossinger  Bread  . . 


General  Beauty  Products.  Inc. 

Queen  Bee  Preparations  .  $ 

General  Cigar  Co. 

Robert  Burns  .  $ 

Van  Dyck  . 

White  Owl  . 

Products  . 


General  Development  Corp .  $ 

General  Dynamics  Corp. 

Convalr  Corp. — 

Institutional  . .  $ 

Institutional  . 


General  Electric  Co. 

0  E  Air  Conditioner  .  ! 

G  E  Appliances  . 

G  E  Blanket  . 

G  E  Boiler  . 

G  E  Built-Ins  . 

G  E  Cleaner  &  Polisher  . 

G  E  Coffee  Maker  &  Toaster 

G  E  Dishwasher  . 

G  E  Dishwasher  &  Disposall  .. 

0  E  Disposall  . 

G  E  Dryei 

G  E  Fans  . . 

G  E  Flashbulbs  . 

G  E  Freezer  . 

G  E  Heating  Equipment  . 

G  E  Institutional  . 

G  E  Industrial  Parts  . 

G  E  Iron  . 

G  E  Kitchens  . 

G  E  Lamps  . 

G  E  Major  Appliances  . 

G  E  Products  . 

G  E  Radio  . 

G  E  Radio  &  Television  . 

G  E  Ranges  . 

G  E  Ranges  &  Refrigerator  .. 

G  E  Ranges  &  Washer  . 

G  E  Refrigerator  . 

G  E  Refrigerator  &  Washer  .. 

0  E  Rotisserie  Oven  . 

G  E  Sauce  Pan  &  Skillet  .... 

0  E  Silicones  . 

G  E  Small  Appliances  . 

G  E  Supply  Co . . . 

G  E  Telechron  Clocks  . 

G  E  Television  . 

G  E  Toaster  . 

G  E  Tubes  . 

0  E  V'acuum  Cleaner  . 

G  E  VR  II  . 

G  E  Washer  . 

G  B  Washer  &  Dryer  . 

Hotpoint  Air  Conditioner  _ 

Hotpoint  Appliances  . 

Hotpoint  Dishwasher  . 

Hotpoint  Dishwasher  & 

Disposall  . 

Hotpoint  Dryer  . 

Hotpoint  Freezer  . 

Hotpoint  Hi-Fi  Television  .... 

Hotpoint  Kitchens  . . 

Hotpoint  Products  . . 

Hotpoint  Radio  . 

Hotpoint  Ranges  . 

Hotpoint  Ranges  & 

Refrigerator  . . . 

Hotpoint  Refrigerators  . . 

Hotpoint  Television  . 

Hotpoint  Washer  . 

Hotpoint  Washer  &  Dryer  .... 
Weathertron  . . . 


General  Foods  Corp. 

Baker’s  Coconut  . . .  $ 

Baker’s  Products  . 

Birds  Eye  Frozen  Fish 

Products  . . . 

Birds  Eye  Frozen  Foods  . . 

Birds  Eye  Frozen  Fruits  . . 

Birds  Eye  Frozen  Fruits 

&  Vegetables  . 

Birds  Eye  Frozen  Juices  . 

Birds  Eye  Frozen  Pies  . 

Birds  Eye  Frozen  Products  .. 
Birds  Eye  Frozen  Vegetables 

Blreley’s  Soft  Drink  . . . . 

Bliss  Coffee  . 

Calumet  Baking  Powder  . 

Certo  &  Sure-Jell  . . 

D-Zerta  Pudding  . . 

Dream  Whip  . . . 

Gaines  Biscuits  . 

Gaines  Dog  Food  . . . . 

Gaines  Dog  Meal  . . . 

Gaines  Dog  Menu  . 

General  Foods  Products  _ 

Good  Seasons  Salad 


Dressing  Mix  . . . 

Grape-Nuts  . 

Jell-0  Chiffon  Pie  Mix  . 

Jell-0  Gelatine  . 

Jell-0  Instant  Puddings  . 

Jell-0  Pie  Filling  . 

Jell-0  Pudding  &  Pie 

Filling  . 

Kool-Aid  . 

Kool-Shake  . 

La  France  . 

Lady  La  France  Liquid 

Detergent  . 

Log  Cabin  Syrup  . 

.Maxwell  House  Coffee  . 

Maxwell  House  Instant  Coffee 

Minute  Potatoes  . 

Minute  Rice  . 

Minute  Tapioca  . 

Noveltee  . 

Post  Alpha  Bits  . 

Post  Cereals  . 

Post  40%  Bran  Flakes  . 

Post  Tens  . 

Post  Toasties  Corn  Flakes  .... 

Postum  . 

Sanka  Coffee  . 

Sanka  Instant  Coffee  . 

Swans  Down  Cake  Mix  . 

Tang  . 

Vuban  Coffee  . 


General  Insurance  Co.  of 


Genesee  Brewing  Co..  Inc.,  The 

Ale  &  Beer  .  $ 

Beer  _ _ 


Georgia  Power  Co . $ 

Georgian  Bay  Line  . $ 

Gerber  Products  Co. 

Baby  Foods  .  $ 

Gillette  Co..  The 

Deep  Magic  .  $ 

Gillette  Blades  &  Razors  .... 

Hush  Deodorant  _ 

Pamper  Shampoo  . 

Paper-Mate  Pencil  &  Pens  — 

Toni  Deodorant  . 

Toni  Home  Permanent  . 

Toni  Preparations  . 

Twirl  Home  Permanent  _ 

Wliite  Rain  Shampoo  . 


1.13(1 

1.0ni).32!) 

371.256 

579 

100.164 

779 

510.819 

499.881 

251.795 

466.443 


$  3.2I2.4S1 

Ginden  Nursery  Co .  $  46.437 

Glailiola  Biscuit  Co. 

Biscuits  .  $  26.691 

Cake  Mix  .  20.122 


Glamur  Products.  Inc. 

Easy  Glamur  .  $ 

Glass  Container  Manufacturers 

Institute  .  $ 

Glencoe  Distilling  Co. 

Fortune  Whiskey  . $ 

Glencoe  Whiskey  . 


Glenmore  Distillers  Co..  Inc. 


1.271 

.America  .  $ 

67,526 

Glen  Garry  Scotch  . 

$ 

2,043 

1.170 

General  Mills  Inc. 

Glenmore  Bourbon  . 

3.778 

173,557 

Betty  Crocker  Cake  Mix  .  $ 

726,336 

Glenmore  Vodka  . 

3,853 

18,915 

Betty  Crocker  Cake  ’N 

Glenmore  Vodka  &  Whiskey 

9,640 

20,881 

Frosting  Mix  . 

157,519 

Glenmore  Whiskey  . 

577.511 

125,.588 

Betty  Crocker  Cookie  Mix  .... 

12,898 

Kentucky  Tavern  W’hiskey  .... 

522,362 

70.388 

Betty  Crocker  Cream  Puff  Mix 

24,481 

King’s  Ransom  Scotch  Whisky 

43,445 

294,584 

Betty  Crocker  Macaroon  Mixes 

5,966 

old  Glenmore  . 

3.855 

18,510 

Betty  Crocker  Muffin  Mix  .... 

104.146 

Old  Kentucky  Tavern  . 

9,686 

19.096 

Bisquick  . 

511,770 

Old  Thompson  Whiskey  . 

292,537 

92,681 

Corn  Kix  . 

35.496 

Yellowstone  Whiskey  . 

365,508 

6,024 

General  Mills  Cereals  . 

5,124 

— 

— 

93.292 

General  Mills,  Inc.- 

$ 

1,834,818 

.34.457 

Institutional  . 

94, .529 

Glidden  Co.,  The 

26.961 

Gold  Medal  Flour  . 

254.946 

Durkce's  Coconut  . 

$ 

38.870 

1,953 

0-Cel-O  Sponge  . 

1.59 

Durkee’s  Extracts  &  Spices  .. 

28.’293 

Purasnow  Flour  . 

10,160 

Durkee’s  Foods  . 

990 

235.466 

11.749 

Durkee’s  Margarine  . 

27,399 

Red  Star  Flour  . 

Softasilk  Cake  Flour 
Sperry  Drifted  Snow 

Sugar  Jets  . 

Surechamp  Dog  Food  . 

Trix  . 

Wheaties  . 


Durkee’s  Mayonnaise 

Glidden  Paints  . 

.Spred  Satin  . 


General  Motors  Corp. 

A  C  Spark  Plugs  .  ! 

Allison  Division  . . 

Brown-Llpe-Chapin  Division  .... 

Buick  Cars  . 

Cadillac  Cars  . 

Cadillac  &  Oldsmobile  . 

Cadillac  &  Pontiac  . 

Cadillac  (Used)  Cars  . 

Chevrolet  Cars  . 

Chevrolet  (Used)  Cars  . 

Chevrolet  Cars  &  Trucks  .... 
Chevrolet  &  Corvette  Cars  .... 
Chevrolet  Soap  Box  Derby  .... 

Chevrolet  Trucks  . 

Corvette  Cars  . 

Delco  Appliances  . . . 

Delco  Batteries  . 

Delco  Heating  Equipment  .... 

Electro-Motive  Division  . 

Fisher  Bodies  . 

Frigidaire  Air  Conditioner  .... 

Frigidaire  Dryer  . 

Frigidaire  Dryer  &  Washer 

Frigidaire  Freezer  . 

Frigidaire  Products  . 

Frigidaire  Ranges  . 

Frigidaire  Ranges  & 

Refrigerators  . 

Frigidaire  Refrigerators  _ 

Frigidaire  Washer  . 

GMC  Trucks  . 

General  Motors  Corp.- 

Institutional  . 

Harrison  Air  Conditioner  .... 

Hyatt  Roller  Bearings  _ 

Oldsmobile  Cars  . 

Pontiac  Cars  . 

Opel  . 

Vauxhal)  . 


;  57.249 

14,299 
1.237 
10, .576,018 
4,183,197 
15,461 
12,487 
3,431 
15,023,577 
961, .507 
21.915 
3.736 
74.083 
3.176.688 
142.979 
3,327 
11.951 
64.225 
6.435 
7.001 
2,786 
99,229 
102.002 
315 
152.350 
22,921 

5.255 

447,706 

241.482 

1,083.043 

391.8.55 

75,326 

1,069 

8,421,199 

6,887,285 

46,280 

49,400 


Globe  Brewing  Co. 

Arrow  .  $ 

Glover  Co.,  Inc.,  H.  Clay 

.Mange  Medicine  .  $ 

Godchaux  Sugars.  Inc .  $ 

Goebel  Brewing  Co. 

Goebel  Beer  .  $ 

Guinness  Stout  . 


G.  W.  Sugar  .  $ 

Green  Giant  Co. 

Green  Giant  Vegetables  -  $ 

Green  Giant  Vegetables 

&  Nlblets  . 

Kold  Klst  Frozen  Foods  .... 

Le  Sueur  Vegetables  . 

Niblets  . . 


Greenwood  Mills.  Inc .  $  33,91(1 

Gretz  Brewing  Co..  William 

Beer  .  $  30,887 

Greyhound  Corp. 

Bus  Transport  .  $  1,016.354 

Rent-A-Car  . 11,724 

$  1.028.078 

Greystone  Corp.,  The 

American  Recording  Society  $  2.76,1 

Art  Treasures  of  the  World  ....  20,123 

Children’s  Record  Guild  ....  4,846 

Greystone  Press.  The  .  189,776 

Music  Treasures  of  the 
World  . 22.216 


Griesedleck  Bros.  Brewery  Co. 

Beer  .  $ 

Grocers  Baking  Co. 

Honey  Krust  Bread  .  $ 

GriH’ery  Store  Products  Sales 
Co,  Inc. 

It  in  it  Gravy  .  $ 

It  in  B  Mushrooms  . 

It  in  B  Mushrooms  & 

Kitchen  Bouquet  . 

Cream  of  Rice  . 

Kitchen  Bouquet  Gravy  . 

Kitchen  Bouquet  Margarine  .. 


Grolier  Society,  Inc.,  The  _  $ 

Grossman  Clothing  Co.  .  $ 

Grove  Laboratories,  Inc.,  The 

Bromo  Quinine  .  $ 

Cltroid  . . 

Fitch  Shampoo  . . 

Pazo  . 


Gruen  Watch  Co.,  The 

Watches  .  $ 

Guerlain,  Inc. 

Preparations  .  $ 

Guest  Airways  Mexico  .  $ 

Gulden  Inc.,  Charles 

Mustard  .  $ 

Gulf  Life  Insurance  Co . . $ 

Gulf  Oil  Corp. 

Gasoline  &  Oils  .  $ 

Heating  Oils  . 

Insecticides  . 

Solar  Heat  Heating  Oil  . 

Tires  . 

Institutional  . 

Products  . 


General  Public  UtlUtles  Corp.  $ 
General  Services  Administration  $ 
General  Steam  Navigation  Co., 

Ltd.  of  Greece  .  $ 

General  Telephone  Co.  of 

Calif .  $ 

General  Tire  &  Rubber  Co.,  The 

Bolta  Top  Plastics  .  $ 

General  Tires  . 

RKO  Radio  Pictures  . 

Institutional  . 


Goetz  Brewing  Co.,  M.  K.  _  $  56,878 

Gold  Bell  &  Gift  Stamps,  Inc. 

Gift  Stamps  .  $  64,027 

Gidd  Bond  Industries  .  $  42,287 

G<dden  Peacock,  Inc. 

Esoterics  Skin  Cream  .  $  71,835 

Hormonex  Preparations  . -  9,720 


Goodrich  Co..  B.  F. 

Goodrich  Cushioning  .  $  27,523 

Goodrich  Flooring  . 16,087 

Goodrich  Syringe  .  4.887 

Goodrich  Tires  .  1,050,719 

Koroseal  Boots  .  42,780 

Sun-Steps  .  48,496 

Institutional  .  116,375 

$  1,306,867 

Goodyear  Tire  &  Rubber  Co., 

Inc.,  The 

Airfoam  Mattress  .  $  6,178 

Goodyear  Products  .  80,477 

Goodyear  Tires  . _...  2,760,196 

Kelly  Tires  .  15,610 

Neolite  Heels  &  Soles  .  44,128 

$  2.906.589 

Goody's  Mfg.  Corp. 

Headache  Powder  .  $  35,573 

Gordon  Raking  Co. 

Gordon’s  Bread  . $  88,052 

Silvercup  Bread  .  74,579 


Gorton-Pew  Fisheries  Co.,  Ltd. 

Frozen  Fish  Products  _  $ 

Gossard  Co.,  II.  W.,  'The  .  $ 

Gradlaz.  Annis  &  Co. 

Gold  Label  Cigars  .  $ 

Graef,  Inc.,  Jean  R. 

Girard  Perregaux  Watches  ....  $ 
Grand  Duchess  Steaks,  Inc. 

Frozen  Steaks  . $ 

Grass  Noodle  Co.,  Inc.,  I.  J. 

Mrs.  Grass’  Soups . .  $ 

Great  Northern  Railway  Co . i 

Great  Southern  Life  Insurance 

Co .  $ 

Great  Western  Sugar  Co. 


Haberle  Congress  Brewing  Co. 

Congress  Beer  .  $ 

Habitant  Soup  Co. 

Soups  .  $ 

Haffenreffer  &  Co.,  Inc. 

Pickwick  Ale  .  $ 

Hall  Bros..  Inc. 

Hallmark  Greeting  Cards  ....  $ 
Halliburton  Oil  Well 

Cementing  Co .  $ 

Hallmark  Trading  Co .  $ 

Hamhro  Automobile  Corp. 

Austin  Cars  . $ 

Austln-IIealey  Cars  . 

M.  G.  Cars  . 

Morris  Cars  . 

Rolls  Royce  Cars  . . . 


Hamilton  Mfg.  Co. 

Dryer  &  Washer  . 

Hamilton  Watch  Co. 

Watches  . 

Hamm  Brewing  Co.,  Theo. 

Beer  . 

Hampden  Brewing  Co. 

Beer  . 

Hancock  Mutual  Life 

Insurance  Co . 

Hand  Brewery  Co..  Peter 

Melster  Brau  Beer  . 

Peter  Hand  Beer  — . 


Hanes  Hosiery.  Inc. 

Hosiery  . 

Hanes  Knitting  Co.,  P.  H. 

Baby  Wear  . - . 

Hansen’s  Laboratory  Inc., 
Christian 

Junket  Desserts  - 

Junket  Quick  Fudge  _... 


Happiness  Tours  . 

Harcourt,  Brace  k  Co..  Inc. 
Harian  Publishing  Co. 

Books  . 
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Hirleysvllle  Mutual  Casualty  Co.  3 

90,697 

mrper  A  Brothers 

27.115 

.Itlantlc  A  Harpers  . 

2.936 

Hztpers  Bazaar  . . 

19.797 

3.50.603 

i” 

400,451 

Hzrrlson  Co.,  A.  8. 

87,196 

Hirt  Distilleries  Inc.,  The  Alfred 

Kamchatka  Vodka  . —  3 

29,082 

Hutfard  Electric  Light  Co . 3 

61.080 

Hartford  Fire  Insurance  Co .  3 

42.246 

Hartlord  Gas  Co.  .  3 

25,424 

Harvard  Brewing  Co. 

Ale  A  Beer  .  3 

30,265 

Hai-A-Tsmpa  Cigar  Co. 

Hiv-A-Tampa  Cigars  .  3 

25.459 

Tampa  Nugget  Cigars  . 

1,776 

3 

27,235 

Hawaii  Visitors  Bureau  ...........  3 

48,226 

Hwtlian  Pineapple  Co. 
Dole  Frozen  Juices 


$  330.842 


Dole  Fruits  . 

282,188 

Dole  Fruits  A  Juice  - 

170.821 

Dole  Pineapple  . 

41,550 

Dole  Pineapple-Grapefruit 

Juice  . 

446,626 

Dole  Products  . . 

452,440 

3 

1,724,467 

Hawaiian  Steamship  Co.,  Ltd. 

3 

44,444 

Hiwkeye-Marquette  Cement  Co.  $ 

27,231 

Hawthom-Mellody  Farms  Dairy 

Chocolate  Milk  - - 

3 

3,550 

Cottage  Cheese  - 

9,176 

Half  A  Half  . . 

7,620 

7,353 

Milk  . — . 

8,804 

Sherbet  - 

5,357 

Dairy  Products  . — 

12,649 

3 

54,509 

Hearst  Corp.,  The 

American  Weekly  . 

3 

57,185 

Boston  Advertiser  A 

Record  American  _ _ _ 

2.963 

Chicago  American  . . - 

30,620 

Detroit  Times  _ _ _ 

11,964 

Hearst  Newspapers  _ 

12,328 

Los  Angeles  Examiner  . 

27,074 

Los  Angeles  Herald  Express 

15,043 

Milwaukee  Sentinel  . 

4,118 

New  fork  Joumal-American 

377,477 

New  York  Mirror  _ 

103.156 

Pittsburgh  Sun-Telegraph  -.. 

1,004 

3 

642,932 

Hearst  Magazines 

Cosmopolitan  . 

3 

3.632 

Good  Housekeeping  _ 

515,796 

Good  Housekeeping  Book 

901 

Motor  Book  . 

160.862 

Sports  Alleld  _ 

56,762 

3 

737,953 

Heaven  Hill  Distillers,  Inc. 

Bourbon  Falls  Whiskey  _ 

3 

1.879 

Heaven  Hill  A  Old  Heaven 

Hill  Whiskies  _  _ _ _ 

12,561 

Heaven  Hill  Whiskey  . . 

34.244 

Old  Heaven  Hill  Whiskey  _ 

16,033 

3 

64,717 

Heidelberg  Brewing  Co. 

Alt  Heidelberg  Beer 

3 

48,779 

Helleman’s  Brewing  Co. 

Old  Style  Lager  Beer  _ 

3 

110,846 

Helnl’s  Greenhouses 

Green  Thumb  Products 

3 

35,708 

Heinz  Co.,  H.  J. 

Baby  Foods  . 

3 

819.560 

Beans  . 

262.369 

Campside  Beans  . . 

1,6.56 

Chill 

Condiments _ 

Foods  . 

Jellies  . . . . 

Ketchup  . . 

Minute  Meals _ 

Pickles  . . 

Pickles  k  Relishes 

Relish  . . 

Soups  . 

Spaghetti 

Vlnear  _ 

Products  _ 


Helene  Curtis  Industries,  Inc. 

Enden  . . . 

12  Shampoo _ _ _ 

Helene  Curtis  Preparations  ..., 
wnp  Men  Preparations 

Ewtherle  Preparations  _ 

Stopette  . 

Suate  . 


262 

6.989 

5,450 

634 

143,3.59 

930 

27,718 

6,320 

23.339 

207,121 

.30.286 

77,346 

19,964 

$  1,633,303 

..$  103,402 

5,871 
624.021 
185.752 
103,074 
168,546 
14.906 


1,205,572 

35,143 

33,215 

130,039 


157 
46,023 
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Hmsler  Breving  Co.,  Jos. 

Beer  . . 

Hewles  Chem’ieafca . 

oWlf  . 

Hertz  Corporation.  The  . 

^t-A^;ar _ 

""“••to  k  Bro.,  Inc.,  0.  f. 

*•1  Sauce  . 

*8derion’i  Soups _ 


BW  Whiskey  .  52.688 

Bell's  Special  Reserve 

Scotch  Whisky  . 52,319 

(■rey-Pnupnn  Mustard  . —  109.408 

Harvey's  Wine  . 35,786 

Heuhlein  Products  -  1,023 

Maypo  Oat  Cereal  -  3,607 

Milshlre  Oln  -  3,430 

Ming  Teas  .  4.103 

Relska  Vodka  . 176.668 

Ryehrook  l^lskey  _  2.280 

Smirnoff  Vodka  . 1,454,576 

T.  W.  Samuels  Whiskey  —  8,152 


$  1,950,250 

Hills  Bros.  Coffee,  Inc. 

Coffee  .  $  244,331 

Coffee  k  Instant  Coffee  . .  16.522 

Instant  Coffee  . —  573,884 


$  834,737 

Hills  Packing  Co. 

Cat  k  Dog  Food  . .  $  28,000 

lllzson,  Co.,  H.  H. 

Coffee  .  $  38,139 

Hobart  Mfg.  Co.,  The 

Kitchen  Aid  Dishwasher  _  3  60,668 

Kitchen  Aid  Food  Preparer  1,481 


$  62.149 

Hobbs  Hall  House  Inc.  .  $  41,601 

Hoffman  Radio  Corp. 

Radio  .  $  13.472 

Radio  k  Television  _  7,532 

Television  .  79,428 

Phonograph  .  5.893 

Products  _ 1,500 


$  107,825 

Holland-Amerlca  Line 

Steamship  Transport  . .  $  258,183 

Holloway  House.  Inc. 

Frozen  Foods  . .  3  30,654 

Hollywood  Lingerie,  Inc. 

V-Ette  Clrdle  k  Bra  _  3  25.407 

Holt  k  Co.,  Inc.,  Henry 

Books  .  3  98.998 

Home  Bakers,  Inc. 

Rainbo  Bread  . 3  35,235 

Home  Brewing  Co. 

Richbrau  Beer  _  3  25,491 

Home  Lines 

Steamship  Transport  _  3  207,123 

Honey  Harbour  Co.,  Ltd. 

Woollte  .  3  40,052 

Hood  k  Sons,  Inc.,  H.  P. 

Cheese  .  3  3,525 

Cottage  Cheese  _  18.035 

Cream  - 12,294 

Dairy  Products  _  116.525 

Dry  Milk  . 24,266 

Ice  Cream  .  93.377 

Milk  . 149,826 

Nu-Chatel  Cheese  _ 852 

Orange  Juice  _  38,101 

Sour  Cream  . -  926 


3  457,727 

Hoover  Co.,  The 

Floor  Polisher  .  3  7,196 

Vacuum  Cleaner  -  27,569 


3  34.765 

Hormel  &  Co.,  Oeo.  A. 

DInty  Moore  Beef  Stew  —  3  14,673 

Hormel  Chill  .  93.161 

Hormel  Meat  Products  . .  154,680 

Mary  Kitchen  Hash  _ _  24,421 

Spam  . 78,825 


3  365.760 

lloiibigant  Sales  Corporation 

April  Showers  Talcum  . .  3  1.076 

Cheramy  Preparations . .  1,552 

Houbigant  Preparations  _  36,859 


3  39,487 

Houghton  Mifflin  Co. 

Books  .  3  114.832 

Houston  Light  k  Power  Co .  3  157.222 

Hubinger  Co..  The 

Quick  Elastic  Starch  _  3  25,295 

Hudepohl  Brewing  Co. 

Beer  .  3  125.647 

Hudson  Pulp  k  Paper  Corp. 

Napkins  _ 3  191.923 

Tissue  . 187,082 

Toilet  Tissue  _ 1,158 

Towels  . 870 

Products  _ 4,545 


3  385.578 

Hudson  River  Day  Line,  Inc.  3  62.818 

Hudson's  Bay  Co. 

Scotch  Whisky  .  3  28.997 

Huffman  Mfg.  Co..  The 

Huffy  Mowers  .  3  26,946 

Hulman  k  Co. 

Clabber  Girl  Baking  Powder  3  120,398 

K  C  Baking  Powder  — .  1,102 


3  121.500 

Hunt's  Tomato  Paste  _  3  208.987 

Hunt's  Beans  ...» _ 33,014 

Hunt's  Catsup  . 814.959 

Hunt's  Tomato  Sauce  _  1,065.777 

Hunt's  Products  _  43.308 

Sniders  Catsup  _  104.830 


3  2.270.875 


Humpnreys  Medicine  Co.,  Inc. 

Humphrey's  11  _  3  26.772 

Ointment  . . .  21,201 

Products  .  413 


3  48,386 

upp  Corp..  The 

Gibson  Freezer  _  3  2,285 

Gibson  Refrigerator  -  39,710 

Perfection  Heating  -  5,282 


3  47,277 

Hygrade  Food  Products  Corp. 

Hygrade  Meat  Products  _  3  38,632 

I 

IXL  Food  Company 

Products  .  3  48,545 

Icelandic  Airlines,  Inc .  3  50,388 

Idaho  Advertising  Commission 

Idaho  Onions  k  Potatoes  —  3  7.779 

Idaho  Potatoes  .  144.780 

Idaho  Prunes  - 8,293 


3  160,852 

Illinois  Bell  Telephone  Co .  3  225.050 

Illinois  Canning  Co. 

Joan  of  Are  Vegetables  .  3  29,319 

Pride  of  Illinois  Vegetables  ....  6,565 


3  35.884 

Illinois  Central  Railroad  Co .  3  233,039 

Illinois  Meat  Co. 

Broadcast  Beef  Stew .  3  4,180 

Broadcast  Chill  . 11.262 

Broadcast  Corned  Beef  Hash  13.580 

Broadcast  Foods  .  5,509 


3  34.531 

Imperial  Sugar  Co .  $  33.213 

Indians  &  Michigan  Electric  Co.  3  54,333 
Indiana  Bell  Telephone  Co,  3  81,197 


Indianapolis  Power  k  Light  Co.  3  70,563 

Industrial  Plants  Corp .  3  32,617 

Institute  of  Commercial  Art 


Famous  Artists  Schools  .  3  138.002 

Institute  of  Life  Insurance  _  3  1.647.960 

Institute  of  Mentalphysics  _  3  79,729 

Inter-State  Nurseries,  Inc .  3  26.535 

International  Business  Machines 

Corp .  3  98,111 

International  Harvester  Co. 

International  Tractors  . 3  21,737 

International  Trucks  .  709.006 

Institutional  .  44,221 


3  774.964 

International  Milling  Co. 

Big  Joe  Flour  . .  3  4,702 

Robin  Hood  Flour  . . .  170,726 


3  175.428 

International  Nickel  Co., 

Inc.,  The  .  3  1-53,185 

International  Parts  Corp. 

Midas  Muffler  .  3  274,861 

International  Salt  Co.,  Inc. 

Sterling  Salt  .  3  431,055 

International  Shoe  Co. 

City  Club  Shoes  . .  3  36,726 

Peters  Shoes  .  1.921 

Poll  Parrot  Shoes  _ 30.202 

Rand  Shoes  _  63,745 

Red  Goose  Shoes  . 9.807 

Trim  Tred  Shoes  . .  17,647 

Weather  Bird  Shoes  .  11,068 


3  171.116 


International  Swimming  Pool 
Corp. 

Esther  Williams  Swimming 

Pools  . 3  70.753 

International  Telephone  k 

Telegraph  Corp .  3  42,801 

Interstate  Bakeries  Corp. 

Blue  Seal  Bread  .  3  24.171 

Butternut  Bread  _  2.736 

Dolly  Madison  Cakes  . . 3,301 

Interstate  Bakery  .  775 

Log  Cabin  Baking  Products  1,972 

Log  Cabin  Bread  . 6,175 

Mrs.  Karl’s  Bread  _  1,692 

Weber's  Bread  .  48,397 


3  89.219 

Iowa  Power  k  Light  Co .  3  92.199 

Iroquois  Gas  Corp.  .  3  131.585 

Italian  Air  Lines  .  3  50.715 

Italian  Line  .  3  141,647 

Italian  State  Tourist  Offlce  ....  3  47,019 


J 

JFD  Manufacturing  Co.,  Inc. 

JFD  Antenna  .  3  28,742 

J.F.G.  Coffee  Co. 

Coffee  .  3  25.637 

Coffee  k  Instant  Coffee  . . .  3.935 

Instant  Coffee  . .  23.370 


3  52.942 

Jackson  Brewing  Co. 

Jaz  Beer  . 3  184.915 

Jackson  k  Perkins  Co. _  3  38,502 

Jacobsen  Mfg.  Co. 

Lawn  Mowers  .  3  83,153 

Jaequin  Inc.,  Charles  et  Cle 

Brandy  .  3  6,736 

Brandy  k  Rum  _  2,271 


Cordials  _  12,270 

Rock  k  Rye  _  7.307 

Vodka  _ 25.187 

Products  _  9.863 


3  63.634 

Jaeger  Baking  Co. 

Bread  .  3  32.472 

Jaguar  Cars,  Ltd. 

Cars  .  3  91.307 

Jamaica  Tourist  Board,  The  _  3  205,686 

Japan  Canned  Crabmeat  Sis. 

Co.  Ltd. 

Japanese  King  Crabmeat _  3  38,273 

Jenney  Mfg.  Co. 

Gasoline  k  Oils  _  3  31,092 

Jergens  Co.,  Andrew,  The 

Woodbury  Soap  _  3  517,865 

Jersey  Farms  Dairy 

Buttermilk  .  3  1,704 

Chocolate  Drink  _  1,704 

Cottage  Cheese  -  4,122 

Dairy  Products  _  6,913 

Egg  Nog  . 5,112 

Half  k  Half  _  1,759 

Milk  . 22,152 


3  43.466 

Johns-ManvlUe  Corp. 

Johns-Manville  Asbestos  Fibre  3  59,912 

Johns-Manville  Products  _  11,099 

Johns-ManvlIle  Wood  Fibre  ....  59,912 

Spintex  Insulation  _  59,912 


3  190,835 

Johnson  &  Johnson 

Athlete’s  Foot  Powder  -  3  4.064 

Baby  Shampoo  . 23,822 

Coets  . 15.039 

Dental  Floss  _ 1,946 

Foot  Soap  _  35,610 

Jonny  Mop  -  26,958 

Modess  . 605,723 

Modess  Tampons  . 35,964 

Tek  Tooth  Brush  . 53,457 


3 

802,583 

Johnson  A  Son,  Inc.,  S.  C. 

Car  Xu  _  3 

588 

Floor  Products  . . — 

1,058 

Glade  . 

120,324 

Glo-Coat  . . 

456,897 

Jubilee  . - 

78,679 

Klear  Wax  - 

109,841 

Off  . . . - 

53,056 

Raid  Products  - 

571,368 

Stride  . — 

137,971 

Wax  Polisher  Scrubber  - 

45.922 

3 

1,575.904 

Jonathan  Logan  -  3 

116.280 

Jones  Dairy  Farm 

Meat  Provlucts  _  3 

49,229 

Judy  Bond.  Inc .  3 

53,854 

K 

KLM  Royal  Dutch  Airlines  —  3 

689,063 

Kahn’s  Sons  Co.,  E.,  The 

Meat  Products  -  3 

75,236 

Kaiser  Aluminum  A  Chemical 

Corp. 

Aluminum  A  Chemical  Sales 

Inc .  3 

97,644 

Foil  . . . 

773,424 

Shade  Screens  - 

20,596 

3 

891,664 

Kaiser  Motors  Corp. 

Wlllys  Cars  -  3 

118,240 

Wlllys  Trucks  _ 

210,633 

Institutional  . . 

2,255 

3 

331,128 

Kaiser  Steel  Corp.  - -  3 

92,716 

Kal  Kan  Foods.  Inc. 

Kal  Kan  Cat  Food  -  3 

1,915 

Kal  Can  Cat  A  Dog  Food  — 

33.583 

Kal  Can  Dog  Food  - - 

21,172 

Thoro-Fed  Dog  Food  - 

4,353 

3 

61,023 

Kansas  City  Gas  Service  Co .  3 

57,668 

Kansas  City  Power  A  Light  Co.  3 

51,725 

Kansas  City  Southern  Lines  ....  3 

49,714 

Kaplan  A  Sons,  Inc.,  Joseph  A. 

Koroseal  Shower  Curtains  —  3 

45,210 

Kapro  Corp. 

Motor  Cure  .  3 

12.735 

Motor  Cure  A  Trans-Cure  ™ 

24,260 

3 

36.995 

Karagheuslan  Inc.,  A.  A  M. 

Gulistan  Carpets  A  Rugs  —  3 

53,638 

Kasco  Mills 

Dog  Food  .  3 

338.034 

Kasser  Distillers  Products  Corp. 

Four  Queens  Whiskey  -  3 

4,189 

House  of  Kasser  Brandy _ 

336 

House  of  Kasser  Egg  Nog  — 

168 

House  of  Kasser  Rock  A  Rye 

168 

Kasser’s  51  Whiskey  - 

43,294 

Kasser's  Vodka  _ 

45,120 

King’s  Wine  . . —  ~ 

33,339 

3 

126,614 

Kayser  A  Co.,  Julius 

Fruit  of  the  Loom  Lingerie  3 

4,506 

Kayser’s  Products  _ 

32.381 

for  May  31,  1958 


3  36.887 

51 


National  Advertising  Expenditures  1957 


KelloB  Company 
Gold  Medal  Macaroni 

Products  . 

Gro-Pup  Dog  Food  . 

Gro-Pup  Dog  Meal  _ 

Kellogg’s  All-Bran  . 

Kellogg’s  Bran  Flakes  . . . 

Kellogg’s  Cereals  _ 

Kellogg’s  Com  Flakes  _ 

Kellogg’s  Com  Flakes  & 

Rice  Krispies  . 

Kellogg’s  Frosted  Flakes  _ 

Kellogg’s  Rice  Krispies  . 

Kellogg's  Snak  Pak  . 

Kellogg’s  Special  K  . 

Kellogg’s  Sugar  Frosted 

Flakes  . 

Kellogg’s  Sugar  Pops  . 

Kellogg’s  Sugar  Smacks  .... 
Kellogg’s  T.N’l’  . 


Kelly-Western  Seed  Co. 

Pax  Weed  Killer  .  $ 

Kemper  .\pproTed  Insurance 

.\d\isors  .  $ 

Kendall  Co..  Tlie 
Bauer  &  Black  Elastic 

Stockings  .  $ 

Blue-Jay  Corn  Plaster  . 

Curad  . 

Fling  . 


Kennecott  Copper  Corp. 

Chase  Brass  &  Copper  Co.  $ 
Kennecott  Copper  Corp.- 
Institutional  . 


Kern  Baking  Co. 

Bread  .  $ 

Products  . 


Keystone  Camera  Co.,  Inc. 

Cameras  .  $ 

Cameras  &  Projector  . 

Projector  . 


Kiekhaefer  Corp. 

.Mercury  Outboard  Motors  ....  $ 
Kimberly-Clark  Corp. 

Ferns  .  $ 

Kleenex  . 

Kotex  . 

Marvalon  Coverings  . 

Products  . 


King  Midas  Flour  Mills 

Flour  .  $ 

King  Size,  Inc. 

Shoes  .  $ 

Kingsboro  Silk  Mills,  Inc. 

Rogers  Lingerie  .  $ 

Kitchen  Art  Foods.  Inc. 

Py-O-My  Mixes  .  $ 

Kiwi  Polish  Co.,  Pty..  Ltd.,  The 

Shoe  Polish  .  $ 

Knights  of  Columbus  .  $ 

Knomark  Mfg.  Co..  Inc, 

Esquire  Lano-Wax  . .  $ 

Knopf  Inc.,  Alfred  A .  $ 

Knouse  Foods  Cooperative  Inc. 
Lucky  Leaf  Apple  Sauce  ....  $ 
Lucky  Leaf  Apple  &  Cranberry 

Sauce  . 

Lucky  Leaf  Cranberry  Sauce 

Lucky  Leaf  Foods  . 

Lucky  Leaf  Pie  Filiing  . 


Knox  Co..  Tbe 

Cystex  .  $ 

Mendaco  . 


Knox  Gelatine  Co.,  Inc. 

Gelatine  .  $ 

Knudsen  Creamery  Co.  of 
Caiifornia 

Cottage  Cbeese  .  $ 

Cottage  Cheese  &  Hampshire 

Sour  Cream  . 

Hampshire  Sour  Cream  . 

Hampshire  Sour  Cream 

&  Milk  . 

Ice  Cream  . 

Sour  Cream  . 

Products  . 


Kohrand  Corp. 

Beefeater  Gin  .  $ 

Carmel  Brandy  . 


Koppers  Co.,  Inc. 

Coke  .  $ 

Korea  Industries  .  $ 

Kress  &  Owen  Co. 

Glyeo-Thymoline  .  $ 

Kretschmer  Corp. 

Wheat  Germ  .  $ 

Krey  Packing  Co. 


Meat  Products  - 

Kroehler  Mfg.  Co.  Ltd. 

Furniture  . 

Krueger  Brewing  Co.,  G. 
Beer  . 


Laclede  Gas  Co.  -  $ 

L’Aiglon  Apparel,  Inc .  $ 

Land  U’Lakes  Creameries,  Inc. 

Butter  .  $ 

Landers,  Frary  &  Clark 
Universal  Air  Conditioner  ....  $ 

Universal  Appliances  . 

Universal  Coffeematic  . 

Universal  Heater  . . - . 

Universal  Vacuum  Bottle  . 


Landorf  &  Co.,  Inc.  Sam  _  $ 

Lane  Co.,  Inc.,  Tbe 

Lane  Cedar  Chest  _  $ 

Langendorf  United  Bakeries,  Inc. 
Barbara  .Ann  Baking  Products  $ 

Barbara  Ann  Bread  . 

Ur.  Penlands  Bread  . 

Figurette  Bread  . 

Hollywood  Bread  . 

Holsum  Baking  Products  .... 

lloUum  Bread  . 

Holsum  Brown’n  Serve  Rolls 

Holsum  Cake  . 

Honey-V’-Bread  . 

Langendorf  Baking  Products 

Langendorf  Bread  . . 

Nutro  Life  Bread  . 


Lanolin  Plus,  Inc. 

Amazing  Nail  Hardener  .  $ 

Lanolin  Plus  Preparations  .... 


La  Rosa  &  Sons  Inc.,  V. 

.Macaroni  Products  .  $ 

Pizza  Pie  Mix  . 

Ravioli  . 

Soups  . 


249,280  Larsen  Co.,  The 

Freshiike  Vegetables  .  $ 

302,168  Veg-All  . 


Larus  &  Brothers  Company,  Inc, 

Domino  Cigarettes  .  $ 

Edgeworth  Tobacco  . 

Edgeworth  &  Holiday  Tobaccos 

Holiday  Cigarettes  . 

Holiday  Tobacco  . 

Larus  &  Brothers  Tobaccos 


Latrobc  Brewing  Co. 

Rolling  Rock  Beer  .  $ 

Lavoptik  Co.,  Inc. 

Lavoptik  .  $ 

Lawry’s  Products,  Inc. 

Garlic  Spread  .  $ 

Seasoned  Salt  . 

Spaghetti-Sauce  .Mix  . 


Lay  &  Co..  Inc.,  H.  W. 

Potato  Chips  .  $ 

Lee  Co.,  Inc..  II.  D.,  The 

Chetopa  Twils  .  $ 

Leesures  . 

Riders  . 

Slacks  . 


Leemlng  &  Co.,  Inc.,  Thomas 

Ben-Gay  .  $ 

Lees  &  Sons  Co.,  James 

Carpets  &  Rugs  .  $ 

Lehn  &  Fink  Prods.  Corp. 

Dorothy  Gray  Preparations  ....  $ 

Etiquet  Preparations  . 

Lysol  . 

Tussy  Preparations  . 


Spreez  Cbeese  Spread  . 

Spry  . — 

Stripe  Tooth  Paste  - 

Surf  . - 

Sweepstakes  . 

Wish-Bone  Salad  Dressing  — 

Wlsk  Liquid  Detergent  - 

Products  . 


Lewis  Food  Co. 

Dr.  Ross  Cat  k  Dog  Food  — 

Dr.  Ross  Dog  Food  - 

Dr.  Ross  Dry  Bath  . . 

Dr.  Ross  Sano  Cat  Food  - 

Skippy  Cat  &  Dog  Food  - 


Lewis  Howe  Co. 

Natures  Remedy  .  $ 

Turns  . 


Lililiy,  McNeill  &  Libby 

Baby  Foods  . .  $  124,067 

Beans  . - .  440 

Canned  Meats  .  2, 4. AT 

Chili  . 42,510 

Corned  Beef  Hash  .  1,871 

Deviled  Ham  .  1,380 

Frozen  Foods  .  232,590 

Frozen  Fruits  .  50,034 

Frozen  Juices  .  47,817 

Frozen  Pics  .  5,448 

Fruits  .  95,540 

Tomato  Juice  .  119,825 

Vegetables  .  36,103 

Vim  .  74,624 

Products  .  362,716 

$  1,197,422 

Liberty  Bell  Studios,  Inc .  $  39,941 

Liberty  .Mutual  Insurance  Co .  $  304,713 

Liberty  'Travel  Sendee  .  $  82,000 

Liebmann  Breeries,  Inc. 

Rheingold  Beer  .  $  3,051,055 

Life  Research  Corp. 

Wey  Rite  .  $  26,148 

Liggett  &  Myers  Tobacco  Co. 

Chesterfield  Cigarettes  .  $  926,657 

L  &  .M  Cigarettes  .  1,522,202 

Oasis  .  306,531 

Products  .  8,278 

$  2,763,668 

Lily  of  France,  Inc. 

Enhance  Jr.  Girdle  .  $  32,061 

Lily  of  France  Girdle  .  44,577 


Linco  Products  Distributing  Co. 

Ammonia  .  $ 

Bleacb  . 

Detergent  . 

Products  . 


Leonard  Refineries  Inc . 

Lever  Bros.  Co. 

All  . . 

Breeze  . 

Dove  Soap  . 

Easy  Win  . 

Gayla  Soap  . . 

Good  Luck  Margarine  . 

Hum  Liquid  Detergent  .... 

Imperial  .Margarine  . 

Lifebuoy  Soap  . 

Lipton  Tea  . 

Lipton  Soups  . 

Liquid  Spry  . 

Lucky  Whip  . 

Lux  Liquid  Detergent  . 

Lux  Products  . . 

Lux  Toilet  Soap  . 

Pepsodent  Antiseptic  . 

Pepsodent  Tooth  Brush  k 

Tooth  Paste  . 

Pepsodent  Tooth  Paste  . 

Silver  Dust  . 


Lufkin  Rule  Co.,  The 

Tools  k  Rules  - 

% 

37,481 

Lufthansa  . 

$ 

61.IM 

Lyno  Gas  &  Electric  Co. 

$ 

31.(78 

M 

M.  J.  B.  Co. 

Coffee  . 

3 

94.431 

Coffee  k  Instant  Coffee  - 

l.»(S 

Instant  Coffee  - - 

4JS7 

3 

100,783 

Macky  Air  Lines 

Mackey  . 

27,208 

Mac  Millan  Co.,  The 

Books  . 

$ 

132,487 

Magic  Mold,  Inc . 

58.248 

.Magna  Power  Tool  Corp. 

Magna  Power  Tool  Corp . 

3 

120,448 

Shopsmlth  Tools  . 

31.138 

$ 

151,584 

Malden  Form  Brassiere  Co . 

$ 

86947S 

Malt-D-Meal  Co. 

Cereal  . 

$ 

51,708 

Mangels,  Herold  Co. 

King  Fluff  . 

i 

41.548 

King  Fluff  k  King  Starch  .... 

2,687 

King  Starch  . 

3,781 

King  Syrup  . 

2,133 

% 

50,147 

Manischewltz  Co.,  B.,  The 

Crackers  . 

13.602 

Gefllte  Fish  . 

39.960 

Soups  . 

19.0;)> 

Products  . 

12,101 

$ 

84,741 

Manufacturers  Light  &  Heat  Co. .. 

$ 

45,439 

Marboro  Books  . 

$ 

32,872 

Marcalus  Mfg.  Co.,  Inc. 

Kitchen  Charm  Waxed  Paper.. 

$ 

5,077 

Kitchen  Charm  Waxed  Paper 

k  Marcal  Napkins  . 

62.065 

Marcal  Products  . 

1,522 

$ 

68,664 

Marchand  Co.,  Charles 

$ 

8,443 

27,397 

$ 

35,840 

Mars  Inc. 

Mars  Candy  . 

$ 

315,065 

Milky  Way  . 

58,864 

Martin  Travel  Bureau  .  $ 

Martinson  k  Co.,  Inc.,  Joseph 

Aborn's  Instant  Coffee  .  $ 

Jomar  Instant  Coffee  . 

Martinson's  Coffee  . 


Lion  Inc.,  Tbe  (Gibbons 
Brewery) 

Gibbons  Ale  &  Beer  .  $ 

Gibbons  Beer  . 


Lipplncott  Co.,  J.  B. 

Books  .  $ 

Little,  Brown  &  Co. 

Books  .  $ 

Livigen  Laboratories  Sales  Co. 

Preparations  .  $ 

Lloyd  Furniture  Co. 

Lloyd  Furniture  .  $ 

Lo-Bel  Co.,  The 

Apparel  .  $ 

Lockheed  Aircraft  Corp .  $ 

Loew's  Theatres  Inc. 

Motion  Pictures  .  $ 

Lone  Star  Brewing  Co. 

Beer  .  $ 

Lone  Star  Gas  Co .  $ 

Long  Island  Lighting  Co .  $ 

Longines-Wittnauer  Watch 
Co.,  Inc. 

Le  Coultre  Watches  .  $ 

Watches  . 


Lorillard  Co.,  P. 


_ Maryland  &  Virginia  Milk 

83  669  Producers  Assn .  $ 

'  ’  Maryland  Cooperative  Milk 

Producers,  Inc .  $ 

5  jtno  Mas.sachusetts  Dept,  of 

47  856  Commerece  .  $ 

'  Masson,  Inc.,  Paul 

53,752  Brandy  .  | 

Matson  Navigation  Co .  $ 

85  596  Mayer  &  Co.,  Oscar  .  $ 

Maytag  Co.,  The 

86,039  Dryprs  .  $ 

Dryers  &  Washers  . 

15,671  Washers  . 

Products  . 


30,701  McAleer  &  Co.,  Inc.,  E.  J. 

84,628  Mrs.  Paul's  Frozen  Fish 

Products  .  $ 

170,307  Mrs.  Paul's  Frozen  Foods . 

Mrs.  Paul's  Frozen  Vegetables 
54,740  — 

134,370  $ 

46,678  McCall  Corp. 

McCall's  Magazine  .  $ 

McCall's  Patterns  . . 

7,383  Redbook  . . 


112,378  McCulloch  Motors  Corp. 

Saws  . 


2,860,309 

958,774 

1,468,261 

4,006 

102,805 

186,536 

63,460 

1,658,593 

534,735 

156,954 

953,948 

12,156 

38.504 

155,886 

6,192 

840,761 

3,494 


Kent  Cigarettes  .  $  2,577,099  McGraw-Edison  Co .  $ 

Newport  Cigarettes  .  1,005,109  McGraw-Hill  Publishing  Co.,  Inc. 

Old  Gold  Cigarettes  .  623,402  McGraw-Hill  Publishing 


$  4,205,610 

Los  Angeles  Department  of 

Water  and  Power  .  $  69,162 

Louisiana  Sweet  Potato  Adver¬ 
tising  &  Development  Board 

Louisiana  Yams  .  $  30,211 

Louisville  k  Nashville 

Railroad  Co .  $  106,676 

Lowe  Corp.,  Joe 

Popsicle  .  $  234,975 

Lowenstein  &  Sons,  Inc.,  M. 

Fabrics  .  $  9,690 

Pacific  Sheets  .  21,311 

Wamsutta  Mills  .  40,951 


McGraw-Hill  Publishing 

Co,,  Inc .  $ 

McGraw-Hill  Book  Co.,  Inc.  — 


Luck-y  Lager  Brewing  Co. 

Lucky  larger  Beer .  $ 

Luden's  Incorporated 
Luden's  Cough  Drops  .  $ 


McGregor-Donlger  Inc. 

McGregor  Sportswear  .  $ 

30,211  McKay  Co.,  Inc.,  David  .  $ 

McKesson  &  Robbins,  Inc. 

06,676  Bezel  Vitamins  .  $ 

Chapin  k  Gore  Whiskey  . . 

134,975  Kessamln  Tablets  . 

McKesson  k  Robbins,  Inc . 

9,690  Martin's  V.V.O.  Scotch  Whisky 

21,311  Neo-Aqua-Drin  . 

40.951  Nicholson's  Lamplighter  Gin.. 

-  Ron  Carloca  Rum  - 

71.952  Ron  Rico  Rum  . . 

Superin  . . — 

90,246  Surln  . . . . . 
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HcLuthlln  A  Co..  W.  F. 

Haoor  House  Coffee - 

Minor  House  Instant  Coffee.. 


Monarch  Brewing  Co. 
Augsburger  Beer  — 
Monarch  Beer - 


Nabisco  Cereals  - 

National  Biscuit  Crackers 
Pal  Dog  Food  . . — 


Held  Johnson  k  Co. 

Ptblum  Baby  Food - 

Medley  Distilling  Co..  Inc. 

nre  Brothera  Wbiskey _ 

Golden  West . 

Hinnab  k  Hogg  Whiskey... 
Medley  Brothers  Wbiskey 

Medley’s  Vodka  - 

Mellow  Com  Wbiskey _ 

Withen’s  Whiskey  - 


Monarch  Wine  Co.,  Inc. 

54,622  Manlschewlti  Wine  — _____  $ 

Hondo  Grass  Co. - $ 

6,245  Monet  Jewelers 

1,260  Jewelry  - ♦ 

15,480  Monongahela  Power  Co.  ___ —  $ 
7,644  Monsanto  Chemical  Co. 

77  Lion  Oil  Co . $ 

576  Monsanto  Chemical  Co. - 


National  Board  of  Fire 

124,476  Underwriters,  The - $ 

33,503  National  Brewing  Co. 
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70,284  Marlboro  Cigarettes  -  $  2,128,114 


Parliament  Cigarettes  — 
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Spud  Cigarettes - 
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Betal  Textile  Corp. 

Chore  Girl  . 

Chore  Girl  k  Golden  Fleece.... 
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Metropolitan  Life 

Insurance  Co  .  $  208,671 
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Michigan  Bell  Telephone  Co .  $  233!319 

S'Sl**"  Bulb  Co . $  305,257 
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Michigan  Mutual  Liability  Co .  $  27  091 
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13,452  Morton  Salt  Co.  .  $ 

15,206  Mosaic  Tile  Co..  The 

35,124  Mosaic  Ceramic  Tile - $ 

-  Motorola  Inc. 

63,782  Phonograph  .  $ 

Radio  . 

208,671  R»<llo  4  Television  - 
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Midland  Pharmacal  Corp. 

Snug  Denture  Cushions  _  $ 

Milady  Food  Products,  Inc. 
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MllanI  Foods.  Inc.,  Louis 
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MllanI’s  French  Dressing  _ 
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109,913  *  Telegraph  Co - -  : 
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Brown’s  Velvet  Sherbet  - 
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Kraft  Caramel  Sauces  - 
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Kraft  De  Luxe  Margarine  — 

Kraft  Dessert  Topping  - 

Kraft  Dinner  . . 

Kraft  Fudgles  . . . 

Kraft  Jellies  4  Preserves  _.._ 

Kraft  Marshmallows - 

Kraft  Mayonnaise  _ 

Kraft  Oil  - - 
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167,850  Maggl  Protein  Drink  - 

Nescafe  . . . 

420,745  Nestea  Instant  Tea - 

32,862  Nestle’s  Brown  Gravy  Mix _ 

109,090  Nestle’s  Chocolate  Bars - 

Nestle’s  Ever  Ready  Cocoa.... 

1,342  Nestle’s  ^stant  Coffee - 

26,610  Netle’s  Milk  Chocolate - 

4)466  Nestle’s  Semi  Sweet  Morsels.... 
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*335  Swiss  Knight  Cheese _ _ 
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14.581  New  England  Bakery  Co. 
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19,024  New  England  Confectionery  Co. 
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3,415  Telegraph  Co.  .  $  116,029 
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397,507  New  Orleans  Public  Service  Inc.  $  63,419 

104,898  New  York  Daily  News - $  116.484 

81,818  New  York  Hei^d  Tribune  -  I  29,032 

43,164  New  York  Life  Insurance  Co. _ I  1,226,901 

517,803  New  York,  New  Haven  4 

3,614  Hartford  Railroad  Co.,  The 
330  745  New  England  Transportation 

300  Co . . I  1,556 
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.  One-A-^y  Vitamins  . . . )) 


76)987  Murray  Corp.  of  America,  The 
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Easy  Dryer  4  Washer  - 
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Eljer  Fixtures  - 


Mutual  Benefit  Health  4  Accident 

101,627  Assn . . $ 

121,506  Mutual  Citrus  Products  Co. 

69,771  M.  C.  P.  Jelsweet  4  Pectin....  $ 
M.  C.  P.  Products - 


Mutual  Life  Insurance  Co. 

56,868  of  New  York  .  $ 

48,249  Mystlk  Adhesive  Products 
1,430  Tape _ $ 


*  Light  Co.  _  $ 
Maid  Corp. 

H  -C  Beverages  . . $ 

{•  note  Maid  Frozen  Foods . 

Wlnute  Maid  Frozen  Juices _ 

Snow  Crop  Frozen  Foods  _ 

snow  Crop  Frozen  Juices  _ _ 

snow  Crop  Frozen  Vegetables 


Naas  Foods 

272,156  Vegamato  . 

6,997  Nalley’s.  Inc. 

323.300  Lumber  Jack  Syrup 

10  334  Nalley’s  Products  _ 

94  031  lang  Salad  Dressing 


$  6,848.351 

101,739  National  Distillers  Products  Corp. 

«  Bellows  Club  Bourbon  4 

6,223  Partners  Choice  Whiskey....  $  3.952 

25,407  Bellows  Club  Bourbon  Whiskey  392,304 

— ~~Z~  Bellows  Partners  Choice 

31,630  Whiskey  .  494.504 

Bond  4  Llllard  Whiskey  . .  241.189 

114,381  Bourbon  De  Luxe  Whiskey....  426.448 

_  Catto’s  Scotch  Whicky  . .  5.194 

8,851  Century  Club  Whiskey  . .  174,798 

61,149  prab  Orchard  Whiskey  _  31,172 

41,520  Cdlhey’s  Gin  . . 623.194 

4.734  r.llhey’s  Vodka  _  427,523 

-  Hill  4  Hill  Whiskey  .  717.160 

116,254  King  George  IV  Scotch  Whisky  13,165 

Mount  Vernon  Whiskey  _  9.992 

773.734  National  Distillers  Products....  3,207 

Oid  Crow  4  Old  Sunny  Brook  26 

48,330  Old  Crow  Whiskey  _  1.356.047 

13,983  Old  Dover  Whiskey  _ 94,325 

-  Old  Grand-Dad  Whiskey  _  722,021 

62,313  Old  Hermitage  Whiskey _  160,451 

Old  Log  Cabin  Whiskey  _  105,171 

87,335  Old  Overholt  Whiskey  _  45.895 

Old  Sunny  Brook  Whiskey _  1,038,522 

79,204  Old  Taylor  4  86  _  2.67f 
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Old  Taylor  Whiskey  _  601,585 
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2.389  New  Haven  Railroad - 

86,850  — 
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89)303  New  York  Times.  The  . .  $ 
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5)484  System.  Inc.  .  $ 
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Norelco  Electric  Shaver 


13,165  North  American  Stevens  Corp. 
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3,207  North  Carolina  Dept,  of 
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1.356.047  North  Central  Airlines _ I 

94,325  Northam  Warren  Corp. 

722,021  Cutex  Preparations _ $ 
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2.670  Northea.st  Airlines.  Inc .  $ 

66.107  Northern  Illinois  Gas  Co. - $ 
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645.6.50  Service  Co .  $ 


1,362  Northern  Natural  Gas  Co.,  The....  $ 
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Bail  Footwear  _  $ 

Mission  Dry  Corp. 
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Red  Top  Beer  . 

Narragansett  Brewing  Co. 
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65,330  Nashville  Gas  Co . . $ 
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37,478  National  Fruit  Product  Co.,  Inc. 
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-  National  Gypsum  Co. 
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National  Homes  Corp.  _ $ 

55,606  National  Lead  Co. 
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23,345  National  Oats  Co. 

87,356  3  Minute  Cereals  _  $ 

-  National  Presto  Industries,  Inc. 

110,701  Presto  Cooker  . S 


National  Airlines,  Inc.  _ 

127,542  National  Biscuit  Co. 

Dromedary  Cake  Mix  _ 
104,875  Home  Town  Bread  — 

145,765  Milk-Bone  Dog  Biscuits 

-  Mlllbrook  Bre^  - 

250,640  N.B.C.  Bread  . . 


78,759  Natlovul  Steel  Corp.  . . 

34,418  National  Sugar  Refining  Co.,  The 

29,381  Arbuckle’s  Sugar  _ 

Jack  Frost  Sugar  _ 

309,010  Quaker  Sugar - 


20,750  National  Telefilm  Associates  Inc. 


$  250,640  N.B.C.  Bread  . 
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62,216  NTA  Film  Network  _  $ 

815,930  National  Trallways  Bus  System..  $ 
949  Nationwide  Mutual  Insurance  Cos.  $ 
7,532  Nebraska-Iowa  Electrical  Council  $ 


138,138  Northern  Pacific  Railway  Co.  —  $ 

-  Northern  States  Power  Co.  ...__  $ 

$  8,541,769  Northrop,  King  4  Co. 

Seeds  . —  3 

3  68,880  Northwest  Airlines.  Inc.  -  3 

Northwestern  Bell  Telephone 

$  65.024  Company  .  3 

3  70,351  North  Woods  Coffee  Co. 

Coffee  .  3 

3  29,372  Norton  4  Co.,  Inc.,  W.  W.  _ —  3 

Norwegian  American  Line 
3  46,158  Agency,  Inc. 

Norwe^an  American  Line  —  3 

$  90,644  Norwich  Pharmacal  Co. 

3  30.915  Cees  Cough  Medicine  -  3 

NP-27  _ 
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make  bubbles  float.  The  illustra¬ 
tions  are  half  the  fun  of  it. 

Mr.  Brown  has  combined  his 
love  of  science  with  newspaper 
work  through  the  years.  He 
began  as  a  cub  reporter  with 
the  old  Cincinnati  (Ohio)  Com¬ 
mercial  Tribune,  later  served  on 
the  Knoxville  (Tenn.)  News- 
Sentinel  and  the  Denver  (Colo.) 
Post,  among  other  papers,  fin¬ 
ally  ended  up  teaching  elec¬ 
tricity  for  the  government. 

In  time  he  put  on  scientific 
demonstrations  not  covered  in 
the  course.  Student  response 
was  so  good  that  he  quit  the 
teaching  job  to  tour  the  country 
with  his  “Science  Circus,”  as  he 
calls  it. 

Mr.  Brown  says  about  his 


SYNDICATES 


Adventure  in  Canada 
Magic  in  Science 


By  James  L.  Collings 


On  June  2  Canadian  news¬ 
paper  readers  will  meet  their 
newest  fictional  hero :  Danny 
Fortune  of  the  Royal  Canadian 
Air  Force,  a  dashing,  romantic 
chap  whose  deeds  uphold  the 
finest  traditions  of  the  RCAF. 

The  daily  adventure  strip, 
naturally  enough  named  “Danny 


friends  of  liberty!  The  drama,  excitement,  tension,  hatreds 
and  heroism  of  those  trying  times  is  captured  in 


Corrected  Typesetter  Tape 
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TIME  COPY 
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and 

ADVERTISING 

SUPPLEMENTS 

Write  for  froduetlen  Schedule 


use  "TAPECO^ 


TAPE  PRODUCTION 
CORPORATION 

St.  Petersburg, 
Florida 
^  Phone  7-4783 


Toronto  Star  Syndicate  and 
produced  by  writer  Bill  Dul- 
mage  and  artist  Bob  McCor¬ 
mick,  ex-RCAF  pilots. 

Fred  Hotson,  general  mana¬ 
ger  of  the  syndicate,  says: 
“Editors  generally,  from  coast 
to  coast,  have  greeted  the  first 
two  w’eeks’  samples  with  en¬ 
thusiasm.  Without  exception 
they  have  complimented  us  for 
attempting  the  first  large-scale 
distribution  of  an  all-Canadian 
strip.” 

The  editors’  enthusiasm  is 
understandable.  The  action’s 
good,  the  backgrounds  authen¬ 
tic,  the  art  and  dialogue  pro¬ 
fessional.  The  love  interest  is 
provided  by  Tanya  Kane, 
Danny’s  girl,  and  the  intrigue 
by  certain  characters  who  want 
to  learn  defense  secrets  of  our 
northern  friend  and  ally. 

Science  Ali>'e 

Science,  to  the  average  per¬ 
son,  is  a  baffling  thing  involving 
physics,  advanced  mathematics 


Bill  Dulmage  Bob  McCormick 

and  indigestible  tracts  of  com¬ 
pounded  words  you  can’t  pro¬ 
nounce  let  alone  understand. 

Bob  Brown  makes  science 
amusing,  interesting,  informa¬ 
tive  in  a  new  weekly  column, 
“Science  for  You,”  he’s  putting 
out  for  General  Features  Corp., 
starting  June  22. 

He  can,  for  example,  tell  your 
readers  how  to  put  an  egg  into 
a  milk  bottle,  or  make  steel 
float  on  water,  or  how  dew  and 
frost  are  made,  or  how  to  crush 
a  metal  can  with  air,  or  how  to 


The  lobstCTS  are  coming! 

j  At  midnight  or  morning... any  hour... in  the 
Jr/  American  Colonies  under  the  Crown  Governor,  the 
PW  peaceful  towns  were  likely  to  ring  with  the  cry, 

“Thp  InKstprs  arf*  mmina  ” _ as  the  rpdrjiats  marched  in  to  imnrison 
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science,  but,  more  important, 
they’ll  have  their  interest  deep¬ 
ened  and  their  curiosity 
whetted.  Many  more  of  them  will 
enroll  in  the  science  courses  and 
— who  knows? — maybe  some  of 
them  will  develop  into  scientists 
as  a  result  of  these  elementary 
excursions  into  the  realms  of 
sound  and  light  and  water  and 
electricity  and  soil  and  rocks 
and  air — and  their  own  bodies.” 

Financial  Expert 

What  Mr.  Brown  can  do  with 
science  Faye  Henle  can  do  with 
matters  of  the  pocketbook.  She 
reduces  everyday  financial  prob¬ 
lems  common  to  all  of  us  to  the 
most  simple  terms. 

Presently  Mrs.  Henle,  house¬ 
wife  and  a  member  of  the  New 
York  Society  of  Security  An¬ 
alysts,  writes  a  column  for  the 
New  York  World-Telegram  & 
Sun.  NEA  Service  is  picking  her 
up  for  a  twice-a-week  column 
starting  June  3. 

“Whether  it’s  a  matter  of 
deciding  how  to  insure  a  house, 
or  whether  a  woman  should 
claim  social  security  at  62  or 
65,”  she  says,  “the  person  who 
can’t  really  afford  a  mistake 
should  know  where  to  find  the 
correct  information. 

“Only  then  can  independent 


Bob  Brown 

and  sound  judgment  be  exer¬ 
cised  and  the  heartache  and 
financial  loss  that  so  often  occur 
from  wrong  judgment  or  wrong 
advice  be  avoided.” 

“Your  Pocketbook”  deals  with 
the  trends  of  money,  interest 
rates,  loans,  taxes,  supply  and 
demand. 

APX  Supplement 

AP  Newsfeatures  has  mailed 
out  samples  of  its  fifth — ^“and 
most  important”  —  Back-to- 
School  supplement.  There  are 
48  features,  40  illustrations  and 
many  short  items.  G.  K.  Hoden- 
field,  Washington  staffer  who 
specializes  in  education  stories, 
is  featured. 

You  can  lampoon  individuals 
in  the  Soviet  Union  but  not  the 
government  itself. 

That’s  what  two  Russian 
cartoonists  told  their  American 
counterparts  at  a  meeting  of 
the  National  Cartoonists  Society 
in  New  York  this  week.  The  Red 
humorists  are  Ivan  Seminov  and 
Vitalii  Goryaev. 

They  didn’t  say  they  had 
made  caricatures  of  Nikita 
Khrushchev,  but  when  cartoon¬ 
ist  Henry  Kroll  showed  them 
one  of  his  of  the  Russian  pre¬ 
mier,  they  laughed  heartily. 


Now,  why  not 


•Jed  C'oopei*9  Anieriran  Keout  | 

by  Dick  Fletcher  and  Lloyd  Wendt ...  a  rugged  adventure  strip,  i 
with  drawings  historically  accurate  and  the  text  authentically  | 
researched.  Packing  dash,  danger,  a  lot  of  lively  episodes  and  a, 
little  love,  this  feature  draws  enthusiastic  followers  of  all  ages ...  | 

wins  schoolteachers  and  clergy . . . builds  circulation!  Sundays 
only,  in  third  standard  and  half  tabloid  pages,  in  full  color.  For 
proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

Chicago  Tribune^JVea?  YorkJVeurs 

\eiFM  ButIttInQ,  York 

^ynaucame*  mnCe  Tribune  rawer,  CMeaao 
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\ 


gfd  Eqalpment  Co. 

Air  Conditioner  -  $ 

Nonema  Cbemical  Co. 

Moiilo  . —  $ 

Prepintions  - - — 

Share  Creams  — . . 


Oakite  Products,  Inc. 

OaMte  - .  $ 

Ocean  Highway  Asa'n.  -  $ 

Oeoma  Poods  Co. 

Proien  Poods  .  $ 

Oertel  Brewing  Co.,  Inc. _ $ 

Ohio  Beil  Telephone  Co.  _ $ 

Ohio  Electric  Cos.  _  $ 

Ohio  Puel  Gas  Co.  . $ 

Ohio  Oil  Co..  The 

(kioUne  k  Oil  -  $ 

OJIb-Wa  Medicine  Co. 

Bitters  .  $ 

Oklahoma  Natural  Gas  Co .  $ 

Old  American  Insurance  Co. _ $ 

Old  Dutch  Coffee  Co.,  Inc. 

Coffee  .  $ 

Old  Reading  Brewing,  Inc.,  The 

Beer  .  $ 

Olin  Mathleson  Chemical  Corp. 

Garden  Glore  k  Plantrons  _  9 

Olin  Mathleson  Chemical 

Corp . . 

Pyro  Anti-Preeze  _ _ 

Sun  'N'  Surf  _ 


Ollre  Tablet  Co..  The 
Dr,  Edwards’  Ollre  Tablets  . 
Olympia  Brewing  Co. 

Beer  . 

Ontario  (Canada)  Industries  - 
Ontario  (Canada)  Trarel 

Bureau  _ _ 

Orange  Crash  Co. _ _ _ 

Oregon  Trarel  Information 

Bureau  . 

Oregon-Washlngton-Callfomia  ’ 

Petr  Bureau  . . 

Orient  Line 

Steamship  Transport  _ 

Ortlleb  Brewing  Co.,  Henry  P. 

Beer  . . 

Ostrez  Co.  _ 

Otis  LaboMories,  Inc. 

B.E.D.B.  . . 

Outboard  Marine  Corp. 
Buccaneer  Outboard  Motors 

Erlnrade  Motors  _ 

Lawn  Boy  Power  Mowers _ 

Sea  Horse  Outboard  Motors 


Paddington  Corp.,  The 

Ik  Whisky 

Y  J  2^  Beach  Co . 

'•I  ran  American  I.if*  inn 


P^  American  Life 'insurance 
Pao  *mert'(iii''w,;rid' Airaw’  ’ 

"Tonaiea  De  Mexico  _ 

Aiitoca _ 


C  M  A  - 57,213 

Pan  Amerlcan-Grace 

Airways  . -  138,197 

Pan  Amerlcan-Grace  k  Pan 
American  World  Airways  —  185.03.5 

Pan  American  World  Airways  1,296,920 

$  1,824,054 

Pantheon  Books.  Inc .  $  35,360 

Parade  Publications,  Inc. 

Parade  .  $  55,485 

Paradorm,  Inc. 

Paradorm  - $  78,155 

Parfums  Corday,  Inc. 

Corday  Preparations  -  $  31,042 

Parke,  Daris  k  Co. . . $  81,347 

Parker  Pen  Co..  The 

Pencils  &  Pens  _  $  248,087 

Parmet  Co.,  Joseph,  The 

One  Wipe  Dust  Cloth  _  $  82,279 

Paton  Co.,  Inc.  John  0.,  The 

Golden  Blossom  Honey  _  S  41,116 

Patriot  Life  Insurance  Co.  $  122,344 

Patti-Lane.  Inc. 

Patti  Fashions  . . . $  87,377 

Paul’s  Bread  Co. 

Kreamo  Bakers  Bread  .  $  29.910 

Paxton  k  Gallagher  Co. 

Butter-Nut  Coffee  - $  118,792 

Pearl  Brewing  Co. 

Beer  . $  146.322 

Pease  Woodwork  Co.,  Inc. 

Homes  . $  32,23.5 

Woodwork  _ _ _  10,485 


Peaxey  Co..  F.  H. 

King  Mida  Flour  _ 

V-10  Bread  _ _ 

V-10  Protein  Bread  „ 


Bwms-Coralng  Flberglas  Corp. 

Dost  Stop  Air  FUters  _ 

ribeifUs  _ _ ......... 


Owws-nilnots  Olaiss  Co. _ 

word  Dnlrerslty  Press,  Inc. 
nw  ProducU,  Inc. 

Linoleum 
Paints  . 

Tfles  . . . . . 


P»^  Brewing  Co. 

**“•  Blhbon  Malt  Extract  __  $ 

“tilde  Beer  _ 

Hoffman  Bererages _ 

»^d  Tap  Beer  . . . 

™st  Bererages _ 

P*bst  Blue  Ribbon  Beer  _ _ 

American  Fisheries  ^ 

Salmon  - $ 

PmI^  Coast  Paper  MUls 
•I  Washington,  Inc. 

HD  Tissue  . ( 

Powder  Room  Tissue  _ 

Employers  Insurance  Co.  I 

*  Electric  Co. _ E 

PojjBc  ^wallan  Products  Co. 

HawaUan  Punch  _ $ 

Po<Mc  Mutual  Life  Insurance 

N»rthem  'A'iriiiiM,"iiie.'  t 

k  Light  Co. _ $ 

Telephone  k  Telegraph 

Packard'-Biiu  cii.' . . .  * 


E 

598,766 

$ 

78,773 

158,143 

E 

236,916 

E 

450,805 

$ 

64,717 

E 

54,750 

425 

27,234 

Peet  Packing  Co . . 

Penlek  k  Fo^,  Ltd.,  Inc. 

Brer  Rabbit  Syrup  _ 

Darts  Baking  Powder  _ 

My-T-Flne  Pudding _ 

Swel  Frosting  Mix  _ 


Peninsular  k  Occidental 

Steamship  Co.,  The  _  $ 

Pennsylranla  Dept,  of  Commerce  $ 

Pennsylrania  Electric  Co.  _ $ 

Pennsylranla  Industrial 

Derelopment  Authority  _  $ 

Pennsylranla  Mutual  Life 

Insurance  Co.,  The  _  $ 

Pennsylranla  Power  k  Llidlt  Co.  $ 

Pennsylranla  Railroad,  The  _  $ 

Pennsylranla  Threshetmen  k 
Farmers  Mutual  Casualty 

Insurance  Co . S 

Peoples  Gas  Light  k  Coke  Co.  E 

Peoples  Natural  Gas  Co. _ E 

Pepperldge  Farm,  Inc. 

Bread  . E 

Cookies  _ _ 

Crackers  _ 


$ 

42,710 

E 

33.191 

E 

68.533 

48.145 

E 

149,869 

E 

25,313 

E 

52,245 

17,510 

62,622 

23,291 

Pepsl-Cola  Co. 

Pepsl-Cola  . 

Schweppes  Bererages _ 


Perk  Dog  Food  Co. 
Perk  Dog  Food  . 
Vets  Dog  Food  . 


E  3,033.690 
53,923 


Perfect  Plus  Hosiery,  Inc. 

100,724  Stockings  .  E 

-  Peter  Pan  Bakery 

358,520  Bread  .  E 

Peterson  Ointment  Co. 

28,475  Ointment  . - .  E 

Pet  Milk  Co. 

Golden  Key  Eraporated  Milk  E 

153,980  Pet  Dairy  Products _ 

77,065  Pet  Ice  Cream  . . . 

_  Pet  Instant  Dry  Milk  _ 

230  045  Milk  . . . 

34’ 780  Pet-Rltz  Frozen  Fruit  lies 

244’5‘>a  Pet-Rltz  Frozen  Pies _ 

’  ~  Sego  Eraporated  Milk _ 

351,853  bulk  . . 

153,356  E 

42,007  Pfeiffer  Brewing  Co. 

58,175  Beer  . E 

Pfeiffers  Food  Products,  Inc. 

570,097  Chef  Salad  Dressing _ E 

Pfizer  k  Co.,  Inc.,  Cbas. 

26,143  Bonadettes  _ _ E 

100,088  Candettes _ 


Pharmaceuticals,  Inc. 

Conti  Shampoo _ — 

Geritol . . . 

Oeiitol  k  Serutan - 

Ocritol-Somlnex-Zarumin 

Kreml . . . 

Nlron  . . - . . 

Serutan - 


we 


doing 
;  something 
about 
business 

. . .  YOU  CAN  HELP  TOO! 

One  newspaper  in  every 
city  in  North  America 
can  add  special  zest  to  its 
support  of  the  local 
**You  Auto  Buy  Now’* and 
similar  campaigns^  by 
publishing,  as  a  public 
service,  our  daily  humor  panel 

*WISE  BUYS’ 

by  Ken  Gray 

‘  some  pop««  Jy  a 

their  community*  •  * 

IT  ACTUALLY  COSTS  VERY  LITTLE  TO 
GIVE  THIS  WORTHWHILE  LEADERSHIP 
TO  YOUR  READERS  .  .  .  NOT  MUCH 
MORE  THAN  THE  COST  OF  AN 
ORDINARY  COMIC  PANEL  I 

for  samples  and  terms,  wire  or  phone 
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Serutan  4  Sominex  - 

1,834 

Skol  . . . 

21,167 

Skolex  . 

30,184 

Sominex  . 

43,357 

Sominex  4  Zarumin  . 

3,452 

Williams  Lectric  Shave  . 

5,475 

Williams  Shaving  Cream  .... 

176,702 

Zammln  . 

157,432 

8  1,096,064 

Philadelphia  Bulletin  . 

8  30,707 

Philadelphia  Electric  Co . 

.8  169,761 

Philadelphia  Gas  Works  . . 

8  67,460 

Pharmaco  Inc. 

Feen-a-Mint  . 

$  20.387 

Regutol  . 

688,309 

$  708,696 

Philco  Corp. 

Philco  Air  Conditioner  — 

8  185,434 

Philco-Bendix  Dryer  . 

61,731 

Pbilco-Bendlx  Duomatic  . . 

303,741 

Philco-Bendix  Products  _ 

51,155 

Phllco-Bendix  Washer  _ 

88,750 

Philco  Phonograph  . 

85,951 

Philco  Phonograph  4  Radio 

5,437 

Philco  Products  . 

105,938 

Philco  Radio  . 

81,557 

Philco  Radio  4  Television  .... 

111,857 

Philco  Ranges  . 

9,990 

Philco  Refrigerators  . 

284,015 

Philco  Television  . 

754,859 

8  2,130,415 

Phillips  Petroleum  Corp. 

Gasoline  4  Oils  . 

.  8  1,774,172 

Piedmont  Aviation,  Inc. 

.  8  99,166 

Piedmont  Natural  Gas  Co. 

.  8  62,232 

Plel  Bros. 

Beer  . 

.  8  100,384 

Pierce  Co..  S.  S. 

S.S.P.  Products  . . 

.  8  18.159 

Red  Label  WThlskey  _ 

3.684 

#6  Whiskey  . — . 

3,354 

8  25,197 

Nujol  . - . 

Penetro  Rub  . 

Plough  Products  . 

Revelation  Tooth  Powder 

St.  Joseph  Aspirin  . 

St.  Joseph  Nose  Drops  ... 

St.  Joseph  Products  . 

Zemo  . 


Purex  Corp.  Ltd. 

Purei  Product*  . 

Sweetheart  Soap  . 

Trend  . 

Trend  Liquid  Detergent 


Sergeant’s  Dog  Care 

Products  .  i 

Sergeant’s  E-Z  Groom  & 

Skip-Bath  . 

Sergeant’s  Scratch  Powder .... 
Sergeant’s  Skip-Flea  Shampoo 

&  Soap  . 

Sergeant’s  Worm-Away  . 


E.  Martin  Brandy  .  $ 

Peter  Hagen  Cordials  . 


Portland  Cement  Assn.  .  $ 

Portland  Gas  &  Coke  Co.  ....  $ 


Cuticura  Products 


Pierce’s  Proprietaries,  Inc. 

Dr.  Pierce’s  Favorite 

Prescription  .  $ 

Dr.  Pierce’s  Golden  Medical 

Discovery  . 

Dr.  Pierce’s  Products  . 


Plllsbury  Mills.  Inc. 

Ballard  Biscuits  .  ! 

Ballard  Flour  . 

Globe  A-1  Flour  _ 

Globe  A-1  Pancake  & 

Waffle  Mix  . 

Plllsbury’s  Baking  Products 

Pillsbury’s  Cake  Mix  _ 

Pillsbury’s  Cake  Mix  & 

Frosting  Mix  . 

Pillsbury’s  Cookie  Mix  _ 

Pillsbury’s  Flour  . . 

Pillsbury’s  Ice  Box  Cookies  _ 

Pillsbury’s  Mills  _ 

Pillsbury’s  Mixes  _ 

Pillsbury’s  Pie  Crust  Mix _ 

Pillsbury’s  Pizza  Mix  . 

Pillsbury’s  Refrigerated  Pizza 
Pilbbury’s  Roll  Mix  _ 


3,699 

1,614,029 

362,203 


Pllsener  Brewing  Co. 

P.O.C.  Beer  . 

Pinex  Co.,  Inc.,  The 

nPTVl  . 

Pabasone  _ 

Pabasone  &  Pinex 
Pinex  _ 


Pinkham  Medicine  Co.,  Lydia  E.  $ 
Pittsburgh  Brewing  Co. 

Iron  City  Beer  .  $ 

Olde  Frothingslosh  Ale  _ 

Tech  Beer  _ 


Procter  &  Gamble  Co..  The 
American  Family  Detergent  ..  1 
American  Family  Flakes  .... 
American  Family  Products  .... 
Big  Top  Peanut  Butter  .... 

Biz  Liquid  Detergent  . 

Camay  Soap  . 

Cascade  Detergent  . 

Cheer  . 

Clorox  . 

Crest  Tooth  Paste  . 

Crisco  . 

Dash  . 

Dreft  Liquid  Detergent  . 

Duncan  Hines  Brownie  Mix 

Duncan  Hines  Cake  Mix  . 

Duncan  Hines  Hot  Roll  Mix 
Duncan  Hines  Muffln  Mix  .... 
Duncan  Hines  Pancake  Mix 
Duncan  Hines  Pancake  & 

Waffle  Mix  . 

Duncan  Hines  Products  . 

Duz  . 

Flulfo  . . 

Gleem  Tooth  Paste  . 

Ivory  Liquid  Detergent  _ 

Ivory  Snow  . 

Ivory  Soap  . 

Jif  Peanut  Buffer  . 

Joy  Liquid  Defergent  . 

Lava  Soap  . 

Lilt  Home  Permanent  . 

Oxydol  . 

Secret  . 

Shasta  Shampoo  . 

Splc  &  Span  . 

Tide  . 

Velvet  Blend  Shampoo  . 

Whirl  . 

Zest  . 

Institutional  . . 

Products  - . . 


23  774  Trend  Liquid  Detergent  .  ^ 

Puritan  Sportsman  .Corp. 

eno’oos  Ban-Lon  Sportswear  . .  $ 

“SS’oQS  Purity  Maid  Baking  Co. 

Bread  .  $ 

122,509  _ 

Putnam,  Inc.,  I. 

osnift  Klutch  .  $ 

23,650  Putnam’s  Sons,  G.  P.  .  $ 

Pyramid  Rubber  Co.,  The 
n  Evenflo  Nurser  .  $ 


asc  Qantas  Empire  Airways,  Ltd.  $ 
Quaker  Oats  Co.,  The 

Aunt  Jemima  Bread  Mix  -  $ 

.Aunt  Jemima  Cake  Mix  . 

•uU't  Aunt  Jemima  Com  Meal  Mix 

Aunt  Jemima  Flour  . 

•U’U  Aunt  Jemima  Mixes  . 

Aunt  Jemima  Pancake  Mix  .. 
Aunt  Jemima  Pancake  & 

Waffle  Mix  . 

.  Aunt  Jemima  &  Quaker  Com 

’965  Flako  Cream  Puff  Mix  . 

.,945  piako  Cup  Cake  Mix  . 

,  , , ,  Flako  Pie  Crust  Mix  . 

Flako  Popover  Mix  . 

1,176  Flako  Products  . 

'  «n«  P'akom  . . 

J’SnA  Ful-O-Pep  Feeds  . 

J’VnU  Instant  Quaker  Oats  . 

’•J2I  Ken-L-Blsklt  . 


5,058  Reddl-Wip.  Inc. 
306.386  Reddl-wlp  . 


86,398  Regal  Pale  Brewing  Co. 

Beer  . 

35,573  Regensburg,  E.  &  Sons 

3,165  Admiration  . 

-  Medalist  . 


59,377  Regenery.  Henry  Co.  - 

85,636  Reily  4  Co.,  Inc.,  Wm.  B. 


Luzianne  Instant  Coffee 
Luzianne  Tea  . 


Relaxacizor.  Inc.  . 

3.877  Renault  Selling  Branch,  Inc. 

3,177  Cars  . 

22,297  Renfleld  Importers,  Ltd. 

21,075  Burke  4  Barry  7  Year 

15.456  Old  Whiskey  . 

249,360  Gordon’s  Gin  . . 

Gordon’s  Vodka  _ _ 

45.456  Haig  4  Haig  Five  Star 

1  Scotch  Whisky  . . 

loT'flVfi  King  William  IV  Scotch 

Whisky  . 


76,806 

5.900 

15.497 

267,771 

7.072 

35.024 

166.230 

283,734 

1,562,060 

51,200 

39.359 

101,266 

33,422 

14.515 

292.863 

20,723 

4.624 

21,098 


Rennell  Prods.  Corp. 
Concentrate  . 


-L-Ratlon  1,307 ’.053  t 

.r..TpAa*o  oan  on?  Kitchens  . —  a 


Ken-L-Treats  . 

Mother’s  Oats  4  Quick 

Mother’s  Oats  . 

Puss  ’N  Boots  Cat  Food  _ 

Quaker  Cereals  . 

Quaker  Com  Meal  . 

Quaker  Oats  . 

Quaker  Oats  4  Quick  Quaker 

Oats  . 

Quaker  Oats  Cookie  Mix  .... 

Quaker  Puffed  Grain  . 

Quaker  Rice  Flakes  . 

Quaker  Sugar  Puffs  _ 

Quick  Ken-L-Meal  . 

Quick  Quaker  Cereals  . 

Red  Top  Flour  . 

Products  . 


Product  Pictures,  Inc. 

57,148  Games  . 

19.471  Progressive  Farmer,  The  . 

1,491  Providence  Gas  Co . 

81,218  Prodentlal  Insurance  Co.  of 

-  America.  The  . 

159,328  Public  Service  Co.  of  Colorado 

315,345  Public  Service  Co.  of 

Northern  Illinois  . 

92,978  Public  Service  of  New  Jersey 

7,418  Bus  Transport  . 

13,352  Gas  4  Electric  Service  . 


Rfd  Top  Flour  . ""Z.” 

4,oJH  PpnHii4»te 

844.288  _ 

98.864  t  • 

inS'qs?  P™<*uets  . - .  8 

loo'ocA  Qualify  Importers.  Inc. 

122.8.59  Ambassador  Gin  .  $ 

}”7.145  Ambassador  Scotch  Whisky  _ 

.12  Gld  Bushmills  Whiskey  . 

no'., I  White  Heather  Scotch  Whisky 

S3 .  <  4  n  _ 

25.520  * 

50  ^49  ♦ 

116’6‘>7  Quebec  Provinctal  Publicity 

6:577  B""*"  . S' .  » 

1,449.843  „ 

68  934  R8dlo  Corp.  of  America 
1  592  National  Broadcasting  Co . $ 

1.258’.7R1  Hi: . 

RCA  Victor  Phonographs  4 

179  485  Records  . 

°  RCA  Victor  Products  _ 

7  939  655  RCA  Victor  Radio  . . 

,  ,  RCA  Victor  Radio  4  Television 

68  961  BCA  Victor  Tape  Recorder  .... 

oq’o.Q  RCA  Victor  Television  . . 

I'ni'^i'i  Institutional  _ _ 


111,661  « 

315,198  * 

348,545  Research  Book  Co.  . .  ♦ 

314  Reslnol  Chemical  Co. 

21,026  Products  .  J 

Revere  Camera  Co . ♦ 

217.134  Revere  Sugar  Refinery 

1,.530  Sugar  .  * 

920  Revlon.  Inc. 

8,186  Revlon  Eye  Fresh  -  ♦ 

94,147  Revlon  Preparations  - 

57,427  Slllcare  . 

41,486  Top  Brass  Hair  Dressing  — 


•"  _ 

5,5a 

8 

56,110 

134,588 

—  8 

279,164 

28,349 

142,987 

14,639 

18,578 

V 

33,217 

38,249 

....  8 

107,857 

118,794 

2,550 

r 
....  8 

229,201 

135.078 

.  8 

232,545 

.  8 

412 

742,973 

222,120 

363,096 

.::: 

87,806 

136,422 

17,901 

3,396 

182,269 

8  1.756.395 

.  8 

32,177 

—  8 

54.843 

75,951 

r 

130,794 

Rexall  Drug  Co. 

Intracel  . 

Rybutol  _ 

Products  - 


5.190 

09  1  «»*; 

10  954  Rfy9®Ws  Metals  Co, 


$  125.s:i‘ 

114.1!M 
700,8:5 


Eskimo  Pie  .  $ 

Reynolds  Do  It  1  ourself 

Aluminum  . 

Reynolds  Wrap  - 


Reynolds  Tobacco  Co..  R.  J. 

Camel  Cigarettes  - 

Carter  Hall  Tobacco  - 

Cavalier  Cigarettes  - . — 

Salem  Cigarettes  - 


$  1,572,306 

Railway  Express  Agency  - .  $  80,496 

Rainier  Brewing  Co .  $  113,001 

Ralston  Purina  Co. 


?oI:?o3  Sn  c.i.rerterz;;;z::z  2:856:o» 

st.’iS?  » 

1.918  Rheem  Mfg.  Co.  , 

995.640  Rheem  Water  Heater  .  $  J#’’* 

7.331  Richmond  Plumbing  Fixtures  5.1» 

-  Wedgewood  Ranges  - 


80,496 

113,001  William  S. 

...  Truss  . 


To .  ^  Oil '  Corii:  'of  Ciliforiila 

-  Bn’oo?  Gasoline  and  Oils  -  I  367, «!« 

Rice  Chex  -  80,99.  Kiehmond  Dept,  of  Conservation 


Plantabbs  Corp,  . 

Planter’s  Nut  4  Chocolate  Co. 

Oil  . . . 

Peanut  Butter  . 


$  113,748 

$  25,682 


Plastone  Co.,  Inc. 

Turtle  Wax  Polish  . 

Pleasant  Valley  Wine  Co. 

Great  Western  Wine  . 

Great  Western  Champagne 
Pleasant  Valley  Wines  .... 


$  24,485 

26,710 
565 


Plough,  Inc. 

Black  4  White  Products 

C-2223  . 

Coppertone  . . . . 

Major’s  Cement  _ 

Mexsana  _ 

Mlstol  Capsules  _ 

Mlstol  Mist  _ _ _ 

Moroline  _ 

Mufti  Spot  Remover _ 

Musterole  . . 

Nix  (Deodorant)  _ 


Publlcker  Indus!  rles,  Inc. 

Cavalier  Vodka  . 

Charter  Oak  Whiskey  .. 
Continental  Products  .... 
County  Fair  Whiskey  .... 

Dixie  Belle  Gin  . 

Embassy  Club  WThlskey  . 

Haller’s  89  Whiskey  _ 

Haller’s  SRS  Whiskey  _ 

Kinsey  Gin  . 

Kinsey  Gin  4  WQilskey 

Kinsey  Products  . 

Kinsey  Whiskey  . 

Old  Hickory  Whiskey  ... 
Philadelphia  IVhiskey  ... 

Petrushka  Vodka  . 

Planters  dub  Whiskey  . 


Pure  Oil  Co.,  The 

Anti  Freeze  . 

Fuel  Oil  . . 

Gasoline  4  Oils  _ 

Tires  . . 


Random  House,  Inc. 

Modem  Library  .  $ 

Random  House,  Inc.  _ 


150  069  .viouera  Liiorary  . 

151  878  Random  House,  Inc.  . . 

2.448 

196,129 

15,399  Rath  Packing  Co.,  The 

21,536  Frozen  Meat  Products  . . . 

4,813  Meat  Products  . 

12.974 

1,428 

on'roo  Reader’s  Digest  Assn..  Inc.,  The 

iQooso  Condensed  Book  Club  _ 

Magazine  - 


fijft  o?j  *  Development  .  8 

640,974  Richmond-Chase  Co. 

iviift  Dlet-Dellght  Foods  -  8 

Heart’s  Delight  Beverages  — 


Rinehart  4  Co.,  Inc. 
Books  . 


Frozen  Meat  Products  .  8  1.120.070  Ritter  Co."  ’P.  ’  j.  ” 


iQo'oso  Condensed  Book  Club  L _  8 

e49;o53  - 

383.218  . 

2 .584  * 

53  161  Reading  Railway  System  _  8 

_ ! _  Ready-To-Bake  Fods,  Inc. 

718  057  Puffin  Biscuits  -  8 

’  ■  Real  Airlines  . . . .  8 

1  821  Real  Gold  Co. 

21:668  Beverages  . — - 8 

590,872  Realemon-Puritan  Co. 

4,740  Realemon  -  8 

- ! —  Reardon  Co.,  The 

619,101  Boodex  - 8 


Beans  . — 

Chill  Sauce  - 

Juice  . — 

Ketchup  4  Relish 
Products  . 


8  468.481  Products  . . . 

1,035,871  — 

-  8 

8  1,504,352  Rijji  Packing  Co. 

8  29,523  Dog  Food  .  8 

Roberts  Dairy  Co. 

8  74,847  Dairy  Products  . -  8 

8  51,035  Rochester  Gas  4  Electric  Co.  —  8 

Rocknoll  Nursery  -  8 

8  74,316  Roman  Cleanser  Co. 

Bleach  _  8 

8  116,759  Cleanser  _ 
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gOMO  Mctl  Co. 

Brctd  - 

Ceretl  - 

lilies - 


goDSOD  Corp. 

Liftiters  k  Accessories - $ 

gootes  Motors,  Inc. 

HUlmio  C*rs . .  $ 

HUloio  k  Sunbeam  Cars _ 

gorer  Cars  - — - 

Sunbeam  Cars - 


goguefort  Assoelatloo  Inc. 

Cheese  . - . 

gublnstelo  Inc.,  Helena 

Beduee-Ald  . . 

Toilet  Preparations  _ _ 


Ruppert,  Jacob 

Knickerbocker  Beer - $  31,665 

RustOleum  Corp.  . . $  168,938 

guaell-MUler  Milling  Co. 

American  Beauty  Flour  _  $  4,821 

Occident  Flour  .  23,976 

$  28,797 

Rustaln  Products 

Zud  .  $  44,743 

Rutherford  Food  Corp. 

Hy-Power  Chili  Con  Came _ $  25.312 

Hy-Power  Tamales  _  3,601 


I.  8.  S.  Co. 

Mothers  Friend  _ 

Neurabalm  . 

8.  8.  8.  Tonic  . . 


SAW  Fine  Foods,  Inc. 

Coffee  _ _ 

Fruits . . 

Juices  - - 

Tomato  Juice  . 

Vegetables  . - . 


Stbena  Belgian  World  Airlines  -  $ 
Signer's  Son,  Inc.,  A. 

Northcool  Clothes  .  $ 

Silada  Tea  Co.,  Inc. 

Tea  . $ 

Sindurs  Co.,  Inc. 

Sandran  Floor  Covering  _  $ 

Su  Giorgio  Macaroni  Inc. 

San  Giorgio  Macaroni  _  $ 

San  Giorgio  Products  k 

Sauce  . 

San  Giorgio  Spaghetti  Sauce 


Sarong.  Inc. 

Bru  k  Girdles  .  $ 

Siuer  Co.,  C.  F. 

Duke's  Mayonnaise  . .  3 

Duke's  Peanut  Oil . . 

Duke's  Products _ _ 

Duke's  Salad  Dressing . . 

Sauer's  ExtracU  k  Spices  .... 
Sauer's  Spices _ _ 


Savannah  Sugar  Beflning  Corp. 

Diile  Crystal  Sugar _  $ 

Sawyer's.  Inc. 

View  Master  _  $ 

Scandinavian  Airlines  Systems. 

Inc .  $ 

Schaefer  Brewing  Co.,  F.  *  M.. 
The 

Beer  .  $ 

Scheldt  Brewing  Co.,  Adam 

Prior  Beer  . $ 

Bams  Head  Ale _ 

Valley  Forge  Beer  _ 

$ 

Schenley  Industries.  Inc. 

Amitone  .  $ 

Ancient  Age  WhUkey  _ 

Beinont  Whiskey  -  . . 

Blati  Beer  . . 

Carloea  Bum  . 

Cascade  WhUkey _ 

Cherry  Heerlng  _ 

Cherry  KarUe  Liqueur _ 

Coronet  Brandy  . . . 

Cream  of  Kentucky  Whiskey 
Dewar's  Ancestor  k  White 

Label  Scotch  WhUky  _ 

Dewar's  Victoria  Vat  k  White 

Label  Scotch  Whisky  _ 

Dew's  White  Label  Scotch 

WhUky  . 

®^net  Wine _ 

Du  Bouchett  Brandies _ 

w  Bouchett  Cordials _ 

w  Bouchett  Sloe  Gin  _ 

Du  Bouchett  Cream  De 

Menthe  . . 

Du  Bouchett  Peppermint 

Schnapps  . . . 

«ni>  Spring  WhUkey _ 

®b«»'i  Diamond  8  WhUkey 

Owden  Wedding  WhUkey _ 

Wden  Tar  Vodka  _ _ _ 

ween  Btver  WhUkey _ 


I.  W.  Harper  WhUkey - 

J.  W.  Dant  k  Olde  Bourbon 

WhUkey  . — 

J.  W.  Dant  Olde  Bourbon  — 

J.  W.  Dant  WhUkey - 

James  E.  Pepper  WhUkey  — 
Kentucky  Bred  WhUkey  — 

Mac  Naughton's  WhUky - 

Marie  Brizard  Liqueur  - 

Me  Cormlck  WhUkey  - 

Melrose  Gin  . . 

Melrose  Gin  k  WhUkey  - 

Melrose  Rare  WhUkey  — . 

Melrose  WhUkey  - 

Monticello  WhUkey  - 

KV.  TUford  WhUkey  - 

Old  Charter  WhUkey  - 

Old  Quaker  WhUkey  - 

Old  Schenley  WhUkey  - 

Old  Stan  WhUkey  - 

Park  k  TUford  Products  .... 
Park  k  TUford  Reserve 

WhUkey  . 

Park  k  TUford  WhUkles  .... 

Pebbleford  WhUkey  . . . 

Roma  Wine  . - . 

Royal  Club  WhUkey  — . 

Sam  Thompson  Whiskey  - 

Samovar  Vodka  . - 

Schenley  Champion  WhUkey.. 

Schenley  Gin  . 

Schenley  Gin  k  Reserve 

WhUkey  . 

Schenley  O.F.C.  A  Reserve 

WhUkey  . 

Schenley  O.F.C.  Whiskey  — 

Schenley  Products  . 

Schenley  Reserve  WhUkey  .... 

Schenley  WhUkles  _ 

Sir  John  Schenley  Whiskey  „ 

Tempo  Beer  . - 

Three  Feathers  WhUkey  . 

Wllken's  WhUkey  — . 


Schieffelin  k  Co. 

Almay  Preparations  . .  $ 

Chartreuse  Liqueur  _ 

Cora  Vermouth  . 

Dagger  Rum  - . . . 

Don  Q  Rum  - 

Hennessy  Brandy  . 

Meet  Champagne  . 

Rufflno  Wine  . 

Teacher's  Highland  Cream 
Scotch  WhUky  . 


Schlitz  Brewing  Co.,  Jos. 

Beer  .  3 

Schluderberg,  The  Wm.  T.  J. 
Kurdle  Co. 

Esskay  Meat  Products  _  3 

Schmidt  Baking  Co. 

Bread  .  3 

Products  . . . 


Schmidt  k  Sons,  Inc.,  C. 

Ale  k  Beer  .  3 

Schnadig  Corp. 

International  Furniture  _  3 

Scholl  Mfg.  Co.,  Inc.,  The 
Dr.  Scholl's  Alr-PiUo  Insoles  3 
Dr.  Scholl's  Archlift  Sandals 
Dr.  Scholl's  Ball-O-Foot 

Cushions  . 

Dr.  Scholl's  Bromidrosis 

Powder  . . 

Dr.  Scholl's  Elastic  Hose _ 

Dr.  Scholl's  Electric  Foot 

.Mas.sager  . 

Dr.  Scholl's  Foot  Powder _ 

Dr.  Scholl's  Kurotez  _ 

Dr.  Scholl's  Zino-Pads  _ 

Products  . . 


Schonbrunn  k  Co.,  Inc.,  S.  A. 

Medaglla  D'Oro  Coffee  _ 

Savarln  Coffee  . 


Scranton  Gas  Co.  - 3 

Scribner's  Sons,  Cbas. 

Books  -  3 

Scripto,  Inc. 

PencUs  k  Pens - 3 

Sea  Breeze  Laboratories,  Inc. 

Sea  Breeze  .  3 

Seaboard  Air  Line  RaUroad  —  3 
Seabrook  Farms  Co. 

Frozen  Foods  .  3 

Sealy.  Inc. 

Mattress  . 3 

Security  Mills,  Inc.  -  3 

Seeman  Bros.,  Inc. 

Alr-Wlck  .  3 

Air-Wick  k  Air-Wick  MUt  . — 

NyUst  . . 

Redl-Tea  . . . 

White  Rose  Tea  . 


Selchow  &  Righter 

275,367  Games  .  3 

11,351  Serta  Associates,  Inc. 

12,737  Mattress  .  3 

113,324  Seven  Arts  Book  Society,  The  ~  3 
23,154  Seven-Up  Co.,  "hie 

30,604  7-Up  .  3 

357,556  Shawmut,  Inc. 

375,738  Fabrics  .  3 

54,144  Sheaffer  Pen  Co.,  W.  A. 

Pencils  k  Pens  . 3 

87,700  Maico  Hearing  Aids  . — 

23,285  $ 

116!776  Sheinker  k  Son.  Inc.,  W. 

114,596  Holbuid  House  Cocktail 

976,728  MUes  .  3 


66,352  Sloane  AssocUtes,  Inc.,  WlllUm 

Books  - - - - — 

104,938  Smith  Corp.,  A.  0. 

Permaglas  Water  Heater  — 
477,501  Smith  Agricultural  Chemical 
Co.,  The 

30,086  G  ft  F  Lawn  Food - 

201,289  Sacco  Garden  Aids  - 

Wedo  — — — - 


Smith-Corona,  Inc. 

Typewriters  . 

Smith,  Kline  ft  French 
Laboratories 

Laboratories  - 

Qwip  Whip  - 


3  2,553 

21,583 
2,496 


Sno-Bol  Co. 

Sno-Bol  /  — . 

Snow  Canning  Co.,  Inc.,  F.  H. 

Chowders . . . 

Socony  Mobil  Oil  Co.,  Inc. 

General  Petroleum  Corp . 

Magnolia  Petroleum  Corp.  _ 

Mobilheat  . . 

Socony  Gasoline  ft  OiU  — 


35,816  Shell  Oil  Co. 


172,176 

1,128.115 

50,405 

114.829 

62,470 

138,232 

6,491 

469 

44,647 

290,000 


Schuckl  ft  Co.,  Inc. 

Aunt  Penny's  White  Sauce  _ 

Schulze  ft  Burch  Biscuit  Co. 

Crackers  . 

Schumacher  ft  Co.,  F. 

Waverly  Fabrics  _ 

Scott-Atwater  Mfg.  Co.,  Inc. 

Motors  . 

Scott  ft  Sons  Co.,  0.  M. 

Clout  . 

Scott's  Seeds  . . 


Scott  Paper  Co. 
Scott  Napkins  . 
Scott  Tissue  ... 

Scotties  _ 

Waldorf  Tissue 


Scott  Petersen  ft  Co. 

Sausages  . 

Scovlll  Manufacturing  Co. 
Hamilton  Beach  Appliances  - 

Hamilton  Beach  Frypan _ 

Hamilton  Beach  Mlzer _ 

Scovlll  Manufacturing  Co. _ 


Chemicals  . . . 

Fertilizer  . 

Gasoline  ft  Oils  . 

Heating  Oil  . 

Insecticides  . — 

Shelizone  Anti-Freeze 


9,647 

7,456 

2,023,950 

171,118 

4,946 

23,012 


Sherwin-Williams  Co.,  The 

Acme  Paints  .  3 

Kem-Glo  . 

Kem-Glo  ft  Kem-Tone  _ 

Kem-Krete  Paints  _ _ 

Kem-Tone  . . 

Martin-Senour  Paints  _ 

Pestroy  . 

Sherwin-Williams  Paints  _ 

Weed-No-More  . . 


Shields.  Inc. 

Jewelry  .  3 

Shiloh  Metal  Products  Co . 3 

Ship-N-Shore,  Inc. 

Blouses  .  3 

Shirtcraft  Co.,  Inc. 

Airman  Menswear  _  3 

Shirtcraft  Menswear  . . 


Shulton,  Inc. 

Old  Spice  Deodorant  _  3 

Old  Spice  Preparations  . . 

Old  Spice  Shampoo  . . 

Old  Spice  Shaving  Creams  .... 

Shulton  Preparations  . . 

Thyioz  Shampoo  _ 


Shwayder  Bros.,  Inc. 
Samsonite  Card  Tables 

ft  Chairs  . 

Samsonite  Luggage  ...„ 


Siegler  Corp..  The 

Heating  Equipment  _ 

Siegel  Co.,  Henry 

His  Sportswear  . . 

Silver  Spring  Gardens,  Inc. 

Horse  Radish  . 

SImea,  Inc. 

SImea  . 

Simmons  Co. 

Beautyrest  Mattress  _ 

Hlde-A-Bed  Sofa  . . 


Simmons  Tours.  Inc . . 

Simon  ft  Schuster,  Inc. 

Books  . 

Simonlz  Co. 

Floor  Waz  . 

Simplicity  Mfg.  Co. 

Wonder  Boy  Tractor  _ 

Sinclair  Mfg.  Co. 

Sprite  Liquid  Detergent 
Sinclair  Refining  Co. 

Gasoline  ft  Oils  _ 

Heating  Oil  . 


Siroll  Laboratories  Inc. 

Slroll  . . 

Sita  Tours  . . 

S  kelly  Oil  Co. 

Gamllne  ft  Oils _ 

Skll  Corporation 

Tools  . - . 

Skinner  Mfg.  Co. 
Macaroni  Products  . 
Raisin-Bran  _ _ 
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1,182,919 

82,427 


3  597,136 

135,358 
47,854 
1,782,904 


Soil  Builders  International  Corp. 

Glorion  Fertilizer  _ 3 

Solarine  Co.,  Inc. 

Floor  Waz  .  3 

Sophie  Mae  Candy  Corp. 

Candy  .  3 

Sorbol  Co. 

Itch  Me  Not  _  3 

Sorbol  . . 

T-4-L . . - 


South  African  Rock  Lobster 

Assn .  3 

South  Carolina  Development 

Board  .  3 

South  Carolina  Electric  ft 

Gas  Co .  3 

South  Dakota's  State  Highway 

Commission  .  3 

Southern  Airways  _  3 

Southern  Bell  Telephone  ft 

Telegraph  Co.,  Inc.  -  3 

Southern  California  Edison  Co.  3 

Southern  California  Gas  Co.  _ 3 

Southern  Comfort  Corp .  3 

Southern  Co.,  The 

Alabama  Power  Co .  3 

Georgia  Power  Co.  . . 

Southern  Co.,  The  . . 


Southern  Indiana  Gas  ft 

Electric  Co.  .  3 

Southern  New  England 

Telephone  Co.,  The  . . —  3 

Southern  Pacific  Co. 

Rail  Transport  .  3 

Southern  Pine  Assn . 3 

Southern  Railway  System  .  3 

Southern  Union  Gas  Co.  - 3 

Southland  Coffee  Co.,  Inc. 

Bailey's  Coffee  .  3 

Bailey's  Coffee  ft  Instant 

Coffee  . 

Bailey's  Instant  Coffee  - 

Bailey’s  Instant  Coffee  ft 
Chicafe  . 


Southwest  Airways  Co.  .  3 

Southwestern  Bell  Telephone 

Co .  3 

Southwestern  Life  Insurance  Co.  3 
Spartan  Aircraft  Co. 

Sparcraft  Mobile  Homes  —  3 

Spartan  Aircraft  _ 

Spartan  Trailers  . . . 


Speas  Co. 

Vinegar  .  3 

Speedway  Petroleum  Corp. 

Gasoline  ft  Oils  .  3 

Sperry  ft  Hutchinson  Co. 

8  ft  H  Green  Stamps - 3 

Sperry  Rand  Corp. 

Remington  Rand  Univae  -  3 

Remington  Shavers  - 

Remington  Typewriters  ~ — 
Sperry  Gyroscope  Co.- 
Institutional  — 


Spertl-Faraday,  Inc. 

SpertI  Sun  Lamp  . . . 

Springs  Cotton  Mills,  The 

Springmaid  Fabrics - 

Squirt  Co..  The 
Stadler  Products  Co.,  'The 

Gard-N-Gro  . . 

Stadler  Fertilizer  - 

Trlple-zzz  Products  - 


Stabl-Meyer,  Inc. 

Ferris  Ham  .  3 

Ferris  Meat  Products  - 

Stahl-Meyer  Meat  ProdueU 


National  Advertising  Expenditures  1957 


St&ley  Mfg.  Co.,  A.  E. 

SU-Flo  Starch  . 

Sta-Flo  Starch  &  Sta-Puf 

Rinse  . 

Sta-Puf  Rinse  . 

Staley’s  Products  . 

Sweetose  . 


3,641 


100,742 

182,430 

21,430 

2,544 


Stanley  Works,  The 

Glide-0-.Matic  _ 

Screw-Mate  _ 

Steelmaster  Hammer _ 

Tools  . . 


30,467 

11,798 

5,899 

29,560 


Purr  Cat  Food  - 

Sun  Life  Assurance  Co. 

Of  Canada  . . . 

Sun-Maid  Raisin  Growers  Of 
California 

Raisins  . 

Sun  Oil  Company 

Gasoline  &  Oils  - 

Heating  Oil  . . 


$  108,737 


52,722  Commission  . . 

Terminal  Liquors  Ltd. 

Cyrus  Noble  Whiskey 
Tetley  Tea  Co.,  Inc.  — 
Texas  Co.,  The 

Gasoline  k  Oils  - 

PT  Antl-Freeie  - 


2S5SS 


40Jti 

3i.ai 


$  146,907 


$  1,941,981 
46,775 


J51,7M 

167,4« 


Stamper  Co.,  F.  M. 


Banquet  Frozen  Dinners 
Banquet  Frozen  Pies  .... 


Stanback  Co.,  Ltd .  $ 

Standard  Brands,  Inc. 

Black  k  White  Scotch 

Whisky  . 

Blue  Bonnet  Margarine  . 

Chase  k  Sanborn  Coffee  . 
Chase  &  Sanborn  Instant 

Coffee  . 

ChurchUl  "88”  & 

Fleischmann's  Bottled  in 


$ 

310,787 

8 

6.046 

42,018 

22.009 

$ 

70.073 

$ 

87,165 

Star-Kist  Foods,  Inc. 

Nine  Lives  Pet  Foods  _ $ 

Star-Kist  Tuna  _ 


77,724 


Sunbeam  Baking  Co. 

Bread  . 

Products  - 


$  1,988,756 


375,550 

47,196 


8 

—  8 


16,674 

324,635 


203,337 

94,743 

450,837 


Siarrett  Co.,  The  L.  S. 

Tools  .  8 

State  Farm  Mutual  Automobile 

Insurance  Co . 

Stegmaier  Brewing  Co. 

Beer  . 

Stein  &  Co.,  A. 


Perma-Lift  Brassieres 


1,832,994 


Bond  Whiskies  . 

557 

Churchill  "88”  Whiskey  .... 

8,89.j 

Fives  Dog  Food  . 

Fleischmann’s  Bottled  in 

30,991 

Bond  Whiskey  . . 

Fleischmann’s  De  Luxe  & 

3.106 

Preferred  Whiskies  . . 

Fleischmann’s  De  Luxe 

26,375 

Whiskey  . 

Fleischmann’s  Distilling 

17,236 

Com. -Institutional  _ 

4,489 

Fleischmann’s  Gin  . 

Fleischmann’s  Gin  & 

229,080 

Preferred  Whiskey  . 

Fleischmann’s  Preferred 

31,815 

Whiskey  . 

426,591 

Fleischmann’s  Products  _ 

20,251 

Fleischmann’s  Vodka  _ 

94,792 

Fleischmann’s  Whiskey  _ 

59,167 

Fleischmann’s  Yeast  _ 

33,405 

Hunt  Club  Dog  Foods  _ 

41,8.55 

Old  Medley  W’hiskey  . 

4.630 

Pilgrim  Rum  _ _ 

9,934 

Royal  Baking  Powder  . . 

11,086 

Standard  Brands  Products  .... 

6.038 

Tender  Leaf  Tea  . . 

101,261 

Sterling  Brewers,  Inc. 

Beer  . — . 

Sterling  Drug  Inc. 

Bayer  Aspirin  .  8 

Bayer  Xa^  Spray  . 

Campho-Pbenique  _ 

Castoria  _ 

Diaparene  _ 

Flzrln  . . . 8 

Fleecy  White  Bleach  _ 

Instantine  . 

Jayne’s  P-W  Tablets  _ 

Lite  . . 

Little  Bo  Peep  Ammonia _ 

Midol  . 

Pepsamar  . 

Phillips’  Milk  of  Magnesia  .. 
Z.B.T.  Baby  Powder  _ 


8 

341,309 

36,682 

8 

119.577 

8 

73,488 

8 

33,235 

32,579 

8 

65,814 

8 

204,342 

Sunbeam  Com. 

8 

422,746 

Lady  Sunbeam  Hair  Dryer  .. 

8 

30,514 

Shavemaster  . . . 

58,237 

Sunbeam  Appliances  _ 

729,710 

Sunbeam  Fmpan  k  Saucepan 

68,858 

Sunbeam  Iron  . 

19,148 

Sunbeam  Mower  _ 

48,472 

Sunbeam  Tools  . . 

65,741 

Products  . 

15,850 

Texas  Eastern  Transmission 

Corp . 

Texas  Electric  Service  Co. 

Texas  Rice  Promotion  Assn.  —  8 
Textured  Yarn  Co. 

Tycora  . 

Thomas  Inc..  S.  B. 

Baking  Products  . 

Bread  . 

English  Muffins  ... 


8  919,24! 


58,S4! 

74,04! 

42,51! 


83958 


74.443 

43.184 

45971 


Thoresen  Direct  Sales  - 

Thrlvo  Co.,  Inc. 

Dog  Food  . 

Tidewater  Associated  Oil  Co. 
Flying  A  Tires  - - 


163.484 

547949 


6994S 


3.158 


521,787 

79,770 

217,351 

176,407 

49,479 

110,215 

171,909 

70,680 

89,801 

4,820 

63,871 

200,927 

37.946 

353,720 

275,118 


Sunkist  Growers,  Inc. 

Frozen  Juice  . 

Grapefruit  _ 

Lemons  . 

Lemons  k  Oranges  . 
Orange  Juice  Drink 

Oranges  _ _ _ 

Products _ 


8  1.036.530  Gasoline  k  Oils  _ _  8  1.103,554 


34,976 

1,839 

231,474 

66.600 

787 

21,013 

9,193 


Sunlite  Bakery  Co. 


Sunray  Mid-Continent  Oil  Co. 

D-X  Gasoline  _ 

Sunset  House  . . 

Sunshine  Biscuit  Inc. 


Standard  Milling  Co. 

Aristos  Flour  .  $ 

Ceresota  Flour  . . 

Hecker’s  Flour  . 

Standard  Milling  Co . 


$  3,743,465 


Stems  Nurseries  _  8 

Stevens,  Inc.,  Eugene 

Power-Fla.sh  Spark  Plugs  _  8 

Stevens,  J  P.,  k  Co.,  Inc. 

Stevens  Fabrics  . 8 

Stevens  Sheets  _ _ _ 

I'tica-Mohawk  Sheets  _ 

Utica-Mohawk  Sheets  k 
Pillow  Cases  . . 


2,423,801 

46,259 


Superior  Packing  Co. 

Meat  Products  . 

Sure  Fit  Products  Co. 

Seat  Covers  . 

Sutton  Corp.,  0.  A  The 
Vomado  Air  Conditioner 
Vomado  Fan  . 


90,158 


126,765 

174,601 

72,726 


Swanee  Paper  Corp. 

Tissues  . 

Swank.  Inc. 


12,730 


4,499 

104,523 

64.634 

960 


Standard  Oil  Co.  of  California 

California  Oil  Co.,  The  . 

Gasoline  &  Oils  . 

Isotox  . 

Isotox  k  Voick  Products  .. 

Ortho  Products  . 

RPM  Motor  Oil  . 

Standard  Heating  Oils  . 

Standard  Oil  Co.  of  Texas  .. 


174,616 


303,677 

1,061,710 

78,275 

11,534 

250,428 

1,956 

23..541 

18,292 


Stewart-Wamer  Corp. 

Alemite  Products  .  8 

Stewart’s  Private  Blend  Coffee 
Co. 

Coffee  .  8 

Stitzel-Weller  Distillery,  Inc. 

Cabin  Still  Whlskev  . 8 

Old  Cabin  Still  Whiskey  _.. 

Old  Fitzgerald  Whlskev  _ 

Old  W.  L.  Weller  Whiskey 

Stitzel-Weller  Whiskies  _ 


8  386.822 


Swanson  Cookie  Co. 
Archway  Crackers 


8 

365,882 

8 

32.908 

8 

159,748 

8 

51,444 

8 

844,634 

8 

27,308 

8 

144,938 

8 

48,873 

8,045 

r 

56,918 

8 

36.503 

8 

35.817 

8 

87,490 

8 

84,348 

8  1.109.71( 

Tidy  House  Products  Co. 

Dexol  Bleach  . 

8 

98J!3 

Gloss  Tex  Starch  - 

74.195 

Perfex  . 

179.IS 

Shlna  Dish  - - - 

84,5!! 

8 

433.(11 

Tidyklns,  Inc . 

8 

34.94! 

Tillamook  County  Creamery 

Assn. 

Cheese  . . — 

8 

79.99! 

Time,  Inc. 

8 

11321 

Life  . . 

911.!4( 

Sports  Illustrated  — . — 

3132! 

679.4r 

8  1.6 


Tlmken-Roller  Bearing  Co.,  The 

Bearings  . 

Tobin  Packing  Co.,  Inc. 

Arpeako  Meats  - 

First  Prize  Foods  . . — 

Tobin  Meat  Products  - 


8  165.004 


46,461 

34941 

230.494 


103.763 


69.137 


$  1,749,413 


Standard  Oil  Co.  (Indiana) 

American  Oil  Co .  8 

Gasoline  &  Oils  . 

Pan  American  Petroleum 

Corp . . . 

Standard  Fuel  Oil  . 

Utah  Oil  Refining  Co . . 


416,259 

2,101,470 


92,442 

142,144 

10,732 


8  2.763,047 


Stokely-Van  Camp  Inc. 

Bean  Hole  Beans  .  8 

Pictsweet  Frozen  Foods  _ 

Stokely’s  Catsup  k 

Tomato  Juice . . . 

Stokely’s  Fruits  . .  8 

Stokely's  Pork  k  Beans  . . 

Stokely’s  Vegetables  . 

Stokely-Van  Camp  Products 

Van  Camp’s  Beans  . 

Van  Camp’s  Chill  Con  Came 
Van  Camp  Products  . 


Swift  k  Co. 

Allsweet  Margarine  _ 

Corkhlll  Meat  Products  _ 

End-O-Pest  k  End-O  Weed  _ 

Jewel  Shortening  _ _ 

Mayrose  Meats  . . 

Pard  . 

Plankinton’s  Meat  Products  ~ 

Squire  Meat  Products  _ 

Swift’s  Argicultural  Supplies 

Swift’s  Baby  Foods  _ 

-  Swift’s  Cheese  . . . 

8  593.795  Swift’s  Frozen  Meat  Products 

Svrlft’s  Frozen  Pies  . . 

Swift’s  Ice  Cream  _ 

Swift’s  Meat  Products  . . 

Swift’s  Poultry  Products  _ 

Vlgoro  . . . 


230,159 

15.6.54 

339.949 

6.458 

1.575 


59,934 

7,247 


140.673 

65.249 

8.845 

320.374 

209.876 

784.372 

29.471 

6.409 


322.576 

17.667 

61,343 

23,155 

27,466 

177.649 

11,735 

8,893 

8,836 

242,600 

15,967 

28.173 

4,565 

49,304 

397,855 

15,513 

341,167 


Toledo  Edison  Co.  — . . 

Tonslllne  Co..  The 

Tonslllne  . - . 

Top  Hit  Club  of  America 
Top  Value  Enterprises,  Inc. 

Stamps  . 

Toro  Mfg.  Corp. 

Mowers  . 

Snow  Plow  . . 

Tools 


Sll.iI! 

61.0H 


3S.I9 

42.13! 


8  5I09M 


Products  — 


84.il> 

2.11! 

1.9P 

N! 


90.41: 


8  1.754,464 


Standard  Oil  Company 
Incorporated  (Kentucky) 

Gasoline  &  Oils  . 

Standard  Oil  Co.  (New  Jersey) 

Carter  Oil  Co . 

Esso  Heating  Oil  . 

Esso  Oil  Burner  . 

Flit  . 

Gasoline  k  Oils  . 

Humble  Oil  k  Refining  Co. 
Pate  Oil  Co . . . 


8  1,632,450 


55,880 


89,764 


174.638 

152,717 

14,470 

247,568 

1,767,228 

308,528 

17.015 


41,688 


266,796 


8  2.682,164 


Standard  Oil  Co.  (Ohio) 

Gasoline  &  Oils  . 

Standard  Heating  Oil 


Stouffer  Com..  The 

Frozen  Foods  .  8 

Stnwe-Woodward.  Inc. 

Ebonite  Bowling  Ball  . .  8 

Straus  &  Co..  Led 

Levi  Casuals  .  $ 

Strnehmann-Sunbeam  Bakery 

Stroehmann’s  Bread  .  8 

Stroh  Brewery  Co.,  The 

Beer  .  8  1.020,284 

Strohmeyer  k  Ame  Co. 

Norse  Prince  Sardines  .  8 

Re  Umberto  Olive  Oil  . 


Swirl,  Inc. 

Aprons  .  8 

Swisher  k  Sons.  Inc.,  John.,  H. 

King  Edward  Cigars  . .  8 

Swiss  Air  Transport  Co .  8 

Swiss  National  Tourist  Office  _  8 

Switzerland  Cheese  Assn.,  Inc.  $ 

Sylvan  Seal  Milk  Inc. 

Dairy  Products  .  8 

Ice  Cream  . . 

Milk  . . . 


32,385 


130,730 

133.440 

26.014 

55.374 


Torrlngton  Co.,  The 

Columbia  Bicycle  . . —  8 

Trans  American  Airlines 

(Agency)  .  8 

Transamerlca  Com. 

Rumble  Bee  Tuna  . —  8 

Trans- Atlantic  Passenger 
Conference 

Passenger  Conference  - 8 

Trans  Continental  Airlines 

Agency  Com.  - . —  8 

Transcontinental  Bus  System.  Inc. 

Continental  Trallways  -  8 

Transncean  Air  Lines  . .  8 

Trans-Texas  Airways  .  8 


44,07! 


63.48! 


108.I3I 


110.930 


64.45! 


77.99! 

26211 

86.790 


20.628 

28.548 

38,455 


Trans  World  Airlines.  Inc. 
Trappey’s  Sons.  Inc.,  B.  F. 

Mexl-Pep  .  8 

Trappey’s  Peppers  . - 

Trappey’s  Red  Devil  Hot 

Sauce  . 

Trappey’s  Vegetables  . . 


I  8  2,387,81! 


4,98! 

25,98! 


43.59! 


87,631 


147.982 


4.811 

22,500 


420.280 

7,248 


Sylvania  Electric  Products.  Inc. 

Argus  Cameras . .  8 

Flashbulbs  . 

Radio  . . . . 

Radio  k  Television  . . . . 

Television  . 

Products  . 


16,010 

16,715 

5.590 

2.036 

42,948 

21,062 


27,311 


$  427,528 


Standard  Romper  Co.,  Inc. 

Health-Tex  Clothes  . $ 

Standard  Triumph  Motor  Co.,  Inc. 

Triumph  Cars  .  $ 

Stanley  Dmg  Products  Inc. 

N.D.-17  .  8 

Stanley  Warner  Com. 

Isodine  . 8 

Playtex  Baby  Products  _ 

Playtex  Bra  _ _ 

Playtex  Girdle  _ 

Playtex  Gloves  . . 

Playtex  Panties . . 

Playtex  Products  . . 


Cars 


61.605 


152,236 


258,394 

93,184 

346,759 

324,435 

117,200 

18,968 

52.853 


Studehaker-Packard  Com- 

Clipper  Cars  . 

Clipper  k  Hawk  Cars 
Clipper  k  Studebaker 

Hawk  Cars  . 

Hawk  k  Studebaker  Cars  _ 

Mercedes  Benz  Cars  . 

Packard  Cars  . 

Packard  &  Studebaker  Cars 

Studebaker  Cars  . 

Studebaker  (Used)  Cars  .... 

Studebaker  Trucks  . 

Institutional  . 


163.711 

18.916 

30.543 

457.932 

41,139 

265.043 

168.615 

770.030 

2,310.599 

17,111 

524 

560.036 


Sys-Tone  Medicine  Co. 
TV  Time  Foods.  Inc. 
Popcom’N  Oil  _ 


Tampax,  Inc. 


Tasty  Baking  Co. 

Tastykake  . . 

Tastykake  k  Pies 
Tasty  Pie  - 


8 

104.361 

8 

33,462 

8 

28,043 

8 

30,221 

8 

502,933 

8 

57.425 

12,937 

20,780 

Travelers  Insurance  Companies. 

The  .  8 

Tree  Sweet  Products  Co. 

Grapefruit  k  Orange  Juice  ..-  8 

Treo  Co..  Inc .  8 

Triangle  Publications,  Inc.  ^ 

Seventeen  . 

Triangle  Publications. 

TV  Guide  - - 


69.9!! 


37.48' 

30,994 


Inc. 


38  JI! 
1^» 
76,951 


Triple  S  Blue  Stamps  -  8 

Tropical  Foods  Inc. 

Boscul  Coffee  .  8 

Boscul  Coffee  k  Instant 

Coffee  . 

Boscul  Instant  Coffee  . 

Boscul  Instant  Coffee  k  Tea 
Boscul  Tea . . . 


116.178 

116,315 


84.99! 


Twenty 

Balli 

Balls 

Trlbi 

■•21’ 


25,358 

21418 

I. 91! 

II, 987 


$  144478 


91,141 


8  1.211.793 


8  4.804.199 

Sugar  Association  Inc .  S  329,541 

Sugarlne  Co .  8  51,562 

Sun  Harbor  Packing  Co. 


160,542 

31,539 


Technicolor  Com. 

Amateur  Color  Processing  —  8 
Tennessee  Gas  Transmission  Co.  8 
Tennessee  Industrial 
Agricultural  Development 
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Tru-Ade  Co. 

Beverages  .  8 

Tru-Balance  Corsets,  Inc.  -  8 

Twentieth  Century  Fox  Film 
Com. 

Pictures  . 


59,988 


Dddo  1 
Prog 
Prog 
Prog 


DdtII  1 
Gru 
Ddga.  1 
Ru-E 
Udg> 


Cadeni 

HOO! 

Undi 


Colon 

Bak( 

Crag 

Dyni 

Elec 

Evei 

Line 

NUI 

Pres 

9-1! 

Unk 

VisI 


Cnion 

tnlon 

Gre 

Colon 

Gas 

Colon 

Colon 

Pm 

C 

Cnltet 

Chi 

Hai 

Pra 

C 

Slk 


CnRe< 

Cnitei 

Mol 

Dnlte 

Bm 

Hel 

Ke 

Mai 

8ai 

StT 


Cnite 

Bai 

8ti 


Cnite 

Cnite 

Cnite 

Cnite 

Fo 

Cnite 

8t> 

Cnite 

Wo 

Cnite 

Ga 

Fli 

Na 

D. 

C. 

D. 


Cniti 

Re 

Cnit 

Cj 


$  129,531 


E] 


58 


40M 

SIM 


Twntj-One  Brandi,  Inc. 

BalUotloc's  Gin  . — 

Ballintlne'i  Scotch  Whisky 

Tribune  Vermouth  - 

■■31”  Brands  Club  Special 


751,714 

167.44! 


$  4,169 

63.927 
19.806 
177.854 


$  265,756 


91«M 


74.062 

42.SK 

83.9» 


74.643 

43,1M 

45.871 


163.664 

547.369 


69M 


3.15! 

.103,556 


.106,714 


98J5S 

74.165 

176.653 

84.523 


433.614 

34.64! 


79.005 


IjOdo  k  Taormina  Co. 

Proiresso  Oil  .  $  4,830 

Progressio  Tomato  Paste  _  15,014 

Progresso  Products  -  7,698 


$  27.542 

Ddell  k  Co.,  Inc.,  Mai  Sons 

Gramercy  Park  Clothes  .  $  38,766 

Ddp.  Inc. 


Bu-Ei . .  $  9,452 

Ddia . .  33.116 


$  42.568 

Coderwood,  William,  Co. 

Mooseabec  Sardines  -  $  16.373 

Underwood  Derlled  Ham  _  48,402 


$  64.775 

Caion  Carbide  Corporation 

Bikellte  Co.  - -  $  1.427 

Cru  . . 2,842 

Dynel  Fabric  . 56,161 

Electro  Metallurgleal  Co .  2,452 

Ereready  Flasbll^t  Batteries  1,499 

Unde  Co.-Institutional  _  16.707 

National  Carbon  Co.  _  3.421 

Prestone  -  509.826 

6-12  . 39.378 

Union  Carbide  Corporation  76.977 

VIsIdng  Prods.  _ _  $  26.252 


11334 

911.546 

SU59 

676.467 


.630.866 


165.606 

46.661 

34361 

230.696 


311.612 

61.655 


35.629 

43.655 


5I036I 


90.462 

44,072 


*  738.942 

Cnloo  Electric  Co.  _ $  175,862 

CnioD  Fork  k  Hoe  Co. 

Green  Thumb  Prods.  _ $  35,708 

Cnkn  Oil  Co.  of  California 

Gasoline  k  Oils  _ S  1,086.579 

rnkn  Pacifle  Railroad  _ $  746.407 

Cnko  Underwear  Co.,  Inc. 

Fruit  Of  The  Loom 

Underwear  .  $  109,872 

Cnited  Aircraft  Corp. 

Chance  Vought  Aircraft  _ $  1.106 

Hamilton  Standard  _  24.465 

Pratt  k  Whitney  Aircraft 

Corp . —  41.013 

Sikorsky  Aircraft  _  1,740 


,  „  I  68,324 

Cnlted  Air  Lines.  Inc . .  $  2,280.948 

United  Artists  Corp. 

Motion  Pictures  _  $  58.591 

Cnlted  Biscuit  Co.  of  America 

Bowman  Crackers  _  $  10.359 

Hekman  Biscuits  _  67,175 

Keebler  Crackers  _  41,132 

Manchester  Crackers  _  21.932 

Sawyer  Crackers  _ 16.371 

Strletmann  Crackers  _  30.936 

Supreme  Crackers  _  40,944 


63.48! 

108.131 


Cnlted  Fruit  Co. 

Bananas  . 

Steamship  Transport 


$  228,849 

$  41.724 

40,643 


110.639 


64.455 


77,69! 
2633! 
86.766 
2.387 Jl! 


5.861 

8.566 


4.686 

25,966 


43.56! 

69.69 


37.467 

30,664 


38366 

I3« 

76,651 


116316 

116.835 


84.61! 


25,851 

2l3Ij 

11,661 


1443H 


Cnlted  Fuel  Gas  Co . $ 

Cnlted  Gas  Corp . $ 

United  Jewish  Appeal  _  $ 

Cnlted  States  Brewers 

Foundation.  Inc _ _  $ 

United  States  Lines  Co. 

Steamship  Transport  . . $ 

Cnlted  SUtes  News  k 

World  Report . .  $ 

Cnlted  SUtes  Rubber  Co. 

Cnrden  Hose  .  $ 

Fisk  Tires . . . 

Sauatuck  Chemicals  _ 

D.  8.  Koylon  Mattress  _ _ 

U.  8.  Rubber  Products  _ 

D.  8.  Tires  . . 


59,636 


129.583 
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Cntted  SUtes  Time  Corp.,  The 

Watches  .  $ 

™td  SUtes  Tobacco  Co. 

n8^„Clgarettes  -  $ 

Butted  Steel  Workers  of 

A»erlet  .  ^ 

n"”;'  ABwey, 'inc; ■■■".■.■  S 

&  rf"  *'’"*»■  *"«• - » 

Inc. 

Swiss  Ctdooy _ $ 

“*J«n  Vermouth  _ 

"*trl  Wines  . . 


82.387 

41,788 

160,118 

86,818 


39,251 


147.938 


579.291 


1.423 

23.754 

1.539 

44.733 

27.059 

409.003 


Cnlted  SUtes  Shoe  Corp. 

Red  Cross  Shoes  . .  $ 

Cnlted  SUtes  Steel  Corp. 

CwlMie  Fence  _  $ 

Fertlllier  . . . 

Steel  Homes  _ 

Steel  Kitchens  _ 

Institutional 
Products  . 


$  507.511 


86.827 


86.633 

2.986 

28,363 

11.801 

734.171 

40.277 


904.2! 

39,2! 

296.2‘ 


95.li 

41,2 

73,6! 


25,3 

60.0 


i 


$  86.6 
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L'tah-Idaho  Sugar  Co. 

U  k  I  Sugar  . - .  $  27,920 

CUh  Power  k  Light  Co .  3  28,569 

Utica  Mutual  Insurance  Co.  —  $  62.301 


V 

V-M  Corp. 

Phonographs  .  $  64,147 

Phonograph  k  Tape  Recorder  75,592 


$  139,739 

Valley  Bell  Dairy  Co. 

Dairy  Products  .  $  26,282 

Van  Camp  Seafood  Co.,  Inc. 

Chicken  of  The  Sea 

Oyster  Stew  .  $  26,282 

Chicken  Of  The  Sea  Tuna  767.996 

White  SUr  Tuna  - 98,443 

Willapoint  Oysters  _  5,120 

Wlllapoint  Oyster  Stew  _  5,972 

Willapoint  ProducU . . —  1,289 


$  905,102 

Vanguard  Press,  The  -  $  29,909 

Vanity  Fair  Paper  Mills 

Blue  Ribbon  Food  Wrap  |  2,230 

Blue  Ribbon  Napkins  . .  9,454 

Vanity  Fair  Tissues  -  13,395 


$  25,079 

VanUge  Press  .  $  27,935 

Vaughans  Seed  Co _ _  $  38,901 

Vick  Chemical  Co. 

Prince  Matchabelli 

Preparations  .  $  10,336 

Seaforth  Preparations  _  18,954 

Sofskln  . .  26,016 

Vick’s  Cold  TableU  -  25.901 

Vick's  Cough  Drops  _  31.292 

Vick's  Cough  Syrup  _  91,723 

Vick’s  Impact  'TableU  _  23,819 

Vick’s  Medl-Mlst  _  118,221 

Vick’s  Vaporub  _  71,472 

Vick’s  Va-Tro-Nol  -  89.696 

Vick’s  Products  _  10,932 


*  5 18, .362 

Vienna  Sausage  Mfg.  Co.  _  $  30,833 

Viking  Press,  Inc.,  The 

Books  .  $  117,053 

VlrginU-Carolina  Chemical 
Corp. 

Black  Leaf  Insecticides _ 3  2,907 

V-C  13  . .  149,132 


$  152,039 

Virginia  Department  of 
Conserration  and  Development  $  42,157 

Virginia  Electric  k  Power  Co.  $  110,448 

Vita  Food  Products  Inc. 

FLsh  Products  .  $  37,180 

Vitasafe  Corp. 

Vllasafe  Vitamins  .  $  724.318 

Vogarell  Products  Co. 

Hemex  . ^  6,092 

Inray  - ^  2.940 

Lanacane  . .  75,0.')0 


$  84,082 

Volksw.agon  of  Amer.,  Inc. 

Volkswagen  .  $  86,710 

Volvo  Distributing  Co..  Inc. 

Volvo  Cars  . — .  $  48.696 


W 


Wabash  Railroad  .  $  97,659 

Wagner,  Mfg.  Co.,  E.  R. 

Carpet  Sweeper  _  $  33,589 

Wain  k  Bond,  Inc. 

Blackstone  Cigars  -  $  57,944 

Walker-Gooderham  k  WorU, 

Ltd..  Hiram 

Barclay’s  Whiskey  _  $  19,602 

Barclay’s  k  Barclay’s  Gold 

Label  Whiskies  _  4,608 

Barclay’s  Brandy  _  14,297 

BarcUy’s  Gold  Label 

Whiskey  .  36,036 

Barclay’s  k  Corby’s  Reserve  5,228 

Booth’s  High  k  Dry  Gin  _  42,057 

Canadian  Club  Whiskey  _  1,106,662 

Corby’s  Reserve  Whiskey  — -.  458,630 

Corby’s  Special  Selected 

Whiskey  .  5,527 

Corby’s  Whiskies  _  50,647 

Courvoisier  Cognac  _  4.596 

David  Nicholson  _  5,349 

G  ft  W  Whiskey  _ 3,562 

G  ft  W  Five  O’clock  Gin  751 

G  ft  W  nve  Star  Whiskey  _  24,442 

G  ft  W  ft  Five  Star  -  3,443 

G  ft  W  Seven  SUr  Whiskey  35,119 

G  ft  W  Seven  SUr  ft 

William  Penn  .  1,752 

G  ft  W  Whiskies  _  2,230 

Grand  Macnish  Scotch 

Whisky  . 29,718 

Hiram  Walker's  Brandy  _  653 

Hiram  Walker’s  Cordials  2,276 

Hiram  Walker’s  Gin  _  5,007 

Hiram  Walker’s  Reserve  _  1,142 

Hiram  Walker’s  Vodka  _  145,799 

Hiram  Walker’s  Whiskies _  5.557 

Hiram  Walker’s  Products  53,030 

Imperial  Whiskey  . 1,002,113 

Imperial  ft  Walker’s  Deluxe  ~  1,675 

Mae  Nish  VL  Scotch  Whisky  7.942 

Meadow  Brook  Whiskey  ......  1.005 

Mountain  Ridge  Whiskey _  4.664 
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Old  Smuggler  Scotch 

Whisky  . 22,550 

Royal  Canadian  _  4,958 

Sandeman  Wines  _  2,229 

Senator  Corby  Whiskey _  6,195 

Sherbrook  Whiskey  _  10,892 

Ten  High  Whiskey _  305,567 

Twin  Seal  Whiskey  _  24,249 

Walker’s  De  Luxe  Whiskey  .._  602,860 

William  Penn  Whiskey  _  9,526 


4,076,145 

Walkcr-Gordon  Laboratory  Co. 

Acidophilus  .  $ 

2,000 

Milk  . 

27,388 

29,388 

Wall  Street  Journal,  The _ 3 

Wander  Co.,  The 

435,717 

Ovaltine  . .  3 

Wanzer  ft  Sons,  Sidney 

176,392 

Cottage  Cheese  _  „.  3 

Egg  Nog  Mix  . 

1,302 

9,372 

Milk  . 

39,354 

50,028 

Ward  Baking  Co. 

143,751 

5,736 

778 

Ward’s  Bread  ft  Cake  . . 

Ward’s  Brown  ’N  Serve  Rolls 

Products  . 

173,557 

323,822 

Ward-Green  Co. 

Slimtex  .  3 

Warner-Lambert  Pharmaceutical 

45,998 

Co.,  Inc. 

Bliss  Home  Permanent _ 3 

20,264 

Bromo-Seltzer  _ _ _ 

Du  Barry  Preparations  _ 

8,908 

40.001 

Jewellte  Brush  ft  Comb _ 

16,756 

Listerlne  . . 

Orall  _  _ 

Perma  Grip  _ 

Pro  Toothbrush  . 

Richard  Hudnut  Creme 

533,216 
3, .586 
20.011 
99.882 

Rinse  'N  Set  _  _ 

Richard  Hudnut  Creme 

6.861 

Shampoo  . . 

Richard  Hudnut  Preparations 

114.756 

516.045 

Sloan’s  Liniment  _ 

Sportsman  Preparations  _ 

21.822 

1.910 

Super  Anahlst  Nasal  Spray 

234.737 

Super  Anahlst  Tablets  _ 

Super  Anahlst  Throat 

270.589 

Lozenges  . . 

Vlrisan  Cold  Compound  _ 

154  ,.590 
37.090 

*  2,101,024 

Washington  Gas  Light  Co . $  31,275 

Washington  State  Apple 

Advertising  Commission  _  $  158.213 

Washington  State  Dairy  Products 

Commission  .  $  44.577 

Washington  State  Fruit 
Commission 

Bartlett  Pears  _ $  56,439 

Elbeita  Peaches  . .  4.760 

Washington  State  Fruit  _  6.902 


*  68.101 

Washington  Water  Power  Co .  $  35.448 

Water  Master  Co. 

Milltlte  Cement  .  $  475 

Water  Master  Toilet 

Tank  Ball  _ _  85.772 


$  86.247 

Waterflll  ft  Frazier  Distillery  Co. 

Whiskey  .  $  88,143 

Webb  Coffee  Co.,  Thomas  J.  _ $  43.009 

Webcor.  Inc. 

Phonograph  .  $  24.857 

Phon^vgraph  ft  Tape  Recorder  69.358 

Tape  Recorder  _  27,034 


$  121,249 

Weco  Products  Co. 

Dr.  West’s  InsU-Clean  _ $  42.492 

Dr.  West’s  Tooth  Brush  _  49,303 


t  91,795 

Weekly  Publications,  Inc. 

Newsweek  .  $  295,399 

Well-McLain  Co. 

Heating  Equipment  _ $  32,911 

Weiler  Electric  Corp. 

Power  Tools  . $  82.239 

Welsh  Co 

Baby  Carriages  and 

Accessories  .  $  77,756 

Wesson  Oil  ft  Snowdrift 
Sales  Co. 

Blue  PUte  Products  _  $  5.318 

Wesson  Oil  . . .  2,510.946 


$  2.516.264 

West  Bend  Aluminum  Co. 

Utensils  .  $  41.933 

West  Coast  Airlines  _  $  34,483 

West  Penn  Electric  Co . .  $  57,750 

West  Point  Mfg.  Co. 

Interlon  Linings  _ $  11,193 

Mattel  Towels  .  20.951 

Wellington  Sears  Fabrics _  40,042 


$  72.186 

Western  Air  Lines,  Inc. _ I  360,367 

Western  MassachusetU 
Electric  Co.  . . 


Western  Pacific  Railroad  -  $  56.448 

Western  Tool  ft  SUmping  Co. 

Blair  Mowers  .  $  11,048 

Homko  Mowers  -  115,528 


$  126.576 


Westinghouse  Electric  Corp. 

Air  Conditioner  - - - 

Appliances  . . . - 

Blanket  - 

Dehumidifler  - 

Dishwasher  _ 

Dryer  ft  Washer  - - 

Freezer  . - . 

Fry  Pan  . 

Fry  Pan  ft  Roaster  Oven  ... 


Iron  . 

Lamps  ; — 
Laundroilat 


Laundromat  ft  Dryer  - 

Mixer  . 

Mixer  ft  Toaster  . 

Radio  . 

Ranges  . 

Refrigerator  - 

Roaster  Oven  . 

Television  — . — 

Toaster . . 

Tubes  - - 

Institutional  . 

Westinghouse  Broadcasting 
Co.,  Inc.  . . . 


$ 


137,535 

229,742 

1,766 

10,922 

16,929 

7,323 

10,394 

29,818 

24,129 

14,765 

25,607 

121,752 

263.190 

622,772 

2,547 

18,488 

29,556 

100.532 

420,820 

4,042 

443.868 

4,616 

21,183 

72,0.50 

52.440 


$  2,686.786 

Weston  Biscuit  Co.,  Inc. 

Southern  Biscuit  Crackers  —  $  13.010 

Weston’s  Cookies  ft  Crackers  63.734 


$ 


Wheatena  Corp.,  The 

Wheatena  .  $ 

Whirlpool  Corp. 

RCA  Whirlpool  Air 
Conditioner  . $ 


RCA  Whirlpool  Air 

Conditioner  ft  Refrigerator 
RCA  Whirlpool  Appliances  — 
RCA  Whirlpool  Cabinet  Sink 
RCA  Whirlpool  Dishwasher  -.. 

RCA  Whirlpool  Dryer  . — _ 

RCA  Whirlpool  Dryer  ft 

Wa.sher  . — 

RCA  Whirlpool  Freezer  - 

RCA  Whirlpool  Freezer 

ft  Refrigerator  . . 

RCA  Whirlpool  Kitchens  — 

RCA  Whirlpool  Laundry  - 

RCA  Whirlpool  Ranges  . - 

RCA  Whirlpool  Ranges 

ft  Refrigerator  . 

RCA  Whirlpool  Refrigerators 
RCA  Whirlpool  Washers  - 


76.744 

86,334 


42.212 


95 

168,370 
23,603 
17. .508 
30.814 


271.355 

5,171 

8.446 

4,995 

13.171 

55.639 


6.824 

448.515 

217,620 


$  1.314.338 


White  Co..  Inc.,  C.  B. 

Versatllt  Venetian  Blinds  $  38,642 

White  House  Co. 

Records  .  $  37.141 

White  King  Soap  Co. 

Sierra  Pine  . -  $  1.744 

White  Frost  Cleaner  .  58 

White  King  Cleanser  . 121.105 

White  King  Detergent  D  ....  100.630 

White  King  Liquid  Detergent  129.556 

White  King  Soap  . 75.991 

White  King  Products  . 13.710 


$  442.794 

White  Rock  Corp. 

Beverages  .  *  223.469 

WIchIU  Gas  Service  Co.  -  $  32,964 

Wiedemann  Brewing  Co.,  Inc., 

George,  The 

Beer  .  %  413.710 

Wllbur-Ellls  Co 

Southern  Star  Products  —  $  26.639 

Wile  Sons  ft  Co..  Inc.,  Jullns 

Dry  Sack  Sherry  -  $  3.994 

Escoflier  Sauce  .  3,836 

Peter  Dawson  Scotch 

Whisky  .  20,988 

Romanoff  Vodka  . -  22.189 

$  51.007 

Wilklns-Rogers  Milling  Co.,  Inc. 

Washington  Flour  ft  Mixes  _..  $  28.675 

Williamsburg,  Va. -Chamber 

Of  Commerce  . $  47.315 

Wilson  ft  Co.,  Inc. 

B-V  . $  89.689 

Blf  . —  4,876 

Canned  Meats  . . 1,755 

Chicken  ft  Ham  Salad 

Spreads  .  6,353 

Gloves  .  22,714 

Golf  Balls _ _ 26,772 

Golf  Clubs  _ 24.040 

Ham  _ -  3,482 

Hash  . 5,918 

Ideal  Dog  Food  . . 470,871 

Jane  Wilson  Scalloped 

Potatoes  ft  Cheese  _  1.625 

Jane  Wilson  Swiss  Steak  —  1,882 

Meat  Products  . 148.189 

Sports  Equipment  _  61.431 


$  27,042 


3  869.637 
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duce  editorial  page  and  society  this  plate  is  set  for  1960. 
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Ul  l^Old  1  VDG  Promotion  booklets  are  the  Tribune,  expresses  certainty  stage,  a  26-by-60-foot  addition 

i  basic  product  of  the  Fotosetter  that  photocomposition  is  here  to  to  the  present  plant,  is  now 

San  Diex:o  Calif.  used  by  the  Washington  Post  stay.  He,  too,  is  enthused  over  under  construction.  A  16-page 
Growing  use  of  cold  type  is  Times  Herald.  The  Boston  the  gains  seen  from  the  duPont  Duplex  tubular  press  and  stereo- 

shown  in  a  survey  of  newspaper  Herald  and  Traveler  uses  both  plate.  type  equipment  will  be  housed 

users  made  by  Larry  Sisk,  ex-  Photosetter  and  the  Photon  “I  believe  the  end  result  of  the  in  the  new  addition, 
ecutive  news  editor,  San  Diego  editorial  promotion,  but  not  development  of  photocomposi-  The  new  four-unit  press  and 
Fvenina  Tribune  *  generally.  tion  will  be  better  reproduction  folder  will  use  a  color  cylinder 


magnesium  engravings.  manager.  South  Bend  (Ind.)  pansion  program.  The  first 

Promotion  booklets  are  the  Tribune,  expresses  certainty  stage,  a  26-by-60-foot  addition 
basic  product  of  the  Fotosetter  that  photocomposition  is  here  to  to  the  present  plant,  is  now 
as  used  by  the  Washington  Post  stay.  He,  too,  is  enthused  over  under  construction.  A  16-page 
and  Times  Herald.  The  Boston  the  gains  seen  from  the  duPont  Duplex  tubular  press  and  stereo- 
Herald  and  Traveler  uses  both  plate.  type  equipment  will  be  housed 


Evening  Tribune.  generally.  tion  will  be  better  reproduction  folder  will  use  a  color  cylinder 

The  particular  trend  within  '^^®  Evansville  (Ind.)  Courier  of  type  in  both  editorial  and  ad  to  permit  the  use  of  black  and 
this  growth  is  found  in  the  pro-  others  have  blown  up  script  matter  from  cleaner  and  more  one  color  on  the  front  and  back 

duction  of  roto,  magazine  and  provided  other  offbeat  dis-  efficient  composing  rooms,”  de-  pages  for  the  first  time, 

editorial  pages’  which  stand  plays  from  cold  type,  normally  dared  Robert  B.  Choate,  pub-  The  Caledonian-Record’s  pres- 


throughout  the  day,  a  study  of  newspaper  plant  lisher,  Boston  Herald  and  ent  press  requires  about  2% 

reports  from  managing  editors  for  advertisii^.  -n,  v  hours  to  handle  the  5,199  cir- 

The  St.  Petersburg  (Fla.)  Frank  Hunt,  managing  edi-  culation.  With  the  new  press. 
At  present  fewer  than  20  ^as  used  some  full  photo  tor,  expresses  belief  that  in  the  a  run  of  only  about  15  minutes 

newspaper  composing  rooms  are  process  color  pages.  Evansville  plant  “Fotosetter  will  be  required, 

using  photocomposition  and  cold  ^he  San  Diego  Union  and  Eve-  will  have  its  greatest  usage  in  • 

type  processes,  but  a  half-dozen  Tribune  has  provided  type  producing  pages  that  generally  Da^ig  Honored 


The  St.  Petersburg  (Fla.) 
At*  present  fewer  than  20  ^as  used  some  full  phot( 

newspaper  composing  rooms  are  and  process  color  pages 

using  photocomposition  and  cold  The  San  Diego  Union  and  Eve 


idditions  to  the  list  are  expected  blocks  and  folios  for  overlays, 

“We  will  continue  to  experi- 


by  year  end. 


stand  up.” 

“I  also  think  it  might  eventu- 


Davig  Honored 

Burke  Davis,  Greensboro  (N. 


Two  former  heavy  newspaper  ^'^y  '^®  worked  out  for  one-edi-  C.)  Daily  News  columnist,  re¬ 

users  have  now  abandoned  cold  ®ther  editorial  uses  from  time  tion  newspapers,”  Mr.  Hunt  ceived  the  Fletcher  Pratt  Me- 
type,  the  survey  conducted  by  time,”  declared  B.  G.  Burke,  added.  “When  pages  are  changed  morial  Award  of  the  Civil  War 


Mr.  Sisk  for  the  APME’s  Tech-  Pr^uction  manager, 


frequently,  the  time  element  is  Round  Table  of  New  York  for 


nical  Process  Committee  also  ad¬ 
vises.  Everst  P.  Derthick,  Cleve¬ 
land  Plain  Dealer,  is  chairman. 


J.  Strang,  mechanical  su-  the  chief  block  for  smooth  pro-  his  book,  “J.  E.  B.  Stuart.”  Pre- 


perintendent,  lists  the  introduc-  duction. 


sentation  was  made  by 


tion  of  photo  composition  as  the  C.  W.  Orcutt,  managing  edi-  North  Callahan,  New  York  syn- 


The  continuing  users  of  cold  important  project  under-  tor,  Knoxville  (Tenn.)  News-  dicated  columnist  and  journal- 

type  for  editorial  matter  report  ^^ken  by  the  New  York  Times  Sentinel,  also  believes  editorial  ism  professor  at  New  York  Uni- 

ezcellent  results  and  most  of  P^®^  year,  the  report  ob-  possibilities  depend  on  future  versity,  chainnan  of  the  awards 

those  surveyed  ’are  optimistic  serves.  developments.  committee, 

about  the  future  of  the  process  and  better  prwfing 

“or  new  developments  resulting  methods  will  enable  continued  . - - - 1 


from  present  experiments.” 
When  It  Saves 

Cold  type  saves  time  over 


growth  of  the  cold  type  system 
in  the  opinion  of  Alex  T.  Prim, 
production  manager,  St.  Louis 
(Mo.)  Post-Dispatch. 

But  the  Miami  (Fla.)  Herald 


ronventional  layouts  in  provid-  has  finally  abandoned  the  cold 
ing  elaborate  layouts  for  the  type  experiment  after  more  than 
rotogravure  section  of  the  Mil-  a  year  of  photocomposition  ac- 
viaukee  Journal,  reported  Wal-  tivities  that  included  headlines. 


lace  Lamoe,  managing  editor. 
But  the  process  is  less  flexi 


scripts  and  simulated  hand  let¬ 
tering  editorial  display  matter. 


ble,  timing  has  to  be  advanced  Dick  Fitzgerald,  mechanical  su- 
and  spacing  out  or  lead  out  lines  perintendent,  said  it  had  been 
provide  problems  not  yet  solved  found  easier  to  paste  up  proofs 


with  satisfaction. 

Exceptionally  clear  and  nicely 


of  p  re-engraved  matter. 

And  the  Oklahoma  City  Daily 


justified  pages  have  resulted  Oklahoman  and  Times  has  shut 
rom  the  New  York  News  use  down  its  photocomposition  de- 
01  a  Mereenthaler  Linofilm  ma-  j..  « 


of  a  Mergenthaler  Linofilm  ma 
chine  to  prepare  Sunday  maga 


partment,  used  in  a  printers’ 
strike.  The  system  became  “a 


reported  Richard  rather  expensive  luxury,”  said 


Blumberg, 


.  »s 

1  policies 

rected  by 

L.  Ker- 
f,  all  of 
the  COB- 
s.” 

was  also 
companji 
mm^iak 


pi.  '  -  -  latiici  lUAui^y  aaiu 

i^larke,  executive  editor.  Carl  K.  Stuart,  managing  edi- 

1  he  three  Photons  xised  at  the  tor. 

Louisville  (Ky.)  Courier- Jour-  t>  ^  -oi  x.  •  4.  * 

-I  have  Wn  used  ouly  expert- 
tentally  „„  editorial  luatori.l  Kff 

and  the  method  is  well  suited  Herald,  advised 

to  thnf  .4  •  .1  T  •  1  the  APME  survey  committee 

that  usage,  advised  Lisle 

Bakpr  Tv  „  that  cold  type  will  never  re- 

The  Perry  News^apeS^’have  Place  the  horse  for  straight  body 

Fotosetter  in  producing  ,  ox 

their  weekly  All  Florida  Maga-  On  the  optimistic  side,  T.  C. 
dne  for  five  years  and  now  have  Harris,  executive  editor  of  the 
adapted  Teletypesetter  tape  to  St.  Petersburg  Times  sees  bright 
the  Fotosetter,  according  to  prospects  for  cold  type  produc- 
^John  H.  Perry  Jr.  tion  with  the  completion  of  new 

“This  makes  use  of  Photo-  developments, 
setter  for  editorial  matter  much  “We  are  approaching  an  ideal 
®ore  practical  since  it  now  can  and  this  is  almost  accomplished 
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Publisher  Buys 
Second  Weekly 

Dearborn,  Mich. 

The  Dearborn  Independent 
was  sold  to  Robert  Foley  Smith, 
publisher  of  the  Dearborn  Press, 
by  William  L.  Mills,  co-publisher 
of  the  weekly  33  years. 

Separate  publication  of  the 
papers  will  be  maintained.  The 
Press  has  a  circulation  of  11,- 
338  and  the  Independent’s  cir¬ 
culation  is  8,357. 

Mr.  Mills  said  pressure  of 
business  recently  had  been  af¬ 
fecting  his  health  and  led  to  his 
decision  to  sell  the  paper. 

Mr.  Smith  purchased  the 
Press  four  years  ago  after  re¬ 
tiring  from  management  in  an 
advertising  agency. 

*  *  « 

Recent  transactions  in  the 
newspaper  field: 

Morrison,  Okla. 

Elsie  Shoemaker,  publisher  of 
the  Morrison  Transcript  since 
1952,  sold  the  weekly  to  the 
Perry  Journal  Co.,  publishers 


"IKE"  Says: 

"Invest  in 

Plant  and  Equipment" 

In  a  special  survey  conducted 
prior  to  President  Eisenhow¬ 
er’s  message.  Daily  Newspa¬ 
pers  reported  to  the  American 
Newspaper  Publishers’  Asso¬ 
ciation  that  they  planned  to 
spend 

$62,911,986.00 

for  plant  expansion  and  new 
equipment. 

Newspapers  are  way  ahead  . . . 
showing  utmost  confidence  in 
the  economic  growth  of  our 
country. . . 

YOU  are  way  ahead,  too, 
when  you  use  the 

CLASSinED  PAGES  of 
EDITOR  &  PUBLISHER 

to  sell  all  types  of  Printing 
Equipment. 

YOUR  AD  will  reach  ALL 
newspapers  that  have  plans 
for: 

EXPANSION 
REPLACEMENT  or 
IMPROVEMENT 
of  PRINTING  FACILITIES 

WRITE  . . .  WIRE  . . .  PHONE 

E&P  Classified  Dept. 

1700  Times  Tower,  N.  Y. 

BR  9-3052 


of  the  Perry  Journal.  The 
Transcript,  which  operated  con¬ 
tinuously  in  Morrison  since 
1912,  was  suspended. 

The  Journal  purchased  the 
Transcript  circulation  list  and 
the  physical  assets. 

Miss  Shoemaker,  in  partner¬ 
ship  with  Mrs.  Edna  Eaton 
Wilson,  bought  the  Transcript 
in  1942  from  the  estate  of  the 
late  Fred  Logan,  who  had  pub¬ 
lished  the  paper  since  1912.  In 
1953  the  partnership  was  dis¬ 
solved. 

Miss  Shoemaker  did  not  an¬ 
nounce  future  plans.  She  re¬ 
signed  last  August  as  member 
of  the  faculty  of  Oklahoma 
State  University.  She  had  pre¬ 
viously  taught  20  years  at 
Southwestern  State  College.  She 
was  formerly  editor  of  the 
Ames  Enterprise. 

*  *  * 

Nevada,  Iowa 

W.  H.  Ledbetter,  former  pub¬ 
lisher  of  the  La  Plata  (Mo.) 
Home  Press,  and  his  father, 
Frank  Ledbetter,  former  owner 
of  the  Carterville  (Ill.)  Herald, 
have  purchased  the  Evening 
Journal. 

Don  Hall  was  publisher  and 
Dean  Carey  was  president  of 
the  Nevada  Evening  Journal, 
Inc.,  which  owned  the  property. 

Sale  was  arranged  by  the  Dial 
Agency,  Detroit  newspaper 
broker. 

e  *  * 

McGregor,  Iowa 

The  weekly  North  Iowa  Times 
was  sold  to  Fred  Martin  and 
Cliff  DeGarmo,  owners  of  the 
Pottsville  Herald.  The  Times, 
which  observed  its  centennial 
two  years  ago,  has  been  owned 
by  the  Huebsch  family  for  more 
than  60  years.  William  Geraghty 
will  be  manager. 

«  «  * 

Cleveland 

Alvin  T.  Krenzler,  deputy 
registrar  of  motor  vehicles  in 
Ohio,  purchased  the  South  Eu¬ 
clid  Messenger  of  suburban 
Cleveland  from  Chester  R. 
Bruce,  who  founded  the  paper 
in  1932. 

Mr.  Krenzler,  an  attorney, 
plans  to  assume  all  publisher’s 
duties. 

*  *  « 

Horsehblvds,  N.  Y. 

Peter  Jankowski,  publisher  of 
the  Spencer  Needle,  purchased 
the  Chemung  Valley  Reporter 
from  Joseph  H.  Lynch. 

• 

Alumni  President 

Exeter,  N.  H. 

Jack  R.  Howard,  president  of 
Scripps-Howard  Newspapers, 
has  been  elected  president  of 
the  Alumni  Association  of 
Philips  Exeter  Academy. 


Dempsey  Enters 
PR  and  Ad  Field 

Chicago 

Jack  Dempsey,  former  World’s 
Heavyweight  Boxing  Champion, 
has  entered  the  advertising  and 
public  relations  field. 

Mr.  Dempsey’s  new  venture 
will  be  a  division  of  the  Jack 
Dempsey  Enterprises,  which  is 
located  here.  In  announcing  the 
formation  of  his  new  organiza¬ 
tion,  Mr.  Dempsey  said: 

“No  one,  to  my  knowledge, 
has  benefitted  more  from  con¬ 
structive  publicity  and  advertis¬ 
ing  than  Jack  Dempsey.  Now  I 
am  in  a  position  to  offer  to  in¬ 
dustry,  individuals  and  com¬ 
panies,  the  same  staff  of  pub¬ 
licists  and  advertising  people 
who  have  worked  so  effectively 
in  my  behalf  for  the  past  ten 
years. 

“This  is  not  a  business  to 
which  I  am  merely  lending  my 
name,  but  it  is  my  ovim  business, 
personally  financed  by  me  and 
my  partner,  George  F.  Florey. 

“Florey,  a  well  known  former 
Chicago  newspaperman,  who  is 
my  partner  in  the  Jack  Dempsey 
Enterprises,  also  heads  his  own 
national  advertising  agency.  The 
Fiorey  Agency  will  be  operated 
separately  and  apart  from  the 
Dempsey  Enterprise  advertis¬ 
ing  firm. 

“In  our  new  agency,  we  intend 
to  serve  accounts  in  all  parts  of 
the  country,  and  Florey  and  I 
will  personally  make  calls  and 
presentations  to  organizations 
who  may  be  interested  in  our 
services.” 

• 

13  Supermarkets  Win 
McCall’s  Ad  Awards 

Atlantic  City,  N.  J. 

Thirteen  top  U.  S.  and  Cana¬ 
dian  super  market  operators 
were  awarded  trophies  today  for 
outstanding  newspaper  adver¬ 
tising  in  1957  in  a  competition 
sponsored  by  McCall’s  magazine. 
The  awards  were  presented  by 
William  B.  Carr,  advertising 
director  of  McCall’s,  during  the 
Super  Market  Institute’s  21st 
annual  convention. 

Jewel  Tea  Co.,  Inc.,  of  Mel¬ 
rose  Park,  Ill.,  was  presented 
with  two  first-place  awards  in 
the  competition  for  high  dollar 
volume  companies.  Van’s,  Inc., 
a  Holland,  Mich.,  super  market 
chain,  took  two  top  honors  in 
the  lower  volume  classification 
for  the  second  year  in  a  row. 

A  total  of  1,360  newspaper 
ads  representing  4,200  chain 
food  stores — the  largest  number 
of  stores  ever  represented  in  the 
competitions — ^were  judged  for 
the  1957  awards.  Nine  top  ad¬ 
vertising  agency  executives 
acted  as  this  year’s  judges. 


Paul  Miller 
Will  Head 
API  Board 

Paul  Miller,  president  of  the 
Gannett  Newspapers,  and  editor 
of  the  Rochester  (N.  Y.)  Times- 
Union,  will  become  chairman  of 
the  Advisory  Board  of  the 
American  Press  Institute  on 
July  1,  when  the  Institute  begins 
its  13th  year. 

He  was  elected  by  the  board 
to  succeed  B.  M.  McKelway,  edi¬ 
tor  of  the  Washington  (D.  C.) 
Evening  Star.  Mr.  McKelway 
requested  retirement  from  the 
chairmanship  but  consented  to 
remain  as  a  member  of  the 
board. 

They  and  two  other  members 
of  the  board  were  re-elected  to 
three-year  terms  when  the  board 
held  its  annual  meeting  April 
25.  Their  appointments  were  ap¬ 
proved  May  23  by  the  Trustees 
of  Columbia  University,  of 
which  the  Institute  is  a  part, 
and  were  announced  by  the  In¬ 
stitute. 

The  other  two  are :  Ben  Reese, 
former  managing  editor  of  the 
St.  Louis  (Mo.)  Post-Dispateh, 
and  M.  H.  Williams,  assistant 
to  the  publisher,  Worcester 
(Mass.)  Telegram  and  Evening 
Gazette. 

Mr.  Miller  named  Mr.  Reese 
and  Turner  Catledge,  managing 
editor  of  the  New  York  Times, 
to  serve  with  him  on  the  board’s 
executive  committee. 

• 

Articles  Oflfered 
On  Baby  Care 

“Your  Feelings  Toward  the 
Baby,”  a  10-article  bi-weekly 
series  on  harmful  parental  atti¬ 
tudes  toward  pre-natal  and  baby 
care,  is  being  offered  free  to 
editors  by  the  Mennen  Baby 
Foundation,  a  non-profit  organi¬ 
zation  at  445  Park  Ave.,  New 
York  22. 

The  series  is  the  result  of  a 
survey  of  doctors,  nurses,  hos¬ 
pitals  and  Red  Cross  chapters 
across  the  country  to  determine 
the  trouble  spots  in  parents’ 
feelings  before  and  after  the 
baby  comes. 


Veronis  Promoted 

Peter  Veronis  has  been  pro¬ 
moted  to  eastern  division  sales 
manager  of  Ridder-Johns,  Inc. 
Francis  B.  Fitzgerald,  recently 
elected  vicepresident  of  R-Ji  has 
been  named  New  York  office 
manager. 
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JOURNAUSM  EDUCATION 

Jobs  Wait  for  Grads 
Despite  Recession 

By  Ihv’ight  Bentel 


Recession  or  no  recession,  jobs 
are  waiting  for  the  journalism 
graduates. 

Placement  at  some  schools  has 
been  unaffected  by  economic  con¬ 
ditions  —  and  as  in  previous 
years,  several  employer  calls 
are  being  received  for  each 
available  candidate.  Many 
I  schools  report  the  job  market 
has  “softened”;  and  a  few  that 
placement  is  definitely  “slow.” 

But  at  none  of  the  72  schools 
responding  to  a  series  of  queries 
from  Editor  &  Publisher  is 
there  fear  that  some  graduates 
will  be  left  out  in  the  cold  after 
the  summer  hiring  is  done. 

Country-wide,  demand  still 
exceeds  supply. 

First  E<feP  questionnaires, 
sent  in  March,  brought  a  num¬ 
ber  of  responses  like  these : 

“We  are  not  aware  of  a  dimin¬ 
ished  demand  for  graduates  of 
the  Ohio  University  School  of 
Journalism.  Without  giving  spe¬ 
cific  figures,  I  would  say  that 
we  are  having  at  least  three  or 
four  times  as  many  requests  as 
we  have  available  graduates.  We 
do  not  anticipate  any  difficulty 
in  placing  our  forty  or  more 
graduates  in  June.  As  a  matter 
of  fact,  we  are  getting  almost 
daily  phone  calls,  telegrams  and 
requests  by  mail  for  members 
of  our  June  graduating  class.” 
(L  J,  Horton,  director  of  the 
school.) 

“So  far  as  I  can  determine 
Aere  is  absolutely  no  diminish¬ 
ing  of  the  demand  for  joumal- 
i®  graduates.  We  are  still  be¬ 
sieged  with  telephone  calls  and 
letters  from  newspaper  editors 
and  other  communication  sources 
seeking  men  and  women  for  both 
part-time  and  full-time  work. 
We  anticipate  no  difficulty  in 
placing  our  graduates  this  June 
and  August.  I  would  say  the 
ratio  of  ten  openings  for  every 
graduate  still  holds  firm.” 
(Warren  K.  Agee,  chairman  of 
^e  Department  of  Journalism, 
Texas  Christian  University). 

Bruce  Underwood,  chairman 
of  the  University  of  Houston 
Journalism  and  Graphic  Arts 
department,  expected  that  “By 
the  first  of  July  we  will  have 
^ived  more  than  a  hundred 

rwlls  for  employees  in  the  Hous¬ 
ton  area.  List  school  year  we 
^d  89  calls,  the  year  before 
that  112.” 


and  particularly  as  the  real 
pressure  for  June  placement  be¬ 
gan  to  build  up,  some  market 
resistance  had  appeared.  No 
single  school,  however,  indicated 
fear  that  graduates  would  go 
unplaced.  Joe  C.  Sutton,  place¬ 
ment  director  for  the  Univer¬ 
sity  of  Illinois  College  of  Jour¬ 
nalism  and  Communications,  put 
it  this  way: 

“Some  slight  softening  in  the 
demand  for  graduates  is  evident. 
But  I  think  the  Las  Vegas  Hotel 
manager  quoted  recently  best 
expressed  our  situation:  ‘Busi¬ 
ness  has  gone  to  the  dogs.  Last 
week  we  turned  down  500  reser¬ 
vations,  this  week  only  400.’ 
We  still  have  lots  more  jobs 
than  we  can  fill.” 

Slacking  off  of  demand  seemed 
most  evident  in  areas  of  high 
industrialization,  where  the  eco¬ 
nomic  slowdown  resulted  in  pro¬ 
duction  cut-backs  and  layoffs. 
John  H.  McCoy,  director  of  the 
School  of  Journalism  at  the  Uni¬ 
versity  of  Southern  California, 
reported  “a  decrease  in  the  num¬ 
ber  of  job  offers  since  Nov.  1. 
Economy  measures  by  Southland 
papers,  including  staff  layoffs 
and  reductions  in  the  size  of  edi¬ 
tions,  has  been  noticeable  since 
aircraft  and  automobile  manu¬ 
facturers  first  announced  their 
layoffs.  This  seemed  to  trigger 
some  papers  into  similar  ac¬ 
tions.  “But,”  he  adds,  “we  do 
not  anticipate  any  difficulty  in 
placing  those  who  complete  their 
work  in  June.” 

And  Lee  Irwin,  director  of 
placement  for  the  School  of 
Communications  at  the  Univer¬ 
sity  of  Washington  reports  a 
similar  situation.  He  reported, 
“I  am  most  definitely  aware  of 
a  diminished  demand  for  grad¬ 
uates.  Seattle’s  big  industry  is 
Boeing,  and  a  cut-back  there 
several  months  ago  has  led  to 
real  belt  tightening  all  over  the 
area.  And  as  you  know,  newspa¬ 
pers  are  most  responsive  to  any¬ 
thing  like  that.”  But  he,  also, 
concludes:  “Despite  all  this,  I 
do  not  forsee  any  difficulty  in 
placing  our  June  graduates.” 

Several  respondents  conjec¬ 
tured  that  journalism  schools 
were  having  less  of  a  placement 
problem  than  some  others  be¬ 
cause,  as  S.  S.  Rothert,  chair¬ 
man  of  the  Department  of  Jour¬ 
nalism  at  the  University  of  Mis¬ 
sissippi  puts  it,  “The  demand 


for  journalistic  skills  is  not  af¬ 
fected  by  mild  business  fluctua¬ 
tions.  The  shortage  was  so  great 
that  the  present  recession  has 
not  yet  taken  up  accumulated 
demand  for  employees  in  jour¬ 
nalism.” 

“Really,”  asks  Niel  Plummer, 
director  of  the  School  of  Jour¬ 
nalism  at  the  University  of  Ken¬ 
tucky,  “hasn’t  industry  been 
‘stock-piling’  graduates  in  re¬ 
cent  years  while  journalism  has 
been  seeking  only  to  keep  its 
ranks  filled?  Cut-back  for  in¬ 
dustry  is  only  a  step  toward  a 
realistic  position  as  to  personnel 
needs.  If  journalism  will  hold 
to  a  program  of  recruiting  only 
high  quality  personnel  —  and 
will  pay  these  employees  an  ade¬ 
quate  salary,  everything  will  be 
all  right  for  the  competent 
school  of  journalism  grad.” 

Perley  I.  Reed,  retiring  head 
of  the  University  of  West  Vir¬ 
ginia  School  of  Journalism  who 
is  among  those  noting  “a  slight 
downward  demand  for  our  grad¬ 
uates”  suggests  further  that 
“journalism  graduates  never 
have  all  of  their  eggs  in  one 
basket,  and  so  just  as  it  hap¬ 
pened  in  the  thirties  they  will 
find  jobs  when  one-groove 
trained  seniors  will  find  no  open¬ 
ings.” 

From  several  parts  of  the 
country  journalism  school  heads 
report  candidates  for  radio  and 
television,  advertising  and  pub¬ 
lic  relations  jobs  have  somewhat 
more  difficulty  than  reporting 
aspirants. 

Dean  Earl  English  of  the 
University  of  Missouri  School  of 
Journalism,  after  citing  indica¬ 
tions  of  the  poorest  placement 
year  since  1950,  says: 

“The  drop  has  been  more  in 
the  fields  of  advertising  and 
public  relations  than  in  the  news 
field.  Some  industries  which 
have  been  coming  for  years  to 
interview  our  seniors  have  can¬ 
celed  trips  this  year.  Openings 
in  the  fields  of  newspaper,  ra¬ 
dio  and  television  seem  to  be 
at  the  usual  level,  and  there  is 


good  demand  for  journalism 
teachers.  We  have  openings  for 
all  our  June  graduates  .  .  . 
salaries  in  the  newspaper  field, 
in  most  cases,  are  better  than 
last  year.” 

Earlier  in  the  Spring  W.  C. 
Clark,  dean  of  the  Syracuse 
University  School  of  Journal¬ 
ism,  rated  placement  in  the  fol¬ 
lowing  order  of  difficulty: 

“Newspaper — wonderful.  Ad¬ 
vertising  —  good.  Magazines  — 
also  go6d.  Public  Relations  — 
apparently  no  cut  in  the  number 
of  jobs  available  but  it  is  harder 
to  get  clear  information  since 
so  many  people  drift  into  PR 
from  newspapers.  Television  — 
fair  to  good.  Radio  —  poor,  hir¬ 
ing  few  and  pay  not  so  good. 

Russell  J.  Jandoli,  chairman 
of  the  Department  of  Journal¬ 
ism  of  St.  Bonaventure  Univer¬ 
sity  also  reported  “Our  people 
have  been  having  difficulty  find¬ 
ing  the  jobs  they  want  in  radio 
and  television”  —  an  observa¬ 
tion  seconded  by  J.  L.  Sullivan 
of  Marquette. 

The  total  situation,  however, 
adds  up  to  one  quite  favorable 
to  the  young  man  or  woman  who 
will  head  this  June  toward  a 
newspaper  office  with  a  sheep¬ 
skin  as  evidence  of  potential 
competency.  And  most  of  the  72 
respondents  to  the  E&P  ques¬ 
tionnaires  seemed  to  feel  as 
Dean  Norval  Neil  Luxon  of  the 
University  of  North  Carolina: 

“It  will  be  some  time  .  .  .  be¬ 
fore  the  supply  of  professionally 
trained  students  equals  the  de¬ 
mand  for  them.” 

• 

‘Ad  Week’  Winner 

Worcester,  Mass. 

The  Advertising  Club  of  Wor¬ 
cester  won  first  prize  for  its 
activities  during  Advertising 
Week,  Feb.  9-15,  according  to 
Raymond  J.  Dowd,  retail  ad¬ 
vertising  manager,  Worcester 
Telegram  &  Gazette,  and  chair¬ 
man  of  the  Advertising  Week 
Committee  of  Worcester. 


At  many  schools,  however, 
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coast. 


Itewspoper  Awdienc* 


mittee  is  constantly  releasing 
hearings  and  reports  on  the 
Washington  various  facets  of  the  Communist 


NEWSPAPER  SERVICES 

Smdicate»-F eatures 


Ike  Skips  Un.Satis6ed  — ,y 

Washington  various  facets  of  the  Communist  Srndicate»-F eatures 

■\T  771  ,  T.  un-American  operation  in  the  United  States  little  chief  aiid  many  ham 

XPWCirnPri  P  op  Activities  committee  isn’t  satis-  and  over  tho  world  verv  little  of  heap  srood  comic  »trip. 

i^iewbllieil  rui  ned  with  the  newspaper  play  its  tht  WHte  Box  .10s.  Editor  ih  PuhiUhm 

LJ*  r*  111  received.  Replying  to  a  metropolitan  press,  but  Cyrus 

Ills  C(3.ttlG  industrialist  Cyrus  Eaton’s  attack  on  the  FBI  and  weeks  with  this  educational-histories! 


I  efforts  received.  Replying  to  a  metropolitan  press,  but  Cyrus 

I0  critique  by  industrialist  Cyrus  Eaton’s  attack  on  the  FBI  and  weeks  with  this  educational-historicsl 

'^’''7’ 

Washington  stair  director,  said  ..  .  May  inently  displayed  from  coast  to  data.  Mats  averatre  2  column  x  414 


President  Eisenhower  prefers  ^  ®ny  that  although  our  Com 
the  company  of  Gettysburg  cat- 

tie  to  that  of  newsmen  who  cover  P  ~^^^^!IHIPPPIIP|P|P 

the  White  House,  the  White  ■  B  jt  ■ 

House  Correspondents  Associa- 
tion  inferred  when  Ike  turned 

do%\m  an  invitation  to  attend  the  Benefit  from  our  Vo: 

Association’s  annual  dinner  and  s. 

spend  the  week-end  at  his  farm.  - - - - - - 

In  their  souvenier  program  the  ANNOUNCEMENTS 

correspondents  noted  the  fact  - - - - — ,  — 

that,  for  the  first  time  since  Cal-  _ ISetc^paper  Brokers 


ANNOUNCEMENTS 

Publications  For  Sale 


vin  Coolidee  attended  in  1925  SALES-PURCHASBS  handled  with  dis-  ;  an  unopposed  county-seat  weekly 

cretion.  Write  Publishers  Service,  P.O.  |  in  town  of  5,000  population,  good 

1  he  President  of  the  United  Box  3132.  Greensboro,  N.  C. _ '  county,  central  U,  S.  A  special  situ- 

States  will  not  be  present  at  the  the  dial  agency  ation.  Only  $7,500  down  handles  for 

Hinnoi.  cf  tbo  TVIOT,  "America’s  No.  1  Newspaper  Broker"  ,  experienced  buyer.  Write  fully.  Agent, 

dinner  OI  tne  men  wno  cover  ,r  mn  s-dcc.!  Rnv  ‘’iOQ.  Pditnr  and  Publisher. 


county,  central  U.  S.  A  special  situ¬ 
ation.  Only  $7,500  down  handles  for 
experienced  buyer.  Write  fully.  Agent. 


15  Waverly,  Detroit.  Mich.  TO.  5-5864.  I  Box  2409,  Editor  and  Publisher. 


the  White  House  and  his  news  rr’S  not  the  down  payment  that 


conferences.”  Later  the  news-  buys  the  newspaper— it’s  the  person 

_  i-i-  elity  and  ability  of  the  buyer.  This 

men  presented  a  skit  in  which  is  why  we  insist  on  personal  contact 

Gettysburg  cattle  were  seen  win-  selling  peighner  agency 
ning  the  popularity  contest  over  Box  192  Mt.  Pleasant.  Mich. 


K.™  r.ow.r,o«f7  if?  '  CALIFORNIA  WEEKLY.  $27,500— only 

bu^  the  nwspaper— Its  ^e  pei^n-  ■  jj,  cash  required.  Bailey-Krehbiel, 
ality  and  atolity  of  buyer  -pus  gg  Norton,  Ks. 


the  newspapermen. 


t  W  ancTurv  1  WEEKLY  NEWSPAPER  in  Central 

^  FEIGH^  A^CY  Successful  for  over  80  years  and 

- Mt.  Pleasant.  Mich,  j  commercial  printing.  Must 

IF  YOU  ARE  qualified  we  can  locate  ;  sell  at  once.  Reasonable  down  pay- 


ProgidpTif"  Ei^onbAwon  nlon  Vinsi  you  in  a  California  or  Arizona  news-  ment.  Can  finance  balance  if  necessary, 
rresiuenx  pisennower  also  nas  pre-perty.  We  handle  only  first  Write  Box  2408,  Editor  &  Publisher, 

cut  the  Uridiron  Ulub  and  other  class  properties  on  an  exclusive  basis.  - 

ioiii-naliom  «TT*AnTio  oflF  Vii'c  ceViorl  Gabbert  &  Hancock,  Associates,  3709  Publications  fr  anted 

journalism  groups  on  nis  seneo-  Arlington  Ave.,  Riverside,  California.  - .  .  .  _ _ _ 


ule  of  social  events  to  be  at-  we  handle  only  proven  properties  in 
tended.  Vice  President  Richard  flourishing  mid-west.  Herman  Koch, 


Publications  Wanted 

MAGAZINE  WANTED 


inches.  A  tested-proven  series  in  over 
140  cities.  Write  for  particuiars.  Bor 
2439,  Editor  &  Publisher. 

_ Press  Enfineers _ 

UPECO.  INC. 

SPECIALIZING  IN  DUPLEX 
AND  OTHER  FLATBED  WEBS. 

WE  MOVE  AND  ERECT  ANYWHERE 

Box  355.  Lyndhurst,  N.  J. 
PHONE  GENEVA  8-3744 

Newspaper  Press  Installations 
MOVING— REP  ATRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
55-59  Frankfort  Street 
New  York  38,  N.  Y. 

BArclay  7-9776 

MACHINERY  and  SUPPIJR? 

Composing  Room _ 

LINOTYPES  &  INTERTYPES 
For  Sale 

MODEL  C-3  No.  7045  Intertype  witli 
Tre  Operating  Unit  and  Adapter  Ker- 
board. 

2 — MODEL  8’s  in  the  33000  serial  num¬ 
ber  bracket.  Have  1  magazine  end 


tended.  V ice  President  Richard  1  Herman  Koch,  Tn/ypTna  Printer-Publieher  would  pur-  verge  rack  but  are  set  up  for  two. 

M.  Nixon  regularly  attends  as  I  p  T  cha»e  major  ^  minor  part  interest  in  ,  Very  good  condition. 

1  •  i.  TT  1.  I  may  brothers,  Binghamton,  N.  Y.  magazine,  producinfir  the  masr&zine  In  !  «s*  •k.r  j 

ranking  guest.  He  was  present  Established  1914._  Newspapers  bought  m^t  uptodate  Florida  plant,  stream-  | 


Saturday. 


I _ and  gold  without  publicity. _ 

NEGOTIATION  services  on  all  news- 


lined  to  cut  losses  and  increase  profits.  Uotn  very  gooa. 
Present  Publisher  could  retain  editorial  n.  ■  ■ 


papers  includes  special  attention  to  officM  in  former  location,  or  move  to  | 
savings  both  ways  and  aid  in  setting  Florida  (and  enjoy  work  morel)  Box  i 

- _ _ _ _ _ _ _ _ 1 _  OOAA  - #_  TX.Wl:-!.... 


up  .successful  operations  for  purchaser.  2200,  Editor  &  Puiilisher. 

_  I  NEWSPAPER  SERVICE  COMPANY,  - 

' I  Georgia  Savings  Bank  Bldg.,  At-  TRADE  EDITORIAL  skill 
1  rov  UaillCS  Aa  lanta.  Ca.  Interest  Mississippi  Weekly. 

I  WESTERN  NEWSPAPERS  Editor  &  Publisher. _ 

Code  W^ins  Award  ^ifvlrd,'^’ iv^^art°A^aT''8*°o^T 

TV  agio  j-a.?v<aau  ^  Phone:  EX  1-5238.  u®’  *  "  *' 

The  Troy  (N.  Y.)  Times-Rec-  ★★we  are  interested  in  listing  only  - - - ; - - - 

^  *  V _ J  xu/ loco  A  J  sound  newspaper  and  maRa-  Business  Opportur 

ord  has  received  the  1958  Award  ,  zine  properties.  Stypes,  Rountree  &  Co., 
of  the  Communication  Arts  1  625  Market.  San  Francisco  5,  Cal. 

Guild  for  the  “most  distin-  | 

guished  work  by  a  communica-  I  w.  H.  Glover  Co.,  Ventura,  Calif. 


The  Troy  (N.  Y.)  Times-Rec- 


of  the  Communication  Arts  625  Market.  San  Francisco  5,  Cal. 
Guild  for  the  “most  distin- 

guished  work  by  a  communica-  w.  H.  Glover  Co.,  Ventura,  Calif, 
tions  medium  in  strengthening  ISetrspaner  Appraisers 

the  moral  fiber  of  ite  community  newspaper  valuations 

through  the  establishment  of  a  Tax  and  all  other  purposes 
pioneering  code  of  decency  for  gvjr^  14^^ jal^tons^  m^e 

amusement  advertisers/’  Experienced  court  witness 

The  code  which  wag  adnnted  Complete  reports  mibmitted 
xiie  coue,  wiiicn  was  aaoptea  ^  g  BENTHUYSEN 

in  1947,  was  praised  by  guild  446  Ocean  Avenue.  Brooklyn.  N.  Y. 

President  Richard  Guilderson  as  Publications  For  Sale 


TRADE  EDITORIAL  skill,  cash  for 
Interest  Mississippi  Weekly.  Box  2118, 
Editor  &  Publisher. 

HAVE  $20,000  cash  to  purchase  week¬ 
ly,  Chart  Area  6,  8  or  4.  Box  2435, 
Editor  &  Publisher. 

_ Business  Opportunities _ 

SEEK  $35,000  for  half  interest  in  new 
weekly  with  $300,000  gross  potential. 
Terrific  opportunity.  Daily  possible 
within  year  in  Chart  Area  10.  Box 
2304,  Editor  &  Publisher. 


NEWSPAPER  SERVICES 
_ Classified  Promotion _ 

Advertising  Age  recently  said,  I 

"Dailies  Run  Scared." 

.  .  .  BUT  WE  DON’T  BELIEVE  ITI 
AND  HERE’S  WHY  .  .  . 

Papers  are  proving  to  us  that  they’re 


rresiaent  Kicnaru  UUllderson  as  Publications  For  Sale  Papers  are  proving  to  us  that  they’re 

an  effective  means  of  stamping  I  rwanT  ^lafsified 

CHART  AREA  3  unusual  opportunity  potential  aa  one  important  way  to  get 

out  the  SUg^gestlve,  indecent  and  now  offered  for  first  time  to  take  over  needi^  revenue.  Here*s  how  they're 

misleading  ads  which  have  been  est^lished  profitable  weekly  gross-  proving  it: 

iiii&ieuuiiig  dut>  wnicn  nave  oeen  $30,000.  No  plant.  Priced  at  $17,000 

appearing  on  many  amusement  for  quick  sale  due  to  ill  health.  Ex-  Since  Feb.  1,  45  newspapers  have 

nages  cellent  investment  for  husband  and  wife  taken  a  careful  look  at  the  new, 

^  °  ,  or  ad  men.  Box  2222,  Editor  &  Pub-  expanded  monthly  Howard  Paris 

Accepting  the  award  was  J.  Bsher. _  Classified  Advertising  Development 

Arthur  Viger  vicenresident  and  considering  the  pur-  Seryic^AND  BOUGOT  IT.  (1^ 

Arinur  V  Iger,  Vicepresiaent  ana  ^  western  weekly  or  daily  “"tract  Ue-up,  they  just  ordered 

J  .  ,  .  .j,p  J 

Just  one  reason,  they  tell  us.  "It 
looks  like  a  smart  investment  to 
build  the  linage  and  revenue  we 
need." 


advertising  director,  Presenta-  anywhere  in  the  United  States  see  us 

tinn  waq  made  at  the  giiild’o  first!  We  offer  an  outstanding  list  of 

tlon  was  maae  at  tne  guiia  S  profitable  properties  in  every  price  and 

annual  dinner  in  Albany.  gross  class.  !<»k»  ■'•'e  »  smart  investment  to 

.  JACK  L.  STOLL  &  ASSOCIATES  build  the  linage  and  revenue  we 

A  special  Citation  was  pre-  Newspaper  Brokers  need." 

seated  to  the  Rt.  Rev.  Msp.  Hon*:^«2l”^r^H^ia  If  you’d  like  to  bear  all  about  the 

Gerald  H.  Kirwin.  edltor-in-  TTtTTPmv — TWTT~i’g — wirnw — mnwgg  faetest  growing  idea  service  in  the 
Chief  of  The  Evangelist,  official  WU^E.  Weekly® Lv^^r  40^  (1-12:1*1:5591)’ ir“dr^’u,““"nite''^t 
weekly  newspaper  of  the  Catho-  tftii'iive‘°ad»*a^rdTir^  Iff  aaSSfie^ 

lie  Diocese  of  Albany,  in  recog-  Grossing  $57,000,  expenses  $46,000.  Old  UO\A/ADn  DADICU 

nitlrxn  r,t  Vic  oc  *>^0  snd  kosn  desire  for  retirement  rlLJWAKU  rAKIorl 


Richardson  Sovde  Co.,  Inc. 

700  South  4th  Street 
Minneapolis  15.  Minnesota 
FBderal  5-1115 


Advertising  Rates 

CLASSIFIED 

Llss  Rates  Each  Cosseeutiv, 
Insertloii 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  50c  per  line  each 
insertion;  3  times  @  55e:  2  ®  60c; 
1  ®  65c.  Add  20c  for  Box  Serrice. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forni 
by  sending  self-address^  6c  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 

4  times  @  95e  per  line  each  insertion: 
3  times  @  Sl.OO;  2  times  @  WOJ’ 
1  @  $1.10.  3  line  minimum.  Add  20t 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wednesday,  2  p.-m. 

Count  30  units  per  tine,  no  abbreviations 
(add  1  line  for  box  information.)  Bos 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  « 
Publisher  reserves  the  right  to  edit  in 
copy. 


DISPLAY  RATES 


If  you’d  like  to  hear  ail  about  the 
fast^t  growing  idea  service  in  the 
newspaper  field,  just  dial  Miami,  Fla. 


Agate 

1 

6 

13 

26 

Lines 

Time 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

282 

290 

240 

228 

210 

141 

165 

140 

128 

123 

70 

105 

95 

84 

72 

35 

62 

54 

48 

45 

nieirxn  v,;o  oc  site  ana  Keen  deeire  tor  retirement 

nition  Of  his  25  years  of  dlS-  bring  this  money-maker  on  the  mar- 
tinguished  work  in  the  field  of  Price  $50,000,  suitable  terms.  Our 

Catholic  journalism.  N°  y!®’®’  Binghamton. 


HOWARD  PARISH 

ASSOCIA’TES,  INOORPORATED 
Classified  Advertising  Development 
Services  For  Newspapers  Since  1988 
2900  N.W.  79th  St.,  Miami  47.  Florida 


Editor  &  Publisher 

1700  -niMS  Tower  N.  T.  3«.  N.  T. 
PhoM  BRyoiit  9-3052 


EDITOR  OC  PUBLISHER  for  May  31,  195« 


MACHINERY  and  SUPPUES 

Composing  Room _ 


the  NATION’S  NEWSPAPER  FORMS 
rail  on  L.  &  B.  Heavy  Duty  Newspaper 
Tnitles — $84.60  to  $97.60.  fob  ^kin. 
Write  for  literature.  Lk  &  B.  Sales 
Company,  113  West  Market  Street, 

Hkin,  North  Carolina. _ 

REID  V  raiLT  drive  for  Linotype- 
Intertype  with  new  clutch  wheel  $125. 
Uilu  a  drive  to  Ko  above  and  a  drive 
to  hang  below.  Reid  Magazine  Recks 
SI  stock  sizes  or  make  up  to  suit  your 
needs.  Like  to  have  your  order.  Arch 
Reid.  WILLIAM  REID  CO.,  2271  Cly- 
boum,  Chicago  14,  Ill. 

Newsprint 


NEWSPRINT  —  AH  Size*. 
BEHRENS  PULP  &  PAPER  CO. 

70  E.  45  St..  N.  Y..  N.  Y. 
NEWSPRINT 

BUYING  — SELLING 

BUNGE  PULP  &  PAPER  CO. 

45  W.  45  St.  N.Y.  36.  JU  2-4830;  2-5178 

Press  Room 

DUPLEX  STANDARD 
TUBULARS 

le-PAGE.  2  to  1  model.  No.  226.  22%' 
cutoff,  30  H.P.  GE  drive,  1  i>ortable 
ink  fountain,  metal  pot  and  pump, 
cutlng  box,  plate  finisher,  chipping 
block,  curved  router,  electric  paper  roll 
hoist  and  rewinder. 


24-PAGE,  2  to  1  model.  No.  254,  22%' 
cutoff,  50  H.P.  GE  drive  balloon  for¬ 
mer,  2  ix>rtable  ink  fountains,  metal 
pot  and  pump,  vacuum  casting  box, 
plate  finisher,  chipping  block,  curved 
router,  dectric  paper  roll  hoist  and 
rewinder. 

LOCATED  IN  POMONA,  CALIF. 

AVAILABLE  early  1958.  Will  dis¬ 
mantle,  truck  with  our  own  equipment 
and  erect  in  your  plant.  Service  Na¬ 
tion  Wide. 

LOYAL  S.  DIXON  CO. 

Newspaper  Press  Erectors 
11164  Saticoy  St. 

Sun  Valley,  Calif. 

_ POplar  5-0610 _ 

G066  PRESS— 4  or  6  Units— End  fad 
—62  inch  roll — ^23  9/16  Out  off — ^Two 
75  hp  motors  and  electrical  equipment. 
4  Portable  color  ink  fountains  and 
o^er  vwre  parts.  Very  good  condi¬ 
tion.  Contact  Mr.  Edw.  Hintenach, 
ERIE  TIMES,  Erie.  Pa. _ 


GOSS  ANTI-FRICTION  PRESS 


MACHINERY  and  SUPPLIES 

_ Press  Room 

AVAILABLE  IMMEDIATELY 

and  priced  for  quick  disposition. 

7  UNIT  GOSS— 22%" 

High  Speed-Low  Constructed  Arch  Type 
Units.  Double  Folder  witdt  Balloon  For¬ 
mers  and  C-H  Conveymr.  Cline  3  Arm 
Reels  and  Tensions.  Trackage  and  Turn¬ 
tables. 

Located:  DETROTT  FREE  PRESS. 


6  UNIT  scon— 23-9/16" 

2  Double  Folders  with  C-H  Conveyors, 
2  AC  Drives,  Portable  Color  Fountains, 
on  Substructure  with  Roll  Arm  Brack- 
eU. 

Locatsd:  KNOXVILLE  (TENN.) 

JOURNAL 


6  UNIT  scon— 22%" 

Double  Folder  with  C-H  Conveyor,  Ex¬ 
tra  Color  Fountain,  S  Arm  Reels  and 
Automatic  Tensions.  Trackage  and 
Turntables. 

COMPLETE  STElREO-7  ton  Kemp  Pot, 
Double  Junior  Vacuum  Autoplates, 
Auto^haver,  Router,  Stahi  Master. 
Located:  DETROIT 


3  UNIT  HOE— 223/4" 

Steel  Cylinder-Roller  Bearing  Units, 
Double  Folder,  End  Feed  with  Jones 
Automatic  Tensions,  AC  Drive 

Located:  PERTH  AMBOY  (N.  J.) 
NEWS 


3  UNIT  scon— 23-9/16" 

1  Unit  Reversible  wiUi  2  extra  Color 
Couples,  Double  Folder,  End  Feed.  AC 
Drive 

Located:  PORTSMOUTH  (Va.)  STAR 


Goss  Quod  Straightlins — 2IV2" 
16/82  page  4  Deck-Single  Width,  AC 
Drive.  Compensators  for  Color.  Stereo. 
Located:  NEWPORT  NEWS.  VA. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.  Y,  17—01  7-4590 
158  FOOT  Jeffrey  paper  roll  conveyor- 
Width  20%”,  Pitdi  25*,  2-16  HP  AC 
motors. 

HILU'Curtis  'Trim-O-Saw 
HOE  Tail  Cutter  21%" 

HOE  Magazine  Press  —  32  pages  — 
product  11"  X  16% " 

APEX  PRINTING  MACHINERY 
CO.,  INC. 

210  Elizabeth  St. 

New  York  12 

Worth  6-0070 _ 


MACHINERY  and  SUPPLIES 

_  Press  Room 


GOS&DUPLEX  Model  E  flatbed  press, 
new  in  1950.  8  pa^ee,  6,000  per  hour, 
with  16  chases,  tools,  extra  rollers,  IS 
hp  variable  si>eed  motor,  controls.  % 
and  %  fold.  In  excellent  condition, 
owner  graduating  to  rotary.  Available 
October-November.  1968.  The  R^rter, 
Lebanon,  Indiana. 

DUPLEX  TUBULARS 


20  PAGE— 2  to  1— %  and  %  Folder 
Located:  SPRINGFIBU),  IT.T. 

16  PAGE— 1  to  1 
Located:  KEARNEY.  NEB. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.  Y.  17— OX  7-4690 


_ Stereotype _ 

CURVED  PLATE  Casting  ^uipment 
and  all  size  metal  pots  with  metal 
pumps.  What  are  your  needs.  George  C. 

Oxford.  Box  903,  Boise.  Idaho. _ 

Goss  and  Hoe  Curved  Plate  Routers, 
all  Cut-Off  Lengths.  Available  now. 
George  C.  Oxford,  Box  903,  Boise, 
Idaho. 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  17  OXford  7-4590 
GO^  or  DUPLEX  flatbed,  Ludlowa, 
Linos,  Plants,  Tompkins  Equipment 
Co.,  712  S.  Clark,  Chicago  6,  Ill. _ 

LUDLOWS.  Linos,  Intertypes,  mats. 

MIDWEST  MATRIX  MART  Inc. 

633  Plymouth  Court,  Chicago  5,  HI. 

WANTED:  8-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available.  Northern  Machine  Works, 
323  N.  4th  St.,  Phila.  6,  Pa. _ 

WILL  Buy  for  Cash.  Complete  Plants, 
also  Indiridual  Machines  and  Equip¬ 
ment — anywhere  in  U.S.A. 
PRINTCRAFT  REPRESHB^ATIVES 
277  Broadway,  New  York  7,  N.  Y. 


HELP  WANTED 

Administrative 


BUSINESS  MANAGER  for  fast-grow¬ 
ing  afternoon  daily  in  large,  fast  grow¬ 
ing  suburban  area.  Should  have  exi>e- 
rience  in  production,  and  be  thorough¬ 
ly  familiar  with  newspaper  account¬ 
ing  and  business  office  procedures. 
Chart  Area  3.  Salary  range  $7,500  to 
$10,000.  ^x  2420,  Editor  &  Publisher. 


6  Units.  Four  Color  Deck.  6  Cline 
Reels.  Cast-Iron  Substructure.  Motor 
drive  for  each  Unit.  Double  folders 
with  double  upper  formers  and  "Day 
Window”.  1938  Model.  45,000  per  hour. 
23  9/16"  cut-off.  Now  available. 


GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


— .3  units :  double  folder;  Serial 
1257;  22% "  cut  off:  balloon  formers; 
complete  AC  drive  and  electrical  equip- 
njent;  Substructure;  $29,000.  Citizen- 
Rewg,  Hollywood,  California. 

8  PAGE  FLATBED  PRESSES 


,  DUPLEX,  Model  E 
I^ted:  MONONGAHELA,  PA. 

,  3  DUPLEX.  Model  AB 
Located:  SANFORD.  N.  C. 

SUFFBRN,  N.  Y. 
WOODLAND,  CALIF. 

,  GOas  COMET 
Located:  DONORA.  PA. 


ben  SHULMAN  ASSOCIATES 

42  St.  N.  Y.  17— OX  7-4590 
Cotrell  Rotary  Web— 2  colors 
r*  »^eB.  heaters— 9  3/16"  x  12"  nn- 


TEN-UNIT  GOSS  PRESS 
THREE  DOUBLE  FOLDERS 

23  9/16"  Cutoff.  Arch  type,  high  speed, 
low  construction.  Substructure  Cline 
reels  and  tensions.  Will  split  to  meet 
buyer’s  needs.  No  removal  expense. 
Available  now  or  will  store. 

INLAND  NEWSPAPER 
SUPPLY  CO. 

422  W.  8th.  Kansas  City.  Mo. 


HOE  PRESS  PARTS,  ink  rails  & 
pum[>s ;  balloon  former ;  web  compen¬ 
sators;  angle  bar  assembly;  3-arm 
reels;  metal  furnace  agitator.  John 
Griffiths  Co.,  Inc.,  415  Lexington  Ave., 
New  York  17.  N.  Y. 

PRESS  MOTOR  DRIVES  of  26,  40. 
50,  60,  76,  100,  160  H.P.  A.  C^  George 
C.  Oxford.  Box  903,  Boise.  Idalx>. 

BOSTON  GLOBE 
HOE  PRESSES 


2— OCTUPLE  Presses  (1937-1932) 

2 — DOUBLE  Sextuple  Preesea 
1— OCTUPLE  Press 
ALL  Steel  Cylinder,  Roller  Bearing 
Units  with  Hoe  Patent  Ink  Pumps. 
Double  Folders  with  C-H  Conveyors. 
3  Arm  Reels  with  Automatic  Tensions, 
Portable  Color  Fountains. 


PRICED  FOR  QUICK  SALE 
ONE  YEAR  FOR  REMOVAL 


RARE  (THANCE  for  top  flight  man¬ 
ager  with  ad  record  for  California 
daily.  Must  have  fine  references.  Can 
buy  in  on  proving  worth.  Box  2427, 
Editor  &  Publisher. 


Circulation 


CIRCULA'nON  MANAGER  vranted 
for  daily  and  Sunday  in  the  area 
100,000  circulation.  Situation  non¬ 
competitive  but  we  do  not  want  a 
non-producer.  All  replies  confidential, 
^x  2114,  E^tor  A  ^bli^er. _ 


MIDWEST  NEWSPAPER  GROUP  has 
caning  for  young  pixunotion  minded 
Circulation  Manager.  10,000  commu¬ 
nity.  Good  opportunity  for  advance¬ 
ment.  Write  Ed  Jankowski,  Evening 
Telegraph.  Dixon,  Illinois. _ 


CIRCULA'nON  MANAGER 

wanted  for  small  daily.  Experience 
necessary.  Good  proposition  for  right 
man.  Chart  Area  4.  Box  2406,  Editor 
A  Publisher. 


Classified  Advertising 


CLASSIFIED  SALESMAN 

ONE  OF  best  non-metropolitan  dailies 
in  Chart  Area  6.  has  exceptionally  de¬ 
sirable  position  for  top  notch  Classi¬ 
fied  Advertising  Salesman.  Age  25  to 
40.  Must  be  experienced,  aggressive,  re¬ 
sourceful,  capable  of  developing  Clasai- 
fied  Display  linage.  Pay  and  advance- 
inent  limits  only  by  ability  and  initia¬ 
tive.  Modem  plant.  Ideal  working  con¬ 
ditions,  growing  prosperous  city.  Write 
details  of  education,  experience,  train¬ 
ing,  references.  Replies  confidential. 
Bot  2316,  Editor  &  Publiahra. 


•^X  PRINTING  MACHINERY 
210  Bisabeth  St..  N.  Y.  C.,  12 
Worth  6-0070 


BEN  SHULMAN  ASSOCIATES 

60  E  42  at.  N.  Y.  17— OX  7.4690 


editor  ac  PUBLISHER  for  May  31,  1938 


_ HELP  WANTED _ 

_ Classified  Advertising 

CLASSIFIED  MANAGER 
Evening  newspaper  in  city  of  50,000 
population  has  opening  for  man  or 
woman  exi>erienc^  in  all  phases  of 
Classified  Advertising.  Give  full  par¬ 
ticulars  and  age.  Box  2426,  Editor 
A  Publisher. 

_ Dispatch-Production 

WANTED  EXPERIENCED  production 
and  copy  desk  man,  30  to  35,  for  inde¬ 
pendent  weekly  business  news  maga¬ 
zine,  Chicago.  Give  particulars  of  edu¬ 
cation.  experience  and  special  qualifi¬ 
cations  In  a  letter  written  after  you 
read  this.  Experience  on  weekly  pre¬ 
ferred.  Box  2321,  Eklitor  A  Publisher. 

_ Display  Advertising _ 

DAILY  NEWSPAPER  needs  exception¬ 
al  man  to  sell  display  advertising.  Must 
have  know-how  and  ability  to  cooi>er. 
ate  with  all  departments.  Exceirtionally 
high  standards  have  given  this  news¬ 
paper  a  wide  public  acceptance.  Finger 
Lakes  living  and  recreational  facilities 
unexcelled.  Salary  open.  Send  com¬ 
plete  background  to  O.  B.  Williams. 
e/o  Geneva  (New  York)  Times. _ 

DISPLAY  SALESMAN 

WANTED  —  Exircrienced  Advertising 
Salesman  not  over  40.  hustler,  strong 
on  copy  and  layout,  ambitious  and  re¬ 
liable.  Prize-winning  Illinois  daily,  not 
in  Chicago,  offers  security,  liberal 
starting  pay,  merit  advancement.  Finest 
working  conditions.  Clean  prosperous 
one-paper  community.  Congenial  pro¬ 
fessional  staff.  Replies  confidential. 
State  training,  references,  experience, 
to  ^x  2317,  Editor  A  Publisher. 
EXPERIENCED  ADVER'nSTNG 
DIRECTOR 

We  are  looking  for  a  man  with  _  ideas 
and  experience  to  head  our  display 
and  classified  ad  departments  on  the 
Spencer  Daily  Reporter  and  The 
Sjwncer  Sunday  Times.  Excellent  living 
conditions  in  one  of  the  finest  towns 
in  Iowa,  population  10,000  near  Iowa 
Great  Lakes.  Salary  $6,000  to  start 
and  liberal  bonus  if  you  can  produce. 
Position  open  immediately.  Call  or 
write  R.  R.  Jackson.  Spencer,  Iowa. 
GROW  WITH  US  — Salesman.  Copy, 
layout.  Booming  suburbs.  Resume.  R. 
Dear,  Daily  Journal,  Wheaton,  Ill. 
OPENING  in  display  advertising  for 
experienced  ad  solicitor.  Must  be  good 
copy  and  layout  man.  $100  weekly 
plus  bonus.  Write  Wallace  Miller, 

Dothan  (Alabama)  Eagle. _ 

DIREJCTORY  PUBLISHiai  needs  3 
advertising  salesmen.  We 
have  growing  pains.  Salary 
open.  Chicago  and  Suburbs. 

Box  2413,  Editor  A  Publisher. 
DISPLAY  ADVBR'nsiNG  SALES¬ 
MAN,  preferably  under  30,  for  place  on 
four-man  staff  of  aggressive  12,000 
circulation  daily  newspaper  in  pleasant 
small  city  in  southeastern  growth  area. 
Job  offers  pleasant  working  conditions, 
congrenial  staff,  and  employee  benefits. 
Box  2400,  Editor  A  Publisher. _ 


1  SALESMAN 

WE  HAVE  a  vacancy  for  a  top  sales¬ 
man  with  the  ability  and  drive  to  con¬ 
quer  the  challenge  presented  by  a  new, 
competitive  market  adjacent  to  that 
now  covered  by  our  staff. 

THE  successful  applicant  must  fit  into 
a  fast  moving,  progressive,  six-day, 
evening  newspaper  with  over  25,000 
circulation,  located  on  Lake  Erie,  in 
the  fastest  growing  area  of  Northern 
Ohio. 

IDEAL  working  conditions,  administra¬ 
tive  support  and  a  starting  salary 
commensurate  with  your  ability.  Fu¬ 
ture  progress  on  a  merit  basis. 

PLEASE  mail  resume  to  Box  2429, 
Editor  A  Publisher. 


VERMONT  WEEKLY  needs  advertis¬ 
ing  man  to  sell,  service,  write  and 
layout  ads.  Farm,  tourist  and  college 
area.  Car  necessary.  Some  experience 
preferred.  Send  resume  to  Addison  In- 

dependent,  Middlebury,  Vermont. _ 

YOUNG^  CAPABLE  ad  manager  for 
California  daily  under  new  ownerahip. 
Real  opportunity  for  30  to  40  year  man 
,  with  outstanding  record.  Box  2428, 

I  Editor  A  Publisher. 


63 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


HELP  WANTED 


HELP  WANTED 


Circulation 


Mechanical  I  Administratire 


editorial 


COPY  R£AP£R  for  4S,000  Chart  Area 
2,  a.m.  daily.  Please  give  experience, 
references  and  starting  salary.  Box 

2209,  Editor  &  Puhl isher. _ 

_  FREE 

JOB  MARKET  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  emplosrment 
conditions  Bill  McKee  Birch  Personnel, 

69  E.  Madison,  Chiceigo,  Illinois. _ 

COPY  AND  MAKEXJP  EDITOR.  One 
small  daily  and  four  weeklies  pro¬ 
duced  in  one  plant.  Age  no  barrier 
for  experienced  man  with  organiza¬ 
tional  ability.  Good  salary  and  share 
in  progrress  of  business  for  this  key 
position.  Write  John  W.  Nash,  Greene 
and  Ulster  Publishing  Co.,  Catskiil, 

New  York. _ 

CITY  EDITOR — Chart  Area  3  morn¬ 
ing  daily,  circulation  18,000,  has  open¬ 
ing  for  experienced  City  Mitor  with 
southern  background.  Five-day,  40- 
hour  week,  insurance,  other  benefits. 
Give  full  resume,  including  references 
and  salary  expected.  Box  2300,  Editor 
&  Publisher. _ 

DESKMAN 

Experienced,  for  Evening  New  Jersey 
Daily.  Box  2332,  Editor  &  Publisher. 
REPORTER-PHOTOGRAPHER  for 
ABC  weekly.  Good  salary  and  oppor¬ 
tunity.  Chagrin  Valley  Herald,  Chagrin 

Falls,  Ohio. _ _ 

UNUSUAL  OPPORTUNITY  for  news 
man  who  knows,  likes  working  in 
Chart  Areas  10.  11,  or  12.  Flagstaff, 
Arizona,  Daily  Sun. _ 

WOMAN’S  PAGE  EDITOR  for  pro¬ 
gressive  morning  daily  of  14,000.  One 
years  experience  essential.  Send  com¬ 
plete  details  including  salary  require¬ 
ments  to  Gerald  Gunthrup,  Editor. 
Oneonta,  New  York,  Star. _ 

OPENING  for  area  reporter — feature 
writer.  7,000  p.m.  daily.  Good  working 
conditions.  Salary  on  ability,  experi¬ 
ence.  Mileage.  McCook  Daily  Gazette, 
McCook.  Nebraska. _ 

REPORTER.  Court,  police  and  gen- 
oral.  afternoon  daily,  15,000  class. 
Central  Pennsylvania.  Good  salary  and 
benefits.  No  floaters.  This  has  a  fu¬ 
ture.  Write  experience,  draft  status 
etc.  Box  2410,  Editor  &  Publisher. 

SEASONED 

NEWSPAPER  REPORTER 

20-40  years  of  age  with  mini¬ 
mum  of  3%  years  experience 
in  daily  newspaper  field :  for 
business  news  coverage  on 
southern  afternoon  metropoli¬ 
tan  daily;  prefer  man  pres¬ 
ently  assigned  to  southern 
newspaper.  Good  salary  insur¬ 
ance  hospitalization  and  pen¬ 
sion  benefits.  Opportunity  for 
advancement.  Write  giving 
qualifications.  Box  2425,  Edi¬ 
tor  &  Publisher. 

Mechanical 


COMPOSING  ROOM  MACHINIST. 
Must  be  thoroughly  experienced  on  all 
composing  room  equipment  including 
Teletypesetter.  Night  work.  Open  shop. 
Id^  living  conditions  in  Florida  re¬ 
sort  city.  Box  2329,  Editor  &  Pub- 
1  isher. _ 

DAILY  IDEAL  8.500  town  needs  expe¬ 
rienced  combination  floorman — printer: 
knowledge  tubular  helpful.  Good  pay. 
Blue  Cross-Shield  insurance,  paid  vaca¬ 
tion,  permanent.  Box  2433,  Editor  & 
E*nbiisher. _ 

FLOORMAN  for  growing  weekly  ne'^- 
paper  in  the  Hartford  area.  Attractive 
opportunity  for  fully  experienced  man 
in  ad  composition  and  page  makeup. 
Should  like  responsibility  and  mini¬ 
mum  of  supervision.  We  stress  need 
for  full  experience.  Write  or  call.  West 
Hartford  News,  West  Hartford,  Con- 
necticut.  JA  3-5201. _ 

OPPORTUNITY  KNOCKS!  Small  p.m. 
needs  foreman  to  supervise  non-union 
•hop.  General  lino  upkeep.  Nice  town 
in  Chart  Area  11,  Box  2415,  Editor 
t  Publisher. _ 

SITUATION  OPEN  for  combination 
press-stereo  union  man.  Goss  six  unit 
press,  wood  pony  auto  plate,  new  plant, 
good  working  conditions  many  em¬ 
ployee  benefits.  Chart  Area  6.  Box 
2422,  Editor  &  Publidier. _ 

PRESSMAN-MAKEUPMAN  to  run  Du¬ 
plex  on  small  non-union  p.m.  Need 
immediately.  Chart  Area  11.  Give  full 
particulars.  Box  2414,  Editor  &  Pub¬ 
lisher. 


Photography  | 

8800  TEACHING  Fellowship  in  Pho¬ 
tography  available  at  College  in  Deep 
South.  Do  graduate  work  in  another 
field.  Box  2404,  Editor  &  Publisher. 

Promotion— Public  Relations 

EXCELLENT  OPPORTUNITY  for  ca- 
pable  man  or  woman,  booking,  pro¬ 
moting  High-Class  attractions.  Good 
salary  plus  possible  share  in  business. 
Ample  capital  available.  Also  ran  use 
2  publicity  men,  experienced  in  promo- 
tion.  P.  O.  Box  65,  Rye,  New  York. 
CAREER  OPPORTUNITY  in  public 
relations  department  of  national  sports 
organization.  Must  have  minimum  of 
two  years  writing  experience  on  dailies, 
familiarity  with  bowling,  ability  to 
meet  and  get  along  with  people.  Sound 
future  for  young  man  willing  to  work 
way  up.  take  orders,  accept  criticism. 
Please  tell  all  about  yourself,  includ¬ 
ing  approximate  salary  needs.  All  re¬ 
plies  confidential.  Box  2493,  Editor  & 
Publisher. 

_ INSTRUCTION _ 

Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 

Unotype,  Intertype  Instruction 
Free  Information 

SITUATIONS  WANTED 


ADVER’nSING  DIRECTOR.  If  your 
profit  margin  continues  to  shrink,  a 
broader  advertising  perspective  might 
develop  increased  sources  of  Income. 
Executive  with  extensive  experience  in 
all  advertising  divisions  and  in  three 
different  markets,  would  like  to  apply 
his  knowledge  to  improving  the  reve¬ 
nue  potentitil  of  a  medium-size  paper. 
Box  2434,  Editor  &  Publisher. _ 

LAWYER. 

10  YEARS  general  corporate 
practice  in  large  Mid- West  city, 
wants  enter  publishing  field  in 
administrative  or  combined  le¬ 
gal  capacity,  preferably  with 
option  to  acquire  stock. 

LIFE-LONG  INTEREST. 

Prefer  Chart  Areas  2,  6,  8 
or  12.  Present  earnings  aver¬ 
aging  approximately  $20,000 
per  year.  Age  40. 

BOX  2412,  EDITOR  &  PUB¬ 
LISHER. 


MANAGER  OF  NEWS  AGENCY  bu¬ 
reau  overseas  desires  creative  and  chal¬ 
lenging  position  in  managrement  of  me¬ 
dium  or  large-sized  U.S.  daily.  J- 
Grad,  young,  world-traveled,  news  and 
administrative  experience  U.  S.  and 
abroad.  Have  never  changed  jobs  be¬ 
fore  and  only  willing  to  do  so  if  right 
position  develops.  Require  60  hour  work 
week  and  $15,000,  Write  Box  2411, 
Editor  &  Publisher. 


Experience  in  business  office  or  pro¬ 
duction  office.  College  trained,  young, 
best  mechanical  baickgrround  possible, 
solid  experience.  Stymied  in  present 
position.  Resume  and  references  on 
request.  Box  2436,  Editor  &  Publisher. 

Artists  •  Cartoonists 

AR'nST: — Creative  and  Versatile.  Ex¬ 
tensive  background  in  newspaper,  agen¬ 
cy,  with  retail  and  national  accounts. 
Box  2431,  Elditor  &  Publisher. 

Circulation 

CIRCULATION  MANAGER: 

Desires  to  locate  in  New  England 
States.  Aggnressive,  competent  in  all 
phases  of  circulation  and  promotions, 
including  ABC  and  Little  Merchant. 
Let  me  talk  over  your  circulation 
problems  with  you.  Employed,  avail- 
I  able  on  one  months  notice.  Write  Box 
2314,  Editor  &  Publisher. 


CIRCULATTON  BtANAGER— YOUNG, 
Bgrgressive,  imagrinative.  Excellent  back¬ 
ground  and  wide  experience  in  all 
phases  of  circulation.  Particular  spe¬ 
cialty  converting  to,  and  emphasizing 
hocne  delivery  for  permanent  and  prof¬ 
itable  circulation  increase.  Box  2405, 

I  Elditor  &  Publisher. 


10  YEARS  EXPERIENCE  as  district 
manager  and  supervisor,  on  metropoli. 
tan  paper — Age  33 — Desire  position  u 
Circulation  Manager  on  small  or  ms 
dium  daily — Strong  on  promotion— Fall 
knowledgre.  Little  Merchant,  Box  232, 
Editor  &  Publisher,  _ 


CIRCULATION  MAN  desires  experi¬ 
ence  on  another  newspaper.  19  yetn 
in  all  phases  of  ABC  audited  Little 
Merchant  Plan.  H.  S.,  btwnees  school 
gpraduate.  Box  2324,  Editor  &  Pob 
Usher.  _ 


CIRCULATION  MANAGiai  AvaUsbIe 
15  years  experience  all  kinds  of  circa- 
lation,  A.B.C.  Little  Merchant  Plan, 
Mail  and  Carrier  Promotion  with  mini¬ 
mum  of  cost-  Will  be  ready  to  go  Ha; 
19.  1958,  prefer  Chart  Areas  3,  4,  5, 
on  under  10,000  class.  Box  2423,  Editor 
&  Publisher.  _ 


DEAR  MR.  PUBLISHER: 

I  WOULD  like  to  take  this  opportunitT 
to  recommend  a  man  with  the  beg 
qualifications  for  making  you  an  out¬ 
standing  Circulation  Manager.  Hii 
qualifications  are: 

1.  TWENTY  years  experience  li 
Morning,  Evening.  Sunday  field. 

2.  FinraEN  successful  years  as  Ot- 
culation  Manager. 

3.  OUTSTANDING  i-ecord  inclodei 
business  managership,  sound  pro¬ 
motion  and  business  fundamental!. 

4.  HIGH  recommendation  from  prei- 
ent  employer. 

HE  HAS  A  thorough  knowledge  of 
Florida  and  is  well  qualified  to  cope 
with  the  rapid  grrowth  of  this  areo. 
However,  he  will  consider  other  chal¬ 
lenging  opportunities.  He  will  be  glad 
to  furnish  a  complete  resume  upoo 
request. 

Box  2437,  Elditor  A  P  ublisher. 


YOUNG  AGGRESSIVE  circulation  mat 
desires  Assistant  Circulation  Manager 
position.  6  years  experience  on  85,000 
daily.  Thorough  knowledgre  Little  Men 
chant  Plan,  street  sales,  office  rontioc 
and  efficient  economical  promotion.  Ex¬ 
cellent  references.  Prefer  Chart  Area 
11  or  12.  Box  2417,  Editor  A  PuMisher. 

_ Classified  Advertising 

CLASSIFIED  MANAGESI.  Intervie* 
anywhere  in  U.  S.  Experience  com¬ 
petitive  market.  Box  2419,  Editor  t 
Publisher.  _ 

_ Display  Advertising 

ADVERTISING  DIRECTOR.  Managw, 
28  years  experience.  Classified.  Retu, 
General,  60,000-300,009.  Have  driw. 
know-how,  executive  ability,  succeiaful 
record.  Presently  employed:  desire  bm- 
ter  position.  Prefer  Eajrtem  States  or 
Florida.  Box  2319,  Editor  &  Publiab*. 


PRODUCTION  ASSISTANT  ' 

ElAS'TERN  PLANT  producing  afternoon 
and  Sunday  papers  desires  man  for  . 
Production  Department  whose  bcmic  j 
training  and  eM>eirience  has  been  in  | 
the  press  room;  preferably  one  who  I 
has  worked  successfully  as  foreman  ' 
or  assistant.  Must  poeseee  good  know!-  i 
edge  of  work  routines  in  other  me-  j 
chanical  departments.  Ehq;>erience  with 
full  color  ROP  printing  is  essential.  In 
reply,  briefly  outline  education,  expe¬ 
rience  and  salary  expected.  Box  2219, 
Elditor  &  Publisher. _ 

PRESS  SUPERINTENDENT 

NEEDED  for  THE  OREGONIAN. 
Applicant  must  meet  high  standards 
set  by  present  super  who  is  leaving  i 
to  enter  private  business.  We  are  look-  j 
ing  for  a  man  who  can  grive  us  the 
brat  print  job  available,  consistent 
with  good  production.  Write:  Donald 
Newhouse,  Production  Manager,  The 
Oregonian,  1320  S.  W.  Bro^way, 
Portland.  Oregon. _ 

EIXPEIRIENCED  rotary  and  stereotype 
man  for  12.000  class,  six  day  daily. 
Elquipment  not  too  new  but  go(^.  Must 
be  able  to  give  hand  to  any  pressroom 
or  stereotype  operation.  Permanent  for 
right  man.  Daily  News.  P.  O,  ^x 
1660,  Anchorage,  Alaska. 
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Administrative 

YOUNG  EXElCUnVE  with  national 
organization  wants  enter  daily  news¬ 
paper  field  possibly  as  assistant  to 
publisher  with  option  to  buy.  Prefer 
chart  areas  6,  7,  8.  Broad  public  rela¬ 
tions.  editorial,  administrative  experi¬ 
ence.  Present  salary  $10,000  per  year. 
Box  2226.  Elditor  and  EhAliehcr. _ 

ASSISTANT  TO  PUBLISHER  or  Gen¬ 
eral  Manager.  Strong  in  advertising 
sales,  circulation  promotion,  labor  ne¬ 
gotiations.  and  editorial  improvement. 
Know  how  to  cut  production  costs 
through  budgets.  Metropolitan,  medium, 
small,  printing  corporation,  and  com¬ 
bination  experience.  Good  in  personnel 
and  public  relations.  Available  Julv  1. 
Salary  open.  Box  2305,  Elditor  &  Pub¬ 
lisher. 

EDITOR  and  publisher.  16  year  record  I 
of  success.  Many  professional  honors. 
Know  front  and  ^ck  shop.  Civic  lender.  I 
Full  of  ideas — ambition — energy.  Seek¬ 
ing  big  challenge  permanent  location.  I 
Age  40.  Write  Box  2331,  Elditor  &  : 
1  Publisher.  I 

I  ITCHING  TO  MANAGE  DAILY  seek- 
I  ing  increase  in  business  and  cut  in 
,  cost.  Fne  references.  Age  82.  Box 
i  2401,  Elditor  &  Publisher. 


EDI.TOR  Be  PUBLISHER  for  May  31,  19* 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 


ms 


SITUATIONS  WANTED 
Duplay  AdvertUing 


SITUATIONS  WANTED 
Editorial 


admail — advertUintr  degree.  8  years  YOUNG  WOMAN  Jonmalist  4  years 
copy,  layout  and  newspaper  promo-  writing  exi>erience  in  news,  fashion 


tios  experience.  Promotion  chances  im-  and  features  seeks  editorial  or  public 
oortant.  Write  Box  2326,  Editor  &  relations  job  in  New  York  City.  Has 

^^isher. _  secretarial  skills.  Box  2323,  Editor  &  | 

moving  to  MIAMI  Florida,  would  Publisher. - 

like  opportunity  as  advertising  repre-  EUROPEAN  ASSIGNMENTS 

senUtive  for  a  publication.  3o  years  WANTED 


like  opportunity  as  advertising  repre-  EUROPEAN  ASSIGNMENTS 

senUtive  for  a  publication.  3o  years  WANTED 

experience  including  national  and  re¬ 
tail.  M-  Bock,  165  Pinehurst  Ave.,  New  All-round  newsman,  former  publisher, 
York  33,  N.  Y.  writer-photographer-adman.  Rate:  12 


York  33,  N.  Y. _ 

Editorial 


writer-photographer-adman.  Rate:  $2 
per  inch,  minimum  330.  Ken  Moxley, 
Army  Times.  29  rue  Cambon,  Paris. 


♦♦EDITORS  &  REPORTERS**  good  investment:  young  J-grad, 


National  clearing  bouse  for  competent  general  assignment,  fea^res,  women  s 


personnel  coast-to-coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency). 
6  E.  46  St..  New  York.  OXford  7-6728. 


news.  Prefer  city,  suburban  or  college- 
town  newspaper.  Working  now.  Box 
2438,  Editor  &  Publisher.  _ 


- HEYWOOD  BROUN  AWARD.  3  other 

attention  CAUFORNIA  pub-  3  years  experience,  Dartmouth 

l^eisl  News  editor,  47.  seeks  job  S***;  Missouri  J-achool  use,  camera. 


there.  Louis  H.  WoJxl,  606  E.  St.,  Want  reporting  job,  50.000  circulaUon 


Andrews,  Midland,  Michigan. _ 

GENERAL  ASSIGNMENT  REPORTEHt, 
flnishing  hitch  with  Army.  BA  degree. 


up.  Box  2402.  Editor  &  Publisher. 


PUBLICATION  BERTH,  editorial  side. 


21.  fidl  y^r  on  high^^^^^  Chart  Area  6  or  west  New  York, 

central  New  York  daily.  Covered  city  wug^  by  M.A.,  39.  Seasoned  well: 


court,  police,  fires,  poet  office,  educa-  reporting.  features,  ar^lM. 


tion,  hospitals,  service  clubs,  rallys, 
spoits,  etc.  Write  features  and  edi- 


newspaper  and  magazine  editing  expe¬ 
rience.  Handle  and  own  Graphic  Cam- 


toricUs.  Excellent  references.  Will  be  sra.  Box  2432,  Editor  &  Publisher. 
svsilable  Aug™t  8.  Any  locale.  Box  REPORTER— 8  years  experience:  gen- 


2213.  Editor  &  Publisher. 


eral  news,  sporU,  features,  makeup. 


REPORTER  J-grad,  vet,  single  for  On  present  joii  5  years.  Desire  change, 
position  on  medium  or  large  daily;  Current  weekly  salary  $110.  Age  33. 


1^  years  experience  including  camera.  Box  2421,  Editor  &  Publisher. 
Box  2227,  Editor  &  Publisher. _  odcvot’c  .  *i _  _ _ : 


: - 371 - ITT  SPORTS:  three  years  experience,  will 

SULL  DAILY  manning  31.  ^0  anywhere  for  right  job.  Columbia 


Have  the  background.  Want  Chart  A^  graduate.  Box  2424,  Editor  &  Pub- 
2  town  for  my  family,  chance  to  buy  lisher. 


eventually.  Box  2205,  Editor  &  Pub- 
liiher. 


Mechanical 


sli^m:  “ECH^ANTOAL  SUPBKINIWiyENT 


ily.  good  idea  man.  creative,'  thorough  Pnrfuction  Manager  for  medium  or 


knowledge  news,  promotion,  public  re-  ^  comiwsing 

IsUons,  radio,  TV  requirements,  now  supenntendent.  Union, 

in  senior  on  100,000  daily,  seeks  Box  >215,  Editor  A  Publisher. _ 

2*  printer  13  years  AD  FLOOR  MAN 


Box  2220,  Editor  &  Publisher. 


— wants  permanent  situation  NOW — 


YOUNG  DBSKMAN.  metropolitan  and  Box  2407,  Editor  &  Publisher. _ 

foreign  daily  exfierienoe  as  rim  man,  maxt  oc 

slot  man  and  cable  editor.  Fast,  accu-  PRODUCTION  MAN— 25  years  expe- 


rste.  Ivy  BA  Top  references.  ’  Chart  composing  room  foreman,  ine- 

Areas  1.  2,  12.  Box  2207,  Editor  &  rhanical  superintendent,  production 
l^blisher.  manager.  LarKe  and  small  papers. 


^blisher  '  '  ’  manager.  Larim  and  small  papers, 

ynfrwr  anntwggnrg — Jeietype  and  negotiations  experience. 
YOUNG,  .AGGKEyiyE  NlSWtiMAN  Progressive — Emphasize  team  work  for 


wants  posititm  with  IncPf*  daily.  Has  quality  results,  ^x  2416,  Editor  & 
7  years  experience  on  both  sports  and  Publisher 
local,  also  as  oopyreader.  Single  and  ' 


eager  to  work.  Will  go  anywhere,  but  Photography 

must  have  at  least  3110  weekly.  Pre- 

fers  city  over  100,000.  College  educa-  PHOTOGRAPHER,  with  ten  years 


tion.  Desires  AM  paper.  Box  2108,  Metropolitan  daily  and  wire  service 

Editor  A  Publisher. _  experience  wishes  permanent  job  with 

metropolitan  city  EDITOR  to  be  advancement  opportunities.  Will  con- 


living  in  Holland  for  year.  Seeks  area  »'^®c  ""y  iMation.  For  complete  back- 


assignments.  Box  2117,  Editor  &  Pub-  ^unf  write  Robert  (^  Jacobs.  15768 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

Everyone  is  having  his  say 
about  what  has  gone  wrong  to 
create  the  current  business  re¬ 
cession.  Charles  H.  Brower, 
president  of  Batten,  Barton, 
Durstine  &  Osborn,  Inc.,  has 
added  something  new  to  the 
literature  on  this  subject. 

Speaking  to  the  National 
Sales  Executives  in  Washington 
last  week,  Mr.  Brower  dealt 
with  the  “mediocrity  of  sales¬ 
manship,”  which  others  have 
mentioned,  but  suggested  this 
is  only  symptomatic  of  what  is 
bothering  America  today  —  “the 
high  tide  of  mediocrity,  the 
great  era  of  the  goof-off,  the 
age  of  the  half-done  job.” 

Mr.  Brower  felt  that  this  re¬ 
cession  “may  be  deeper  and  more 
long-lasting  than  the  experts 
have  said.  .  .  .  There  never  was 
a  depression  before  when  prices 
continued  to  climb.  There  never 
was  a  depression  before  when 
people  had  money,  but  wouldn’t 
take  it  out  of  the  bank.  I  think 
the  economists  are  all  wrong, 
because  this  is  not  an  economic 
thing.  I  think  the  people  are  just 
bored  with  us  —  with  you  and 
me  —  and  the  things  we  sell, 
and  the  way  we  sell  them.  And 
you  know  as  well  as  I  do  that 
it’s  better  to  have  a  prospect 
furious  with  you,  than  to  have 
him  bored.” 


“I  know  only  two  things  about 
salesmanship,”  Mr.  Brower  said. 
“The  first  is  that  it  lives  only 
in  the  climate  of  Democracy. 
Note  that  Russia  recently  cut  its 
sales  force  in  half  by  dismissing 
Bulganin.  And  the  second  is 
that  it  acts  to  happily  consum¬ 
mate  a  certain  tension  between 
the  prospect’s  desire  and  the 
product’s  virtue. 

“Up  Tmtil  the  last  few  months, 
Americans  have  been  the  most 
desiring  people  in  the  world. 
This  vast  and  insatiable  desire 
is  what  has  made  us  great.  It 
discovered  this  land  in  the  first 
place,  it  drove  our  people  ever 
Westward,  it  opened  up  the 
West  Coast  before  it  even  be¬ 
longed  to  us,  it  linked  us  by 
canals  and  railroads,  it  put 
planes  into  our  skies,  it  drilled 
our  wells  and  mined  our  mines, 
it  has  made  us  the  all  time  num¬ 
ber  one  nation  on  humanity’s 
Hit  Parade.  It  has,  indeed,  made 
all  the  difference  between  our 
American  economy  and  the 
standard  European  type. 

“Desire  in  other  countries  has 
been  dwarfed  from  childhood, 
by  social  and  economic  factors 


that  dimmed  the  hope  of  realiza¬ 
tion.  Here  it  has  multiplied  year 
by  year.  Where  the  European 
hopes  someday  to  have  a  scooter 
or  a  small  car,  we  have  wanted 
two  cars,  preferably  right  away. 
Where  he  wants  a  new  overcoat 
eventually,  we  have  wanted  one 
now  —  and  a  top  coat,  too. 
Where  he  wants  one  suit,  we 
want  five.  Where  he  wants  a 
room  or  two,  we  want  a  house 
—  and  a  summer  place,  too.  And 
all  these  things  we  have  gotten, 
because  our  desire  was  strong. 

“Now  it  is  true  that  sales¬ 
manship,  and  advertising,  and 
consumer  credit  have  continu¬ 
ally  stimulated  this  desire.  And 
there  is  nothing  so  wrong  with 
this.  Because  the  creation  and 
stimulation  of  desire  has  put 
more  people  to  work  and,  in  turn 
made  their  desires  possible  to 
fulfill. 

“But  what  now,  if  the  desire 
is  gone?  I  will  tell  you.  When 
a  car  becomes  nothing  more  than 
transportation,  when  new  clothes 
becomes  nothing  more  than  a 
protection  against  weather  and 
immodesty,  when  a  house  is  only 
a  shelter  —  when  the  thrill  is 
gone  out  of  buying  and  pride 
fades  out  of  ownership — we  are 
headed  for  something  worse  than 
mere  depression.  We  are  headed 
for  a  whole  new  kind  of  economy 
that  none  of  us  are  going  to 
enjoy  very  much.” 

*  *  * 

“Now  you  and  I  —  we  sales¬ 
men  and  sales  managers  —  have 
been  the  people  who  have  long 
been  in  charge  of  making  peo¬ 
ple  want  things.  We  have  been 
the  prophets  who  condemned  the 
old  and  showed  the  way  to  the 
new.  We  have  been  the  mer¬ 
chants  of  discontent,  the  crea¬ 
tors  of  obsolescence,  the  High 
Priests  of  public  appeal.  What 
do  we  do  now?”  Mr.  Brower 
asked. 

“The  answer  is  not  simple,  be¬ 
cause  the  mediocrity  of  sales¬ 
manship  is  only  a  part  of  our 
national  pattern  of  always  be¬ 
ing  willing  to  settle  for  some¬ 
thing  less  than  the  best.  For 
this,  in  America,  is  the  high 
tide  of  mediocrity,  the  great  era 
of  the  goof-off,  the  age  of  the 
half-done  job.  The  land  from 
coast  to  coast  has  been  enjoy¬ 
ing  a  stampede  away  from  re¬ 
sponsibility.  It  is  populated  with 
laundry  men  who  won’t  iron 
shirts,  with  waiters  who  won’t 
serve,  with  carpenters  who  will 
come  around  some  day  maybe, 
with  executives  whose  minds  are 


on  the  golf  course,  with  teachers 
who  demand  a  single  salary 
schedule  so  that  achievement 
cannot  be  rewarded,  nor  poor 
work  punished,  with  students 
who  take  cinch  courses  because 
the  hard  ones  make  them  think, 
with  spiritual  delinquents  of  all 
kinds  who  have  been  triumph¬ 
antly  determined  to  enjoy  what 
was  known  until  the  present 
crisis  as  'the  new  leisure.’  And 
the  salesman  who  won’t  sell  is 
only  a  part  of  this  over-all  mess. 

“I  think  —  and  I  hope  to  God 
it  is  true  —  that  our  people 
are  becoming  sick  of  this  goof¬ 
ing  off.  The  reason  I  do  not 
know,  but  I  will  guess  that  we 
are  gradually  beginning  to  real¬ 
ize  that  history  is  repeating  it¬ 
self.  The  Russians  are  doing  a 
wonderful  job  as  the  barbarians 
in  our  modern  historical  drama. 
But  we  are  far  outdoing  them 
in  our  superlative  imitation  of 
Rome.  We  may  lack  a  few  of  the 
refinements  of  Rome’s  final  de¬ 
cadence,  but  we  do  have  the  two 
hour  lunch,  the  three  day  week 
end  and  the  all-day  coffee  break. 
And,  if  you  want  to,  you  can  buy 
for  $275,  a  jewelled  pill  box, 
with  a  built  in  musical  alarm 
that  reminds  you  (but  not  too 
harshly)  that  it’s  time  to  take 
your  tranquilizer. 

“Unquestionably,  we  are  in  a 
battle  for  survival.  We  must 
get  our  people  into  the  battle. 
But  first  we  have  to  get  some 
battle  into  our  people. 

“What  you  and  I  have  to  do, 
patiently,  and  day  by  day,  is 
to  teach  those  over  whom  we 
are  given  supervision,  that  work 
can  be  fun  —  that  the  only  real 
reward  that  life  offers  is  the 
thrill  of  achievement,  and  that 
the  place  where  achievement 
amounts  to  most  is  on  the  job. 
A  hole  in  one  isn’t  half  as 
thrilling  as  landing  a  big  or¬ 
der  —  a  piece  of  furniture  built 
in  your  basement  workshop  will 
never  be  as  thrilling  as  a  sales 
plan  that  works,  —  A  sailfish 
mounted  on  your  wall  will  never 


be  quite  as  exciting  as  a  wdl- 
earned  promotion. 

“We  are  a  nation  of  hobby¬ 
ists,  but  believe  me,  there  ii 
a  large  element  of  escapism  in 
hobbies.  And  too  many  of  us  get 
our  vocations  all  tangled  np 
with  our  avocations.  We  have 
got  to  get  to  work,  or  a  stronger 
nation  may  put  us  to  work.  And 
to  get  to  work,  we  have  got  to 
re-discover  what  millions  used 
to  know:  there  is  a  great  thrill 
in  work  well  done.” 

Mr.  Brower  said  a  mouthful. 
No  further  comment  by  us  is 
necessary. 

• 

Guild  Sets  Up 
Employment  Office 

The  Wire  Service  Local  of  the 
American  Newspaper  Guild  set 
up  an  employment  division  at 
its  office  at  33  W.  42nd  Street, 
New  York,  to  aid  INS  personnel 
in  finding  new  jobs. 

Ray  Mann,  the  local’s  ad¬ 
ministrative  officer,  said  the 
local  had  jurisdiction  for  410 
INS  employes  throughout  the 
U.  S.  and  that  385  of  them  had 
received  dismissal  notices. 

Those  who  were  dismissed  re¬ 
ceived  pay  checks  as  usual  this 
Thursday  and  will  receive  othen 
June  5,  plus  vacation  pay  and 
an  increase  in  wages  which  went 
into  effect  Monday,  under  terms 
of  the  contract.  The  dismissals 
are  effective  June  9,  after  which 
severance  pay  will  be  issued. 

Mr.  Mann  held  conferences 
this  week  with  UPI,  Hearst  Cor¬ 
poration,  INS  and  INP  execu¬ 
tives  concerning  the  guild  con¬ 
tract  provisions,  including  a 
pension  plan  that  was  going  into 
effect. 

• 

Noonan  Elected 

Louisville,  Ky. 
J.  Garrett  Noonan,  adver¬ 
tising  director,  the  Louisvilk 
Courier-Journal  and  Times,  has 
been  elected  president  of  the 
board  of  overseers  of  Centre 
College. 
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Play  ball? 


The  competition  for  your  reader’s 
leisure  moments  can  get  a  little 
rough.  To  gain  readership  and 
reader  interest,  you’ve  got  to  get 
more  readertime/  And  you  can 
increase  readertime  with  a  pleas¬ 
ant,  readable  type  dress  .  .  , 
Corona,  especially,  with  its  leg¬ 
ible,  point-larger  look.  The  best 
typography  won’t  replace  good 
news  coverage  and  good  writing.  ' 
But  it  will  certainly  help  you  gain 
readership,  circulation  and  read¬ 
er  traffic  through  a  bigger  share 
of  readertime.  Ask  your  Linotype 
Production  Engineer  for  speci¬ 
mens,  or  write  to  Mergenthaler 
Linotype  Company,  29  Ryerson 
Street,  Brooklyn  5,  New  York. 


gain  readertime  with 

corona 


The  Houston  Press 

WINS  ALL  THREE 

f. 

first  place  awards  in  3rd  annual  newspaper  competition 
sponsored  by  THE  FIRST  NATIONAL  BANK  of  HOUSTON 


1st 

in  general 

NEWS 


1st 


EATURES, 


1st 


PHOTOS 


3  REASONS  WHY  THE 
PRESS  IS  HOUSTON’S 
BEST  READ  NEWSPAPER  .  .  . 

Six  out  of  a  possible  nine  first  place  awards  have  been 
won  by  The  Houston  Press  in  this  three-year  competi¬ 
tion  judged  by  out-of-town  newspaper  men. 

This  is  why: 

THE  PRESS  GETS  ACTION  FOR  YOUR 
ADVERTISING  DOLLAR  IN  HOUSTON! 


46% 

of  The 

Houston  Press 
home-delivered 
circulation  is 
EXCLUSIVE. 

Read  no  other 
Houston  newspaper. 
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